give  the  ladies  what  they  want! 

Best  way  to  sway  Chicago  women — and  to  give  them  the 
urge  to  splurge — is  to  advertise  in  the  Chicago  Tribune. 

Asked  which  newspaper  they  prefer  for  shopping  infor¬ 
mation,  54%  said  the  Tribune. 

It  makes  good  sales  sense  to  give  the  ladies  what  they 
want.  If  you  sell  anything  in  this  market  bought  by  women, 
it’s  a  good  point  to  keep  in  mind. 

MORE  READERS... MORE  ADVERTISING... MORE  RESULTS 

Thelribune  Gefs'Em  in  Chicsgoj 


Esditor  &  Publisher 


A  Single  unit  cf  96  page  Scott  press. 
'itteii'Xlitn  tour  plates  for  full  color 
acl  all  in  perfect  register.  (Photo 
turnished  by  Editor  &  Publisher  ) 


Six  multi-color  units 
equipped  with  three 
(only)  color  cylinders. 


ONE  UNIT  TO  PRO¬ 
DUCE  3-COLOR  AND 
BLACK,  EITHER  SIDE 


The  Midland,  Texas,  Reporter-Telegram  produces  a 
newspaper  with  a  circulation  of  19,000.  In  1959  they 
ran  more  than  2M  million  lines  of  ROP  color  advertising. 
First  in  Texas,  Third  in  the  United  States  in  color  line¬ 
age.  Local  merchants  used  90%  of  the  space  because 
“Color  gets  results  for  advertisers.” 

The  Reporter-Telegram  did  it  on  a  96-page  SCOTT 
press  ...  six  multi-color  units  equipped  with  three  color 
cylinders.  For  ingenuity  and  resourcefulness,  the  “Color 
Team”  of  this  fast-growing  newspaper  rates  an  Oscar 
and,  the  flexibility  of  SCOTT  equipment  made  it  possible. 


One  Color  Cylinder  on 
unit,  two  additional 
rollers,  will  produce: 

Double  Truck,  3-Colors  & 
black;  also  black  on  re¬ 
verse  side  of  sheet. 


Spot  Color  and  black, 
both  sides  —  Five  im¬ 
pressions;  four  on  one 
side,  one  on  reverse.  Or, 
two  on  one  side,  three 
on  reverse. 


Maximum  for  all  units, 
running  collect;  24  Spot 
Colors  at  one  time. 


If  you  are  interested  in  spot  or  multi-color  printing, 
a  SCOTT  engineer  can  show  you  how  to  instil 
it  in  your  plant. 


4  Full  Colors,  16  Spot 
Colors  at  one  time. 


mniR  SCOTT  &  CO 


OIVISIOM  OF  ROM  NERSfArU  MACHIHElT  (OlfOIAllOll  •  nAHI  FlAIHFlIll,  H  J 

EXECUTIVE  ft  SAUS  OFfia:  SOI  FIETH  AVENUE,  NEW  YMK  17,  NEW  YOftK 


You're  in 
•  •  •  in  Indiana 
with  the  STAR 
and  the  NEWS 


Whether  you're  selling  beefsteak  or  broadlooms  . . . 
you  can  sell  your  brand  easier,  quicker  in  this  $3.8 
billion,  45-county  market  with  The  Star  and  The  News. 

—  In  1959,  this  great  morning  and 

evening  newspaper  combination  carried 
72.18%  of  retail  food  and  80.9%  of 
department  store  lineage. 

The  Indianapolis  Star 

Morning  *  Sunday 

The  Indianapolis  News 

Evonino 

KELLY*SMITH  COMPANY  NATIONAL  REPRESENTATIVES 


EDITOR  &  PUBLISHER  CALENDAR 


JULY 

7-9— California  Newspapar  Advertising  Executives  Association,  Jack  Tar 
Hotel,  San  Francisco. 

9- 10 — ^Texas  Newspaper  Advertising  Managers  Association,  Western  Hills 

Hotel.  Fort  Worth,  Texas. 

10- 12 — Newspaper  Advertising  Executives  Association,  St.  Francis  Hotel, 
San  Francisco,  Cal. 

14-16 — North  Carolina  Press  Association,  88th  convention.  Grove  Park  Im 
Asheville,  N.  C. 

14-16 — ^Virginia  Press  Association,  Natural  Bridge,  Va. 


Everywhere, 

men  who  shape  and  approve 
the  big  national  advertising  programs 
read  The  Wall  Street  Journal 


AUGUST 

7- 13— Newspaper  Association  Managers,  Western  Hills,  Wagoner,  Okla. 

8- 13 — Inter- American  Conference  of  Working  Journalists,  Lima,  Peru. 

12 — United  States  Basketball  Writers  Association,  Sherman  Hotel,  Chicago. 
14-16 — Texas  Daily  Newspaper  Association,  Hilton  Hotel,  San  Antonio. 
14-16— SNPA  Eastern  Division  Mechanical  Conference,  Birmingham,  Ala. 
21-26— International  Typographical  Union,  102nd  convention.  Shirley-Savoy 
Hotel,  Denver,  Colo. 

29-Sapt.  2— Association  for  Education  in  Journalism,  Pennsylvania  State 
University,  University  Park,  Pa. 


THE  WAU  STBEET  JODIUUL 


SEPTEMBER 

8- 9 — UPl  conference  for  editors  and  publishers.  Statler-Hilton  Hotel,  Wash¬ 

ington,  D.C. 

9- 11 — Iowa  Daily  Press  Association,  news  and  advertising  clinics.  Hotel 

Fort  Des  Moines,  Des  Moines. 

10- l  I— Illinois  Markets  State  Sales  Clinic,  Pare  Marquette  Hotel,  Peoria, 

III. 

15- 18 — New  York  Press  Association,  Saranac  Inn,  Saranac  Inn  P.  O.,  N.  Y. 

16 —  Texas  Daily  Newspaper  Association,  Sheraton  Hotel,  Dallas,  Texas. 
18-19— Midwest  Newspaper  Advertising  Executives  Association.  President 

Hotel,  Kansas  City,  Mo. 

18-20— Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Necho  Allen  Hotel.  Pottsville,  Pa. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Placid. 

26- 30 — International  Printing  Pressmen  and  Assistants'  Union  of  North 
America,  Hotel  Now  Yorker,  New  York. 

27-  EDITOR  &  PUBLISHER  -  AANR  Newspaper  Color  Awards  Luncheon 
and  Exhibit,  Hotel  Biltmore,  New  York  City. 

29 — Newspaper  Comics  Council,  Hotel  Park  Lane,  Now  York  City. 


puUishtd  at: 

NEW  YORK 
WASHINOTON,  D.  C 
CHICOPEE  FALLS,  MASS. 

CHICAGO 
CLEVELAND 
DAUAS 
SAN  FRANOSCO 


ENTERPRISE  MADE  THE 
DIFFERENCE 


OCTOBER 

2-4 — Interstate  Circulation  Managers  Association.  Benjamin  Franklin  Hotel, 
Philadelphia. 

7-8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

M-14— New  England  Associated  Press  News  Executives  Association,  Eastern 
Slope  Inn,  North  Conway,  N.  H. 

1 2-  1 5— Southern  Regional  Workshop,  National  Newspaper  Promotion  Asso¬ 
ciation,  Phoenix  Hotel,  Lexington,  Ky. 

13- 14 — World  Newspaper  Forum,  Los  Angeles. 

13-14 — Advertising  Media  Credit  Executives  Association,  Sheraton  Towers 
Hotel,  Chicago. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  Penn-Harris  Hotel, 
Harrisburg,  Pa. 

14- 16— Inter  American  Press  Association.  Hotel  Tequendama,  Bogota, 
Colombia. 

15- 22 — National  Newspaper  Week. 

16- 17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Syra¬ 
cuse,  Syracuse,  N.  Y. 

16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  OFRcers,  Statler- 
Hilton,  Detroit. 

18 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston,  Mass. 

19- 21 — Inter-American  Press  Association,  general  assembly,  Bogota,  Co¬ 
lombia. 

19-21— Audit  Bureau  of  Circulations.  Biltmore  Hotel,  New  York  City. 

21 — Oregon-Washington  Associated  Press  Members.  Portland,  Oregon. 

29-30 — Illinois  Mechanical  Conference,  St.  Nicholas  Hotel,  Springfield. 


Pioneering  enterprise  .  .  .  the  quality  to  develop  and 
produce  new  lands,  new  products,  or  new  ideas.  NEA's 
NEWS-IN-COLOR  program  is  this  type  of  enterprise 
in  action,  bringing  newspapers  a  continuous 
program  of  quality  editorial  color.  World  News, 
the  election  year,  personalities,  maps,  charts, 
fashions,  food,  sports,  holidays,  and  entertainment 
are  covered  regularly,  in  color,  as  another 
enterprising  part  of  the  NEA  Full  Service. 
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/4ssoc/a//ort 
NEW  YORK  a  CLEVELAND 


Preliminary  population  figures 
from  the  I960  Census  are  in. 

Here's  what  they  show  .  .  . 

PopHlotion  in  the 
Worid'Herald  Mar-  ||_  C  90/ 
ket  is  . Up  0.Z  /o 

(All  of  NrbraMka  iiml  10  C'oantl««  In 
Iowa) 


The  City  of  Omaha 

(Now  300.674) - 

The  Omaha  Metro  Area 
(Now  456,478)  .... 
The  State  of  Nebrosho 
(Now  1,404,582)  .. 

10  Key  Coueties  of 
Western  Iowa 

(Now  226,302)  .... 


Up  20% 
Up  26% 
Up  5.9% 

Up  2.4% 


f  GROWING! 


These  are  the  geographic 
elements  that  make  up  the 
vitally  important  World-Her¬ 
ald  Market. 

Circulation  is  up  too,  since 
the  last  census. 

daily  —  UP  3.6%  (Now 
250,113  with  less  than  5% 
duplication ) . 

SUNDAY  —  UP  7.0%  (Now 
261,701  ) 


o'-; 


/ 


Discounts  Available— BULK  5%  to  18%:  FREQUENCY  10%  to  24% 


O'MARA  A  ORMSMB.  INC.,  National  Representatives 
New  York  .  Chicato  *  Detroit  •  Los  Angeles  •  San  FraiKisco 


World- Herald 


cameras... and  cashmeres... and  catamarans 


EVERYTHING  UNDER  THE  SUN! 

RETAIL  SALES  in  the  San  Diego  metropolitan  market  totaled  $1,268,225,000' 
last  year  —  an  all-time  high.  Population,  employment,  and  personal  income 


also  climbed  to  record-breaking  levels.  During  the  1950' s,  San  Diego’s 


aggregate  business  activity  rose  almost  200  per  cent. 

Two  metropolitan  dailies  serve  and  sell  the  market:  The  San  Diego  Union  and 
Evening  Tribune.  Combined  daily  circulation  exceeds  200,000  (227,678  ABC  3/31/60). 
Readership  percentage  (Sunday-and-evening  combination)  reached  86.9  in  1959. 


Stlir  Union  Evening  Tribune 

•Source:  Economic  Research  Department,  Union-Tribune  I’ublishinK  Company 


15  Hometown  Daily  Newspapers  covering  San  Diego,  California  —  Springfield,  Illinois  —  Northern  Illinois  — 
and  Greater  Los  Angeles.  Served  by  the  Copley  Washington  Bureau  and  the  Copley  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


"DOUBLE  EXPOSURE" 
IN  "BIG  TOWN,"N.J.! 

1960  CENSUS:  Preliminary  population  reports  show  spectacular  increases  in 
"Big  Town,"  New  Jersey's  big  thriving  six-county  market,  during  the  past  decade... 
population  up  524,000(25.5%),  reflecting  an  income  increase  of  $1,166,000,000 
and  a  food  sales  gain  of  $174,000,000. 

1960  CIRCULATION:  Circulation  in  "Big  Town"  during  the  fifties  has  under¬ 
gone  some  dramatic  changes  .  .  .  Star-Ledger  circulation  has  soared  ahead  while 
most  other  newspapers  show  a  loss  in  this  area.  With  a  ten  year  increase  of  36.5% 
the  Star-Ledger  shows  the  largest  percentage  gain  of  any  other  newspaper  in 
Newark  or  New  York  City!  We  would  like  to  tell  you  more  about  this  dynamic  growth! 


^X^pinark  ^tar-Cpitypr 

Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey  I 

REPRESENTED  NATIONAUY  BY  MOIONEY,  REGAN  AND  SCHMITT 


editorial 


The  Problem  Can  Be  Solved 


Let  us  rise  up  and  buUd.—Nehemiah, 
11}  18. 


( 


The  president  of  the  American  Newspaper  Guild  has  deplored,  as 
have  his  predecessors,  the  shrinking  newspaper  press  in  metro¬ 
politan  areas  through  mergers  and  consolidations.  We  agree  it  is 
an  unfortunate  development,  wherever  it  occurs,  for  readers,  news- 
pap)er  employes  and  the  press  in  general. 

But  the  leaders  of  this  imp)ortant  union  have  never  come  forth 
with  a  concrete  proposal  to  solve  the  basic  cause  of  the  mergers  and 
consolidations.  This  year  the  only  suggestion  is  to  ask  Congress  to 
eliminate  the  capital  gains  provision  of  the  income  tax  laws.  This 
supposedly  would  remove  temptation  from  the  path  of  the  news¬ 
paper  publisher  by  penalizing  him  tax-wise  if  he  wanted  to  sell. 
The  tax  laws  then,  in  effect,  would  be  used  to  seal  a  publisher  into 
his  ownership  position  and  even  prevent  his  heirs  from  unloading 
an  unwanted  or  an  unprofitable  property. 

As  for  unprofitable  newspap)ers  in  competitive  situations.  Guild 
leaders  apparently  would  prefer  to  see  them  succumb  to  economic 
forces  and  die  on  their  feet  rather  than  have  the  owners  salvage  some¬ 
thing  out  of  the  wreck  by  selling  to  the  competitor  for  consolidation. 

The  tax  device  cannot  accomplish  what  Guild  leaders  want  be¬ 
cause  it  does  not  affect  the  root  cause  of  the  problem — higher  and 
higher  operating  costs  resulting  in  diminishing  and  disappearing 
profits.  No  business — not  even  a  newspaper — can  operate  indefinitely 
in  the  red. 

That  there  are  some  newspapers  in  this  country  operating  in  the 
red  or  precariously  close  to  it  the  Guild  knows  as  well  as  we  do.  It 
is  within  the  capability  of  Guild  leaders  in  conjunction  with  leaders 
of  other  newspaper  unions  to  do  something  about  this  situation, 
and  to  prevent  further  mergers,  consolidations,  and  sus|}ensions,  if 
they  really  desire  to  do  so. 

The  solution  lies  in  controlling  and  reducing  operating  costs — 
the  utilization  of  neiv  machines  and  techniques  which  will  reduce 
the  per  unit  cost  of  production — adoption  of  devices  to  improve 
production  which  newspaper  unions  have  fought — elimination  of 
w’asteful  practices  such  as  outmoded  manning  tables  and  “bogus”. 

John  L.  Lewis  has  shown  the  labor  union  fraternity  what  can  be 
done  by  permitting  management  to  employ  new  devices  for  better 
production  which  in  the  end  has  meant  a  smaller  but  stronger  union 
and  a  much  more  healthy  industry. 

Unions  in  the  newspaper  business  can  do  the  same  thing  if  they 
really  are  serious  about  their  concern  for  the  future  health  of  the 
newspaper  business.  It  is  in  their  power  to  cooperate  with  news¬ 
paper  managements  in  the  battle  against  operating  costs — the  search 
for  more  efficient  production — which  will  mean  in  the  end  more  and 
healthier  newspapers  for  the  mutual  advantage  of  readers,  owners 
and  employes.  By  abandoning  their  classic  economic  warfare  against 
all  publishers  and  cooperating  for  the  good  of  all  the  union  leaders 
will  be  insuring  the  future  well-being  of  their  members.  If  they  have 
the  courage  and  the  good-will  to  try  it,  we  believe  they  will  find 
that  the  transition  can  be  accomplished  without  any  great  dislocation 
of  current  union  members. 


Editor  &  Publlshor 

•  THE  FOUitTH  ESTATE 

The  Oldest  Publithen*  and  Advartiien' 
Nev^rspaper  in  AniMrica 

With  which  has  bean  margad:  Tha  Journalist, 
established  March  22,  1864;  Nampapardom, 
established  March,  1892;  tha  Fouith  Estate, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Jamas  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertising 
News,  Robert  B.  McIntyre,  Marketing  and 
Research  Manager,  Albert  E.  Weis;  Maraeting 
Consultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strata;  Clauifiad  Advertising 
Manager,  J.  C.  H.  Bollinger 
General  Offices — Suite  1700,  Times  Tower, 
1475  Broadway,  New  York  36,  N.  Y.  — 
BRyant  9-3052. 


I  P> 
L 

^  di 


fa 

th 

zl( 


ar 

ar 


H 


BUUAUS 

Washington:  Pat  Munroe,  1201  National  Press 
Building.  ST  3-6756-7. 

Chicago:  Georga  A.  Brandenburg,  Mid-West 
Editor;  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Representative; 
360  North  Michigan  Ava.  State  2-4898. 

Boston:  Guy  Livingston,  344  LitHa  Bldg.,  80 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Press 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor;  Duncan  A.  Scott,  Advertising 
Representative;  85  Post  St.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  University 
of  Southern  California,  3518  University  Ave., 
Duncan  A.  Scott,  Advertising  Representa¬ 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  Birchington,  Kent,  England. 
Peter  Bostock,  correspondent,  74a,  Primrose 
Mansions,  Prince  of  Wales  Dr.,  London, 
S.W.  II,  MACauley  7773. 

Paris,  France:  G.  Langelaan,  Correspondent 
48  Avenue  de  Paris  Vincennes  (Seine) 

Charter  Member  Aodit  Bureau  of  CIreulatloiia. 
Member  Aaaoeiated  Bnainaaa  Publleationa.  ( 
mo.  average  net  paid  December  SI,  1969 — 20,t45. 
Henewale  to  April  SO,  1969— 74.7S46. 
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CARTOON  IDEA  OF  THE  WEEK 


letters 


PRESS  COMMENT 


FOR  SMALLER  PHOTOS 

As  is  the  case  with  all  other  newspapers, 
the  Arlington  Citizen-J ournal  receives  sev¬ 
eral  pictures  each  week  from  public  rela¬ 
tions  firms  and  departments.  Naturally,  if 
a  picture  has  news  value  and  if  it  meets 
our  high  quality  standards,  we  use  it. 

Almost  every  picture  we  receive  from 
such  sources  is  an  8x10.  With  the  wide¬ 
spread  use  of  plastic  engraving  machines, 
such  as  the  one  we  utilize,  it  appears  to 
us  that  PR  personnel  might  switch  to 
5x7’s  —  at  least  for  dissemination  to 
those  papers  using  a  plastic  machine 
which  does  not  permit  enlargements  or 
reductions.  Having  to  copy  an  8x10  for 
use  on  our  machine  often  means  that  a 
picture  is  either  delayed  in  being  pub¬ 
lished  or  is  omitted  entirely. 

We’re  certain  that  PR  men  and  other 
newsmen  have  given  the  idea  some  thought. 

Roger  Summers 

News  Exlitor 

Arlington  (Tex.)  Citizen-J  ournal 


wocal 


RUSSIA'S  NEW  SATELLITE 
Morgan,  Spartanburg  (S.C.)  Herald-Journal 


NO  JOKERS.  PLEASE 
Alley,  Memphis  (Tenn.)  Commercial  Appeal 


STILL  IN  JOURNAUSM 

May  I  offer  respectfully  a  correction  in 
an  item  referring  to  me  (June  4,  page  71) 
under  a  Uniontown,  Pa.,  dateline? 

I  am  writing  a  column  entitled  “On 
Second  Thought”  which  appears  in  the 
W oodland  (Calif.)  Democrat.  Therefore, 
I  am  still  very  much  in  journalism. 

Also,  in  regard  to  my  fiction  writing, 
a  veteran  seldom  actually  quits,  unfortu¬ 
nately,  perhaps,  for  the  public.  It  is  quite 
possible  that  1  shall  publish  again. 

It  is  true  that  I  was  retired  in  Phila¬ 
delphia  in  September,  1959,  and  came  to 
Woodland,  after  46  years  in  journalism, 
beginning  on  the  Uniontown  Herald  in 
1913  (not  1918). 

But  I  soon  found  myself  doing  a  column. 

McCready  Huston 

Woodland,  Calif. 


in  mind. 

After  that,  some  brethren  stirred  by  the 
warmth  of  fraternity  began  to  talk  darkly 
about  “gestapo”  and  “kangaroo  court”  and 
absurdities  of  that  sort.  Anybody  who 
knows  Shollenberger  knows  there  is  no¬ 
body  in  the  Washington  news  corps  more 
ethically  motivated.  The  idea  of  “gestapo” 
technique  is  as  abhorrent  to  him  as  Mc- 
Carthyism. 

In  short,  the  report  was  unfair  to  Lew 
Shollenberger  and  inaccurate  as  to  the 
implications  about  my  humble  Socratic 
role  in  the  discussion. 

John  Herlinc 

Washington,  D.  C. 

»  »  * 

E&P  ‘BEST  MEDIUM’ 

We  have  had  many  interested  readers 
of  E^P  query  us  on  our  operation  since 
your  fine  article  in  your  May  28  issue. 
This  proves  that  E&P  is  the  hwt  medium 
for  the  public  rdations  practitioner. 

Louis  Weintraub 
Photo  Communications  Company 
New  York,  N.  Y. 


Mrs.  Blank,  out  in  45  with  five  three- 
putt  greens,  improved  considerably  on 
the  backside  with  39  for  an  84.  —  In¬ 
dianapolis  (Ind.)  News. 


But  a  predicted  turnout  of  100,000 
failed  to  materialize,  and  by  nightfall 
the  demonstration  apparently  had  niz- 
zled.  —  Columbia  (Mo.)  Missourian. 


Remember  the  story  of  the  tortoise 
and  the  hare?  The  hare  plodded  along 
and  got  there.  —  Dayton  (Ohio)  Journal 
Herald. 


He  was  received  with  cordiality  and 
warm-heatedness.  —  Buffalo  (N.  Y.) 
Courier-Express. 

• 

Miss  Blank  is  American  vice  counsel 
in  Palermo,  Italy.  —  Meriden  (Conn.) 
Record. 
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A  BOOK  OK  KKCOKD 


Another  Annual  Volume  of  The  New  York 
Times  Index  is  just  off  the  press,  with  the  day 
l)y  day  record  of  last  year’s  developments  in 
all  fields  of  activity. 

In  this  big  1,095  page  volume,  the  news  re¬ 
ported  by  The  Times  throughout  1959  has 
been  condensed  for  fast  reading,  and  organ¬ 
ized  for  fast  reference  under  thousands  of 
subject  headings. 

The  developments  recorded  under  each  head¬ 
ing  are  summarized  in  chronological  order. 
What  is  more,  each  news  reference  tells  you 
which  issue  of  The  Times  the  story  appeared 
in.  Even  the  page  and  column  numbers  are 
given. 

You’ll  find,  too,  that  you  can  use  The  Index 
in  locating  stories  published  in  your  own  news¬ 
paper.  The  dated  news  references  give  you 
the  needed  clues. 


1959 


Two  ways  to  get  it 

By  ordering  the  complete  New  York  Times 
Index  service,  you  can  get  the  1959  Annual 
Volume  and  the  next  24  issues  of  the  twice-a- 
month  Index  at  a  combination  price  of  only 
$85  (a  saving  of  $15).  Or  you  can  get  the 
Annual  Volume  only  for  $50— the  same  price 
you’d  pav  for  the  twice-a-month  edition  alone. 

But  don’t  wait.  A  major  part  of  the  press  run 
of  the  1959  Annual  Volume  has  been  mailed 
to  Index  subscribers,  and  the  remaining  supply 
may  not  last  throughout  the  summer.  We 
suggest  you  send  in  your  order  promptly. 


The  New  York  Times  Index 

229  West  43rd  Street,  New  York  36,  New  York 


Every  Saturday  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Brown  of  ITU  Gives  Guild 
Blueprint  for  Mighty  Union 


All  Workers  in  Field  Embraced; 
Portland  Pattern’  Is  Deplored 

By  George  A.  Brandenburg 


Chicago 

In  a  followup  to  recent  sum¬ 
mit  conferences  on  union  unity, 
President  Elmer  Brown  of  the 
International  Typographical 
Union  exhorted  the  members  of 
the  American  Newspaper  Guild 
here  this  week  to  embrace  the 
idea  of  “one  mighty  organiza¬ 
tion  in  the  printing  and  pub¬ 
lishing  industry.” 

Mr.  Brown,  an  ardent  advo¬ 
cate  of  bringing  all  of  the  print¬ 
ing  trades  together  again,  as 
they  were  in  the  early  days  of 
the  ITU,  had  discussed  the 
unity  move  with  leaders  of  the 
guild  and  craft  imions  during 
the  past  few  months.  He 
addressed  the  annual  convention 
of  ANG  at  a  special  session 
Tuesday  afternoon. 

The  immediate  need  for  “one 
mighty  organization  in  the  print¬ 
ing  and  publishing  industry”  is 
strongly  emphasized  by  the 
“growing  power  of  new  owners” 
in  the  communications  field  and 
the  combination  of  employers 
“dominating  the  newspaper, 
radio,  television  and  magazine 
publications,”  Mr.  Brown  de¬ 
clared. 

“It  has  come  to  pass  that  we 


are  down  to  the  alternative  of 
amalgamation  or  annihilation,” 
he  asserted. 

Applauded  Enthusiastically 

Mr.  Brown  was  interrupted 
repeatedly  by  enthusiastic  bursts 
of  applause  by  guild  delegates 
as  he  trained  his  guns  on  “ar¬ 
rogant  financiers  who  desecrate 
the  honorable  title  of  publisher, 
hold  the  reading  public  with 
raw  contempt  and  demand  a  free 
hand  to  exploit  employees  as 
they  see  it.” 

“Besides  the  great  increase  in 
power  and  arrogance  of  em¬ 
ployers,  another  factor  tending 
to  put  us  at  a  disadvantage  is 
the  technical  development  in 
transmitting  and  printing  news 
matter,”  said  Mr.  Brown.  “On 
the  one  hand  there  is  constant 
simplification  of  the  gathering 
of  stories,  preparing  them  for 
publication  and  the  use  of  de¬ 
veloped  electronic,  mechanical 
and  photographic  devices  to 
transmit  and  publish.  And  on 
the  other  hand  there  are  hun¬ 
dreds  of  schools  of  journalism 
and  printing,  fake  training 
courses,  and  publisher  pools  of 
scabby  individuals  ready  to  pir¬ 


ate  the  jobs  of  competent  and 
decent  employes  who  make  up 
the  better  element  of  the  com¬ 
munity.” 

Mr.  Brown  waved  aside  any 
half-hearted  attempts  for  a 
loosely  organized  federation 
through  councils.  “Under  pres¬ 
ent  separate  organizations  with 
autonomous  conventions,  execu¬ 
tive  boards,  headquarters  and 
journals  there  is  little  possibil¬ 
ity  for  any  permanent  coopera¬ 
tion  and  imity,”  he  said. 

Favors  Departmental  Plan 

Mr.  Brown  envisioned  an  in¬ 
dustrial  type  of  union  built  on 
the  departmental  plan,  which 
could  be  divided  into  sections  to 
correspond  with  the  natural  di¬ 
visions  in  the  printing-publish¬ 
ing  industry.  Each  section  would 
be  represented  on  a  general  ex¬ 
ecutive  council. 

“The  arg^ument  that  such  a 
single  orgranization  would  not 
take  care  of  the  interests  of  the 
various  groups  is  nonsense,”  he 
declared.  “Does  not  the  ITU  give 
equal  rights,  protection  and  sup¬ 
port  to  its  mailer  department, 
to  operators,  machinists,  hand 
compositors  and  all  the  other 
departments  or  classifications? 
Does  not  the  guild  give  equal 
rights  and  protections  to  re¬ 
porters,  advertising,  business  of¬ 
fice  and  all  the  other  groups 
making  up  the  ANG?  Do  not 
the  pressmen  give  equal  protec¬ 
tion  to  web  pressmen,  job  press¬ 
men  and  other  sections  of  the 


IPP&AU?  Do  not  the  other  in¬ 
ternational  unions  have  several 
classifications  of  workers  and 
give  to  each  group  equal  protec¬ 
tion?  Of  course  they  do;  for 
each  has  become  an  abbreviated 
industrial  union  and  each  is 
trying  to  expand  its  coverage 
over  other  employees.” 

Mr.  Brown  also  contended  that 
skilled  and  highly  trained 
workers  are  in  the  long  run 
benefited  by  being  in  a  unified 
labor  organization. 

“In  amalgamation  of  the  ex¬ 
isting  groups  in  the  printing  and 
publishing  industry  we  would 
conform  to  the  natural  develop¬ 
ment  of  the  industry,”  he  said. 
“This  means  we  amalgamate  the 
existing  unions  into  one  power¬ 
ful  organization.  By  gradual 
coming  together,  first  as  de¬ 
partments  under  one  organiza¬ 
tion,  then  by  merging  depart¬ 
ments  which  greatly  overlap  in 
work  processes,  the  final  desires 
of  all  the  unions  could  be  at¬ 
tained — one  mighty  organization 
in  the  printing  and  publishing 
industry.” 

He  brushed  aside  the  matter 
of  several  methods  of  dues,  as¬ 
sessments  and  benefits  as  merely 
a  technical  detail  of  minor 
proportions. 

Mr.  Brown  warned  guildsmen 
the  rank  and  file  membership  of 
the  unions  are  asking  for  a  plan 
to  stop  the  various  crafts  from 
“legally  scabbing”  on  each  other; 
“they  have  a  right  to  know  why 
we  continue  a  practice  of  cross¬ 
ing  each  other’s  picket  lines. 

Mr.  Brown  said  he  would  in¬ 
clude  lithographers,  bookbinders 
and  papermakers  in  the  union. 

‘Portland  Pattern’ 

The  Portland,  Ore.,  newspaper 
(Continued  on  page  12) 


GUILD  OFFICERS  m««t  with  Albert  Tower*,  president  of  the  Cook 
County  Industrial  Union  Council:  Left  to  right — William  J.  Fareon, 
executive  vicepresident;  Charles  A.  Perlik  Jr.,  secretary-treasurer;  Mr. 
Powers;  and  Arthur  Rosenstock,  president. 

editor  ac  PUBLISHER  for  July  2,  1960 


INTENT  on  convention  officers'  reports  are:  Left  to  right — ^Vera  J. 
Moore,  William  Millis,  Barney  Petmon  and  Lou  Webb  of  the  San 
Francisco-Oakland  Newspaper  Guild. 
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^Mighty  Union  ^ 

{Continued  from  page  11) 


memorialize  Congress  to  probe  “In  Chicago  alone,”  he  said, 
the  emergency  in  this  field  and  “the  ANG  and  the  Chicago  Oorothy  Benjamin 
the  need  of  capital-gains  re-  Newspaper  Guild  are  engaged  Bade  Trophy 

vision  to  save  ‘freedom  of  the  in  one  of  the  largest  single  * 

press'  for  the  people,  who  have  organizing  campaigns  in  guild  CniCACo 

long  since  lost  even  squatters’  history,  involving  the  800-mem-  The  first  woman  to  receive 
privileges  to  their  right  to  her  commercial  department  of  the  Wilbur  E.  Bade  Memorial 


strike  and  the  so-called  “Port¬ 
land  Pattern”  cast  a  shadow  on  ;  ^  ^  a  xt 

nnonino-  aoooinn  nf  fho  tniiiH  know.  Said  Mr.  Roscnstock,  who  the  recently  combined  Sun-Titnes  Award  of  the  American  New»- 

coLent^on  the  temptation  to  and  Daily  Newe.  Already,  two  paper  Guild  is  Dorothy  Ann 

noloo-iifJa  wow  foW  tViot  p  seller  is  the  large  lump  of  full-time  organizers  in  addition  Benjamin  of  Greensboro,  N.  C. 

^  a  j  cash  he  gets  by  virtue  of  limita-  to  the  local’s  newly-hired  execu-  The  sixth  presentation  of  the 

^nfonsifioofinn  nf  capital-gfains  tax  to  tive  secretary  are  at  work  on  trophy  was  made  to  Miss  Ben- 

25%.  this  project.”  jamin  here  this  week  for  her 

„  ....  In  discussing  the  progress  to  ^adership  in  revitalizing  the 

Tells  of  Hearst  .Suit  Greensboro  Guild.  A  re^rter 

“The  guild,  of  course,  for  union  officers  to  work  for  all 

years  has  tried  to  stem  the  trend  possible  unity  in  the  printing 

gonian  and  Oregon  journal  have  toward  monopoly  in  the  news-  and  publishing  industries.  Ex- 

continued  to  publish.  paper  industry  by  every  means  ecutive  vicepresident  William  J. 

available  to  it,  but  without  sue-  Parson  said: 

Strike  Year  Losses  cess,”  he  continued.  “When —  “For  the  first  time,  instead  of  a  new  organization,  identity 

Guild  officers,  in  their  reports  upon  the  UP-INS  and  of  talking  —  or  quarreling  —  would  not  be  lost, 

to  the  250  convention  delegates  about  unity,  we  are  doing  some-  The  unity  principle  was  en- 

meeting  for  the  first  time  in  there  were  predictions  last  fall  thing  about  it.  .  .  .  What  has  dorsed  by  two  other  union 

Chicago,  reiterated  that  during 


intensification  of  the  "massive, 
coordinated  offensive”  mounted 
by  publishers  against  newspaper 
unions  two  years  ago.  On  July 
10,  the  Portland  strike  will  go 
into  its  ninth  month.  The  Ore 


has  been  treasurer  and  presi¬ 
dent  of  the  local  guild  for  12 
years. 


vAUAu.  another  deal  between  happened  to  bring  this  about?  leaders:  James  Sampson  of  the 

10^59  Worr^iTd'membere  lost  ’  Well,  there’s  Portland,  of  course,  stereotypers  and  Wilfre<l  Con- 

more  time  as  the  result  of  this  time  in  New  York  City,  the  and  Oklahoma  City  and  Reno  nell  of  the  engravers, 

strikes  and  lockouts  than  in  anv  (International  Executive  and  Westchester  before  it.  And  .  a 

single  year  in  ANG  history.  ^  Board)  vigorously  protested  and  the  new  labor  law,  and  new 
In  Portland,  a  different  pat-  Justice  Depart-  printing  processes,  and  new  That  the  guildsmen  them- 

tem  has  emerged,  said  William  a.  j  selves  were  not  fully  in  accord 

J.  Parson,  ANG  executive  vice-  Pr^mptly  sued  by  Hearst  for  our  Ushers.  But  above  all,  there  is  with  the  Brown  proposals  was 
president.  Pf ^  ^  realization,  so  dramatically  evident  in  an  effort  by  New 

“There,  instead  of  massive  re-  ^"av,.  Department  did  underscored  by  Portland,  that  York  delegates  to  modify  the 

taliation,’  the  publishers  have  in  the  year  1960  the  unions  in  wording  of  a  resolution  from 

made  a  frontal  assault,”  he  said  however,  the  Jus-  the  newspaper  industry  can  no  the  collective  bargaining  com- 

“No  longer  content  to  fight  a  Department  did  move  to  longer  afford  to  go  their  own  mittee.  Their  request  that  “co¬ 
war  of  attrition  _  and  em-  investigate  possible  violations  of  separate  ways,  unthinking  and  operation”  be  substituted  for 

boldened  bv  the  success  of  such  anti-trust  law  by  Hearst  and  alone.”  “unity”  in  the  phrasing  was 

tactics  against  the  craft  unions  Scripps-Howard  in  the  Sunday  The  phrase,  “One  Big  Union,”  voted  down, 

in  Oklahoma  Citv  New  York  supplement  and  comics  field.”  he  explained  is  a  symbol  of  The  convention  had  not  acted. 

State  and  elsewhe^they  seized  (E&P,  June  25,  page  12).  unity,  not  a  blueprint. 

Mr.  Rosenstock  said  Mr.  New-  r  •  . 

house  could  have  peace  and  good  Explains  Labor  Unity 

will  in  Portland  “for  a  minute  ‘‘No  one  expects  unity  of  any 


the  initiative  and  took  to  the 
attack.” 


William  Millis,  San  Francis- 


co-Oakland  Newspaper  Guild,  fraction  of  his  largess  else-  kind  to  be  accomplished  over¬ 


declared  “The  Portland  Pattern 
can  be  extended  all  over  the 
country  and  not  just  where  Mr, 


night,  and  what  form  it  ulti- 


up  to  E&P  press  time,  either 
on  the  unity  resolution  or  on  a 
finance  committee  report  which 
would  sidetrack  the  officers’ 
recommendation  for  raising  the 
per  capita  dues.  The  commit- 


owner 

happens  to  pick  up  another 
paper. 


Challenges  INewhouse 


land),  forget  the  vanities  of 
the  moment  as  the  unions 
would  no  doubt  do,  and  meet  the 
affected  gpioups  while  this  con¬ 
vention  is  in  session.” 

Mr.  Rosenstock  concurred  with 
the  suggestion  made  recently  by 
A.  J.  Liebling  in  his  New  Yorker 
article  following  the  AN  PA 
convention  last  April,  namely, 
that  Congress  raise  the  capital- 
gains  tax  to  the  level  of  the 
income  tax. 

“Now,  the  chair  urges  this 
convention  to  give  Liebling’s 
suggestion  urgent  thought  and 


Story,  Brooks  &  Finley 
Purchase  Cullen  Co. 


where.’  .  . . . . . . 

“Here  is  a  chance  for  S.  I.  mately  will  take  in  our  case  re-  TOmpromise  budget 

AuunAxy  AAiiu  iiui,  J u»A  wiicic  ATii.  Ncwhouse  to  be  as  big  as  his  mains  to  be  seen,”  said  Mr.  $464,o70  ^ich  would  be  met 

Newhouse  ( Samuel  I.  Newhouse,  money,  and  I  state  this  seri-  Parson.  “It  does  seem  to  me  only  anticipatea  income  ana  tnis 

of  the  Oregonian)  ously!”  common  sense  that  our  objective  year  s  surplus. 

„  -our  goal-should  be  a  single 

Organizing  Projects  organization,  assuming  that  such 

Mr.  Rosenstock  reported  that  an  organization  can  be  work^  establish^  a  dailv  neSSiaper  to 
guild  organizing  projects,  in-  out  to  the  satisfaction  of  all  the  against  the^  rtruck 

ANG  President  Arthur  Rosen-  volving  bargaining  rights  for  unions  concerned.  papers  was  defeated  by  a  nar- 

stock.  New  York  Post,  struck  nearly  4,000  persons  are  under-  Pointing  out  there  are  fears  margin.  Vicepresident  Far- 
out  boldly  against  continued  way  or  are  about  to  begin  in  a  among  the  rank  and  file  of  all  caution^  that  the  printers’ 
diminution  of  the  press  through  (lozen  cities  in  the  U.  S.  and  the  unions  concerned,  Mr.  Far-  union  had  lost  heavily  over  the 
mergers  and  consolidations,  and  Canada,  including  Oakland,  To-  son  suggested  that  if,  for  ex-  iu  similar  publishing 

challenged  Mr.  Newhouse  to  ronto,  Buffalo,  Houston  and  Chi-  ample,  each  international  union  ventures, 
drop  “the  posture  that  he  has  cago.  should  become  a  separate  branch  ’  , 

no  control  of  this  impasse  ( Port- 


12 


Story,  Brooks  &  Finley,  Inc., 
New  York,  has  purchased  the 
John  W.  Cullen  Co.,  Cleveland, 
according  to  Howard  C.  Story 
Jr.,  executive  vicepresident  of 
SB&F. 

Mr.  Story  told  E&P  that  his 
firm  will  operate  the  Cullen  firm 
as  a  separate  division  under  its 
present  name.  He  said  that 
John  W.  Cullen  Jr.  will  remain 


HANDS  ACROSS  THE  OCEAN— California  delegates  to  the  ANS  -j  a  n  /-> 

convention  greet  delegates  from  Honolulu:  Left  to  right —  Robert  president  of  Cullen  Company 
Hickey,  San  Jose;  William  Regan  and  Glenn  Moon,  San  Diego;  Thomas  und  will  also  be  a  vicepresident 
Lum  and  Fred  Lee,  Honolulu.  and  board  member  of  SB&F. 
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ICMA  Votes  to  Establish 
.  Newspaperboy  Hall  of  Fame 


r 


TV  Show  To  Focus  Spotlight 
On  Past  and  Present  Merchants 


By  Rick  Frie<lman 

Montreal 

Establishment  of  a  News- 
paperboy  Hall  of  Fame  was 
authorized  here  this  week  at  the 
61st  annual  convention  of  the 
International  Circulation  Man¬ 
agers  Association. 

William  Merritt,  chairman  of 
Newspaperboy  Day,  explained 
to  the  300  members  present  that 
men  who  once  sold  newspapers 
and  have  distinguished  them¬ 
selves  will  be  added  to  Hall  of 
Fame  membership  from  time  to 
time. 

ProApective  Candidates 

One  such  man,  he  said,  is 
Joseph  Abey,  circulation  direc¬ 
tor  of  the  Reading  (Pa.)  Eagle- 
Times,  who  has  just  been  elected 
president  of  Rotary  Internation¬ 
al.  Others  on  the  list  of  pros¬ 
pective  candidates  are  President 
Eisenhower,  former  President 
Herbert  Hoover,  Gov.  Edmund 

CIRCULATORS  al  Montreal: 
Julian  Leone  of  Son  Rafael 
(Calif.)  Independent  Journal,  Al¬ 
bert  Rehm  of  Palo  Alfa  (Calif.) 
Times,  and  Will  Reed  of  Taunton 
(Mass.)  Gaietter. 


G.  Brown  of  California,  Jack 
Dempsey,  Bob  Hope,  William 
Bendix,  James  Cagney  and  Capt. 
Eddie  Rickenbacker. 

These  notables  and  others,  Mr. 
Merritt  said,  will  be  invited  to 
the  1960  “Newspaperboy  King 
for  a  Day”  show,  scheduled  Oct. 
13-14  over  NBC-TV.  The  show, 
headed  by  Jack  Bailey,  a  former 
carrier  boy,  will  honor  “Hall  of 
Earners”  and  their  modern 
counterparts. 

The  show  will  be  taped  in  Los 
Angeles  Oct.  3,  and  three  days 
of  activities  for  the  boys  will 
precede  it.  The  deadline  for 
registration  is  Sept.  1. 

Last  year’s  “King”  Bill 
Yankey,  of  El  Monte,  Calif., 
won  the  following:  a  completely 
furnished  room,  a  beagle  pup, 
telephone  service  for  one  year, 
a  trip  to  the  Olympic  Games  in 
Rome,  a  bicycle,  a  14-foot  fishing 
boat,  trailer  and  outboard  motor, 
telescope,  camping  equipment, 
wardrobe,  television  set,  camera, 
and  transistor  radio. 

Prizes  for  the  winner  and 
three  runners-up  will  be  in¬ 
creased  this  year. 

Mr.  Merritt  urged  promoting 


the  image  of  the  carrier  boy  to 
bring  in  top  recruits.  He  said 
publishers  will  devote  space  to 
everything  from  “National 
Pickle  Week”  to  “National 
Dairy  Month”  but  neglect 
“Newspaperboy  Day”. 

He  urged  circulators  to  per- 
.suade  their  editors  to  publicize 
newspaperboys  throughout  the 
year. 


.Newspaperboy  Image 

At  a  general  workshop  ses¬ 
sion,  ICMA  members  were 
treated  to  a  tape-recorded  meet¬ 
ing  of  the  circulation  staff  of  the 
Dayton  (0.)  newspapers  where 
the  discussion  dwelt  on  build¬ 
ing  up  the  newspaperboy  image 
under  the  Little  Merchant  plan. 

Much  of  the  responsibility  was 
placed  with  the  district  men.  It 
was  felt  they  should  stress 
through  parents  the  opportunity 
their  boy  had  to  learn  and  ac¬ 
cept  responsibility.  They  should 
also  point  out  to  parents  that 
newspaper  routes  were  ideal 
ways  to  use  excess  energy  and 
excess  time  constructively. 

In  regards  to  recruitment,  it 
was  felt  that  objections  by  par¬ 
ents  should  be  treated  as  ques¬ 
tions,  and  that  it  should  be 
pointed  out  how  newspaper 
routes  can  help  their  sons  in 
gaining  valuable  experience. 

One  example  given  was  an 
objection  to  a  scattered  route. 
Here,  it  should  be  pointed  out 


Fredarick  J.  O'Neal,  Boston 
(Mass.)  Globa,  pins  an  ICMA 
registration  card  on  Mrs.  O'Neal. 


that  if  the  boy  took  a  route  with 
good  coverage,  he  wouldn’t  learn 
sales  techniques. 

It  was  suggested  that  person¬ 
nel  be  indoctrinated  to  treat 
carrier  boys  as  partners  instead 
of  acting  as  their  bosses. 

Six  publishers  served  as  ob¬ 
servers  on  the  workshop  panel 
which  was  conducted  by  R.  Earle 
Gregory,  Greenville  (S.  C.) 

News-Piedmont.  They  were: 
Gene  Robb,  Albany  (N.  Y.) 
Times-Union;  Franklin  R.  Little, 
Northern  New  York  Publishing 
Co.,  Ogdensburg,  N.  Y.;  Stephen 
Rogers,  Syracuse  (N.  Y.)  Her- 
nld-Joumal;  Buell  W.  Hudson, 
Woonsocket  (R.  1.)  Call;  J. 
Warren  McClure,  Burlington 
(Vt.)  Free  Press;  and  Jack 
Schropp,  Lebanon  (Pa.)  Daily 
News. 

Twenty  publishers  attended 
this  year’s  convention.  ICMA 
officials  said  it  indicated  pub¬ 
lishers  were  becoming  more  in¬ 
terested  in  functions  of  the  cir¬ 
culators. 

It  was  standing-room  only  in 
the  Mackenzie  Room  of  the 
Queen  Elizabeth  Hotel  on  Mon 
day  as  150  persons  attended  the 
second  annual  ICMA  labor  con¬ 
ference. 

The  meeting,  which  was  closed 
to  reporters,  featured  a  talk  by 
Miles  P.  Patrone,  of  the  ANPA 
Special  Standing  (Committee,  and 
a  question-and-answer  forum. 

Teacher’s  Project 

Mrs.  Elmer  Stoll,  a  teacher  in 
the  Mishawaka,  Ind.,  high 
school,  put  the  circulators  back 
in  the  classroom  Tuesday  as  she 
revealed  the  part  she  has  been 
playing  in  the  youth  reading 
project.  She  was  the  first  teacher 
(Continued  on  page  14) 


MORE  ICMA 

convanflon  storist  and  an  interview 
with  the  new  president  will  be  found 
on  Pages  44-45. 
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{Continued  from  page  13) 


chosen  by  the  South  Bend  Trib  c^an  nooerxs,  i^onoiK 

i^^e*  Q^sTOCTin”  W^k"  president  of  the  International 

tion  trip  and  put  them  to  use  HP'  fiS  an7iX"I^\^w^ee^^^^^^^ 

in  her  ninth  grade  citizenship  | 

Each  pupil  received  a  copy  of  ^  , 

the  Tribune  and  a  pair  of  scis-  f  11  moving  up  w^:  Dar 

sors.  Each  read  the  paper  for  «  M.  Sims,  Columbus,  Ohio,  to 

16  minutes  and  clipped  out  two  Do»»-'<J  L-  Marti.  St.  Joseph  (l^o.)  first  vicepresident,  Stowell 

articles  which  interested  him  or  (^aho)  States- 

her  the  most  program  with  Mrs.  Marti.  man,  to  second  vicepresident. 

Mrs.  Stoll  stressed  to  the  cir-  Kahler,  fJomc  (N»  Y*) 

culators  the  importance  of  Service  which  ANPA  is  getting  Sentinel,  was  elected  third  vice- 
making  sure  papers  were  put  in  started  as  public  relations  pro-  president  and  L.  W.  McFet- 
the  school.  That  way,  each  child  on  behalf  of  all  news-  ridp,  Tulsa  (Okla.)  World  and 

was  free  to  clip  it,  she  main-  papers  and  invited  ICMA  co-  Tribune,  was  continued  in  the 
tained,  adding  that  the  cost  was  operation.  office  of  treasurer. 

well  worthwhile  for  the  news-  h  r  i  r-  o  = 

papers  involved.  Harmful  Give-Away  Central-Ivan  G  Sundberg,  St. 

Parents  told  Mrs.  Stoll  their  Calling  for  better  newspapers  **”ti*"*i  *^**”7^^  i 

children  were  reading  the  news-  to  win  the  contest  for  people’s 
paper  with  greater  understand-  time,  especially  on  weekends, 

ing  and  discussing  it  with  them  John  K.  Herbert,  publisher  of  Ohio— William  Langell, 

since  the  inception  of  the  proj-  the  American  Weekly,  said  an  Louis 

ect.  improved  product  is  the  key  to  Trupin,  Philadelphia. 

One  boy  became  so  interested  obtaining  a  higher  price  with-  , 

in  the  rerouting  of  South  Bend  out  loss  of  circulation. 

truck  routes  that  he  drew  up  a  He  told  the  circulators  that  a  Lindstrom  Leaves 
more  efficient  plan,  Mrs.  Stoll  “bargain  offer”  is  wrong  and  r*  n  „  .  w  •. 
said.  The  Tribune  informed  her  harmful.  It  doesn’t  make  sense,  G.Oliege  tO  write 
the  city  was  going  to  try  his  he  said,  to  deliver  the  newspaper  Windsor,  Conn, 

plan.  Up  until  the  project  no  to  the  home  at  a  lower  price  Carl  E.  Lindstrom,  former 
one  had  been  able  to  interest  than  at  the  newstand.  Hartford  (Conn.)  Times  execu- 

him  in  school,  she  related.  Many  newspapers,  he  said,  tive  editor,  will  not  be  retum- 

Clarence  W.  Harding,  public  are  giving  away  one  edition  a  ing  to  the  Department  of  Jour- 
relations  director  of  the  Tribune,  week  when  the  single  copy  price  nalism  at  the  University  of  , 
who  was  instrumental  in  bring-  is  10c  and  the  home-delivered  Michigan  in  September  because  President  of  Outdoor  Adver- 
ing  the  reading  project  into  price  is  50c  a  week.  of  outside  writing  commitments,  tising  Inc.,  from  1966  to  1968, 

Mishawaka  High  School,  said  “There  is  no  justification,”  Prof.  Lindstrom,  who  had  Mr.  Moore  was  business  man- 
courses  have  been  instituted  in  Mr.  Herbert  contended,  “for  served  on  the  faculty  for  the  ager  of  the  New  York  Herald 
several  other  schools  and  all  giving  cut-rates  for  home  de-  past  year  and  a  half,  has  re-  Tribune  from  1961  to  1965;  pre- 
the  teachers  seemed  equally  en-  livery  when  in  reality,  as  an  turned  to  his  Windsor  home  viously  advertising  director  of 
thusiastic.  extra  service,  it  should  bring  a  to  prepare  for  classes  at  the  the  Philadelphia  Inquirer,  and 

He  suggested  that  in  order  to  premium.  The  day  is  approach-  Suffield  (Conn.)  Writers  Con-  a  member  of  the  sales  staff  of 
get  the  project  started,  circu-  ing  when  you  are  going  to  have  ference  in  July  and  then  com-  Hearst  Advertising  Service, 
lators  must  make  up  their  minds  to  sell  your  newspaper  for  the  plete  a  book  for  Doubleday  &  M MM  is  the  sales  organization 
they  are  going  to  help.  “It’s  not  straight  price — strictly  on  its  Company.  It  is  titled  “The  Fad-  for  the  Boston  Globe,  Milwaukee 
enough  to  send  a  teacher  to  a  merits.”  ing  American  Newspaper.”  Journal,  St.  Louis  Post-Dis¬ 

patch,  Washington  Star,  and 
Philadelphia  Bulletin, 

The  directors  re-elected  F. 
Bourne  Ruthrauff  as  executive 
vicepresident  and  general  man¬ 
ager;  James  W.  Sykes,  vice- 
president  and  managrer  of  the 
New  York  office;  Everett  T. 
Allen,  vicepresident  and  Chicago 
manager;  and  Robert  A.  Reiff, 
vicepresident  and  West  Coast 
manager. 


Warner  Moore 


without  your  help,”  he  advised. 

Management  Team 

Stanford  Smith,  who  becomes 
general  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  shortly,  urged  the  cir¬ 
culators  to  prepare  themselves 
for  being  members  of  the  man¬ 
agement  team  by  studying  the 
new  Census  data  with  a  view  to 
learning  how  to  cope  with  the 
growth  of  outlying  communities 
in  the  next  10  years. 

Mr.  Smith  asked  the  circula¬ 
tors  if  they  keep  the  editors  in¬ 
formed  on  what  readers  tell  the 
district  representatives  about 
their  likes  and  dislikes  in  the 
paper.  He  reminded  the  group 
of  the  Newspaper  Information 


For 

New 

The  New 
June  29  for  a 

of  Adlai  Stevenson  for  Presi¬ 
de  ICMA  convention:  Left  to  right- 

■inei  lOnt.)  Standard;  Ralph  B^tty,  Vice  President.  The  Post  sup- 
Reeder,  Consolidated  Feature  Service  ported  Stevenson  in  1962  and 
Canada.  1956. 
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Photocomp  Stragglers  Given 
New  Data  to  Guide  Decision 

Time  Chart  on  Sample  Ad  Is  Put 
Into  Record  at  ANPA’s  Seminar 


By  Jerome  H.  Walker 

Miami  Beach,  Fla. 

“Cold  type”  is  on  the  march 
in  newspaper  composing  rooms, 
but  at  this  stage  of  the  devel¬ 
opment — after  five  years  of  pro¬ 
duction  experience — only  two 
observations  may  be  made  with¬ 
out  fear  of  contradition. 

Those  who  have  made  the 
switch  from  hot  metal  to  photo¬ 
composition  in  the  ad  alleys 
have  lost  none  of  their  enthusi¬ 
asm  for  the  advantages  of  the 
new  process. 

Those  who  are  contemplating 
whether  they  should  make  the 
jump  are  still  somewhat  skepti¬ 
cal  of  making  actual  dollars- 
and-cents  savings  on  production 
costs. 

Publishers  who  have  delayed 
making  a  decision  now  have  at 
hand  a  wealth  of  documentary 
evidence,  pro  and  con,  as  the  re¬ 
sult  of  a  day-and-a-half  Photo¬ 
composition  Seminar  which  fol¬ 
lowed  the  ANPA  Mechanical 
Conference  here  last  week. 

Time  Study 

High  on  the  list  of  exhibits 
which  will  undoubtedly  be  sub¬ 
jected  to  keen  scrutiny  is  a 
comparative  chart  of  the  time 
spent  in  composing  an  intricate 
ad  by  several  methods,  includ¬ 
ing  conventional  hot  metal. 
There  are  26  shops  recorded  in 
this  time  study  and  the  range 
of  production  efficiency  is  so 
wide  that  many  an  argument 
will  be  stirred  over  the  methods 
employed. 

Collier  Elliott,  a  consultant  on 
industrial  engineering  in  news¬ 
paper  plants,  was  called  upon 
to  analyze  the  results  of  the 
sample  ad  composition  test.  He 
did  so,  with  recourse  to  nu¬ 
merous  “howevers”  and  saving 
language.  After  noting  that 
seven  of  the  shops  rated  better 
than  83%  on  his  efficiency 
standards  for  a  composing  room, 
Mr.  Elliott  concluded  with  this 
recommendation : 

“You  must  look  into  photo¬ 
composition  with  a  knowledge 
that  developments  are  coming 
also  in  hot  metal.  If  you  decide 
to  make  the  transition,  be  sure 
to  set  a  high  level  of  produc¬ 
tivity  and  stick  to  it.” 


Running  through  the  minds 
of  many  of  the  production  ex¬ 
ecutives  representing  130  news¬ 
papers  at  the  seminar  was  the 
inevitable  question  which  Wat¬ 
son  W.  Southam  of  the  Southam 
Newspapers,  Canada,  finally  put 
into  the  record.  He  had  heard 
numerous  speakers  tell  of  the 
benefits  that  have  been  derived 
from  “cold  type”  operations. 

Tile  Question 

Mr.  Southam  asked,  in  short: 
Would  the  benefits  be  as  great 
in  hot  metal  operations  if  the 
same  conditions  w'ere  obtained? 

The  conditions  mentioned  in 
the  reports  of  various  photo¬ 
comp  users  were:  Earlier  dead¬ 
lines  enforced  for  ad  copy; 
fewer  proofs  for  advertisers,  re¬ 
strictions  on  ad  revisions,  rules 
for  the  delivery  of  all  ad  mate¬ 
rials  with  layout,  careful  selec¬ 
tion  of  the  personnel  in  the  cold- 
type  shop,  special  training  for 
the  workers,  waiver  of  job  pri¬ 
orities,  air-conditioned  work¬ 
rooms,  etc.,  etc. 

The  only  semblance  of  a  re¬ 
ply  to  Mr.  Southam  came  from 
the  audience:  “Maybe  we’re 


smarter  now  and  won’t  let  the 
lack  of  efficiency  in  hot  metal 
operations  get  into  photocomp.” 

However  a  little  of  the  edge 
was  rubbed  off  w'hen  another 
speaker  warned  that  the  slack 
begins  to  set  in  after  the  third 
year  even  where  the  “best  men” 
have  been  transferred  to  the 
new  process. 

After  some  cheering  from  the 
galleries  for  Mr.  Southam’s  in¬ 
quiry,  there  was  a  sustained  in¬ 
terest  in  the  whole  photocomp 
story,  particularly  when  reports 
were  given  on  the  development 
of  many  new  devices  and  tech¬ 
niques  that  will  unquestionably 
surmount  some  of  the  problems 
of  handling  bits  of  paper  and 
film  in  makeup.  Not  far  off,  the 
seminar  heard,  is  a  machine  for 
making  proofs  rapidly  and 
cheaply. 

Tape-Operated  (Composer? 

The  Perry  Newspapers  in 
Florida  have  retain^  Vincent 
Bailey,  formerly  with  the  Gil¬ 
lette  Safety  Razor  Company,  to 
work  on  the  development  of  a 
photo  composer.  An  experi¬ 
mental  model  already  in  use  at 
Ocala  does  many  operations  by 
push-button  which  had  to  be 
done  manually.  Cecil  B.  Kelley 
of  the  Perry  office  said  a  long- 
range  engineering  hope  is  that 
the  composer  can  be  operated 
by  tape. 

Richard  E.  Lewis,  director  of 


the  Service  Division  of  the 
ANPA  Research  Institute,  and 
Frank  D.  Marsteller  of  the 
Allentown  (Pa.)  Call-Chronicle, 
seminar  chairman,  presented  as 
the  piece  de  resistance  of  the 
well-attended  Americana  Hotel 
sessions  the  results  of  the  sam¬ 
ple  ad  composition. 

The  copy  submitted  to  the 
various  shops  was  a  conglomer¬ 
ation  of  type  sizes,  art  inserts 
and  trick  makeup — the  kind  of 
ad  copy  a  newspaper  often  re¬ 
ceives  from  a  low-price  furni¬ 
ture  store  or  independent  su¬ 
permarket. 

On  the  basis  of  Mr.  Elliott’s 
composing  room  standards,  the 
ad  could  be  set  via  the  conven¬ 
tional  hot  metal  system  in  seven 
hours  and  31  minutes,  or  via 
photo  composition  in  six  hours 
and  40  minutes,  without  count¬ 
ing  the  time  in  the  engraving 
process  (about  one  hour). 

High  and  Low 

The  time  consumed  on  the  ad 
in  photocomp  shops  varied  from 
a  low  of  six  hours  and  51  min¬ 
utes  (using  the  Photon  system) 
to  33  hours  and  18  minutes 
(using  a  combination  of  Foto- 
setter  and  Linofilm  systems). 
The  low  time  for  a  Fotosetter 
shop  was  given  as  seven  hours, 
34  minutes,  and  for  a  Linofilm 
shop  10  hours,  55  minutes. 

A  shop  using  hot  metal  with 
the  Ludlow  Brightype  (a  ma¬ 
chine  for  making  reproduction 
proofs  photographically  direct 
from  type)  did  the  job  in  seven 
hours,  57  minutes. 

Participating  in  the  exercise 
were  10  Photo  users,  11  Foto¬ 
setter  users  and  3  Linofilm 
users. 

One  hot  metal  shop  accom¬ 
plished  the  difficult  ad  order  in 
nine  hours,  30  minutes. 

The  identities  of  all  of  the 
shops  were  protected  by  code, 
Mr.  Lewis  said.  However,  on  a 
request  from  the  floor,  the  hot 
metal  shop  was  identified  as 
that  of  the  Reading  (Pa.)  Eagle 
which  has  a  union-manned  com¬ 
posing  room  under  the  foreman- 
ship  of  Claude  Schell. 

Areas  for  Improvement 

It  was  apparent  from  the  per¬ 
formance  chart  that  the  areas 
of  work  where  major  time-sav¬ 
ings  must  be  made  to  increase 
the  efficiency  of  photocomp  are 
markup  and  assembly.  In  the 
case  of  the  test  ad,  time  con¬ 
sumed  in  marking  up  type 
styles,  sizes,  etc.  ranged  from 
337  minutes  to  13  minutes.  The 
variance  in  assembly  was  from 
690  to  70  minutes. 

Keyboarding  time  in  photo¬ 
comp  ran  from  780  to  92  min¬ 
utes  but  the  norm  was  around 
180  minutes  which  was  com- 

{Continued  on  page  57) 


THE  TENSION  IS  OFF^W.  R.  Coddinglon,  at  laft,  of  the  Detroit 
(Mich.)  Free  Press,  receives  the  gavel  (and  handshake)  as  incoming 
chairman  of  the  ANPA  Mechanical  Committee  from  George  F.  Marshall 
of  the  Portland  (Me.)  Press-Herald  and  Express.  This  business  closed 
the  32nd  Mechanical  Conference  at  Miami  Beach,  Fla. 
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Henry  Doorly  Retires 
After  57-Yr.  Career 


Omaha,  Nebr. 


1  -M-k  g  •  The  “only  newspaper”  situa-  tor  and  promotion  manager 

■  ■mr  which  the  World-Herald  whether  the  World-Herald  could 

■"■Y  then  found  itself  created  chal-  do  anything  to  stimulate  soil 

lenging  new  responsibilities.  No-  conservation  on  Nebraska  and 

body  was  quicker  to  realize  that  Iowa  farms.  The  upshot  was 

I  than  Mr.  Doorly.  He  told  his  establishment  of  a  continuing 

*  colleagues:  soil  conservation  recognition 

“We  figure  we  are  here  to  program. 

But  the  life  of  a  newspaper  i^qJ^  after  the  public  generally.  The  World-Herald  has  played 


Henry  Doorly  has  announced  man  in  those  days  was  exciting,  That  is  the  job  of  a  newspaper,  a  leading  role  in  the  establish- 

his  retirement  as  chairman  of  and  young  Doorly  knew  there  especially  when  you  publish  the  ment  of  the  Omaha  Industrial 

the  board  of  the  Oniaha  World-  would  be  few  dull  moments.  He  only  newspaper  in  a  city  the  size  Foundation. 

Herald.  took  the  job  at  $17.50  a  week,  of  Omaha.  .  .  .” 

The  July  1  announcement  oc-  he  wasn’t  a  police  re-  its  new  position.  World-  Readers’  (k>ntribuiion8 

curred  on  the  57th  anniversary  ^rter.  He  and  City  Editor  Herald  found  opportunities  to  when  the  Missouri  River  in 

of  the  occasion  when  he  pre-  discovered  that  withni  exercise  a  type  of  community  1952  went  on  one  of  its  wildest 

sented  himself  at  the  desk  of  three  months,  so  Mr.  Doorly  leadership  which  would  be  par-  rampages,  the  World-Herald 

City  Editor  R.  M.  Jones  for  ^as  transferred  to  the  want  ticularly  fitting  for  it.  asked  its  readers  to  “Throw  out 

assignment  to  his  first  fling  at  ad  department.  The  World-Herald  in  1942  or-  a  towline.” 

newspapering.  Mr.  Jones  as-  /tival  ad  nianagers  guttawed  jranized  a  scrap  collection  drive  Within  three  weeks,  the  flood 


of  the  occasion  when  he  pre-  Jones  discovered  that  within  exercise  a  type  of  community 
sented  himself  at  the  desk  of  three  months,  so  Mr.  Doorly  leadership  which  would  be  par- 
City  Editor  R.  M.  Jones  for  transferred  to  the  want  ticularly  fitting  for  it. 

assignment  to  his  first  fling  at  ad  department.  The  World-Herald  in  1942  or- 


newspapering.  Mr.  Jones  as- 
sigpied  him  to  the  police  beat. 


Rival  ad  managers  gulTawed  jranized  a  scrap  collection  drive  Within  three  weeks  tl 
when  he  made  a  deal  with  a  for  the  war  effort  and  won  a  fund  swelled  to  $153,000. 


candy  manufacturer  and  gave  Pulitzer  Prize  for  it. 


From  January  1,  1943,  to  De- 
away  a  box  of  candy  with  each  when  the  polio  epidemic  of  cember  31,  1953,  contributions 
want  ad.  They  ^t  the  laughs  1943  underlined  the  need  for  a  by  the  World-Herald  and  its 
but  Doorly  got  the  business.  children’s  hospital  in  the  area,  readers  for  charitv  disaster  re¬ 
in  September,  1904,  Mr.  Door-  Mr.  Doorly  asked  World-Herald  Hef  and  P^bUrset^^^^^ 
ly  and  Margaret  Hitchcock  were  readers  to  build  one.  He  launched  iJns,  amounted  to  $2,312,803. 

^  ^  ^  campaign  with  a  gift  of  $100,-  gince  Mr.  Doorly  joined  the 

to  $27.50  a  week  In  a  few  years  oOO.  World-Herald  staff  57  years 

he  became  advertising  manager.  The  first  patient  in  Children’s  ^go,  the  newspaper’s  circulation 
and  in  a  few  more,  business  Memorial  Hospital  was  admitted  has  increased  more  than  eight 
managei.  March  15,  1948.  The  continuing  fold,  and  its  advertising  linage 

During  the  20  years  Mr.  contributions  of  the  World-Her-  increased  by  700%. 

Hitchcock  spent  in  the  House  of  aid  and  its  readers  have  helped  Mr.  Doorly  remains  as  a  di- 
Representatives  and  the  U.  S.  the  hospital  perform  a  valuable  rector  of  the  World  Publishing 
Senate,  Mr.  Doorly  took  over  service  to  children  of  Nebraska  Company.  He  and  Mrs.  Doorly 
more  and  more  of  the  manage-  and  Iowa  and  to  become  an  im-  have  three  children  seven 
ment  decisions.  When  Mr.  Hitch-  portant  part  of  the  expanding  grandchildren  and  five'  great- 


Henry  Doorly 

A  couple  of  years  earlier, 
young  Doorly  had  come  to  the 

Mutilation  ot  Magazine  Fage  s„ita  we„  med 

with  a  ranching  career  in  mind.  ^  court  here  this  week  against 

A  /'inaer  innW  at  rnnfb  life  CHICAGO  Sign  of  part  of  his  illustration —  the  government  seeking  a  total 

1 QOQ  a  In  viewing  the  press  here  this  accidentally— was  in  violation  of  of  $1,040,000  because  of  the 

JllTnr  and  barter  Davidson  of  the  Tribune’s  standard  of  good  death  of  two  newspapermen  in 


ment  decisions.  When  Mr.  Hitch-  portant  part  of  the  expanding  irrandchilHrpn  and  five  ereat- 
cock  died  in  1934,  Mr.  Doorly  Omaha  Medical  Center.  grandchildren, 

became  president  and  publisher.  In  1945,  after  reading  Louis 
The  Bee  News  went  out  of  Bromfield’s  “Pleasant  Valley,” 
business  in  1937.  Mr.  Doorly  asked  the  farm  edi- 

TV  Praises  Chicago  Tribune  For  Plane  Crash 
Mutilation  of  Magazine  Page  suit»  were  «,ed 


toroTfirThe  •» 

Mr.  Doorly  went  to  work  tor  tne  praise— the  Chicago  Tribune's  “By  the  time  the  inadvertence  in  Massachusetts  two  years  ago. 
Yevnr  lifter  be  exercise  of  mutilating  was  discovered,  however,  nearly  The  two,  James  L.  McCon- 

veyor  in  oiyoming.  leaier  ne  (.Qpjgg  because  of  inadvertent  one  million  copies  of  the  maga-  aughy  Jr..  42.  Washington  bu- 

worked  as  a  draftsman,  then  he  violation  of  good  taste  by  a  staff  zine  had  been  run  off  the  presses  reau  chief  for  Time  Inc.  and 

tried  selling  for  a  wHolesa  e  artist.  —  it’s  printed  about  ten  days  Glen  A.  Williams,  41,  an  editor 

Mr.  Davidson  told  of  the  front  ahead  of  publication  date.  The  for  the  United  States  News 

Married  Boss'  Daughter  announcement  in  the  Sun-  remaining  300,000  magazine  Publishing  Corp.,  died  when  the 

day  Tribune  for  June  19  ex-  sections  were  run  off  after  the  Air  Force  Boeing  KC-135  jet 

At  a  friend’s  home  he  met  plaining  why  tops  of  pages  9  press  plates  were  smeared  to  crashed  on  takeoff  from  West- 

Margaret  Hitchcock,  daughter  and  10  of  the  magazine  section  erase  the  violation.  over  Air  Force  Base  June  27 


Married  Boss'  Daughter 


of  the  World-Herald  publisher,  were  torn  off. 


ase  the  violation.  over  Air  Force  Base,  June  27, 

“But  Tribune  workers  by  the  1958.  The  plane  carrying  them 


Gilbert  M.  Hitchcock.  They  be-  “This  was  done,”  Mr.  David-  hundreds  had  to  work  overtime  was  bound  for  London, 
came  engaged  in  1903.  Mr.  son  reported,  “at  the  direction  for  10  days,  laboriously  tearing  The  suits  asking  $520,000 

Hitchcock  invited  Mr.  Doorly  to  of  the  Tribune  because  of  a  mis-  off  the  top  of  the  page  of  the  each  contended  that  the  plane 

try  his  hand  at  newspaper  work,  print  and  in  keeping  with  the  million  copies  already  printed,  was  overloaded  and  that  the 

“If  you’re  going  to  marry  my  Tribune’s  insistence  on  accuracy  In  doing  so,  of  course,  they  flaps  were  used  excessively  dur- 


daughter,  we  might  as  well  sink  and  good  taste.’ 


or  swim  together,”  he  said 


The  part  ripped  off  was  an  ad  on  the  reverse  side. 


mutilated  a  full-page,  full-color  ing  the  takeoff. 


Plaintiffs  in  one  action  were 


Mr.  Doorly  remarked  years  illustration  of  teenagers  accom-  “The  best  guess  is  that  the  the  Indemnity  Insurance  Co.  of 
later  he  hadn’t  realized  how  panying  an  article  by  Norma  cost,  in  overtime  to  the  page-  North  America,  Mrs.  Marion 
close  they  were  to  sinking.  The  Lee  Browning  on  the  growth  of  tearers  and  in  the  make-good  of  McConaughy  of  Chevy  Chase, 


W.-H.  was  struggling  against  venereal  disease. 


the  full-page  ad,  comes  close  to  Md.,  widow  of  one  victim,  and 


two  strong  competitors,  the  Bee  “At  the  Tribune,”  said  Mr.  $50,000.  That’s  a  lot  of  money  their  four  children, 
and  the  News.  It  was  more  than  Davidson,  “we  found  this  ex-  to  spend  to  erase  an  inadvertent  Plaintiffs  in  the  second  suit 

$100,000  in  debt.  The  publisher  planation :  An  artist  had  been  violation  of  good  taste,  but  the  were  the  Hartford  Accident  and 

sometimes  had  difficulty  scrap-  assigned  to  illustrate  the  story.  Tribune  thought  it  was  worth  Indemnity  Co.,  Mrs.  Arelene 

ing  together  $55  a  week  he  Through  a  total  inadvertence,  it.  So  do  we,  and  the  Tribune  is  Williams,  of  Bethesda,  Md.,  the 


allowed  himself  as  salary. 


it  was  discovered  that  the  de-  to  be  commended  for  doing  it.”  widow,  and  one  child. 
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A.H.S.  ‘Blue  Notes’ 
Keep  Times  in  Tune 


By  Philip  N.  Srhuyler 


“More,  let  it  he  more  and  more: 

“But  ^ways  better  than  before!” 

Arthur  Hays  Sulzberger,  publisher,  chairman  of  the 
board  and  chief  executive  officer  of  the  New  York  Times, 
might  well  have  composed  such  a  jingle  to  define  in  part 
his  newspaper  publishing  philosophy. 

Throughout  the  25  years  he  has  been  head  of  the 
paper,  first  as  president  now  with  his  present  titles, 
writing  “blue  notes” — personal  memos  on  blue  paper 
from  his  office  on  the  i4th  floor  of  the  Times  Annex, 
has  been  one  of  the  means  he  has  used  to  keep  the  Times 
in  tune. 

Mr.  Sulzberger  is  a  jingle- jotter.  Some  of  his  blue 
notes  have  been  in  rhyme.  Mrs.  Sulzberger  has  had  his 
rhymes  bound  into  two  thick  volumes  entitled  “Excellent, 
Good  and  Fair”.  Some  verses  are  about  his  associates  on 
the  Times.  Some  have  been  published  in  the  newspaper. 

Mr.  Sulzberger  was  elected  president  of  the  Times  to 
succeed  the  late  Adolph  S.  Ochs,  his  father-in-law.  May  7, 
1935.  Mr.  Sulzberger  was  asked  to  give  his  philosophy 
of  newspaper  publishing  and  his  conception  of  his  own 
presidential  duties. 

Keeps  Profits  Small 

“To  keep  the  paper  on  the  ball”,  was  his  answer  to 
the  second  half  of  the  query.  It  was  for  both  of  these 
reasons,  he  explained,  that  the  Times,  as  revealed  in 
annual  reports  each  year,  has  plowed  so  much  money 
back  into  the  property,  keeping  profits  small  in  relation 
to  gross  income. 

“The  paper  is  doing  well”,  he  said.  “We  want  to  keep 
it  that  way.  One  of  our  goals  is  growth.  It  is  expensive 
to  build  up  circulation.  There  is  always  a  lag  between 
increased  circulation  and  an  increase  in  advertising  rates. 

“Of  course,  there  are  many  other  expenses  involved 
in  keeping  up  high  standards.  Every  day  you  must  show 
your  face  to  your  consumers.  That  makes  the  respon¬ 
sibility  of  keeping  up  the  standards  much  greater  than 
it  would  be  otherwise.  I  can  give  you  an  analogy,  but 
you  can’t  print  it.” 

The  analogy  can  be  printed  with  the  change  of  one 
word.  It  ^es: 

“It  is  like  a  monkey  climbing  a  pole.  The  higher  he 
goes  the  more  you  see  of  his  rear  end.” 

Mr.  Sulzberger,  68,  five  feet  eight  inches  tall  and  a 
trim  155  pounds,  said  he  has  cut  down  somewhat  on 
his  daily  work  as  a  publisher  since  he  suffered  a  stroke 
in  Burma  two  years  ago  on  a  trip  around  the  world.  He 
is  a  steady  traveler,  has  visited  about  every  place  you 
can  name  except  South  Africa.  *• 
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Arthur  Hays  Sulzbarger,  publishar,  New  York  Timas.  (Raproducad  from 
an  oil  painting  by  Albart  K.  Murray,  commissionad  by  Columbia  Uni¬ 
varsity,  whan  Mr.  Sulzbargar  ratirad  as  trustaa  and  was  alactad  trustaa 
emaritus.  It  hangs  in  Columbia's  Low  Mamorial  Library.) 


“My  chief  job  now  is  to  see 
that  we  have  a  good  team  and 
that  they  carry  on,”  he  said.  “I 
meet  informally  with  them.  Our 
only  formal  meetings  are  the 
monthly  sessions  of  the  board  of 
directors,  over  which  I  preside. 
The  team  makes  most  of  the 
major  decisions  today.” 

Included  on  the  team,  and 
among  the  recipients  of  A.H.S. 
blue  notes,  are  Orvil  E.  Dryfoos, 
who  was  elected  president  in 
April  1957;  Amory  Bradford, 
who  then  moved  up  from  sec¬ 
retary  to  vicepresident  and 
business  manager;  Monroe 
Green,  business  manager  and 
advertising  director;  Ivan  Veit, 
business  manager  and  circula¬ 
tion  and  promotion  director; 
Harding  Bancroft,  secretary; 
Francis  A.  Cox,  treasurer; 
Charles  Merz,  editor;  Turner 
Catledge,  managing  editor;  and 
Lester  Markel,  Sunday  editor. 

Team  members  who  were 
asked  declared  that  Mr.  Sulz¬ 
berger’s  direction  is  constant, 
detailed  and  effective. 

“The  Times  today  definitely 


reflects  his  personality”,  one 
said.  “His  leadership  is  always 
inspiring.” 

Asked  about  two  possible 
goals  still  ahead,  R.O.P.  color 
and  making  the  Times  an  actual 
national  newspaper  in  the  man¬ 
ner  of  the  Wall  Street  Journal, 
Mr.  Sulzberger  replied: 

“Our  newest  purchases  of 
press  equipment  all  provide  for 
color  additions,  but  we  don’t 
think  R.O.P.  color  standards  on 
fast  presses  are  adequate  yet. 
We  just  don’t  like  its  appear¬ 
ance  in  newspapers.  Further¬ 
more,  it  would  slow  up  produc¬ 
tion  and  hamper  one  of  our 
big  goals  of  getting  detailed 
news  daily  to  our  readers  as 
quickly  as  possible. 

Going  .National? 

“As  to  making  the  Times  a 
national  daily,  with  branch 
plants  and  regional  editions,  we 
have  thought  of  it — but  not 
hard.  Where,  may  I  ask,  could 
we  find  a  plant  to  print  the  Sun¬ 
day  Times?  Presses  are  ex- 
(Contimied  on  page  46) 

tr. 


Where  a  Lot  of  Bellyaching 
Isn’t  Bad  Labor  Relations 


Five  of  the  association’s  12 
members  are  involved  in  the 
Guild’s  plan. 

A  total  of  approximately  25o 
employers,  including  association 
members,  participate  in  pension 
and  welfare  funds,  covering  ap¬ 
proximately  13,000  employees. 


of  trustees  of  10  funds.  Warren  Welfare  Funds 

Chandler,  association  secretary,  ^  j-  ■ 

handles  all  of  them  as  they  re-  cost  of  nmm- 

late  to  members.  All  trustee  taming  the  seven  associati^- 
meetings  take  place  in  associa-  a  ^ 

tion  headquarters. 

about  $2,298,000  m  insurance 
Pension  Payments  premiums  and  chaises,  and 

.  j  about  $84,000  in  operating  ex- 

This  June  1,160  revived  $3(),-  pgnses,  including  administra- 
011  in  pensions.  This  total  legal  and  auditing  fees, 

breaks  down  into  the  following  ^^ch  welfare  fund  maintains 
union  categories:  Drivers,  327,  ^  reserv’e  or  “rainy  day”  fund 
$18,900;  Paper  Handlers,  29,  emergencies.  The  total  ap- 
$1,145;  Photoengravers,  57,  $2,-  proximates  $1,000,000,  Mr. 
250;  Pressmen,  150,  $8,400;  chandler  said.  All  but  one  of 

Stereotypers,  93,  $3,300;  and  nine  welfare  funds  have 
Typographers,  504,  $2,016.  purchased  life  insurance  for 
Current  value  of  pension  fund  covered  employees.  Most  also 
assets,  including  securities  at  provide  Blue  Cross  or  similar 
cost,  is  in  excess  of  $7,000,000,  benefits  for  both  employees  and 
according  to  Mr.  Chandler.  Con-  dependents.  Other  benefits  to 
tributions  range  from  40c  to  80c  active  employees  include  surgi- 
a  shift  for  a  maximum  of  five  cal  and  medical  expenses,  acci- 
shifts  a  week  in  any  one  shop,  dental  death  and  dismember- 
Maximum  monthly  pensions  ment  and  weekly  disability  in¬ 
range  from  $38  to  $60  a  month,  surance. 

Each  pension  and  welfare  Each  agreement  specifies  the 
fund  has  six  trustees,  three  ap-  ^*^ount  to  be  paid  to  the  wel- 
pointed  by  the  association  and  funds.  The  amounts  vai^r 

three  by  the  union  involved,  f™*”  20c  to  90c  a  shift.  The 
Fund  administrators  are  inde-  maximum  payment  for  any  one 
pendent  contractors,  except  in  is  five  shifts  a  week, 

three  cases.  The  drivers  and  Chandler  said  that  as  op- 

printers  have  administrators  orations  of  the  various  funds 
who  are  employees  of  the  trus-  ^uve  become  stabilized  during 
tees.  The  Guild’s  fund  is  not  past  10  years,  formal  sched- 
association-trusteed,  but  three  uled  trustees  meetings  have 
employers’  representatives  are  reduced  from  a  monthly  to 

designated  as  trustees  and  trus-  ^  quarterly  basis,  the  minimum 
tee  meetings  generally  are  held  prescribed  by  the  agreements, 
at  association  headquarters.  (Continued  on  page  47) 


Publishers’  Association  Office 
Has  9  Contracts  on  the  Fire 


CHIEFS  OF  STAFF  at  the  Publishers  Association  of  Now  York  City  are, 
left  to  right:  Joseph  Camp  Jr.,  Donald  McVay,  executive  secretary; 
and  Warren  Chandler. 
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By  Robert  B.  McIntyre  merg:ers,  failures,  and  reduc¬ 

tions  in  number  of  features  used. 

Metropolitan  Sunday  News-  by  Mr.  Stone  is  highly  flexible,  -(hiod  Enilmsiasm' 

papers,  Inc.,  this  week  an-  and  a  24-page  tab  section  can 

nounced  plans  for  cultivating  carry  as  many  as  nine  ads  with-  “The  comics  artists  who  have 
new  advertiser  acceptance  of  out  the  paper  having  to  drop  seen  our  tab  dummy  think  it 
comics  advertising  through  dra-  any  of  its  currently  carried  fea-  looks  good,  and  we  have  had 
matic  upgrading  of  the  comics,  tures  that  enjoy  top  readership,  enthusiasm  from  some  25  pub- 
Reason  behind  the  announce-  The  dummy  displayed  by  Mr.  lishers  and  their  staffs  who  have 
■  “  ^  ^  seen  it.  If  a  few  key  papers  go 

■  ' _ _ ^  _ ^  I,!;.'.”  Stone  to  tab,  it  will  trigger  more,  and 

‘We  showed  how  it  could  easily  be  the  project  will  become  a  real- 
arranged  to  cover  more  or  less  ity.” 

Mr.  Kline  said  that  although 
there  is  a  stuffing  problem,  “this 
will  be  solved  by  one  method  or 
3  Basic  Positions  another  if  business  is  good  in 

The  three  basic  ad  positions  tabs.  ,  , .  , 

Metro  publishers  are  now 
spending  $15,000,000  a  year  on 
their  Sunday  comics  above  the 
revenue  they  derive,”  Mr.  Kline 
continued.  “Every  dollar  we  can 
earn  for  the  publishers  in  comics 
is  money  in  the  bank.  If  we 
could  offer  advertisers  10  mil¬ 
lion  circulation  in  our  modern¬ 
ized  tab  format,  and  sell  good 
cycles  of  ads  in  the  positions  it 
encourages,  publishers  with 
stuffing  problems  or  any  other 
problems  will  find  a  way  to 
convert.” 

o  j.  nr  Comics  Outlook 

Syndicates  Worry 

Asked  to  comment  on  the  out- 
Asked  how  syndicates  felt  look  for  comics,  Carl  F.  Schmidt, 
about  the  new  format,  Mr.  Kline  Metro  advertising  director,  said 
said  that  “some  syndicates  worry  the  outlook  is  “precisely  what 
that  their  package  will  be  re-  we  make  it — Metro,  the  pub- 
duced  if  the  tab  size  is  adopted,  lishers,  the  sellers,  the  pro- 
The  fact  is,  that  they’re  being  ducers.” 

reduced  anyway,  through  “Although  the  sales  of  adver- 


ment,  as  explained  to  Editor  &  Stone  carried  15  full-page  edi- 
Pl’BLlSHER  by  Charles  T.  Kline,  torial  features,  and  Mr.  SJ ....... 

Metro  president,  is  simple: 
lack  business.” 

“We  have  the  audience  and  ad  linage  without  altering  the 
fewer  production  problems  than  format, 
other  media,”  Mr.  Kline  said, 

“but  we  lack  the  business.  Pro- 

ductionwise,  there  are  fewer  _  _ _ _  _ _ _ 

plants,  virtually  no  make-up  section  produces,  which  have 
problei^,  and  no  conflict  from  ^  “high  possibility  of  cycle 
advertisers  for  color  spots  or  sales,”  are:  1)  the  first  page 
position.  after  editorial;  2)  the  center 

“Comics  are  priced  low  and  truck;  and  3)  the  back  cover. 

offer  complete  flexibility  with  naners  have  seen  the 

tntal  availahilitv  Units  are  few  several  papers  nave  seen  me 

and  standard  Lack  of  accent-  presentation  already,  ac- 

and  standard,  ^ck  ot  accept  wording  to  Mr.  Stone,  and  it  has 

ance  stems,  we  think,  from  teing  ^ally  been  received  with 
■out  of  vo^e;  or  ‘out  of  style,  enthusiasm.  The  new  for- 

“  mat  is  said  to  give  editors  a 

better  chance  to  re-evaluate 
New  Tabloid  .Sections  their  features  and  to  work  selec¬ 

tively  and  creatively  to  improve 
Accordingly,  and  in  an  effort  the  section, 
to  get  back  into  “vogue,”  Metro 
has  come  up  with  a  layout 
scheme  for  a  new  comics  tabloid 
section  which  it  is  recommending 
to  all  its  publisher-owners,  (see 
cuts) 

According  to  Everett  R.  Stone, 

Metro  secretary-treasurer,  the 
size  and  format  will  provide  ma¬ 
jor  selling  advantages  by  “auto¬ 
matically  creating  positions 
which  can  be  sold  on  a  cycle 
basis.” 

Mr.  Stone  told  E&P  that  the 
book  will  have  a  crisp  readable 
appearance  because  each  of  the 
features  will  occupy  a  full  page, 
and  readership  strip-by-strip 
will  inevitably  be  increased. 

Minimum  size  ads  will  be  two- 
thirds  of  a  page,  with  the  bal¬ 
ance  filled  out  with  appropriate 
cartoon  features. 

“Switching  to  tab  size  could 
result  in  an  immediate  money 
saving  to  the  publisher,”  Mr. 

Stone  said.  “It  will  result  in  a 
better  book  if  the  recommended 
format  is  followed,  and  will  give 
the  comics  sales  staff  a  new  and 
vital  sales  approach  to  counter 
the  trend  to  downgrading  comics 
space  and  appearance.” 

Tab  Size  Flexible 
The  tab  dummy  shown  to  E&P 
EDITOR  ac  PUBLISHER  for  July  2,  1960 


BEFORE — Metro's  current  comics 
format  contains  two  one-tkird-of- 
a-page  editorial  features  and  an 


tising  have  fallen  off,  the  popu¬ 
larity  of  the  medium  hasn’t,” 
he  said.  “Some  pseudo-sophisti¬ 
cated  people  have  looked  down 
their  noses  at  us,  but  they  can¬ 
not  really  dispute  comics’  popu¬ 
larity. 

New  ‘Sunday  Suil’ 

“On  the  selling  side,  we  are 
looking  at  new  things.  For  a 
good  while  now  we  have  been 
working  on  the  blueprint  for  our 
new  tab  comics  design — a  new 
Sunday  newspaper  suit.  Comics 
can  be  revitalized;  the  potential¬ 
ities  are  there.  We’re  about  to 
dress  up  comics  in  a  way  that 
will  make  the  medium  more  at¬ 
tractive  to  advertisers.  We’re 
convinced  that  men  with  vision 
and  courage  can  pull  up  any 
medium  by  its  boot-straps.” 

Edward  L.  Baumiller,  Metro 
Eastern  sales  manager,  showed 
E&P  a  comics  sales  presentation 
that  had  been  prepared  for  a 
major  food  product.  He  ex¬ 
plained  the  importance  of  sell¬ 
ing  the  whole  family  unit,  recog¬ 
nizing  that  while  the  wife  is 
most  important  in  food  buying, 
the  husband  and  kids  influence 
brand  selection,  too,  and  also 
insure  a  reservoir  of  future 
customers. 

TV  Not  Enough 

“The  only  medium  that  can 
cut  across  all  age-sex  lines  to 
reach  the  family  unit  is  an 
entertainment  medium,”  Mr. 
Baumiller  said.  “Advertisers 
have  done  this  through  heavy 
(Continued  on  page  30) 


AFTER — Metro's  proposed  formet  would  look  like  this  two-page  tabloid 
spread  with  comics  feature  getting  full-page  treatment  as  at  left.  Thus 
third  of  a  page  in  standard  format  becomes  a  full  editorial  page  in 
the  tabloid  format.  On  right-hand  side  of  spread  is  two-thirds-of-a-page 
ad,  same  s'ne  as  in  standard  format,  plus  one-third-of-a-page  editorial 
feature.  Under  new  format  ads  will  get  better  exposure  and  there  is  no 
loss  of  advertising  linage. 
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‘TARGET  SELLING’ 

I  AD-lines 

1  By  Robert  B.  McIntyre 

Much-maligned  Motivation  Re¬ 
search  recently  took  a  big  forward 
stride  —  Its  limitations  as  well 
as  its  capabilities  have  been  real¬ 
ized. 

The  big  stride  was  taken  in 
Barbizon.  France,  at  a  confer¬ 
ence  of  Gallup-International  af¬ 
filiates  who  discussed  current 
status  of  MR  in  Europe  and  U.  S. 

*  *  » 

A  summary  of  the  meeting 
notes  that  now  that  novelty  value 
of  MR  has  worn  off,  it  is  possible 
to  reach  a  “considered  judgment” 
of  its  probable  future  role  in  con¬ 
sumer  research.  Consensus  of 
representatives  from  nine  coun¬ 
tries  was  that  interviewing  tech¬ 
niques  have  benefited  “consid¬ 
erably”  as  a  result  of  stimula¬ 
tion  from  MR. 

In  most  countries,  however,  in¬ 
terest  in  MR  used  by  itself  has 
dwindled  considerably.  Except 
for  those  who  have  not  as  yet 
learned  that  MR  is  not  a  short 
cut  to  solutions  to  difficult  prob¬ 
lems,  clients  have  come  to  view  it 
as  one  aspect  of  a  uell-designed 
research  plan. 

Dominant  opinion  at  confer¬ 
ence  was  that  the  significance  of 
Undings  obtained  through  MR 
emerges  most  clearly  when  they 
are  related  to  findings  obtained 
through  traditional  market  re¬ 
search  methods. 


Papers  Add  Weight 
To  Gulf  Oil  Drive 


ifemy!  HuTylSeeyow 
Girff  Dealer-yoa  can  be  a 
WINNER  ia  the  biggest 
OQOtest  in 
Over  3l000  prizes 
worth  HALF  A 


Of  major  concern  was  question 
of  validity  and  relevance  of  data 
obtained  through  use  of  psycho¬ 
logical  and  sociological  research 
tools.  Need  for  development  of 
quantitative  analytic  methods  as 
applied  to  qualitative  data  was 
emphasized. 

“A  common  practice,”  the  sum¬ 
mary  says,  “is  to  complement  a 
‘motivational’  analysis  with  a 
sample  survey.  The  motivational 
analysis  has  proved  to  be  of 
greatest  value  when  used  in  the 
pilot  phase  of  a  study,  in  con¬ 
junction  with  sample  surveys,  and 
to  identify  interrelationships  of 
variables  not  previously  known.” 
»  *  * 

The  summary  adds  that  when 
decisions  must  be  made,  “a  pe¬ 
rusal  of  qualitative  data,  inter¬ 
esting  as  it  may  be,  is  no  substi¬ 
tute  for  a  systematic  analysis  that 
can  lead  to  a  quantification  of 
significant  vari^les.”  (How’s 
that  again?). 

This,  the  summary  concludes, 
is  not  to  imply  that  the  experi¬ 
ence  of  MR  has  been  a  disap¬ 
pointment  but  that  its  limitations 
as  well  as  capabilities  have  been 
realized. 


By  Philip  N.  Schuyler 

“It’s  a  campaign  that  puts 
Gulf  brand  acceptance  and 
loyalty  on  the  map  in  a  new 
way.  Yes,  it’s  a  campaign  that 
lets  Gulf  go  places,  the  places 
where  the  business  is,  and  that 
means  where  the  money  is.” 

Thus  Theodore  W.  Rathbone 
of  The  Katz  Agency,  Inc.,  news¬ 
paper  representatives,  closed  a 
presentation  made  last  April  18 
before  the  top  management  team 
of  the  Gulf  Oil  Corp.,  Pitts¬ 
burgh,  Pa.  It  was  part  of  the 
“target  selling”  drive  for  news¬ 
papers  being  run  jointly  by  the 
American  Association  of  News¬ 
paper  Representatives,  the 
Newspaper  Advertising  Execu¬ 
tives  Association,  and  the  Bu¬ 
reau  of  Advertising,  ANPA. 

‘Food  for  Thought' 

“It  gave  us  food  for  thought,” 
Benton  Dodge,  Gulf’s  advertising 
director,  said  this  week,  refer¬ 
ring  to  that  April  presentation, 
“something  to  chew  on;  and 
when  it  came  time  to  pile  on 
added  weight  for  our  current 
‘Put  a  Hat  in  the  Ring’  contest 
that  closes  July  10,  we  used  the 
extra  newspaper  space.” 

’The  contest  invites  people  to 
come  to  Gulf  gas  stations  to  get 
entry  blanks.  No  one  would  dis¬ 
cuss  this  week  what  results  are 
being  obtained.  Several  oil  firms 
are  running  similar  contests. 

The  “extra  weight”  of  the 
black-and-white  newspaper  drive 
supporting  the  Gulf  contest 
started  June  10  and  ended  the 
week  of  June  20.  It  is  also  being 
advertised  in  magazines,  TV 
participations,  and  on  radio.  On 
the  newspaper  schedule,  placed 
by  Young  &  Rubicam,  Inc.,  were 
216  newspapers  in  175  markets, 
representing  approximately  30,- 
000,000  circulation.  Cost  of  the 
investment  amounted  to  an  esti¬ 
mated  $600,000.  Newspapers 
were  divided  into  three  lists, 
according  to  market  importance. 
“A”  list  papers  received  inser¬ 
tions  of  7200  lines;  “B”,  4500; 
and  “C”,  3400. 

When  the  whole  campaigpi  was 
planned  last  February,  the 
closest  newspapers  got  to  the 
schedule  was  the  use  of  full 
pages  in  the  Sunday  magazines 
of  the  Metropolitan  Sunday 
Newspaper  group  with  some 
black  and  white  daily  fill-ins. 
TV  participations  amounting  to 
two  minutes  a  week,  estimated 


a^  reaching  eight  to  10  million 
homes,  were  part  of  the  pro¬ 
gram,  along  with  zoned  circula¬ 
tions  of  Saturday  Evening  Post 
and  Look  and  color  pages  in 
Life  and  other  magazines. 

Gulf  serves  33  states,  which 
dictated  use  of  the  zoned  maga¬ 
zine  circulation  and  the  locally- 
edited,  rather  than  syndicated, 
Sunday  supplements. 

In  1959  Gulf  used  newspapers 
in  four  markets.  In  1958  the 
newspaper  schedule  amounted  to 
30,000  lines,  an  investment  esti¬ 
mated  at  $3,000,000.  In  the  past, 
the  account  has  used  all  types 
of  media  at  varying  times.  There 
were  years  with  nothing  in  the 
newspapers,  years  when  radio 
was  big.  Last  year  magazines 
and  spot  TV  got  the  big  break. 

“We  have,  however,  never  lost 
our  love  for  newspapers,”  Mr. 
Dodge  said. 

Money  was  not  always  avail¬ 
able.  He  said  he  though  the 
presentation  in  Pittsburgh  was 
“well  thought  out  and  delivered.” 
He  pointed  out  that  the  Gulfs 
tire,  battery,  accessories  and 
home  heating  oil  cooperative 
advertising  goes  75  to  80%  in 
newspapers. 

Top  Brastt  on  Deck 

The  April  session  in  Pitts¬ 
burgh  was  attended  by  William 
K.  Whiteford,  Gulf’s  president, 
among  others.  Mr.  Rathbone  was 
assisted  in  telling  the  news¬ 
paper  ntory  by  Jack  Raymond, 
of  the  Bureau.  Also  present 
from  the  Bureau  was  Charles  T. 
Lipscomb,  Jr.,  president,  and 
James  S.  Lyon,  Washington 
(Pa.)  Observer,  member  of  the 
group’s  board  of  directors.  The 
Pittsburgh  publishers  were  out 
in  force.  Alan  G.  Nicholas  rep¬ 
resented  the  then  publishing 
Sun-Telegraph ;  William  Block 
was  there  from  the  Post-Ga¬ 
zette;  and  Frank  G.  Morrison, 
Press. 

In  keeping  with  the  agency’s 
policy  of  not  discussing  client 
affairs.  Young  &  Rubicam  ex¬ 
ecutives  were  not  inclined  to 
talk  this  week. 

Seeking,  as  he  said,  to  “posi¬ 
tion”  the  addition  of  newspapers 
to  the  schedule,  Thomas  W. 
Clark,  vicepresident  and  account 
supervisor,  declared  he  con¬ 
sidered  that  newspapers  were 
placed  in  the  picture  in  Febru¬ 
ary,  well  in  advance  of  the  April 


“Target  Selling”  presentation, 
when  the  decision  was  reached 
to  use  Sunday,  the  Metropoli¬ 
tan  list  of  locally  edited  maga¬ 
zine  supplements,  plus  a  limited 
daily  schedule. 

Depends  on  Job 

“We  always  select  media  de¬ 
pending  upon  the  job  to  be  done 
for  our  clients,”  Mr.  Clark  said. 

When  the  client  determined  to 
put  “extra  weight”  behind  the 
“Put  a  Hat  in  the  Ring”  con¬ 
test,  Frank  Grady,  Y&R  media 
supervisor,  said  “newspapers 
fitted  into  the  problem  well.” 

“This  local  medium  gave  added 
depth  to  our  campaign,”  he 
said.  “Furthermore,  we  could 
get  into  newspapers  quickly. 
For  the  total  job  to  be  done 
there  was  a  part  for  each  me¬ 
dium  to  play.” 

Mr.  Clark  attended  the  pres¬ 
entation  meeting  in  Pittsburgh. 
He  praised  the  selling  job  as 
“helpful  and  educational.” 

“We  appreciate  this  type  of 
educational  work  being  done  by 
media,”  Mr.  Clark  said.  “The 
more  clients  and  ag;encies  know 
about  advertising  media  the 
better  it  is  for  all  concerned.” 

Whether  after  this  $600,000 
splurge  newspapers  will  remain 
in  Gulfs  advertising  program 
will  not  be  determined  before 
Sept.  1,  according  to  Mr.  Dodge. 
• 

Sterling  Heads 
Detroit  AANR 

The  Detroit  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives  has 
elected  the  following  officers  for 
the  1960-61  term: 

John  L.  Sterling,  Cresmer  & 
Woodward,  Inc.,  president; 
Stanley  E.  Cloutier,  Story, 
Brooks  &  Finley,  Inc.,  first  vice- 
president;  Carl  B.  Hicks,  Gan¬ 
nett  Advertising  Sales,  Inc., 
second  vicepresident;  Richard  T. 
Healy,  The  Katz  Agency,  Inc., 
treasurer;  and  Thad  S.  Hadden, 
Sawyer,  Ferguson  &  Walker  Co., 
secretary. 
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Inc., 


You  get  Sales  Action 
every  morning  in  Cleveland 


Tkke  a  half  million  Greater  Cleveland  families  with  a  respectable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
exceeding  4  billion  dollars— and  that's  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  sales  of  goods  or  services  in  the  Cleveland  market  do  not  exceed  those 
of  35  states- WRITE -WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 

Represented  by  Cresmer  &  Woodward.  Inc..  New  York.  Chicago.  Detroit.  Atlanta.  San  Francisco.  Lot  Angeles. 
.Member  ol  Metro  Sunday  Comics  and  Magazine  Network. 
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Whatever 
you  Mil  in  Oroator 
Clovoland  you'll 
Mil  mof  of  H 
In  Tlio  Plain  Oaalar 

Alur««u  CwitMi  tmi  CmnHIm  ar*  M«f  ImcImM  la  lalM 


RETAIL  SALES 

IN  CLEVELAND  AND  ADJACENT  COUNTIES 

COMMODITY 

UEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

Retail  Food 

581,935 

498,319 

1,080,254 

Retail  Drug 

92,487 

59,441 

151,928 

Automotive 

357,776 

368,264 

726,040 

Gas  Stations 

1 44,966 

161,669 

306,635 

Furniture,  Household  Appliances  121,723 

86,025 

207,748 

^Sourcts  Sales 

!  Management  Survey  of  Buying  P* 

■>uvr,  May  10,  I960) 
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Rochester^  N.  Y.  ^ 
ABC  City  Zone  Population 
is  now  well  over 
a  half  million. 


Outer  Space 
Spoof  Lands 
Extra  Lines 


Color  Helps  Enthrone 
New  ‘Kentucky  Kings’ 


Two  color  and  black  ROP  ads  and  delicious  dryness  of  four 
in  309  newspapers  are  being:  popular  g’in  drinks, 
used  by  Brown  £  Williamson  George  E.  Mosley,  Seagram’s 
Tobacco  Corp.  to  introduce  an  vicepresident  in  charge  of  ad- 
all-tobacco  filter  tip  cigaret  vertising  and  sales  promotion, 
called  “Kentucky  Kingfs.”  said  that,  in  addition  to  corre- 

The  campaign  (via  Ted  Bates  lated  newspaper  advertising  and 
&  Co.)  broke  June  27  with  in-  full  pages  in  magazines,  the 
sertions  ranging  from  1,750  campaigrn  is  implemented  by 
lines  to  full  pages  in  both  dailies  point-of-sale  material, 
and  Sunday  supplements. 

TV  spot  and  network  will  Hamilton  Beach  Reveals 
share  with  newspapers  a  budget  Heavy  Fall  Ad  Campaisn 
said  to  run  between  $5,000,000 

and  $6,000,000.  Bus  ads  in  New  Racine,  Wis. 

York  and  radio  announcements  L®wane,  ad  manager 

will  also  be  used.  f®*"  Hamilton  Beach,  this  week 

■ut  ■  i  u  •  j  announced  plans  for  a  heavy 

Magazines  are  not  being  used  ,i  .  ■  •  j  i 

-  *1.  •  t  J  A  ■  J  i.u  Fall  ad  campaign  in  daily  news- 

for  the  introductory  period  “be-  o  j  i  ^ 

....  1.  'i  i  i  papers,  Sunday  supplements,  co¬ 
cause  it  takes  too  long  to  get  .  ^  ,  .•  . 

.  .„  -oa-w  *  op  ads,  network  radio-TV  and 

the  ads  out,”  a  B&W  spokesman  „ 

told  E&P.  magazines. 


Yakima,  Wash. 
Readers  of  the  Yakima  Mom- 
in</  Herald  were  jolted  last  June 
24  by  a  96-point  front  page 
headline  that  screamed  “Yakima 
Selected  As  Spaceport  to  Moon.” 

The  Yakima  Daily  Republic, 
the  Herald’s  sister  paper,  (both 
published  by  The  Republic  Pub¬ 
lishing  Co.)  took  up  the  cry  for 
its  afternoon  readers. 

Both  papers  carried  pictures 
of  Yakima  with  skyscrapers 
that  are  not  there,  monorail 
service  to  outlying  communities 
and  a  four-handed  Martian 
pianist  in  town  to  play  a  duet. 
Stories  explained  that  Yakima 
had  been  discovered  as  center  of 
the  Universe  and  that  the  Ya¬ 
kima  Firing  Center  was  being 
used  by  a  World  Army  in  a 
summer  exercise  against  an  ag¬ 
gressor  from  outer  space. 

All  of  which  could  have  been 
very  confusing  to  the  readers 
had  it  not  been  for  a  banner  line 
over  the  logotype  which  said, 
“Sure,  It’s  A  Spoof;  But  Here’s 
How  We’ll  Look  In  2035.” 

The  spoof  was  bom  about  a 
week  previously,  in  the  early 
morning,  during  the  tag  end  of 
the  Herald  shift.  The  idea 
caught  and  grew  into  a  six- 
page  special  section  carrying 
7140  lines  of  advertising,  most 
of  which  was  as  far  out  in  left 
field  as  the  “news”  stories  and 
pictures.  The  space  was  “plus” 
business  for  the  advertising  de¬ 
partment  and  was  sold  in  two 
days  as  salesmen  made  calls. 

The  spoof  section  led  the  pa¬ 
per  but  both  the  Herald  and  the 
Republic  carried  normal  front 
pagres  at  the  beginning  of  their 
second  sections.  Except  for  the 
.six  pages  in  the  special  run, 
each  newspaper  was  normal  in 
'  appearance  and  content. 

The  stories  in  the  spoof  sec¬ 
tion  were  humorous  in  tone  and 
some  of  them  goodnaturedly 
ribbed  civic  problems  and 
Between  June  20  and  Nov.  14,  “sacred  cows.”  In  all,  they 
four  major  daily  newspapers  tended  to  show  that  people,  76 
and  six  leading  advertising  and  years  from  now,  will  be  pretty 
food  field  publications  will  carry  much  the  same, 
a  total  of  78  Woman’s  Day  ads  • 

beamed  to  develop  both  adver-  Joins  Copy  Dept, 
tising  and  circulation. 

Ira  L.  Joachim,  who  in  1952 
„  .  founded  the  Levittovm  (Pa.) 

iitner  Lampaigns  .  .  .  Times  and  served  as  publisher 

•  More  than  $1.5  million  will  and  ad  director  until  its  sale  in 
be  spent  this  year  to  accent  the  1954,  this  week  joined  the  copy 
increase  in  ag:e  of  Imported  department  of  Donahue  &  Coe, 
O.F.C.  by  Schenley,  Ads  (via  New  York.  He  previously  had 
Doyle,  Dane,  Bembach,  Inc.)  been  advertising  and  sales  pro- 
are  scheduled  primarily  in  print  motion  manager  of  Pilot  Radio 
media.  Corp. 
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MARKETING  MANAGER  — Rob¬ 
ert  D.  Nelson  has  been  appointed 
marketing  manager  of  the  Los 
Angeles  Times.  He  will  be  admin¬ 
istrative  supervisor  of  all  the 
newspaper's  sales  programs.  Mr. 
Nelson  joined  the  Times  Feb.  I. 


Rochester  Times-Union 


Almost  every  fomily 
in  Metropolitan  Rochester 
buys  ond  reods  one  or 
both  of  these  two  great 
Gannett  Newspapers 

MORNING  &  SUNDAY 

RepresenfecJ  by  Gannett  Advertising  Sales,  Inc. 

New  York,  Philodelphio,  Hortford,  Syracuse,  Chicago,  Detroit,  San  Francisco 
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A  moderate 
low-fat 
well-halanced 
breakfast  for 
children  10-12 
years  of  age 


It  has  been  found  that  those  who  develop  obesity  in 
childhood  appear  to  have  more  of  a  dietary  problem 
than  those  who  develop  obesity  in  the  adult  years.  As  a 
service  to  those  advising  about  the  obese  child,  a  basic 
cereal  and  milk  breakfast  is  worth  consideration.  Its  fat 
content  of  10.9  gnu  provides  20  per  cent  of  the  total 


calories,  thus  it  is  moderately  low  in  fat.  It  is  well- 
balanced  as  shown  in  the  chart  below.  The  Iowa  Break¬ 
fast  Studies  demonstrated  that  children  of  about  this  age 
have  better  grades  and  attitudes  at  school  when  they  eat 
a  well-balanced  basic  cereal  and  milk  breakfast  each 
morning. 


Recommended  Daily  Dietary  Allowances*  and  the  Nutritional  Contribution  of  a  Basic  Cereal 
and  Milk  Moderate  Low-Fat  Breakfast 

Menu :  Orange  Juice— 4  oz. ; 

Cereal,  dry  weight — 1  oz. ; 

Whole  Milk — 4  oz.;  Sugar — 1  teaspoon; 

Toast  {white,  enriched) — 2  slices; 

Butter — 5  gm.  {about  1  teaspoon); 

Nonfat  Milk — 8  oz. 


Nutrients 

Calories 

Protein 

Calcium 

Iron 

A 

Thiamine 

Riboflavin 

equiv. 

Acid 

Totals  supplied  by 

Basic  Breakfast 

503 

20.9  gm. 

0.532  gm. 

2.7  mg. 

588  I.U. 

0.46  mg. 

0.80  mg. 

7.36  mg. 

65.5  mg. 

Recommended  Dietary 
Allowances— Qiildren,  10  to 
12  Years  (36  kg.— 79  lb.) 

2500 

70  gm. 

1.2  gm. 

12  mg. 

4500  I.U. 

1.3  mg. 

1.8  mg. 

17  mg. 

75  mg. 

Percentage  Contributed 
by  Basic  Breakfast 

20.1% 

29.8% 

44.3% 

22.5% 

13.1% 

35.4% 

44.4% 

43.3% 

87.3% 

Cereal  Institute.  Ine. :  Breakfast  Source  Book. 

Chicago:  Cereal  Institute,  Inc.,  1959. 

Food  A  Nutrition  Bd.:  Recommended  Dietary  Allowances,  Revised  1958, 
Natl.  Acad.  Scl.—Nail.  Research  Council  Publication  589,  1958. 

Walt,  B.  K.,  and  Merrill,  A,  L.:  Composition  of  Foods — Raw, 
Processed,  Nepared.  U.S.D.A.  Agriculture  Handbook  No.  8,  1950, 


*The  allowance  levels  are  intended  to  cover  individual  variations 
among  most  normal  persons  as  they  live  in  the  United  Stales  under 
usual  environmental  stresses.  Calorie  allowances  apply  to 
Individuals  usually  engaged  In  moderate  physical  activity.  For 
office  workers  or  others  in  sedentary  occupations  they  are  excessive. 
Adjustments  must  be  made  for  variations  in  body  sise,  age, 
physical  activity,  and  environmental  temperature. 


CEREAL  INSTITUTE,  INC, 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 


RETAIL  SURVEY 
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it  by  advertising 
in  the  only  newspaper 
which  covers  it. 

The  powerful 
selling  force 
for  advertisers 
in  the 
Long  Beach 
part  of  the 
Los  Angeles- 
Long  Beach 
Metropolitan 
Area  is  the 

Independent 
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Represented  nationally  by 
RIDDER  JOHNS,  INC 
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Drug  Groups  Find  Ads 
What  Doc  Ordered 


Two  widely  separated  drug 
groups  recently  prescribed  a 
I  dose  of  newspaper  advertising 
j  to  help  “cure”  their  respective 
j  ills  and  found  the  ads  were  just 
]  what  the  doctor  ordered. 

Thomas  H.  Fleming,  adver¬ 
tising  manager  of  the  Canton 
(Ohio)  Repository,  reported 
i  that  Schuman  Drugs,  a  local 
five-store  chain  of  drug-stores, 
i  recently  published  page  and 
half-page  ads  in  the  Repository 
aimed  at  warning  parents  of 
the  dangers  of  letting  children 
get  into  the  family  medicine 
cabinet. 

Up  at  the  Quincy  (Mass.) 
Patriot  Ledger,  John  H.  Grant, 
assistant  retail  advertising  man¬ 
ager,  told  Editor  &  Publisher 
of  a  12-ad  series  being  spon¬ 
sored  by  members  of  the  South 
Shore  Pharmaceutical  Associa¬ 
tion  in  an  effort  to  bolster  the 
“image”  of  pharmacists  in  the 
mind  of  the  public. 

According  to  Mr.  Fleming,  a 
rash  of  near-fatal  accidents  to 
children  who  had  taken  medi¬ 
cines  from  cabinets  inspired 
Schuman  Drugs  to  run  a  warn¬ 
ing  in  a  full-page  ad  back  in 
May.  Copy  stressed  the  safe¬ 
guarding  of  children  from  poi¬ 
sons  and  the  importance  of  dis¬ 
posing  of  deteriorated  medi¬ 
cines. 

As  an  added  inducement, 
Schuman’s  offered  a  nickel  for 
each  empty  prescription  bottle 
or  package  brought  into  their 
stores  and  deposited  in  large 
cartons  prominently  displayed 
for  the  purpose. 

10,(M)0  Mickelt, 

“Response  to  this  appeal  was 
most  gratifying,”  Mr.  Fleming 
said.  “Upward  of  10,000  nickels 
were  paid  out  and  the  store 
feels  that  many  thousands  of 
potentially  dangerous  prescrip¬ 
tions  were  destroyed.  The  pub- 
I  lie  was  also  most  vocal  in 
thanking  the  various  Schuman 
,  pharmacists  for  calling  their  at¬ 
tention  to  an  unrealized  danger 
;  to  their  children.” 

I  Mr.  Fleming  said  that  as  a 
j  follow  up  ad,  the  store  ran  a 
I  half-page  ad  in  the  Repository 
j  on  June  1  in  which  it  reported 
to  the  public  on  the  “tremen- 
j  dous  response”  to  the  first  ad. 

“Schuman  Drugs  enjoy  a  very 
substantial  share  of  the  pre¬ 
scription  business  in  Canton,” 
Mr.  Fleming  explained,  “and 
they  feel  that  any  move  on 


their  part  to  improve  the  gen¬ 
eral  relations  of  the  drug  in¬ 
dustry  with  the  public  will  re¬ 
flect  favorably  in  their  own 
business. 

“Therefore,”  he  concluded, 
“they  have  no  hesitation  in  act¬ 
ing  as  spokesman  for  the  retail 
drugstores,  and,  over  a  10-year 
period,  have  made  it  a  consist¬ 
ent  practice  to  run  prescription 
institutional  copy.” 

.4d»  Make  6  Paints 

Mr.  Grant  reported  that  each 
ad  in  the  series  scheduled  by 
South  Shore  Pharmaceutical 
Association,  and  run  once  a 
month  in  the  Patriot  Ledger, 
contains  “convincing  evidence” 
that: 

1)  Customers  get  their 
money’s  worth  when  they  buy 
drugs  and  prescriptions;  2) 
SSPA  members,  collectively,  are 
vitally  interested  in  health;  3) 
Drugstores  are  still  pharmacies; 
4)  The  ads  will  build  greater 
confidence  and  respect  for  the 
pharmaceutical  profession;  5) 
The  ads  will  increase  prescrip¬ 
tion  volume  and  association 
members;  and  6)  The  ads  will 
build  a  closer  relationship  be¬ 
tween  the  doctor  and  the  phar¬ 
macist. 

Mr.  Grant  said  that  the  ad 
series  began  in  April  with  41 
out  of  .53  prospects  signed  up. 
“Since  then,  we  have  acquired 
two  new  sponsors,”  he  added. 

(iotU  Pro-Rated 

Cost  of  the  ad  is  pro-rated 
among  the  sponsoring  pharma¬ 
cists  and  thus  far  has  averaged 
between  $10  and  $11  per  spon¬ 
sor  per  month. 

“We  have  to  give  credit  for 
the  idea  to  the  Lexington  (Ky.) 
Herald  Leader,  for  copies  of  the 
series  to  the  American  Press  In¬ 
stitute,  and  for  additional  ideas 
and  material  to  the  Bureau  of 
Advertising,  ANPA  and  the  Na¬ 
tional  Research  Bureau,”  Mr. 
Grant  .said. 

He  added  that  the  response 
to  the  first  two  ads  has  been 
“ovej"whelming,”  with  pharma¬ 
cists  receiving  favorable  com¬ 
ments  from  customers  and  con¬ 
gratulatory  letters  from  drug 
distributors. 

“One  doctor  even  asked  a 
pharmacist  why  he  wasn’t  listed 
as  one  of  the  sponsors,”  Mr. 
Grant  .said.  “Needless  to  say, 


he  has  since  become  a  sponsor 
and  will  be  included  in  the  next 
ad.” 

Merchants  Advised 
To  Make  Most  of  $ 

Little  Rock,  Ark. 

Bob  O’Toole  of  Dallas,  Texas, 
a  sales  promotion  executive  of 
the  J.  C.  Penney  Company,  ad¬ 
dressing  the  sixth  annual  Ar¬ 
kansas  Retail  Seminar  at  the 
Albert  Pike  Hotel  here,  de¬ 
clared  that  merchants  need  to 
take  the  gamble  out  of  the  es¬ 
sential  part  of  their  business  by 
making  good  use  of  their  ad¬ 
vertising  budgets. 

Mr.  O’Toole  emphasized  that 
no  retailer  could  exactly  meas¬ 
ure  the  returns  for  his  adver¬ 
tising  dollars,  but  he  added  that 
real  returns  could  be  increased. 
To  do  so,  the  Penney  executive 
advised:  (1)  Carefully  choosing 
items  to  be  used  in  an  adver¬ 
tising  promotion;  (2)  using 
presentable  advertising  copy; 
and  (3)  making  profitable  use 
of  effectiv’e  illustrations. 

Sponsored  by  the  Arkansas 
Council  of  Retail  Merchants  and 
the  University  of  Arkansas  Col¬ 
lege  of  Business  Administra¬ 
tion,  the  seminar’s  program  con¬ 
sisted  of  one  consistent  theme: 
Many  Arkansas  retailers  have 
learned  by  actual  experience 
that  consistent  advertising 
proves  more  profitable  than 
sporadic  advertisements. 

Car  Dealer’s  Ads 
Sell  Him  and  Cars 

ClIICACK) 

“Should  you  wash  your  car 
before  you  trade  it  in?”  is  the 
question  answered  in  the  open¬ 
ing  advertisement  of  a  cam¬ 
paign  (via  Rocklin  Irving  & 
.\ssoc.)  Berens  Motors  is  cur¬ 
rently  running  in  the  Chicago 
Tribune. 

Text  of  the  ad,  which  kicks  off 
a  unique  series  of  display  ads 
combining  product  salesman¬ 
ship  with  a  presentation  of  posi¬ 
tive  aspects  of  the  dealer  per¬ 
sonality,  gives  readers  five  hints 
for  increasing  trade-in  value  of 
a  used  car.  Also  included  is  a 
personal  note  from  Mitchel 
Berens,  president  of  the  Chi¬ 
cago  Lincoln  -  Mercury  -  Comet 
dealership.  An  illustration  of 
the  Berens’  bear  dominates  the 
upper  half  of  the  first  ad,  and 
the  same  symbol  is  repeated 
lielow  in  the  dealer  logotype. 
Illustrations  of  new  Comet, 
Mercury  and  Lincoln  automo¬ 
biles  are  also  included  in  the 
five  column  run-of-paper  dis¬ 
play  advertisement,  which  ap¬ 
peared  in  the  Tribune. 

Other  ads  in  the  series  will 
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tuff  If  1 

X 


60%  OF  MY  FOOD  SALES  COME 
FROM  OUTSIDE  SPOKANE  COUNTY. 

This  certainly  proves  the  Spokane  Market 
is  the  one  big  exception  to  the  metro  area 
concept.  It  includes  parts  of  4  Pacific 
Northwest  states,  and  the  grocery  manu¬ 
facturers  I  represent  cover  it  with  one 
newspaper-buy  —  The  Spokesman-Review 
and  Spokane  Daily  Chronicle.'’ 

H.  P.  CHRISTY 

H.  P.  Christy  Co.,  Inc. 

Spokane  Food  Broker 


THE  BILLION  DOLLAR  SPOKANE  MARKET.. 
TIMES  AS  BIG  AS  IT  LOOKS! 


Metro  figures  are  dwarfed  by  the  magni¬ 
tude  of  the  total  Spokane  Market.  More  than 
a  million  people  with  $2  billion  net  income 
spend  $1.3  billion  at  retail  annually.  That’s 
more  people,  more  income  and  more  total 
retail  sales  than  you  get  in  all  but  the  nation’s 
19  largest  metro  areas.  You  sell  this  36-county 
market  easily  and  effectively  with  just  one 
“Newspaper-Buy”  .  .  .  the  Spokane  Dailies ! 

Big  .  .  .  rich  .  .  .  and  walled  in  on  all 
sides  by  towering  mountain  ranges,  the  Spo¬ 
kane  Market  is  virtually  impregnable  to  out¬ 
side  advertising— another  reason  The  Spokes¬ 
man-Review  and  Spokane  Daily  Chronicle 
are  a  must  on  your  “A”  schedules. 


Source:  Sales  Management  Survey  of  Buying  Power, 
May  10,  1959 


HEART 

OF 

THE 

PACIFIC 

NORTHWEST 


METROPOLITAN  SPOKANE 
Retail  Sales:  $342,344,000 
The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  more  than  9  out  of  10  families. 


IP  RETAIL  TRADING  ZONE* 

Retail  Sales:  $793,504,000 

The  Spokesman-Review  and  Spokane  Daily 

Chronicle  reach  7  out  of  10  families. 

„  -  TOTAL  SPOKANE  MARKET 

k  H  Retail  Sales:  $1,348,779,000 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  approximately  5  out  of  10 
families  by  carrier  delivery. 

*24  complet*  countiat  shown.  Lotost  data,  with  exception  of  circulation, 
unavailable  for  parts  of  counties  defined  by  A.B.C. 
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Advtrtismg  Rtpraentalnn:  Cramer  6  V'ooJward.  Iiu.  Sunday  Spokaman-Rmew  larrta  Metro  Sumiiy  (omio  and  Thu  Veei  magazine. 


It  won't  be  easy.  Wearing  only  the  clothes 
they  have  on,  carrying  no  food  nor  any 
blankets,  they  will  brave  the  primitive 
wilderness  and  live  as  best  they  may. 

Bud  will  try  to  make  fire  without  matches, 
fish  without  line  or  hooks  and  hunt  with¬ 
out  a  rifle. 

Betty  Boyd  will  have  to  cook  without  pots 
and  pans  .  .  .  without  any  utensils. 

The  family  will  have  to  eat  without  plates 
or  forks  and  drink  without  glasses. 


On  June  28,  1960,  Bud  gave  up  the  comforts  of  home  and  led  his 
family  of  five  into  the  wilderness ...  to  try  to  live  off  the  land  for 
six  full  weeks. 


The  Boyds'  only  means  of  survival  will  be: 

An  axe,  a  rope,  pocketknives,  salt  and  a  ball  of  twine 


Meet 

BUD  BOYD... 

He  is  destined  to  become 

THE  LAST  MAN  ON  EARTH 


Boyd's  experiences  could  prove  that 
man  can  still  survive  even  if  the 
modern  civilized  world  were  wiped  out! 

Is  modern  man  a  victim  of  his  own 
progress?  Could  he,  if  the  need 
arose,  manage  to  survive  and  sup¬ 
port  his  family  in  the  wilderness 
without  tools  or  weapons?  This  is 
the  timeless  theme  that  won  univer¬ 
sal  appeal  in  "Robinson  Crusoe" 
and  "Swiss  Family  Robinson."  Now 
a  new  generation  of  readers  can 
share  the  same  vicarious  thrills  with 
the  adventuresome  Boyd  Family, 
pictured  at  right:  Susan,  15;  wife 
Betty;  Bud;  Sharon,  1 2,  and  Bruce,  8. 


On  July  11,  the  first  of  Bud's  daily  journals  will  appear  in  The 
San  Francisco  Chronicle  and  continue  until  August  22.  These 
will  be  authentic,  on-the-spot  daily  diary  reports  written  by  Bud 
and  picked  up  once  a  week  by  a  go-between  from  a  pre-arranged 
spot.  This  messenger  will  never  actually  see  Bud  and  his  family. 

As  a  matter  of  public  interest.  The  Chronicle  is  offering  this 
day-by-day  journal  to  other  newspapers  at  extremely  reasonable 
rates.  Complete  promotional  material  will  be  furnished  and 
papers  wishing  them  may  obtain  TV  films  and  movie  trailers 
at  slight  additional  cost. 

As  an  added  interest,  films  from  Bud's  wilderness  location  will  be 
made  available  as  soon  as  they  are  brought  out  and  processed. 

THE  LAST  MAN  ON  EARTH 


(§an  JTranrisco  Chronicle 

V _  V _ -  TNK  VOICt  09  TM«  WIST  si 


For  further  details  wire:  Lawrence  L.  Wade,  Mgr. 

Chronicle  Features, 

San  Francisco  19,  Calif. 


Retail  Survey 

(Continued  from  page  24) 


use  a  similar  approach.  Mr. 
Berens  said,  “They’ll  attempt  to 
present  some  aspect  of  our  per¬ 
sonality,  together  with  a  strong 
sell  for  our  new  cars.” 

He  added  that  the  combined 
personality-product  advertising 
approach  was  based  upon  re¬ 
search  conducted  by  the  Trib¬ 
une.  Aim  of  the  campaign,  he 
indicated,  is  to  sell  more  cars 
by  communicating  the  person¬ 
ality  of  Chicago’s  largest  vol¬ 
ume  Lincoln  -  Mercury  -  Comet 
dealership. 

New  Service  Reports 
Downtown  Promotions 

The  first  issue  of  Downtown 
Promotion  Reporter,  a  new  serv¬ 
ice  w’hich  reports  on  successful 
downtown  promotions  currently 
taking  nlace  in  cities  and  towns 
throughout  the  U.  S.,  is  just 
off  the  press. 

National  Downtown  Services, 
Inc.,  New  York  consulting  firm 
which  specializes  in  downtown 
revitalization  work,  is  publisher 
of  the  new  service.  Austin 
Haldenstein,  vice-president,  said 
the  publication  “meets  the  re¬ 
quests  of  newspapers  who  carry 
the  advertising  of  downtown 
associations  and  downtown  re¬ 
tailers  and  want  to  know  what 
other  cities  are  doing  to  in¬ 
crease  downtown  business.” 

The  first  issue  contains  ad¬ 
vertising  copy  and  layouts,  slo¬ 
gans,  contests  and  a  variety  of 
promotional  materials  found  to 
be  effective  by  various  down¬ 
towns  throughout  the  country. 

Retail  Forum  Results 
Now  in  Book  Form 

“Using  Dealer  Aids  Effec¬ 
tively,”  a  new  book  just  issued 
by  the  Sales  Promotion  Divi¬ 
sion,  National  Retail  Mer¬ 
chants  Association,  is  now 


available.  The  book  is  based  on 
a  forum  held  recently  between 
retailers,  manufacturers,  and 
advertising  agencies,  and  covers 
the  entire  field  of  manufacturer- 
supplied  aids  for  retail  stores. 

Included  in  the  42-page  book 
are  discussions  of  mats,  radio 
scripts,  statement  enclosures, 
direct  mail,  ad  blow-ups,  pub¬ 
licity  releases,  seasonal  promo¬ 
tion  kits,  informative  labels  and 
hang  tags,  ad  reprints,  easel 
displays  and  window  displays. 

The  book  is  available  to  man¬ 
ufacturers,  advertising  agen¬ 
cies  and  mat  services,  as  well 
as  retailers,  through  NRMA, 
100  West  31st  St.,  New  York  1, 
N.  Y.  The  price  is  $3.50  to 
NRMA  members  and  $5.00  to 
non-members. 

‘Sky  Bridge’  Opening 
Sparks  6-Page  Section 

Se:attle,  Wash. 

An  unusual  treatment  in 
newspaper  advertising  heralded 
the  opening  of  the  “Sky  Bridge” 
from  a  large  downtown  public 
parking  garage  to  The  Bon 
Marche,  (Allied)  department 
store  here. 

A  six-page  gate-fold  section 
inserted  in  the  Seattle  Times  of 
Sunday,  June  26  dramatically 
portrayed  the  joining  of  store 
and  garage  and  presented  spe¬ 
cial  lounges  and  services  to  be 
available  to  the  public  as  a  re¬ 
sult  of  the  “Sky  Bridge.” 

The  idea  for  this  special  sec¬ 
tion  was  developed  by  Richard 
Maginot,  sales  promotion  man- 
agei’,  and  Mary  Dunlop,  adver¬ 
tising  manager,  of  The  Bon 
Marche. 

• 

Warner  Names  Lederer 

Appointment  of  Richard  Led¬ 
erer  as  Warner  Bros.  Pictures’ 
director  of  advertising  and  pub¬ 
licity  has  been  announced  by 
Benj.  Kalmenson,  the  company’s 
executive  vice  president.  Mr. 
Lederer  will  make  his  head¬ 
quarters  in  New  York. 


Creager  Honored 
For  Ad  Clinics 

Knoxville,  Tenn. 

For  helping  conduct  adver¬ 
tising  clinics  for  newspapers 
throughout  Tennessee,  Merrit 
Creager  has  received  the  1960 
President’s  Cup  of  the  Tennes¬ 
see  Press  Association.  The  pre¬ 
sentation  was  made  by  Ray 
Baird,  retiring  president  and 
publisher  of  the  Rockwood 
Times,  at  closing  sessions  of  the 
TPA  in  Gatlinburg. 

The  award  is  in  recognition 
of  “outstanding  service  in 
guiding  newspapers  along  new 
advertising  paths,”  and  for  Mr. 
Creager’s  column  on  the  solu¬ 
tion  of  problems  in  the  field 
published  in  the  Tennessee 
Press,  the  TPA  magazine. 

Carl  A.  Jones,  publisher  of 
the  Johnson  City  Press-Chroni¬ 
cle,  presented  the  Past  Presi¬ 
dent’s  Plaque  to  Mr.  Baird.  Both 
Mr.  Baird  and  Mr.  Jones  are 
past  winners  of  the  President's 
Cup. 

• 

Streamline  Standard 
Of  Ind.  Sales  Symbol 

Chicago 

The  Standard  Oil  Company 
(Indiana)  torch  and  oval  trade¬ 
mark  symbol  has  been  stream¬ 
lined  and  modernized  to  make 
“the  best  symbol  in  the  business” 
better. 

The  company’s  marketing  de¬ 
partment  studied  ways  to  im¬ 
prove  the  Standard  torch  and 
oval  for  a  year  before  deciding 
what,  if  any,  changes  should  be 
made.  Most  noticeable  change  is 
a  streamlined  torch  with  a  re¬ 
designed  wider  flame  at  the  top 
of  an  elongated  red,  white,  and 
blue  oval.  More  intense  colors 
have  been  used  to  make  the  red 
brighter  and  the  blue  bluer. 

The  redesigned  symbol  is 
being  used  in  advertising  and 
promotional  material  now  and 
eventually  will  replace  sign  sym¬ 
bols  throughout  the  company’s 
Midwest  territory. 

• 


Swanson  Heads 
Illinois  Markets 

Springfield,  Ill. 

Harold  Swanson,  Rock  Island 
Argus  and  Moline  Dispatch,  has 
been  elected  president  of  Illinois 
Daily  Newspaper  Markets  for 
1960-61.  Other  officers  chosen 
were: 

Richard  Kennedy,  Waukegan 
News-Sun,  vicepresident;  and 
Charles  West,  Peoria  Journal 
Star,  secretary-treasurer.  Guest 
speaker  at  the  annual  meeting 
w'as  George  Sokolsky,  King  Fea¬ 
tures  Syndicate  columnist,  who 
spoke  on  “Citizenship  Responsi- 


C.  C.  Curtis  I 

Dies  at  66 

Allentown,  Pa.  i 

Maj.  Gen.  Charles  C.  Curtis,  J 
advertising  director  of  the  Call-  i 
Chronicle  newspapers  here  and  j 
retired  commander  of  the  Penn-  i 
sylvania  National  Guard,  died  | 
June  24  after  a  long  illness.  He  I 
was  66.  ! 

He  joined  the  staff  of  the  j 
Allentown  Morning  Call  in  1922.  1 

Gen.  Curtis  enlisted  as  a  pri-  I 
vate  in  the  National  Guard  in  7 
1916.  He  was  promoted  to  first  j 
sergeant  six  months  later,  | 
serv'ed  in  the  Mexican  Border  j 
incident  and  was  commissioned  | 
a  second  lieutenant  in  1917. 

Gen.  Curtis  fought  with  the  28th 
Division  in  the  major  battles  in 
France  during  World  War  I  and 
became  a  second  lieutenant 
when  the  28th  was  demobilized 
after  that  war. 

Starting  in  1920s,  he  became 
active  in  the  National  Guard’s 
development  of  anti-aircraft  de¬ 
fenses.  By  1938,  he  had  risen  to 
the  rank  of  colonel.  He  was  in 
the  European  Theater  for  22 
months  in  World  War  11. 

He  was  appointed  a  major 
general  in  the  Guard  in  1947 
and  retired  in  October  of  1953. 

• 

Liquor  Ad  Chaises  ^ 

Indefinitely  Postponed 

Torontg 

Charges  against  the  Toronto 
Telegram  and  Toronto  Globe  and 
Mail  for  advertising  liquor 
against  Ontario  legislation  have 
been  indefinitely  postponed  by 
Justice  E.  G.  Thompson. 

The  Teleg;ram’s  counsel,  C.  A. 
Dubin,  contended  that  the  sec¬ 
tion  of  the  Ontario  Liquor  Con¬ 
trol  Act  under  which  the  charges 
were  laid  is  unconstitutional  be¬ 
cause  it  involves  the  criminal 
law,  a  field  reserved  exclusively 
to  the  Federal  (jovemment. 
Counsel  contended  that  Ontario 
has  no  right  to  legislate  for  the 
Toronto  Telegram  because  it  is  : 
an  interprovincial  undertaking,  ^ 
and  Ontario  has  no  right  to 
restrict  the  paper’s  activities 
as  a  newspaper. 

Similar  charges  against  the 
Toronto  Globe  and  Mail  will  be 
allowed  to  stand  over  until  after 
the  constitutional  question  has 
been  determined  by  the  Supreme 
Court  of  Ontario. 

Beg  Your  Pardon 

The  San  Jose  (Calif.)  Mer¬ 
cury  and  News  was  inadvert-  ji 
ently  omitted  from  the  list  of  e 
21  newspapers  participating  in 


Morning  •  Evening  •  Sunday 


bilities  in  this  National  Election  the  Consolidated  Consumer  An- 
Year.”  alysis.  (June  18,  page  29). 

EDITOR  ac  PUBLISHER  for  July  2,  1960 


28 


“THE  TICKET  IS  CLAY  AND  FRELINGHUYSEN!"  convention  halls  and  at  downtown  hotel  headquarters 

This  was  the  world's  first  telegraphed  news  story,  in  both  cities. 

It  crackled  for  22  miles  along  an  experimental  wire  We'll  be  ready  to  handle  more  than  a  million  words 

from  Annapolis  Junction,  Maryland,  to  Washington,  a  day,  with  peak  volume  any  time. 

D.  C. . . .  and  told  the  waiting  world  that  the  Whigs  t.t  i  m,  ■  i  I 

Well  use  110  circuits  to  serve  newspapers,  press 

had  lUst  picked  their  presidential  slate.  ...  j  i  i  i 

‘  ^  associations,  and  the  international  press  .  .  .  plus 

That  was  May  1,  1844.  auxiliary  circuits  for  syndicated  writers  and  special 

FOR  ’60:  A  MILLION  WORDS  A  DAY!  situations. 

This  summer — at  the  Democratic  Convention  in  Los  And — to  man  and  maintain  the  equipment — we'll  have 
Angeles  and  at  the  Republican  Convention  in  Chicago  200  Western  Union  operators  and  technicians  on  hand. 
— Western  Union  will  set  up  press  facilities  in  the  See  you  at  the  Conventions! 


WESTERN  UNION 


Metro  Sunday 

(Continued  from  page  19) 


buys  of  TV,  but  even  the  best 
TV  penetration  for  the  most 
popular  shows  is  not  enough.” 

Metro’s  sales  executive  showed 
exhibits  “proving  that  top  TV 
programs  are  weak  in  major 
multi-channel  markets,  while 
Metro  Comics’  selling  strength 
stems  from  saturation  coverage 
of  these  top  markets  which  ac¬ 
count  for  maximum  sales  i)o- 
tential.” 

Mr.  Baumiller  said  that  “since 
TV  gets  only  25%  coverage  in 
major  markets,  major  adver¬ 
tisers  need  another  powerful 
entertainment  medium  to  rein¬ 
force  it.  Comics  guarantee  in¬ 
tensive  four-color  frequency  im¬ 
pact  coverage  against  prime 
markets,  with  proven  acceptance 
of  its  sales  message.” 


Seek  Achilles  Heel 


Asked  if  this  approach  didn’t 
smack  somewhat  of  a  “me-too” 
attitude  and  was  weak  in  that 
it  offered  to  supplement  TV 
rather  than  sell  comics  as  a 
basic  medium,  Mr.  Kline  pointed 
out  a  number  of  facts. 

First,  he  said  that  food  ac¬ 
counts  long  ago  had  dedicated 


the  bulk  of  their  budgets  to 
broadcast,  “so  that  all  print 
media,  not  just  comics,  were 
searching  for  broadcast’s  Achil¬ 
les  heel.”  Second,  Mr.  Kline  said 
that  historically  Sunday  comics’ 
clients,  in  network  radio  days 
and  currently,  were  invariably 
heavy  spenders  in  broadcast  and 
TV. 

“Performance  indicates  re¬ 
peatedly  that  broadcast  and 
comics,  in  partnership,  work 
well  for  the  advertiser,”  Mr. 
Kline  said. 

Mr.  Schmidt  cited  some  recent 
examples  of  Metro-sponsored  re¬ 
search:  Carl  Nelson  studies  in 
six  major  cities  have  shown 
comics  to  be  generally  as  vital 
to  the  reader  as  five  and  10 
years  ago.  Starch  Reader  Im¬ 
pression  Service  have  under¬ 
taken  psychological  depth  studies 
which  reveal  that  well  con¬ 
ceived,  specifically  created  com¬ 
ics  ads  pack  a  wallop  with  the 
reader.  Boston  University  has 
launched  a  study  detailing  com¬ 
ics  reading  habits  and  attitudes 
of  the  reader  toward  comics. 


new  accounts.  In  comics’  hey-  Palk  Named  Ad 
day,  75%  of  the  business  was  »  r  rv 

repeat  business  from  a  few  ma-  Manager  of  limes 
jor  accounts.  Appointment  of  Max  Falk  as 

“Our  selling  has  added  a  score  advertising  manager  of  the  New 
of  new  names  to  the  comics  York  Times  was  announced  this 
roster,  and  while  account  mor-  week  by  Arthur  Hays  Sulz- 
tality  continues  to  be  high,  we’re  berger,  publisher  of  the  Times, 
getting  better  account  exposure  Mr.  Falk  joined  the  Times 
than  ever  before.  We’re  going  to  advertising  department  in  193->, 
become  even  stronger  when  after  several  years  of  adver- 
agencies  measure  our  medium  tising  agency  and  publication 
on  sales  results,”  Mr.  Schmidt  experience.  He  became  national 
said.  advertising  manager  in  1939. 

Metro  is  owned  by  45  news-  In  his  new  post,  he  will  report 
papers  and  at  present  two  mem-  to  Monroe  Green,  business  man- 
bers  of  its  board  of  directors  are  ager  and  advertising  director, 
second  generation.  Joseph  Wagrner,  formerly  as- 

Well  Ke<eive«l  national  advertising 

manager,  succeeds  Mr.  Falk  as 
Mr.  Kline  told  E&P  this  week  national  advertising  manager, 
that  about  30  of  Metro’s  45  Development  of  advertising 
newspapers  have  seen  dummies  for  the  new  International  Edi- 
on  the  proposed  tabloid  comics  tion  of  The  Times  will  be  under 
section  and  that  it  has  been  well  the  supervision  of  William  Tate, 


assistant  national  advertising 
manager,  who  also  continues  in 
charge  of  special  advertising 
sections.  William  Good  becomes 
an  assistant  national  advertising 
manager. 


‘Sound  Nucleus' 


“But  Metro’s  not  all  theory 
and  management,”  Mr.  Schmidt 
emphasized.  “We  have  a  sound 
nucleus  of  intelligent,  hard¬ 
working  salesmen.  Last  year 
50%  of  our  linage  came  from 


received.  He  said  that  adver¬ 
tisers  and  their  agencies  have 
been  “impressed,”  too. 

Earl  Gaines,  advertising  di¬ 
rector  of  the  Pittsburgh  (Pa.) 

Press,  put  it  this  way:  “When 
I  first  saw  the  Metro  tab  com¬ 
ics,  it  was  a  case  of  love  at  first 
sight.  This  is  the  answer  to  our 
problem.  All  the  top  manage-  Helps  Build  Linage 
ment  of  the  Pittsburgh  Press 
agrees  with  this  viewpoint,  and, 
as  our  managing  editor  pointed 
out,  if  comics  sections  had  been 


^Showcase  of  Hornes^ 


Minneapous,  Minn. 
A  month-long,  home-buying 
promotion,  highlighted  by  two 


’.  j  j-  i  j  sections  m  the  Mmneopotis  Sun- 

created  after  syndicated  maga-  Tribune  on  May  22  and 

,  there  never  would  have 


zines, 

been  such  a  thing  as  a  standard 
size  comics  section.  The  Pitts¬ 
burgh  Press  is  ready  to  switch 
to  the  new  tab  size  any  time 
Metro  says  ‘Go’.” 

Mr.  Kline  said  he  hoped  that 
the  new  tab  format,  which  calls 
for  bigger  panels  and  bigger 
balloons,  would  not  involve  a 
long-drawn-out  program,  “be¬ 
cause  comics  will  be  made  or 
broken  in  the  near  future.” 


June  5,  was  the  largest  spring 
retail  promotion  in  the  newspa¬ 
per’s  history,  according  to  Har¬ 
old  Hughes,  retail  advertising 
manager  of  the  Star  and  Trib¬ 
une. 

The  promotion,  “The  1960 
Showcase  of  Homes,”  was  held 
in  conjunction- with  Kaiser  Alu¬ 
minum  Company’s  promotion, 
“See  the  1960  Homes  —  Go 
Buy!”  and  was  the  first  new 


.L  1.  j  j  home-buying  event  ever  held  in 
We  could  not  have  advanced  spring 

Sunday  the  section 


!  this  project  sooner,”  he  said. 


because  publishers  had  not  a  full-color  front  page  and 
reached  the  point  of  no  return  contained  26  pages  and  53,000 
with  their  Sunday  comics.  To-  ,ines  of  advertising.  The  second 


day  there  is  a  great  danger  that 
some  marginal  publishers  will 
throw  out  the  whole  section  if 
the  business  trend  continues 
downward.” 


section  carried  40,000  lines  of 
advertising  in  its  24  pages. 


B&B  Promotes  3 


Metro’s  president  told  E&P  In  Research  To  Veep 


AK  Election  of  three  vicepresi- 

7a  k  ^  .Hvf  f  dents  in  the  research  department 

mended  tabloid  the  salvation  of  ^ 

1  ...  „  ,  been  announced  by  Robert  E. 

Call  it  what  you  will,  Metro  t 

.  ,  i  •  J.  ...i..  Lusk,  president  of  the  agency, 

has  a  lot  nding  on  this  one. 


48  Pages  for  Gourmets 
San  Francisco 


I.OCKWOOD  GREENE 

ENGINEERS  •  ARCHITECTS 


NEW  YORK  •  A1  E  42nd  St.  SPARTANBURG,  S  C 
Bfochwr*  on  roquod. 


BOSTON.  MASS 
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They  are  Dr.  Benjamin  Lip- 
stein,  Frank  Stanton,  and  Dr. 
Arthur  H.  Wilkins. 

In  making  the  announcement, 
Mr.  Lusk  said:  “Creation  of  the 


The  San  Francisco  Chronicle’s  three  new  vicepresidencies  in 
12th  annual  (]k)urmet  Guide  of  the  research  department  is  a  re- 
48  tabloid  pages  listed  293  dining  suit  of  the  ag:ency’s  increasing 
spots.  The  dining-out  directory  recogfnition  of  the  growing  role 
covered  San  Francisco  and  five  of  research  in  marketing  today 
other  Northern  California  areas,  and  in  the  future.” 
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It  says, 


Univac®  is  spelled  with  a  capital  U' 


Yes  . . .  the  news  is  getting  around  that  the  So  when  you  mention  our  Univac  Compu- 
word  “Univac”  is  a  registered  trademark,  ters  in  print,  won’t  you  please  use  the  word 

used  to  designate  the  world-famous  elec-  “Univac”  as  an  adjective,  not  a  noun? 

tronic  data-processing  systems  made  only  by 

Remington  Rand.  And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 

The  FIRST  Name  in  Electronic  Data  Processing 


The  Daily  Mirror  Newspapers  Limited 

Widespread  activities  in  newspapers  and  periodicals 
Fleetway  problems  and  prospects 


Statement  by  Mr.  Cecil  H.  King,  the 
Chairman  and  Jornt  Managing  Direc¬ 
tor,  at  the  fortieth  Annual  General 
Meeting  held  on  30th  June  1960  at 
Brettenham  House,  Lancaster  Place, 
London,  W.C.2. 


In  the  last  financial  year  our  group  of  com¬ 
panies  made  a  profit  before  taxation  of 
£5,558,723,  substantially  less  than  the  year 
before.  The  fall  is  due  to  a  reduction  in 
the  profit  of  Fleetway  Publications  and  its 
subsidiaries  whose  operations  were  seriously 
curtailed  by  the  printing  strike  last  summer. 

The  profit  of  the  Daily  Mirror  newspaper  was 
a  little  below  last  year's  high  level  but  dividend 
income  from  group  investments  shows  a  grati¬ 
fying  increase. 


Your  dipectors  have  given  much  thought  to 
the  final  dividend.  You  will  recall  that  in 
January  this  year  the  decision  was  taken  to 
increase  the  issued  capital  of  your  company 
when  a  capitalisation  issue  in  "A"  shares  was 
made.  Bearing  in  mind  the  enlarged  capital, 
your  directors  recommend  a  final  dividend  of 
8%  compared  with  the  equivalent  of  7^%  last 
year.  This  dividend  will  make  the  total  distribu¬ 
tion  on  the  equity  capital  £1,298,152,  a  sum 
which  is  more  than  twice  covered  by  profits. 

Daily  Mirror  progress 

The  Daily  Mirror  newspaper,  the  heart  of  the 
industrial  empire  controlled  by  The  Daily 
Mirror  Newspapers  Limited,  has  had  a  satis¬ 
factory  year.  After  a  slight  recession  during 
the  early  part  of  1959  in  common  with  most 
other  popular  newspapers,  sales  recovered 
strongly  and  are  currently  well  above  4|  million 
copies  daily.  Advertising  revenue  shows  a 
considerable  increase  and  only  costs,  particu¬ 
larly  labour  costs,  give  grounds  for  anxiety. 
The  increase  in  sale  has  been  effected  despite 
a  fall  in  Daily  Mirror  sales  in  Scotland,  due  to 
the  progress  of  our  Scottish  paper,  the  Daily 
Record. 

The  Daily  Record  continues  to  forge  ahead 
and  the  gap  in  sales  between  the  Record  and 
the  Scottish  Daily  Express  gets  steadily 
narrower.  The  Sunday  Mail  has  maintained 
its  position  but  with  a  sale  some  40,000  down 
from  the  peak  of  a  few  years  ago.  The  Scottish 
Daily  Record  and  Sunday  Mail  Limited  con¬ 
tinues  to  pay  its  preference  dividends  and  to 
repay  loans  advanced  some  years  ago,  but  we 
have  not  yet  received  an  ordinary  dividend 
from  this  source. 

Other  newspaper  interests 

Of  our  other  newspaper  interests,  the  Sunday 
Pictorial  remains  in  a  strong  position  and  has 
increased  its  advertising  revenue,  but  the 


trading  profits  are  a  little  lower  owing  to 
higher  production  costs  and  greater  expendi¬ 
ture  on  promotion. 

Reveille  Newspapers  has  had  a  good  year, 
and  the  figures  before  you  include  a  dividend, 
the  first  for  some  time.  Woman's  Mirror  has 
never  made  consistent  profits  and  at  times 
has  made  heavy  losses,  hence  the  decision  to 
change  to  photogravure  format  in  the  autumn. 

Our  West  African  interests  continue  to 
flourish.  Total  profits  from  that  quarter  for  the 
year  under  review  exceed  £200,000  for  the  first 
time  and  should  be  considerably  higher  in  the 
current  year.  So  far  earnings  have  been  used 
to  build  up  the  business  and  to  repay  loans, 
but  the  time  is  approaching  when  we  may 
expect  a  dividend. 

Fleetway  Publications 

The  year  under  review  is  the  first  full  year  since 
we  acquired  Fleetway  Publications,  formerly 
The  Amalgamated  Press.  It  was  unfortunate 
that  our  first  year  should  be  marred  by  a 
printing  strike  which  cannot  have  cost  the 
group  less  than  £1,000,000,  besides  delaying 
the  rehabilitation  of  the  business  which.was  so 
urgently  needed.  However,  since  the  new 
control  took  over  we  have  modernized  most  of 
the  old  magazine  properties,  scrapped  some 
of  the  weakest,  and  launched  several  new  ones 
—all  of  which  have  been  well  received  by  the 
public. 

Only  a  few  of  the  Fleetway  magazines  have 
been  profitable  this  year  since,  apart  from  the 
cost  of  the  strike  and  its  consequences,  we 
have  devoted  a  far  more  than  normal  amount 
of  money  to  promoting  our  old  magazines  and 
launching  new  ones.  Moreover,  we  are  in  the 
middle  of  building  a  great  photogravure  plant 
in  Southwark,  no  part  of  which  was  operative 
in  the  financial  year  under  review.  I  should 
expect  results  from  the  Fleetway  operations 
to  be  somewhat  better  in  the  current  year,  but 


it  will  be  some  time  before  all  the  good  work 
being  put  in  at  Fleetway  House  is  reflected  in 
satisfactory  profits. 

Children’s  weeklies 

On  the  whole,  our  business  is  partly  in 
juvenile  publications  where  we  are  on  top  and 
intend  to  remain  so,  and  partly  in  women's 
magazines  where  we  have  to  win  back  our 
position  from  Odhams  and  Newnes,  the 
Goliaths  of  the  business.  Moreover,  Fleetway 
has  traditionally  been  a  letterpress  house  and 
the  trend  is  strongly  to  photogravure,  in  which 
process  Odhams  has  been  entrenched  for 
twenty-five  years. 

Other  Fleetway  interests— the  engraving 
firm  of  Noakes  Brothers,  Percy  Brothers  the 
printers,  the  Fisher  Bookbinding  Company, 
the  Educational  Book  and  Waverley  Book 
Companies  — are  in  good  shape  but  are  small 
in  comparison  with  the  Fleetway  group  as 
a  whole. 

The  Kelly-lliffe  group 

The  results  of  the  Kelly-lliffe  group,  mainly 
concerned  with  technical  publishing  and 
printing,  have  recently  been  announced  and 
were  less  affected  by  the  strike  than  was  at 
one  time  feared.  Thomas  Skinner  &  Co.,  a 
component  part  of  this  group  has  close  links 
with  the  City  through  the  Stock  Exchange 
Gazette  and  the  Bankers'  Almanac.  Skinner's 
actually  made  bigger  profits  despite  the 
printing  strike. 

The  printing  firm  of  Sanders  Phillips  &  Co., 
which  uses  the  imprint  of  the  Baynard  Press, 
has  for  long  been  associated  with  the  Kelly- 
lliffe  group  through  a  50%  holding,  and  I  am 
pieased  to  say  that  the  remaining  shares  have 
now  been  acquired.  I  look  forward  with  pleasure 
to  a  fuller  association  with  this  excellently 
managed  concern. 

While  on  the  subject  of  Kelly's,  I  should  like 
to  pay  a  tribute  to  Mr.  Claude  Wallis  who  has 


devoted  his  life  to  the  group— in  particular  to 
The  Autocar— and  who  retires  from  the  chair¬ 
manship  today  after  a  total  service  of  47  years. 
He  is  being  succeeded  as  Chairman  by  Sir 
Richard  Haddon,  deputy  chairman  of  the 
Associated  Iliffe  Press  and  for  many  years 
editor-in-chief  of  the  Farmer  and  Stock- 
Breeder. 

It  is  hard  to  be  definite  about  a  large  and 
varied  group  like  Kelly's  but  I  should  anticipate 
an  improvement  for  the  current  year. 

Diverse  paper  interests 

As  you  know,  we  are  deeply  interested  in  the 
paper  trade— through  our  controlling  interests 
in  the  Anglo-Canadian  Pulp  and  Paper  Mills 
and  in  the  Dryden  Paper  Company,  also  in  the 
Imperial  Paper  Mills  in  this  country  and  through 
the  large  interests  we  have  had  for  many  years 
in  Albert  E.  Reed  &  Company.  Our  paper 
interests  are  widely  diversified  and  both  in 
North  America  on  our  own  account,  and 
through  the  policy  being  pursued  by  our 
friends  at  Reeds,  we  are  seeking  to  take 
advantage  of  the  rapidly  increasing  demand 
for  paper,  an  increase  which  we  expect  to 
continue  for  many  years  to  come. 

During  the  year  under  review  an  agreement 
was  signed  by  which  Reeds  undertook  the 
management  of  the  Imperial  Paper  Mills. 
The  new  paper  machine,  which  has  been  under 
construction  at  Gravesend,  should  be  fully 
run  in  by  the  end  of  this  calendar  year  and 
should  then  effectively  contribute  to  the 
profits  of  the  group. 

Sale  of  assets 

During  the  year  we  parted  with  some  of  our 
assets.  We  sold  the  controlling  interest  in 
Conde  Nast  publishers  of  Vogue,  etc.  for 
£1,800,000.  This  had  been  arranged  under  the 
previous  regime  and  was  a  stiff  price  for  a 
group  that  was  losing  money.  Fleetway  also 
(  Advtrtu*m*ut) 


sold  its  interest  in  Southern  Television  at  the 
request  of  the  Independent  Television 
Authority,  obtaining  par  for  the  loan  stock 
and  £1,500,000  for  its  share  holding.  We 
also  sold  the  ordinary  shares  in  the 
Cambridge  Daily  News  for  £450,000.  It  formed 
no  logical  part  of  the  Kelly-lliffe  group  and  the 
price  was  a  very  favourable  one.  Later  in  the 
year  Kelly's  interest  in  Fixol  and  Stickphast 
was  sold  for  £105,000.  This  again  was  a 
reasonable  price  for  a  concern  which  had  no 
obvious  connection  with  the  rest  of  the 
business. 

Fire  damage 

We  have  had  two  pieces  of  bad  luck.  Our  new 
building  in  Holborn  Circus  was  damaged  by  a 
fire  on  the  first  floor.  It  is  remarkable  how 
much  there  is  to  burn  in  a  half-finished  con¬ 
crete  building.  In  our  case  some  £250,000 
material  damage  was  done  in  two  hours  and, 
more  important  for  us,  the  completion  of  the 
building  was  put  back  six  months.  Some 
months  afterwards  our  new  photogravure 
press  in  Southwark  caught  fire.  The  material 
damage  alone  seems  to  have  exceeded 
£200,000  and  involves  a  delay  of  five  months 
before  we  shall  have  the  use  of  this  important 
new  machine,  which  with  its  building  and 
ancillary  equipment  will  have  cost  £1,000,000. 

Associated  Television 

Our  holding  in  Associated  Television  Limited 
was  increased  as  a  result  of  a  bonus  issue  in 
December  and  dividend  income  received  by 
us  during  the  year  rose  from  £142,599  to 
£200,798.  Associated  Television's  high  level 
of  profitability  is  being  well  maintained  and  we 
look  forward  to  its  continued  success. 

That  brings  me  to  the  end  of  this  review, 
ladies  and  gentlemen,  but  you  will  not  wish 
me  to  close  without  expressing  my  thanks  to 
the  staff  for  their  contribution  to  the  year's 
results. 


FAIRCHILD 

news 


Louis  B.  Goodenough.  HOME 
FURNISHINGS  DAILY  column¬ 
ist,  will  fly  to  Milan  on  July  11, 
where  he  will  spend  four  to  five 
weeks  covering  La  Triennale.  the 
International  Exposition  of  Mod¬ 
em  Decorative  and  Industrial  j 
Arts  and  Modern  Architecture 
opening  in  Milan  July  18.  In  | 
addition  to  filing  regular  news  | 
reports.  Mr.  Goodenough  will  | 
prepare  a  special  section  on  the  | 
Exhibition  for  HOME  FURNISH-  I 
INGS  D.\ILY  to  be  published  in 
August. 


Vivian  Infantino,  who  has  been  j 
children’s  footwear  editor  and  as¬ 
sociate  fashion  editor  of  FOOT-  ( 
WEAR  NEWS  since  1951,  has 
been  named  fashion  editor  of  the 
paper,  effective  July  15.  She  sue-  ' 
ceeds  Nancy  Shapiro  who  has  re-  j 
signed  to  become  fashion  director  ! 
of  Hermann  Loewenstein,  Inc. 


.Alexander  E.  Takacs  and  Robert 
H.  Cushman  have  joined  the 
editorial  department  of  ELEC¬ 
TRONIC  NEWS  as  engineering 
news  writers.  Mr.  Takacs  was 
formerly  with  Fairchild  Astrionics 
Division.  Mr.  Cushman  come  to 
ELECTRONIC  NEWS  from  Day- 
strom,  Inc.,  where  he  was  director 
of  public  relations. 


Fairchild  Publications  is  expand¬ 
ing  its  news  coverage  with  the 
addition  of  new  reporters  in 
several  out-of-town  bureaus.  New  i 
staffers  include:  Charles  Maglione 
in  Cleveland,  David  Perkins  in 
Cincinnati,  Rusell  Bayley  in  Bos¬ 
ton,  Mark  Raizman  in  Detroit, 
James  McBride  in  Milwaukee, 
Robert  Barrett  in  St  Louis. 


On  July  8  MEN’S  WEAR  Maga¬ 
zine  will  publish  its  annual  Fact  i 
Book,  used  by  the  men’s  wear  j 
industry  as  a  reference  book  j 
throughout  the  year.  The  booklet  ! 
provides  latest  statistics  on  pro-  I 
duction  and  retail  sales  volume  in  ! 
the  men’s  wear  business.  ! 


A  new  and  expanded  editorial 
setup  has  just  been  inaugurated 

by  ELECTRONIC  NEWS.  The 
new  format  provides  for  larger 
sections  devoted  to  Communica¬ 
tions  and  Instruments  and  Con¬ 
trols  to  do  justice  to  the  wealth  ! 
of  important  news  breaking  every  j 
week  in  these  segments  of  the 
industry. 
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Yarrow  Retires; 

30  Years  Enough 

Ottawa 

Mar.shall  Yarrow,  54-year-old 
editor  of  the  Citizen,  has  an¬ 
nounced  his  retirement  from 
newspaper  work.  He  will  be  suc¬ 
ceeded  July  1  by  Frank  Swan¬ 
son,  now  associate  editor. 

John  McLean,  39,  now  city 
editor,  will  become  managing 
editor. 

The  announcement  said  Mr. 
Swanson  will  control  news  and 
editorial  operations  and  Mr.  Mc¬ 
Lean  will  direct  the  news  staff. 
Mr.  Yarrow  had  handled  both 
jobs. 

Mr.  Yarrow,  a  native  of  Eng¬ 
land  who  came  to  Ottawa  as  a 
child  and  grew  up  here,  first 
joined  the  Citizen  staff  in  1928. 

In  1944,  he  became  a  war  cor¬ 
respondent  in  France  and  Ger¬ 
many  for  Reuters  news  agency. 

Commenting  on  his  retire¬ 
ment,  he  said:  “thirty  years  in 
this  business  is  a  long  time  and 
the  pressures  seem  to  mount 
continually.” 

He  planned  to  move  to 
Florida  to  operate  a  small  re¬ 
sort. 

Mr.  Swanson,  42-year-old  Ed¬ 
monton  native,  began  his  news¬ 
paper  career  in  1938  as  a  re¬ 
porter  on  the  Edmonton  Jour¬ 
nal,  before  becoming  a  war  cor¬ 
respondent  for  Southam  news¬ 
papers  in  1945.  After  post-war 
service  in  Southam’s  London  bu¬ 
reau  he  returned  to  Canada  as 
the  Citizen’s  parliamentary  cor¬ 
respondent  in  1947. 

• 

Ravenholt  to  Tokyo 
For  Chicago  News 

Chicago 

Albert  Ravenholt,  Chicago 
Daily  News  Foreign  Service 
Far  East  correspondent,  who 
has  been  in  the  U.  S.  lecturing 
on  foreign  affairs  at  American 
colleges  and  universities,  has  re¬ 
turned  to  his  post  in  the  Far 
East. 

“He  will  be  stationed  in  Tokyo 
while  Keyes  Beech  and  his  wife 
Linda  are  on  vacation  in  the 
United  States  and  will  later 
shift  his  base  of  operations  to 
Hong  Kong,  the  Philippines  and 
Southeast  Asia,”  said  Basil  L. 
Walters,  Daily  News  editor  and 
director  of  the  CND  Foreign 
Service. 


Named  A  Trustee 

Hanover,  N.  H. 

Trustees  of  Dartmouth  Col¬ 
lege  have  elected  Orvil  E.  Dry- 
foos,  president  of  the  New  York 
Times  Company,  to  a  new  five- 
year  term  as  an  alumni  trustee. 


DEAN  of  Michigan'*  Fourth  E*fate. 
Joe  Haas  will  be  covering  the 
Democratic  Convention  at  Los 
Angeles  for  the  Pontiac  (Mich.) 

Pres*  at  the  age  of  83. 

Nancy  Dempster  Hopkins, 
managing  editor  of  the  Camden 
(S.  C.)  News  —  to  managing 
editor  of  the  Lancaster  (S.  C.) 
News,  succeeding  Z.  Bright 
Tucker,  who  left  the  paper  be¬ 
cause  of  ill  health. 

*  *  * 

Eo  K.  LiVTiiRMORE,  publisher 
of  the  Sapulpa  (Okla.)  Daily 
Herald  —  new  president  of 
United  Press  Editors  of  Okla¬ 
homa. 

*  *  * 

Byron  Campbell,  former  city 
editor  of  the  Pittsburgh  (Pa.) 
Sun-Telegraph  —  named  direc¬ 
tor  of  public  relations  for  Pres¬ 
byterian  Hospital. 

*  * 

Arthur  Ciervo,  former  As¬ 
sociated  Press  newsman  in 
Pittsburgh  and  Philadelphia  — 
to  the  public  relations  staff  of 
Weirton  (W.  Va.)  Steel  Corp. 

«  *  V 

Sal  LaCapria,  wirephoto  op¬ 
erator  at  the  Pittsburgh  Bureau 
of  the  Associated  Press  the  past 
10  years — transferred  to  Wash¬ 
ington. 

*  *  * 

Chester  A.  MacRories  —  ap¬ 
pointed  publisher  of  the  Gallup 
(N.  M.)  Independent. 

*  «  * 

Jack  Samson,  former  Asso¬ 
ciated  Press  staff  writer  at  Al¬ 
buquerque,  N.  M. — transferred 
to  the  AP  foreign  news  desk 
in  New  York. 

*  *  « 

Lou  Lash  —  now  on  staff 
of  Las  Cruces  (N.  M.)  Sun- 
News.  He  formerly  was  a  re¬ 
porter  for  the  Albuquerque 
(N.  M.)  Tribune  and  Farming - 
ton  (N.  M.)  Daily  Times. 
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Jim  Forrest  —  on  the  AI6i/- 
querque  (N.  M.)  Journal  staff 
since  1954  —  resigned  because 
of  ill  health.  He  has  been  suc¬ 
ceeded  as  manager  of  the  photo 
department  by  JoE  McDermott. 

«  *  * 

Bill  Gunbs  —  now  a  re¬ 
porter  for  the  Santa  Fe  (N.  M.) 
New  Mexican. 

*  *  « 

Alan  H.  Gross  —  named  ad¬ 
vertising  manager  for  the  Soc¬ 
orro  (N.  M.)  El  Defensor-Chief- 
tain.  He  succeeds  LuANNE  Ben¬ 
nington,  who  has  returned  to 
California. 

*  *  * 

Joe  Hart,  former  reporter 
for  the  Albuquerque  (N.  M.) 
Journal  —  awarded  a  fellow¬ 
ship  at  the  University  of  Cali¬ 
fornia’s  Center  for  Chine.se 
Studies. 

*  *  « 

Russell  R.  Benedict,  former 
New  Mexico  newspaper  man  — 
named  managing  editor  of  the 
Palmdale  (Calif.)  Valley  Press. 

*  *  * 

Harvey  Gray  —  resigned  as 
police  reporter  for  the  Albu¬ 
querque  (N.  M.)  Journal.  He 
has  been  replaced  by  Jerry 
Lockett,  formerly  with  the 
Springfield  (Ill.)  State  Jotimal. 
« 

Art  Morgan,  72,  a  staff  mem¬ 
ber  of  the  Santa  Fe  (N.  M.) 
New  Mexican  for  42  years  — 
retired. 

*  «  *> 

Bob  Field,  formerly  on  staffs 
of  the  Amarillo  (Tex.)  Globe- 
News  and  the  Brownwood 
(Tex.)  Bulletin  —  named  gen¬ 
eral  manager  of  the  Tucumcari, 
N.  M.,  Chamber  of  Commerce. 

m  *  * 

Gerald  J.  Crawford  —  from 
news  editor  of  the  Alamosa 
(Colo.)  Valley  Courier  to  the 
copy  desk  of  the  Albuquerque 
(N.  M.)  Journal.  He  succeeds 
Howard  Peterson,  who  re¬ 
signed  to  travel  abroad. 

*  *  * 

Merle  Marshall,  former 
classified  advertising  manager 
for  the  Las  Vegas  (N.  M.) 
Daily  Optic  —  now  sports  edi¬ 
tor  and  chief  photographer  for 
the  same  paper. 

*  *  * 

Arthur  B.  Trujillo — joined 
Gallup  (N.  M.)  Independent  as 
staff  photographer. 

*  m  * 

Neil  Amhngton  —  to  the 
Austin,  Tex.  bureau  of  the 
Houston  Post. 

*  *  * 

Richard  L.  Mourey,  aviation 
writer,  Hartford  (Conn.)  Cour- 
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ant,  since  1954  —  resigned  to 
Ix'come  public  relations  assist¬ 
ant,  Kaman  Aircraft  Corpora¬ 
tion. 

«  «  * 

Dick  Weber,  Albany  (N.  Y.) 
Knickerbocker  News  —  annual 
press  award  ($250  and  a 
plaque)  from  the  New  York 
State  Bar  Association  for  a 
series  on  federal  court  reversals 
of  felony  convictions. 

*  *  « 

Van  H.  Fris  Jr.  —  from  fed¬ 
eral  reporter,  El  Paso  (Tex.) 
Herald-Post  to  assistant  news 
director,  KTSM  radio  and  TV, 
El  Paso. 

*  *  « 

Will  Counts,  long  a  staff 
photographer  for  the  Little 
Rock  Arkansas  Democrat  — 

now  editor  of  the  Democrat 

Sunday  Magazine.  Ralph  Pat¬ 
rick  continues  as  the  assistant 
to  the  magazine  editor.  Mrs. 
Roberta  Martin,  magazine  edi¬ 
tor  during  the  last  four  years 
—  appointed  Director  of  the 
Women's  editorial  department. 

«  «  * 

David  Friedman,  formerly  on 
Bryan  (Ohio)  Times  —  now  a 
reporter  for  the  Pompano  Beach 
(Fla.)  Town  News. 

*  *  * 

David  Wiggins  —  from  busi¬ 
ness  news  staff,  Milwaukee 
(Wis.)  Journal  to  the  Wiscon¬ 
sin  Department  of  Resource  De¬ 
velopment. 

*  *  * 

Olin  Hudc^ns  —  from  as- 


Free  Press  since  1952  —  to  a 
position  in  Ottawa  with  F.  P. 
Publications  Ltd.,  owner  of  the 
Free  Press  and  other  Canadian 
newspapers.  A.  E.  Boothe,  city 
editor,  will  move  up  to  manag¬ 
ing  editor  and  (Jordon  Sinclair 
will  be  city  editor. 

*  *  « 

Mead  Parce,  formerly  of  the 
Schenectady  (N.  Y.)  Gazette 
and  reporter  for  the  Henderson¬ 
ville  (N.  C.)  Times-News  for 
the  past  two  years  —  to  Anco 
Technical  Writing  Service,  Inc., 

at  Groton,  Conn. 

*  *  « 

DeWitt  E.  Carrou,,  former 
assistant  city  editor  of  the 
Greensboro  (N.  Y.)  Daily  News 
—  to  John  Harden  and  Asso¬ 
ciates,  public  relations  firm. 

«  «  * 

Richard  M.  Kern  —  pro¬ 
moted  from  managing  editor  to 
editor  of  the  Roanoke  Rapids 
(N.  C.)  Daily  Herald,  succeed¬ 
ing  Don  Hall,  editor-publisher. 
*  «  « 

Oliver  Reid,  former  account 
executive  and  Director  of  Pub¬ 
lic  Relations  for  Kendon  Ad¬ 
vertising  —  to  the  Portland  Ore¬ 
gonian  promotion  department. 

*  *  * 

John  B.  Curtis,  Associated 
Press  correspondent  at  Santa 
Fe  —  given  a  25-year  service 
pin  at  the  summer  meeting  of 
the  New  Mexico  AP  Associa¬ 
tion. 

*  *  * 

Teacher  Moves 


Fred  Baker  Retires 

Everett,  Wash. 

Fred  B.  Baker  has  retired 
after  28  years  as  circulation 
manager  of  the  Everett  Herald. 
He  began  his  newspaper  career 
as  a  Eugene  (Ore.)  Morning 
Register  reporter  and  later 
served  as  circulation  manager. 
He  also  was  with  the  Spokane 
Spokesman-Review  before 
moving  to  Everett  in  1982. 

*  *  * 

Arthur  W.  Ardizone  —  from 
retail  advertising  manager  to 
advertising  manager  of  the 
Cleveland  (Ohio)  Press.  Arnold 
L.  Royer  —  from  general  ad 

manager  to  retail  manager. 

Louis  C.  Caligaris  —  from 
New  York  sales  .staff  of  Scripps- 
Howard  Newspapers  to  general 
ad  manager. 

*  «  * 

Eugene  Harsack,  formerly 
with  the  Cleveland  (Ohio)  News 
—  now  on  the  Buffalo  (N.  Y.) 
Evening  News  staff. 

*  m  * 

Charles  Haugiiney,  former¬ 
ly  with  the  Cleveland  (Ohio) 
News  —  to  the  Toledo  Blade. 

*  «  * 

Arno  R.  Fischqi  and  Harold 
A.  Schwartz  —  promoted  to 
new  position  as  assistant  circu¬ 
lation  managers,  Milwaukee 
(Wis.)  Journal. 

«  *  * 

Rex  Ballard,  city  editor, 
Davenport  (Ill.)  Times  —  re¬ 
tired,  after  38  years  with  paper. 

*  «  * 

ETlizabeth  Wilson,  graduate 
of  Texas  Technological  College, 
Lubbock,  and  Penny  Wagner, 
news  editor,  Montana  Kaimin, 
campus  publication  at  Montana 


replacing  Rendall  Ayers,  now 
in  Air  Force,  and  Jerome  Brick, 
resigned. 

«  «  • 

Hugh  G.  Aynesworth,  UPI, 
Denver  —  to  promotion  and 
public  service  department,  Dal¬ 
las  (Tex.)  Morning  News. 

*  «  • 

Dave  Fisher  —  to  city  desk, 
Des  Moines  (Iowa)  Register. 

«  «  * 

John  B.  Willmann,  assistant 
city  editor,  Washington  (D.  C.) 
Post  —  to  real  estate  editor, 
succeeding  Paul  M.  Herron, 
now  assistant  to  the  manag^ing 
editor. 

*  •  « 

James  S.  Copley,  publisher 
Son  Diego  (Calif.)  Evening 
Tribune  and  San  Diego  (Calif.) 
Union  —  named  honorary  vice- 
president  by  the  San  Diego  Zoo 
board  of  trustees  in  apprecia¬ 
tion  of  the  work  he  has  done 
for  the  Zoo. 

m  m  m 

Colette  Black  moore,  UPI 
staff.  United  Nations  —  re¬ 
signed  to  wed  to  Marshall  Dar- 
row  Shulman,  a  specialist  in 
Russian  affairs. 

*  *  « 

Allen  L.  Smith,  New  York 
Times  —  to  New  York  sales 
staff.  Suburbia  Today,  national 
colorgravure  suburban  maga¬ 
zine. 

♦  « 

Alan  Painter,  Hackettstown 
Gazette  —  new  president.  New 
Jersey  Press  Association,  suc¬ 
ceeding  A.  Wallace  Zimmer¬ 
man,  general  manager.  Plain- 
field  Courier-News. 

*  *  • 

Joseph  Snyder,  .4ssociated 
Press  Pennsylvania  bureau  chief 
—  new  president  of  the  newly- 


sistant  circulation  director  of 
the  San  Luis  Obispo  (Calif.) 
Telegram-Tribune  to  circulation 
director  of  the  Tulare  (Calif.) 
Advance  -  Register,  succeeding 
WiLUAM  C.  Farreill  —  now  ad¬ 
vertising  director. 

*  * 

W.  H.  Metcalfe,  managing 
editor  of  the  Winnipeg  (Man.) 


Tampa,  Fla. 

George  H.  Miller,  former 
midwest  newspaperman  and  for 
the  past  three  years  a  member 
of  the  faculty  of  the  School  of 
Journalism  and  Communica¬ 
tions  at  the  University  of 
Florida,  has  joined  the  faculty 
of  the  University  of  South 
Florida  here. 


Potomac  Fever 

By  Fletcher  Knebel 

“The  Poor  Man’s  Will  Rogers’’ 

Loaded  with  Spice,  Satire,  and  Wit 
and  Headed  for  the  Conventions 

Want  to  go  Along? 

Samples  and  Terms  on  Request 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

D«s  Moisss  4M  Modisoii  Av«.,  N.Y.C. 


State  University  —  to  Helena,  chartered  Greater  Philadelphia 
Mont.,  bureau.  Associated  Press,  Chapter  of  Sigma  Delta  Chi. 


Thb  summer  more  Americans  ore 
tuminq  to  bootinq  than  ever  before! 
Join  the  trend  for  your  readers 


POWER  AND  SAIL 

By  Bill  Robinson 

outstanding  authority 
on  sailing  and  motorboats. 

Timely,  exciting  and  full  of  fun,  POWER  AND  SAIL  is  the 
perfect  weekend  column  for  the  ever-increasing  number  of 
boating  f^s.  Up-to-the-minute  topics  ranging  from  interna¬ 
tional  racing  yachts  to  homemade  catamarans  and  family 
motorboats  spark  Bill  Robinson’s  fascinating  column  each 
week.  Why  not  give  your  sports-minded  readers  what  they 
want?  Supplied  with  exclusive  matted  art. 

yVriie  or  Phone  Today  for  Rales 

GENERAL  FEATURES  CORP. 

250  Pork  Avoouo,  Now  York  1 7,  N.  Y.  Yukoo  4«7625 
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FAMILY  AFFAIR — When  Joseph  F.  Folti,  at  left,  was  honored  at  a 
dinner  marking  his  retirement  as  advertising  director  after  42  years 
with  the  Lansing  (Mich.)  State  Journal,  five  other  members  of  the 
Foltz  family  were  on  hand — all  from  the  newspaper  business.  Left  to 
right:  Joseph,  Casper  and  Jack,  brothers  on  the  Journal  staff;  Richard, 
a  son,  publisher  at  Lake  Odessa  (Mich.);  Joseph,  a  son,  of  the  Journal 
staff;  and  Wendell,  a  son,  sports  editor  of  the  Battle  Creek  (Mich.) 

Enquirer  and  News. 


Personal 

(Continued  from  pa(fe  35) 


Earl  Ubell,  science  editor, 
New  York  Herald-Tribune  — 
new  president,  National  Asso¬ 
ciation  of  Science  Writers. 

*  *  « 

Jim  Chemi,  sports  makeup 
editor,  Phoenix  (Ariz.)  Gazette 
—  new  editor,  American  Philat¬ 
elist,  monthly  journal  of  the 
14,000  member  American  Phi¬ 
latelic  Society,  succeeding  David 
Lidman,  New  York  Times  make¬ 
up  editor,  who  has  held  the  post 
for  varying  periods  since  1951. 
*  *  * 

Alfred  R.  McNeely,  staff 
and  sports  writer,  Greenville 
( S.  C. )  Piedmont  —  to  assistant 
to  the  director,  State  Develop¬ 
ment  Board’s  Travel  and  Infor¬ 
mation  Division,  which  handles 
the  Board’s  advertising  and  pub¬ 
lic  relations. 

*  <•>  * 

Alan  Patureau,  assistant 
telegraph  editor,  San  Diego 
(Calif.)  Union  —  to  TV-radio 
editor,  Atlanta  (Ga.)  Journal, 
succeeding  Norman  Shavin, 
now  Sunday  editor,  Journal- 
Constitution.  Calvin  Cox,  night 
news  editor.  Constitution  —  to 
city  editor,  replacing  Howell 
Jones,  now  night  news  editor. 
♦  ♦  ♦ 

Francis  X.  Wamsley  —  to 
Augusta  (Ga.)  Herald’s  copy 
desk  staff.  He  formerly  worked 
on  the  Kannapolis  (N.  C.)  Inde¬ 
pendent,  the  University  of  North 
Carolina  News  Bureau  and  the 
Wilmington  (N.  C.)  Star. 

♦ 

Dave  Fischer  —  to  Des 
Moines  (Iowa)  Register  as  a 
reporter. 

*  ♦ 

John  E.  Jones,  formerly, 
Asheville  (N.  C.)  Times  —  to 
editor  and  general  manager. 
Myrtle  Beach  (S.  C.)  News. 

♦  •  ♦ 

John  Mitchell  —  from  Sum¬ 
ter  (S.  C.)  Daily  Item,  to  Wil¬ 
mington  (N.  C.)  Star  as  tele¬ 
graph  editor. 

*  ♦  « 

Jim  Glynn,  Detroit  (Mich.) 
F ree  Press  —  to  press  secretary 
for  Rep.  Alvin  M.  Bentley’s 
campaign  for  the  U.  S.  Senate. 
♦  ♦  ♦ 

Joan  Willis,  on  Owensboro 
(Ky.)  Messenger  since  1955  as 
police  reporter,  church  page  and 
agriculture  editor  and  woman’s 
editor  —  to  managing  editor, 
the  Arkansas  Baptist,  weekly 
publication  of  the  Arkansas 
Baptist  State  Convention,  suc¬ 
ceeding  Shirley  Johnson,  re¬ 
signed  to  attend  Columbia  Uni¬ 
versity,  New  York. 

*  V  V 

Thomas  G.  Karsell — to  mili¬ 


tary  beat  from  general  assign¬ 
ment,  Louisville  (Ky.)  Courier- 
Journal. 

«  *  « 

Jack  C.  Smith,  Cincinnati 
(Ohio)  Enquirer  science  re¬ 
porter  —  awarded  one-year  fel¬ 
lowship  at  Columbia  University 
Graduate  School  of  Journalism, 
cov'ering  tuition,  fees,  plus  up 
to  $4300  travel  and  living  ex¬ 
pense. 

«  ♦  ♦ 

Fran  Reno,  formerly  food 
and  special  .services  editor,  San 
Francisco  (Calif.)  Chronicle.  — 
to  society  desk.  Long  Beach 

(Calif.)  Independent,  Press- 
Telegram. 

*  *  * 

James  Byrne  and  Arnold 

Frank,  formerly  with  Cleve¬ 
land  (Ohio)  News  city  desk  — 
to  Wilmington  (Del.)  News  and 
Wilmington  Journal,  respective¬ 
ly- 

*  « 

Thomas  M.  Durkin,  Jersey 
City  (N.J.)  Journal  city  desk — 
to  assistant  director  of  office  of 
public  interest,  Columbia  Pres¬ 
byterian  Medical  Center. 

• 

Colorado  Stories 
Win  Free  Trip 

Bedford,  Pa. 

Hugo  K.  Frear,  Bedford  Daily 
Gazette  publisher,  won  a  two- 
week  vacation  for  his  family  for 
a  series  of  13  articles  he  wrote 
about  Colorado. 

The  Colorado  trip  was  made 
last  Summer  after  the  National 
Editorial  Association  convention 
at  Colorado  Springs.  Forty 
newspapers  took  part  in  the  con¬ 
test. 

Mr.  and  Mrs.  Frear  and  their 
children,  Joe,  23,  Margie,  18, 
and  Sallie,  13,  will  be  guests  at 
hotels  in  Denver,  Colorado 
Springs,  Boulder  and  Estes 
Park.  The  Colorado  Press  As¬ 
sociation  will  honor  the  Penn¬ 
sylvania  visitors  at  its  summer 
outing  in  Boulder  July  1-4. 


New  Ad  Executives 
Named  at  Spokane 

Spokane,  Wash. 

W.  A.  Jaehn  has  been  named 
advertising  sales  manager  of  the 
Spokane  Spokesman-Review  and 
the  Spokane  Daily  Chronicle, 
according  to  G.  P.  Swanson, 
business  manager. 

Paul  E.  Carter  has  been 
named  advertising  coordinator 
for  the  two  newspapers  with 
supervision  over  color,  feature 
and  magazine  advertising  and 
advertising  relations. 

John  P.  Troyer  was  appointed 
to  the  classified  advertising  man¬ 
agership  vacated  by  the  ad¬ 
vancement  of  Mr.  Jaehn. 

• 

Former  Newsman  Heads 
Seaway  Authority 

Ottawa 

The  St.  Lawrence  Seaway 
Authority  announced  appoint¬ 
ment  of  Robert  J.  Rankin,  for¬ 
mer  managing  editor  of  the 
Halifax  Chronicle  Herald  and  a 
past  president  of  the  Canadian 
Press,  as  president. 

He  succeeds  B.  J.  Roberts 
who  is  retiring.  The  Seaway 
presidency  carries  a  salary  of 
$25,000  per  annum.  Mr.  Rankin, 
63,  quit  his  job  with  the  Herald 
in  1958  when  he  became  vice- 
chairman  of  the  National  Har¬ 
bors  Board.  His  appointment  is 
effective  Aug.  1. 


In  His  51st  Year 

Froibrick,  Md. 

William  T.  Delaplaine,  co¬ 
publisher  of  the  Frederick  News 
and  Post,  has  just  marked  his 
50th  year  in  the  printing  and 
publishing  business.  He  studied 
law  at  Washington  and  Lee  Uni¬ 
versity  but  turned  to  journalism 
on  the  News  staff  in  1910.  His 
father  had  founded  the  News  in 


Late  Publisher’s  Wife  * 
Dies  in  Philadelphia 

Wilkes-Barre,  Pa. 

Mrs.  Thomas  F.  Heffeman, 
widow  of  the  late  publisher  of 
the  Wilkes-Barre  Sunday  Inde-  j 
pendent,  died  June  16  in  Phila¬ 
delphia.  Surviving  is  a  son, 
Thomas  Easen  Heffeman,  now 
publisher  of  the  Sunday  Inde¬ 
pendent;  a  grandson,  Thomas  F. 
Heffeman,  2nd,  a  member  of  the 
Sunday  Independent  editorial 
staff;  and  a  granddaughter, 

Mrs.  Heinz  Valtin,  Hanover, 

N.  H. 

• 

IVfartha  Gardner 

Miami,  Fla. 

Martha  Priscilla  Gardner,  43, 
fashion  editor  of  the  Miami 
News  was  found  hanging  by  a 
sheet  from  a  beam  in  her  ap- 
partment  here  June  20.  Police 
said  it  was  suicide.  Mrs.  Gard¬ 
ner,  a  native  of  Albany,  N.  Y., 
joined  the  Miami  News  staff  in 
April.  She  had  formerly  worked 
for  the  Columbia  Broadcastings 
System  and  as  woman’s  radio 
editor  for  the  Associated  Press 
in  New  York. 

• 

Arthur  Lee  Dies 

Greenwood,  S.  C. 

Arthur  Lee,  73,  chairman  of 
the  board  of  the  Index- Journal 
Company,  died  June  21  after  a 
long  illness.  He  left  the  insur¬ 
ance  business  to  become  business 
manager  of  the  company  in  1938. 

Mr.  Lee  had  a  distinguished 
record  in  military  service  during 
the  Mexican  Border  incident 
and  World  War  I. 

• 

To<l  Raper  Dies 

Columbus,  0. 

Tod  Raper,  radio-television  i 

editor  of  the  Columbus  Star  for  j 

several  years,  died  June  14.  He 
was  54.  In  39  years  of  news¬ 
paper  work  he  had  been  a  sports 
columnist,  police  reporter,  for¬ 
eign  correspondent,  political 
writer  and  promotion  editor,  be-  ^ 
fore  taking  up  the  radio-TV  | 

assignment. 

*  *  *  ! 

John  R.  Tobyansen,  63,  for-  ! 

mer  editor.  White  Plains  (N.  Y.) 
Daily  Reporter;  June  20. 

*  *  « 

Howard  Suttle,  55,  Washing¬ 
ton  correspondent  for  the  Jack- 
son  (Miss.)  Daily  News,  Mc- 
Comb  (Miss.)  Enterprise  Jour¬ 
nal,  Shreveport  (La.)  Journal; 
June  22. 

*  *  *  ^ 

P.  E.  Terrien,  83,  one  of  the 
founders  of  the  Ottawa  (Ont.)  j 

Le  Droit;  June  20.  I 

*  *  * 

Mary  Leighton,  65,  former 
music  critic,  Cincinnati  (Ohio) 
Enquirer;  June  20. 


1883. 
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PKOMOTION 

People-to-People 
Program  Is  Example 

By  John  H.  Baer 


Harrisburg,  Pa. 

A  report  on  its  “Experiment 
in  World  Relations,”  bearing 
that  title,  has  been  issued  by 
the  Patriot-News  Company  re¬ 
viewing  a  “people-to-people”  in¬ 
ternational  program  during  the 
jiast  three  years. 

The  company  publishes  the 
Patriot,  the  Evening  News  and 
the  Sunday  Patriot-News. 

Publisher  Edwin  F.  Russell 
said  the  32-page  booklet  was 
issued  in  the  hope  that  other 
newspapers  would  be  stimulated 
to  undertake  similar  programs 
of  people-to-people  diplomacy  as 
advocated  by  President  Eisen¬ 
hower. 

In  a  current  phase  of  its  in¬ 
ternational  program,  the  Pa¬ 
triot-News  will  be  host  to  10 
West  German  youth  visiting 
this  country  July  7-23. 

Items  in  Program 

In  its  “people-to-people”  pro¬ 
gram  the  Patriot- News  since 
1957  has  sponsored  a  series  of 
foreign  tours;  collected  some 
45,000  books  for  India;  brought 
the  Finnish  National  Gymnastic 
team  to  Harrisburg  and  the 
World  Modern  Pentathlon 
Games  to  nearby  Hershey,  Pa., 
and  cooperated  with  the  State 
Department’s  exchange  program 
for  journalists  by  putting  two 
Indian  newspapermen  on  its 
staff,  at  separate  times. 

This  year  the  Newhouse  news¬ 
papers  changed  the  route  of  an 
overseas  tour  for  Central  Penn¬ 
sylvanians  to  exclude  Russia 
after  the  Summit  blowup.  The 
tour  will  cover  Western  Europe 
instead. 

Mr.  Russell  said  the  Patriot 
and  Evening  News  “long  have 
advocated  ‘people-to-people  di¬ 
plomacy’  as  a  way  of  deepening 
understanding  between  Ameri¬ 
cans  and  persons  of  other  coun¬ 
tries  and  of  easing  interna¬ 
tional  tensions.” 

The  Patriot-News  booklet, 
Mr.  Russell  said,  was  prepared 
primarily  to  “tell  of  our  experi¬ 
ences  in  the  hope  that  other 
American  newspapers  may  be 
stimulated  to  undertake  similar 
programs.” 

“The  effort  of  one  newspaper 
may  do  much  to  broaden  the 
outlooks  of  its  readers.  It  may 
serve  to  establish  links  between 


and  other  countries. 

“Alone,  however,  one  newspa¬ 
per  can  do  little  to  reduce  inter¬ 
national  suspicions.  This  is  a 
job  that  requires  the  energies 
and  facilities  of  many  papers,” 
the  publisher  .said. 

“The  Patriot  and  Evening 
News  do  not  claim  to  have  ac¬ 
complished  great  things  in  in¬ 
ternational  relations.  We  claim 
only  to  have  demonstrated 
through  our  experiment  in  jieo- 


ple-to-people  diplomacy  that  this 
concept  works.” 

German  Youths  Here 

In  the  current  visit  of  the 
West  Germans  the  10  youths, 
three  girls  and  seven  boys  rang¬ 
ing  in  age  from  11  to  16,  were 
chosen  by  the  readers  of  Rassel- 
hande,  a  West  German  youth 
magazine  with  a  circulation  of 
300,000,  for  the  all-expense  trip 
to  the  United  States. 

While  in  Pennsylvania  they 
will  live  in  the  home  of  members 
of  the  Exchange  Club  of  Harris¬ 
burg. 

In  a  series  of  tours  while  here 
the  youths  will  visit  the  battle¬ 
fields  of  Gettysburg  and  Valley 
Forge.  They  will  see  Independ¬ 
ence  Hall  and  the  Betsy  Ross 
House  in  Philadelphia,  and  be 
guests  at  an  American  big 
league  baseball  game  —  the 


Phillies  vs.  the  Milwaukee 
Braves. 

They  also  will  visit  the  Penn¬ 
sylvania  Dutch  country,  the 
U.  S.  Naval  Academy  in  Anna¬ 
polis,  and  will  tour  Washington. 

The  Patriot-News  has  ar¬ 
ranged  broadcasts  over  the 
Armed  Forces  Radio  and  the 
Voice  of  America  during  the 
visit.  While  at  Valley  Forge 
the  group  will  be  entertained 
by  the  Freedoms  Foundation. 

‘Autobahn'  Trip 

The  Pennsylvania  Turnpike 
Commission  will  be  host  during 
a  luncheon  prior  to  a  trip  on 
the  “Autobahn”  of  America. 

One  of  the  boys  in  the  Ger¬ 
man  group  is  the  author  of  a 
best  seller  novel,  another  is  a 
well-known  actor,  and  two  res¬ 
cued  persons  from  drowning  in 
recent  year.s. 


TULSA'S  new  $35,000,000  AIR  TERMINAL 


-NOW  UNDER  CONSTRUCTION! 

Modern  in  every  respect ...  1 0,000-foot  runways  capable 
of  handling  the  largest  and  fastest  of  the  jets  .  .  .  This  new 
project  will  not  only  mean  greater  payrolls  and  construction, 
but  puts  Tulsa  ahead  of  any  other  city  of  comparable  size 
for  the  jet  age.  For  real  response  to  your  advertising,  select 
bustling,  vital  TULSA,  ONE  OF  THE  TOP  FIFTY  MARKETS 
IN  THE  U.  S.!  Remember,  you're  not  "in"  the  Southwest 
unless  you're  in  Tulsa. 


for  MORE  Business,  USE  . . .  The  Oil  Capitol  Newspapers 


MORNING  •  EVENING  •  SUNDAY 
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CLASSIFIED  CLINIC 


Alfred  J.  Carrano,  Bridgeport  J  A  ^ 

(Conn.)  Post  Telegram.  Mr.  1^13,8811100.  xA-O 
T  A  H  XX  Carrano  was  unanimously 

W  cstern  LiAMs  xlave  Starts  Trio 

W orking  Phone  Room  of  the  Cleveland  (Ohio)  Press  On  J-Career 

— joined  the  Carlsbad  (N.  M.) 

Dy  Daniel  L.  Lionel  Current-Argus  as  classified  ad-  Burlington,  Vt. 

vertising  manager.  A  news  training  program  is 

„  i,,  1  X  ,  ,  X  1  x-  mi.-  X-  /-.AHA  *  *  •  taking  place  this  summer  in  the 

An  actual  telephone  room  want  ad  section.  This  time  CAM  mir-i.'  Anc  uaaad  *1,0, 

_ _ _ X- _ „.-ii  u  x  A_xTi  T  FREE  ADS  SOAR  newsroom  of  the  Burlington 

operation  will  be  set  up  in  a  Art  Rozene  sends  along  a  June  ^  ^idance 

room  adjacent  to  the  convention  19  tear  page  sporting  a  four  When  the  Miami  (Fla.)  News  .x-  Ai„:n  p  A„atiTi  rhairman 

hall  at  the  forthcoming  Western  full  column  real  estate  ad  which  planned  its  first  Free  Student  xu.  nanartnipnt  of  Toumal- 

CAMs  Convention,  Aug.  21-24  at  attempts  to  cover  every  base  Want  Ad  section  as  a  Public  •  x  x^/ ijnivprsitv  of  North 

Qanfo  r-oU#  _ 1 _ ci _ •  -  ;x  __  _ -J!  XU-  univeraiiy  ui  xnuriii 


William  Delanct,  formerly 
of  the  Cleveland  (Ohio)  Press 
— joined  the  Carlsbad  (N.  M.) 
Current-Argus  as  classified  ad¬ 
vertising  manager. 


On  J-Career 


irrent-Argus  as  classified  ad-  Burlington,  Vt. 

rtising  manager.  A  news  training  program  is 

*  *  •  taking  place  this  summer  in  the 

FREE  ADS  SOAR  newsroom  of  the  Burlington 

XU  •  /TA,  X  XT  Prsss  undcr  the  guidance 

When  the  Miami  {F\a.)N ews  Alvin  E.  Austin,  chairman 


Santa  Monica,  Calif.  among  the  broad  readership  of  Service,  it  had  no  idea  of  the 

Frank  Lester,  CAM,  Los  An-  the  Tribune.  It  consequently  tremendous  ’  ’  ’ 

geles  (Cal.)  Times,  program  speaks  to  the  readers  in  six  would  result 
chairman,  has  developed  the  different  languages,  Polish,  Originally 


emenaous  response  wnicn  Three  college  graduates  who 
mid  result.  came  to  the  Free  Press  with  no 

Originally  s^  one-page  journalistic  training  or  experi- 


preject  which  will  be  under  the  German,  Lithuanian,  Italian,  spot,  a  total  of  1,800  ads  were  newspaper’s 

direction  of  Mildred  Renstrom,  French  and,  oh  yes,  English,  scheduled,  bringing  the  section  rAnvmll  while  thev  at- 

Times  Telephone  Sales  Man-  The  ad  invites  all  and  sundry  to  four  full  pages.  The  cate-  x  ^  newswritine 

ager.  Sales  girls  from  several  to  a  Preview  Inspection  of  the  gories  were  ‘Work  Wanted’  and  fundamentals  newsmnm 


newspapers  in  the  Los  Angeles  1901  models  of  Crestwood  ‘For  Sale  or  Swap.’  Ads  were  The  nroieet  was  con- 

County  area  will  actually  do  Homes.  accepted  only  for  items  which  reived  bv  J  Warren  McClure 

cold  turkey  filing  for  the  Santa  *  *  *  students  18  years  old  or  under  of  the  Free  Press! 

Monwa  Outlook  jOB  ADS  DOWN  could  use  or  for  seiwe  which  ^heir  initiation  covers  news 

Attending  CAMS  will  have  an  they  could  perform.  They  were  under  actual  city  room 

opportunity  to  monitor  the  calls  l^or  the  first  month  since  limited  to  a  maximum  of  5  lines  hut 


uie  caiia  - - -  iimileq  tO  a  maximum  01  O  lines  and  deadlmes  hut 

made  by  solicitors.  CAM  Lester  November,  1958,  newspapers  in  but  could  use  more  than  one  ad.  «  urint 


believes  that  hearing  both  sides  the  nation’s  key  employment 


It  couiQ  use  more  tnan  one  au.  none  of  their  copy  sees  print. 
The  News  ran  5,320  lines  of  L^ter,  when  they  gain  sufficient 


of  the  conversation  will  enable  areas,  with  114  newspapers  re-  promotion  ads  during  the  2-  n^ficiencv  thev  ^11  be  added 
the  CAMS  to  come  away  with  porting  show^  a  loss  in  ad  ^geks  preceding  the  Sunday  P^the  news  sS  as  remilar  re- 
some  constructive  new  ideas  to  count  which  fell  1%  below  May,  jyne  12th  publication  date,  and  porters  ^ 

put  into  practice  on  their  own  1059  •  -  //•'  - --..x-  — x_  - 


six  (6)  one-minute  spots  were  The  men  were  selected  from 


newspapers.  According  to  Help  Wanted  \qq^\  radio  stations  one  „  omiin  who  answered  a  Free 

cIm  Phfladeln^ra^vfuo^rjht  ?o«  before  announcing  this  PrST  ’Classified  ad,  invLg 

CAMs  Association  which  holds  Philadelphia,  report,  the  loss  service.  A  special  mailing  piece,  vouue'  T>er<Mins  interested  in 

forth  Saturday  July  9th  at  was  not  ^e^cted. ‘jThat  ^  giving  complete  details,  was  ^g^g  careers  to  apply  for  the 
Corte  Madera,  California  is  a  si^tion  was  in  the  making  mailed  to  the  Principal  of  every  course.  They  are  Joseph  Mar- 
playing  a  trump  card  also.  They  has  been  shown  by  the  fast  rate  public  and  Parochial  School  in  tjpp  Hudson  N  Y  1960  grad- 

have  called  “Senior  Senator’’  of  decline  in  help  wanted  ads  Daje  County  two  weeks  before  ,,„te  of  Middlehur^’  fVt  I  Col- 
T  A  e - sinre  th..  first  of  tfio  vonr  Tho  .  -x-._  o*  MiaoieDury  tvt.j  1.X01- 


have  called  “Senior  Senator”  of  decline  m  help  wanted  ads  _ 

Morton  J.  A.  MacDonald,  form-  since  the  first  of  the  year.  The  publication, 
er  CAM  of  the  Oofciawd  (Calif.)  individual  newspaper  losses. 


lege;  William  Soule,  1956  gfrad- 


er  CAM  of  the  Oofcfawd  (Cahf.)  maiviauai  newspaper  losses.  Several  days  after  the  publi-  uate  of  the  University  of  Ver- 
Tribune,  out  of  retirement  to  which  have  been  increasing  cation  of  the  Student  Free  Want  who  has  been  an  English 

star  on  their  program.  Carl  steadily  throughout  the  nation  ^.ds,  approximately  4,600  copies  teacher  in  Richmond  Vt  Hic-h 

Lehman,  CAM,  the  San  Rafael  each  month,  reached  a  total  of  of  this  special  section  were  dis-  School-  and  James’  Bissland 

Independent-Journal  is  presi-  56  before  May’s  end,’’  the  re-  tributed  to  merchants  and  busi-  rharlelnont  Mns<j  who  received 


dent  of  the  group. 


port  states.  uegg  q 

Only  38  of  the  114  reporting  Miami, 
newspapers  continued  to  show 


MULTI-LINGUAL  newspapers  continued  to  show  • 

.  .  help  wanted  ad  count  gains  in  „  i 

c  ^xu^'exV?  another  innovation  ^ay,  “But  even  in  these  mar-  Prcss  Office  Merged 
for  the  C/itcaflfo  (Ill.)  Tribunes  kets,’’ says  Trend,  “losses  appear  In  Canadian  Capital 

- - -  imminent.’’  q 

What  it  adds  up  to,  according  The  nre«.«  office  in  th 


tributed  to  merenants  ana  Dusi-  Charlemont,  Mass.,  who  received 
ness  organizations  in  Greater  ^  master’s  degree  in  American 

history  this  spring  from  the 


Ottawa 


University  of  Massachusetts. 

Several  other  Free  Press 
staff  members  of  limited  experi¬ 
ence  are  expected  to  participate 
in  a  portion  of  the  training  pro- 


v>nai  auus  up  u,  accoruing  ^he  press  office  in  the  Ex-  “  m  during  the  su^ 
^  n®  XU  ternal  Affairs  Department,  a  summer, 

that  “1960  will  not  be  the  Wm  sparingly  used  source  of  infor-  • 

year  so  optimistically  expected.’’  mation  for  newspapermen  in  the  „  i  i  n 

There  are,  however,  a  num-  past  year,  has  been  merged  with  Honolulu  r  apcrs 
ber  of  aspects  in  the  economic  the  department’s  political  co-  Fail  in  Tax  Plea 
crystal  ball  that  refiect  a  bit  of  ordination  section.  „ 

silvery  light.  While  May  dropped  External  Affairs  Minister  rp,  „  ...  P?* 

a  notch  below  the  corresponding  Howard  Green  said  the  change 

month  of  1959  the  reporting  will  have  no  effect  on  the  fum-  P'^blisher  of  the  HonoluJ 


silvery  light.  While  May  dropped  External  Affairs  Minister  rp,  .  , 

a  notch  below  the  corresponding  Howard  Green  said  the  change  Publishing  Co., 

month  of  1959  the  reporting  will  have  no  effect  on  the  fum-  P'^bbsher  of  the  Ad- 

newspapers  ran  an  aggregate  of  ishing  of  information.  A  later  u  xi*^® 

941,637  ads.  This  compares  with  announcement  pointed  out  that  State  at  1A  % 

594,461  in  the  recession  year  of  a  new  liaison  services  section  advertising  and  circula- 

’58  and  is  only  10,000  below  the  will  continue  to  provide  the  serv-  ®^/be  2  4% 

booming  ’59.  It  also  topped  the  ices  formerly  given  by  the  press  a®"^"ded  by  the  State, 
banner  year  ’55  when  863,619  office.  "^be  Honolulu  Star-Bulletin, 


banner  year  ’55  when  863,619  office.  "^be  Honolulu  Star- Bulletin, 

help  wanted  ads  were  carried  The  minister  also  said  that  ^bich  shared  the  costs  of  the 
in  the  month  of  May.  statements  of  policy  form  a  b^bt,  also  is  affected  by  the 

♦  *  *  combined  office,  involving  his  ruling  of  the  U.  S.  9th  Circuit 

In  listing  the  1961  roster  of  department  and  Prime  Minister  Court  of  Appeals. 

AN  CAM  officers  elected  at  the  Diefenbaker’s  office,  have  been  The  court  upheld  the  State’s 
ANCAM  Convention  in  Cincin-  made  for  some  time  and  there  contention  that  newspapers  are 
nati  (E&P,  June  18)  the  post  of  is  no  change  involved  in  this  not  manufacturers  taxed  at  the 
Secretary  was  omitted.  He  is  regard.  1%%  rate. 
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newsmen  act  before  the  camera.  Brown  is  one  of  the  last  few 
Others  are  under  direction  to  holdouts,  he  observed, 
ask  questions,  whether  impor¬ 
tant  or  not. 

Governor  Brown  plans  to  con¬ 
tinue  his  present  program  of 
double  sessions  at  Sacramento 


National  Enquirer 
Sues  Transit  Board 

Chicago 

The  New  York  Evening  En- 
primary  returns,  panelists  re-  quirer,  Inc.,  publisher  of  the 
ported.  However,  1200  Los  An-  National  Enquirer,  has  filed  a 
until  he  is  satisfied  any  change  geles  County  precincts  were  not  $300,000  damage  suit  and  peti- 
would  protect  the  press,  Mr.  reported  until  4  p.m.  the  day  tion  for  an  injunction  to  stop 
Champion  said.  .after  election.  Josua  Eppinger,  the  Chicago  Transit  Authority 

IT  •  I  nxi  Francisco  Examiner,  urged  from  banning  its  publication 

PKinKs  gno  local  pressure  for  the  installs-  from  newsstands.  The  suit  filed 

The  two  television  stations  at  tion  of  voting  machines  to  solve  here  in  Federal  District  Court, 
the  capitol  have  ignored  network  slow  count  problems.  charges  the  Oct.  27  CTA  order 

urgings  to  boycott  the  Cover-  General  news  coverage  prob-  banning  the  sale  of  139  maga- 
nor’s  biweekly  piress  conferences,  lems  were  discussed  by  a  panel  zines,  67  pocketbooks  and  two 
Mr.  Champion  said.  He  pointed  composed  of  Harry  Nordick,  newspapers  as  “objectionable” 
out  that  the  Vice  President  con-  Madera  Tribune;  Art  Volkerts,  was  “illegal,  impaired  the  good 
^cted  a  joint  conference  in  Los  s^nta  Rosa  Press-Democrat;  reputation  of  the  publisher,  de- 
An^ies.  Wilson  Buehrer,  Vallejo  Times-  prived  him  of  his  right  to  en- 

Francisco  Chrtmicle  reporter,  and  John  Madigan  and  gage  in  a  lawful  business,  and 

does  not  believe  there  is  any  Dirato,  UPI.  violates  the  due  process  of  law 

qualitative  difference  between  Mr.  Volkerts  was  reelected  by  depriving  him  of  freedom  of 
joint  and  separate  sessions.  Gov.  chairman.  speech. 


Open  Session 
Bid  Succeeds 


Palo  Alto,  Calif, 
successful  bid  for  open  ses¬ 
sions  at  California’s  Democratic 
delegation  meeting  was  launched 
at  sessions  here  of  United  Press 
International  Editors  of  North¬ 
ern  California. 

The  proposal  advanced  dur¬ 
ing  a  panel  discussion  won  the 
promise  of  Earl  Behrens,  Son 
Francisco  Chronicle  and  presi¬ 
dent,  Capitol  Correspondents 
Association,  for  a  special  stand 
on  the  issue. 

When  the  delegation  convened 
two  days  later,  the  open  door 
policy  was  announced  at  Sacra¬ 
mento. 

The  problems  of  legislative 
secrecy  and  integrated  press 
conferences  also  came  up  for  ; 
attention  in  a  panel  study  j 
headed  by  James  C.  Anderson, 
UPI  manager  at  Sacramento. 

Panelists  included  Jack  Mac- 
Dowell,  San  Francisco  News-  i 
Call  Bulletin;  Harry  Farrell,  | 
Son  Jose  Mercury-News;  'Hale 
Champion,  executive  secretary 
to  Governor  Pat  Brown  and 
Chapin  Day,  San  Rafael  Inde¬ 
pendent- J  oumal. 

Legislators  who  passed  a 
series  of  bills  requiring  open 
meetings  for  all  meetings  of 
elected  state  and  subdivision 
officers  are  not  maintaining  the 
spirit  of  open  sessions  in  many  , 
of  their  own  gatherings,  Mr.  i 
.Anderson  charg^ed. 

Local  Meet  Problem 

These  measures  have  helped 
effect  a  compromise  of  sorts  at 
Marysville,  it  also  was  reported. 
There  the  city  council  has  aban¬ 
doned  6:30  a.m.  sessions  at  a 
drive-in  restaurant.  It  now 
meets  at  7  a.m.  in  the  city  hall. 

Conditions  at  integrated  press 
conferences  were  scored  by  sev¬ 
eral  panelists.  These  have  been 
insisted  upon  in  Los  Angeles  by 
television  and  radio  representa¬ 
tives. 

A  virtual  barricade  of  lights 
resulted  at  one  Los  Angeles  con¬ 
ference,  Mr.  Anderson  said.  Mr. 
Farrell  found  he  could  not  hear 
despite  a  first  row  seat  because 
of  the  din  at  one  joint  press  con¬ 
ference. 

Improved  mechanical  equip¬ 
ment  is  needed  to  solve  the 
problem  of  the  camera  curtain 
imposed  on  interviewers  at  joint 
conferences,  Lyle  Wilson  UPI, 
Washington,  observed. 

Ham,  Pork  Results 

Even  then  the  integrated  con¬ 
ference  brings  out  the  ham  in 
the  reporter  and  the  pork  in 
the  managing  editor,  Mr.  Wil- 
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PHOTOGRAPHY 

A  Photo  journalist  Is 
A  Photo  journalist 

By  Bob  Warner 


Considering  the  fact  that  in  a 
lifetime  a  man  gets  only  one 
neck  with  which  to  support  his 
head,  it  is  perhaps  foolhardy 
to  offer  a  column  centered 
around  the  question:  What  is  a 
photo  j  oumalist  ? 

However,  we  think  it  is  worth 
noting  that  controversy  —  of 
the  gnashing  of  teeth  variety  — 
still  surrounds  this  philosophi¬ 
cal  question  and  that  with  the 
passing  years  there  is  an  ever- 
increasing  profusion  of  defini¬ 
tions  of  this  elusive  term. 

In  the  June  issue  of  Popular 
Photography  magazine,  for  ex¬ 
ample,  columnist  Jacob  Deschin, 
who  is  also  Camera  Editor  of 
the  .Wew  York  Times,  explores 
a  particular  problem  in  photo¬ 
journalism.  In  passing,  he  offers 
the  following  ob.servation  about 
the  role  of  the  photojournalist: 

“The  true  photojournalist  is 
not  merely  a  press  photogra¬ 
pher,  with  whom  incidentally  he 
is  sometimes  confused,  but  a 
reporter  with  a  point  of  view 
and  a  matured  sensitivity  to  the 
life  around  him  —  but  to  more 
than  its  literateness. 

Ba»ic  Coal 

“Extend  this  basic  quality 
from  straight  recording  of  sim¬ 
ple  event  and  situation  to  inter¬ 
pretation  and  evocation  of  place, 
of  atmosphere,  and  of  human 
significance,  and  you  have  some¬ 
thing  akin  to  photography’s 
basic  goal,  namely  to  illuminate 
with  meaning  and  understand- 
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ing  all  that  we  know,  feel  and 
appreciate  about  the  world  we 
live  in.” 

In  other  words,  in  Mr.  Des- 
chin’s  lexicon,  the  newspaper  or 
wire  service  photographer  does 
not  qualify  as  a  photojoumalist 
because  he  merely  records  and 
does  not  interpret.  The  daily 
news  photogfrapher,  within  the 
.scope  of  this  definition,  is  not 
a  photojoumalist  because  by  the 
very  nature  of  his  work,  speed 
prevents  his  concentrating  on 
interpreting  life  and  illuminat¬ 
ing  it  with  meaning. 

However,  Mr.  Deschin  points 
out  that  when  emphasis  is 
placed  on  the  ability  to  inter¬ 
pret,  it  also  follows  that  there 
are  many  magazine  photogra¬ 
phers  who  would  not  qualify 
as  photojoumalists  and  some 
daily  press  photographers  who 
would.  Bearing  in  mind  these 
exceptior  s,  he  would  insist  i.hat 
g“nerally  sr  <ing  press  pho¬ 
tographers  VvCuld  not  be  con¬ 
sidered  photojoumalists. 

Photo  Executives 

Shortly  after  reading  Mr. 
Deschin’s  article  and  speaking 
with  him  on  the  telephone,  we 
wandered  over  to  a  luncheon 
held  by  a  group  called  Photo¬ 
graphic  Administrators.  There 
are  over  100  members  in  this 
social  organization  comprised  of 
people  in  managerial  or  execu¬ 
tive  circles  of  the  photography 
field.  Their  ranks  include  photo 
executives  on  newspapers  and 
magazines ;  photographers  in 
advertising,  public  relations  and 
industrial  photography  and  press 


engineering 


a  major  reason  why  3  out 
of  4  newspapers  are 
printed  on  GOSS  presses 


technical  representatives  and 
sales  executives  of  equipment 
firms. 

About  12  people  from  a  va¬ 
riety  of  areas  in  the  photogra¬ 
phy  field  were  present  at  the 
luncheon  when  we  nonchalantly 
tossed  out  the  question:  What 
is  a  photojoumalist?  Undaunted 
by  flying  silverware  and  flail¬ 
ing  arms,  we  remained  at  our 
post  during  the  debacle  which 
ensued  and  emerged  with  the 
following  notes. 

1.  Many  photographers  basic¬ 
ally  agree  with  Mr.  Deschin. 
The  criterion  by  which  we  recog¬ 
nize  a  photojoumalist  is  his 
ability  to  interpret  and  give 
meaning  to  life.  If  he  can  do 
this  he  is  a  photojoumalist 
whether  he  worfe  in  the  field 
of  journalism,  advertising,  in¬ 
dustrial  photography,  newspa¬ 
pers,  magazines  or  what  have 
you.  If  he  cannot  or  does  not 
interpret,  he  is  not  a  photojour¬ 
nalist,  again,  regardless  of  what 
end  of  the  craft  he  practices. 

2.  Another  group  maintains 
that  the  photojoumalist  is  a 
news  magazine  photographer 
who  interprets  events.  This 
group  points  to  the  two  words 
in  the  term  “photo-journalism” 
and  insists  they  be  taken  to 
mean  a  photographer  who  works 
for  a  news  journal.  Newspaper 
and  wire  service  photographers 
cannot  qualify  as  photojoumal¬ 
ists  because  they  do  not  publish 
in  journals  (that  is  magrazines) 
and  because  they  simply  record 
life  and  do  not  interpret  it. 

Third  Opinion 

3.  A  third  group  of  opinion 
has  it  that  the  photojoumalist 
is  a  daily  press  photographer 
who  works  for  either  newspa¬ 
pers  or  the  wire  services.  "The 
emphasis  in  this  definition  is  on 
common  usage  of  the  word  jour¬ 
nalism  and  the  manner  in  which 
it  is  practiced:  straight  for¬ 
ward  reporting  without  editor¬ 
ializing.  Now  magazine  photog¬ 
raphers  and  other  “interpret¬ 
ers”  are  excluded  by  means  of 
a  reverse  evaluation  being  ap¬ 
plied  to  their  own  yardstick.  In 
short,  unlike  daily  press  pho¬ 
tographers  they  are  not  photo¬ 
joumalists  precisely  because 
they  do  interpret. 

4.  Still  another  group  believes 
that  the  term  photojournalism 
is  elastic  enough  to  incorporate 
any  photographer  who  works 
for  a  bona  fide  news  organiza- 

!  tion,  whether  it  be  a  newspa- 
'  per  or  magazine.  A  man  is  a 
photojoumalist  if  his  pictures 
are  published  to  illustrate  news 
events,  regardless  of  whether 
the  photos  are  examples  of 
:  straight  reporting  or  interpret¬ 
ing.  However,  this  group  would 
rather  go  to  war  than  allow  the 
definition  to  be  stretched  so  far 
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as  to  include  photographers  who 
work  in  advertising,  public  rela¬ 
tions,  industrial  or  any  kind  of 
commercial  photography. 

Many  people  in  the  latter 
group,  by  the  way  —  commer¬ 
cial  and  industrial  photogia- 
phers  —  include  themselves  in 
the  ranks  of  photojoumalists  by 
stretching  the  usual  definition 
of  the  term  “journalism.”  They 
argue  that  even  though  the 
magazines  and  publications  to 
which  they  contribute  may  pub¬ 
lish  information  which  has  only 
a  restricted  readership,  much  of 
the  information  and  photo  ma¬ 
terial  still  qualifies  as  news.  Ac¬ 
cording  to  this  reasoning,  a 
medical  journal  may  be  read 
only  by  doctors  and  certain  tech¬ 
nicians,  but  the  material  in  the 
publication  is  still  news.  Many 
photographers  who  work  for 
such  publications  regard  them¬ 
selves  as  photojoumalists. 

Origin  of  Terms 

The  background  of  the  term 
itself  is  mysterious.  No  one 
knows  who  coined  it  or  when. 
John  Faber,  the  historian  of 
the  National  Press  Photogra¬ 
phers  Association,  has  traced 
use  of  the  word  as  far  back  as 
January  1932,  when  the  New 
York  Times  used  it  in  an  article 
about  a  German  photographer 
named  Dr.  Erich  Salomon.  The 
article  described  Dr.  Salomon 
as  “an  international  photo-jour¬ 
nalist  and  a  picture  historian.” 
Mr.  Faber  feels  certain  the  term 
was  used  before  this,  possibly  as 
far  back  as  the  turn  of  the  cen¬ 
tury,  but  so  far  he  has  been 
unable  to  uncover  positive  evi¬ 
dence. 

Arthur  Rothstein  of  Look 
magazine,  who  was  present  at 
the  Photographic  Administra¬ 
tors’  luncheon,  said  that  Clifford 
Edom,  a  professor  of  journalism 
at  the  University  of  Missouri 
was  one  of  the  first  persons  to 
apply  the  word  to  news  photog¬ 
raphers.  Mr.  Rothstein  explained 
that,  at  the  time,  Edom  was 
looking  for  a  word  to  replace 
the  phrase  “press  photogra¬ 
pher,”  which  the  professor  felt 
had  become  too  restricted  in 
meaning.  He  wanted  something 
that  would  include  newspaper, 
wire  service  and  news  magazine 
photographers  and  decided  that 
photojournalism  met  the  need. 

We  seem,  then,  to  have  come 
full  cycle.  “Photojournalism” 
was  originally  intended  to  in¬ 
clude  magazine  photographers 
who  once  were  barred  from 
qualifying  as  press  photogra¬ 
phers.  Now,  many  magazine 
cameramen  would  exclude  daily 
press  photographers  from  quali¬ 
fying  for  the  name  photo  jour¬ 
nalist. 

Just  for  the  record,  this  col¬ 
umn  —  which  makes  use  of  the 
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term  photojournalism  on  the 
average  of  a  few  thousand  times 
a  year  —  understands  it  to 
mean  any  photographer  who 
works  for  a  bona  fide  news  or¬ 
ganization.  The  stress  here  is 
on  common  use  of  the  term 
“journalism”  which  we  take  to 
mean  “general”  news  work  ap¬ 
pearing  in  publications  aimed  at 
a  mass  audience. 

We  admit  to  being  in  sym¬ 
pathy  with  the  idea  that  much 
of  the  work  which  appears  in 
specialized  or  “trade”  publica¬ 
tions  is  news  and  that  photog¬ 
raphy  work  here  could  often 
qualify  as  photojournalism. 
However,  the  need  for  logic  and 
clarity  in  defining  terms  forces 
us  to  conclude  that  we  are  not 
helping  matters  by  constantly 
stretching  the  meaning  of  the 
word  beyond  what  was  origi¬ 
nally  intended.  By  broadening 
the  definition  to  include  every¬ 
thing  that  might  conceivably  be 
called  news  or  news  photogra¬ 
phy,  we  open  up  a  Pandora’s 
box  of  claims  and  counter 
claims. 

Merely  for  Identification 

Is  the  photograph  of  a  jar 
of  apple  sauce,  for  instance,  an 
example  of  photojournalism? 
•Are  photographic  essays  on  new- 
techniques  in  surgery  or  new- 
production  methods  at  an  auto¬ 
mobile  plant  examples  of  photo¬ 
journalism?  Are  the  photo¬ 
graphs  in  Rheingold  beer  ads 
photojoumalistic?  Or  the  photo 
illustrations  in  Scientific  Ameri¬ 
can  magazine? 

Everyone  will  agree  that  some 
of  the  above  illustrations  are 
fine  examples  of  photojournal¬ 
ism,  some  definitely  are  not  in 
this  category  at  all  and  some 
lie  in  between.  But  very  few 
people  will  agree  as  to  what 
photos  fit  which  categories.  In 
short,  by  constantly  extending 
“photojoumalist”  to  include  al¬ 
most  anyone  who  makes  a  liv¬ 
ing  with  a  camera,  the  word 
daily  becomes  more  confused 
and  will  ultimately  be  rendered 
meaningless. 

Finally,  we  understand  photo¬ 
journalism  to  be  a  very  broad 
term  designating  a  group  of 
people  who  practice  the  photo¬ 
graphic  craft  for  general  news 
organizations.  The  word  was 
constructed  simply  for  the  pur¬ 
pose  of  identifying  these  peo¬ 
ple;  not  to  place  a  value  judge¬ 
ment  on  the  quality  of  their 
work.  Therefore,  we  include  in 
the  ranks  of  photojournalism  the 
straight  news  photographer  and 
the  interpreter,  the  excellent 
and  the  inept;  men  of  gpx>d,  bad 
or  indifferent  ability. 

We  cease  calling  them  photo- 
1  journalists  only  when  they  open 
up  camera  shops. 


ELECTRONIC  DODGER 

A  “thinking  machine”  that 
electronically  scans  a  photo¬ 
graphic  color  negative  and  auto¬ 
matically  corrects  it  to  produce 
the  best  possible  color  print,  has 
given  rise  to  a  new  company 
called  Colortronics  located  in 
Washington,  D.  C. 

The  company  is  built  around 
a  startling  new  enlargrer  for 
both  color  and  black-and-white 
photography,  developed  and 
manufactured  in  Alexandria, 
Va.,  by  LogEtronics,  Inc.  The 
new'  development  in  electronic 
equipment  utilizes  a  moving- 
spot  light  source  similar  to  the 
light  in  a  television  tube.  Scan¬ 
ning  the  photographic  negrative 
to  be  used  in  making  an  en¬ 
larged  print,  it  varies  in  bright¬ 
ness  automatically  as  it  moves 
across  the  picture. 

The  LogEtronic  enlarger  then 
performs  automatically  and  elec¬ 
tronically  the  dodging  process 
which  is  usually  done  by  hand. 
The  result  is  an  infinite  number 
of  exactly-alike  enlargements, 
with  color  densities  greatly  im¬ 
proved. 

Frank  Davis,  founder  of 
Colortronics,  says  “this  does  for 
each  picture  what  the  human 
eye  does  when  looking  at  a 
scene  partly  in  shadow,  partly 
in  bright  sunlight.  The  iris  in 
the  eye  narrows  dowm  when 
looking  at  brightness,  opens  up 
when  looking  at  shadows.  A 
camera  which  takes  an  original 
picture  cannot  make  this  ad¬ 
justment,  but  compromises  on 
one  setting  between  the  two  ex¬ 
tremes. 

“The  LogEtronic  enlarger, 
making  a  print  from  the  nega¬ 
tive,  does  the  adjusting  of  light 
within  the  picture  itself,  to 
bring  out  detail  actually  re¬ 
corded  by  the  camera  but  usual¬ 
ly  lost  in  printing.” 

*  *  * 

PHOTO  (XINTESTS 

News  photographers  from 
more  than  125  daily  newspapers, 
wire  services  and  television  sta¬ 
tions  throughout  the  state  are 
expected  to  compete  for  $900 
worth  of  awards  in  the  New 
York  State  Fair’s  Tenth  Annual 
News  Photo  Competition.  The 
contest  will  feature  the  Gover¬ 
nor’s  Trophy  for  the  news  photo 
judged  “the  best  of  the  year.” 

The  nine-day  fair  opens  in 
Syracuse  September  2.  Awards 
this  year  will  be  presented  in 
four  categories,  three  general 
and  one  special.  General  cate¬ 
gories  include  sports,  human  in¬ 
terest  and  spot  news. 

The  special  category  is  in  con¬ 
junction  with  the  theme  of  the 
1960  State  Fair,  “Food  in  the 
Empire  State.”  Prizes  in  this 
category  will  be  offered  for  pho¬ 
tographs  best  illustrating  the 
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theme  in  any  of  five  areas  of 
activity:  agriculture,  retailing, 
wholesale  trade,  distribution  and 
manufacturing. 

Awards  in  each  of  the  four 
categories  will  be:  first  place, 
$125;  second  place,  $50  and 
third,  $25. 

To  be  eligible,  photographs 
must  have  been  reproduced  or 
televised  in  New  York  state  be¬ 
tween  July  15,  1959  and  July 
15,  1960.  Entries  must  be  in 
the  hands  of  the  Competition 
Committee  no  later  than  mid¬ 
night  Monday,  July  18.  All  en¬ 
tries,  including  prize-winners 
will  be  on  display  at  the  fair. 
*  *  * 

Political  Prizes 

A  contest  with  awards  total¬ 
ing  $325  in  prizes  for  outstand¬ 
ing  photos  taken  by  accredited 
photographers  at  either  the 
Democratic  Convention  in  Los 
Angeles,  or  the  Republican  Con¬ 
vention  in  Chicago,  were  an¬ 
nounced  by  the  Pepsi-Cola  Co. 

The  company  will  donate  the 
prizes  which  will  be  adminis¬ 
tered  by  William  Forsythe,  Su¬ 
perintendent  of  the  U.  S.  Senate 
Press  Photographers  Gallery. 
First  prize  will  be  $200;  second, 
$75  and  third,  $50. 

Entrants  must  be  accredited 
photographers  at  either  national 
nominating  convention  and  the 
subject  matter  of  their  photos 


must  pertain  to  convention  ac¬ 
tivity,  covering  July  11-28.  En- 
triej  must  have  been  published 
within  the  continental  limits  of 
the  U.  S.  Each  entrant  may  sub¬ 
mit  five  photos,  printed  on  8x10 
matte  paper  and  sent  to  Mr. 
Forsythe  in  Washington,  I).  C. 
no  later  than  August  30,  1960. 

• 

Readership  Research 
Supervisor  Named 

Alan  H.  Steinberg  has  joined 
the  Research  Department  of 
Fairchild  Publications,  Inc.,  as 
.supervisor  of  readership  re¬ 
search,  it  is  made  known  by 
Audrey  Schipper,  research  di¬ 
rector.  He  succeeds  Tully  Ples- 
ser,  who  resigned  to  join  Fuller 
&  Smith  &  Ross. 

Mrs.  Marcella  Mitchell  has 
transferred  to  the  Fairchild 
Research  Department  from  the 
advertising  staff  of  Women’tt 
Wear  Daily  to  serve  as  adminis¬ 
trative  assistant  to  the  research 
director. 

Mr.  Steinberg  has  been  re¬ 
search  manager  of  the  Ziff- 
Davis  Publishing  Company  since 
January,  1959,  and  prior  to  that 
was  research  director  of  Ben- 
nett-Chaikin,  Inc.  He  was  also 
associated  with  Crowell-Collier 
Publishing  Co.  as  advertising 
research  manager  of  Collier’s 
Magazine. 
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The  Weekly  Editor 


CENTURY  NOTE 

When  the  weekly  Oskaloosa 
Independent  issues  its  centen¬ 
nial  edition  on  July  7,  the  event 
will  be  a  novelty  in  Kansas. 

The  state  itself  will  not  cele¬ 
brate  its  own  centennial  until 
next  January,  Added  to  this,  the 
Independent  has  the  extra  dis¬ 
tinction  of  beinjf  the  oldest 
Kansas  weekly  published  at  one 
place  and  by  one  family  through 
100  years. 

The  Rev.  John  Wesley  Rob¬ 
erts  started  this  family  news¬ 
paper  saga  in  the  middle  1800’s 
when  he  put  out  a  weekly  news¬ 
paper  and  a  monthly  literary 
magazine  just  north  of  Cincin¬ 
nati,  Ohio.  Rev.  Roberts  became 
stirred  up  over  the  Missouri 
slavery  sympathizers  who  were 
pouring  into  Kansas  territory  to 
push  the  coming  state  into  the 
pro-slavery  camp.  He  decided 
to  move  there  and  set  up  an 
anti-slavery  newspaper. 

This  era  of  personal  journal¬ 
ism  never  had  a  more  promising 
field  than  “Bleeding  Kansas’’ 
where  the  coming  Civil  War 
was  being  fought  in  miniature, 
nor  a  more  fearless  protagonist 
than  Rev.  Roberts. 

His  three  sons  followed  him 
into  the  newspaper  profession, 
the  most  famous  of  whom  was 
Frank  H.  Roberts.  The  Cincin¬ 
nati  Enquirer  once  dubbed  Mr. 
Roberts  the  youngest  typesetter 
in  America.  He  was  just  past 
eight  years  old  at  the  time. 

At  94,  Frank  Roberts  was 
widely  acclaimed  in  the  Kansas 
press  as  one  of  the  stalwarts 
of  the  profession.  Listed  among 
his  accomplishments  were:  ex¬ 
ecutive  secretary,  state  board  of 
administration  under  four  gov¬ 
ernors;  executive  clerk  of  the 
U.  S.  Senate  under  two  vice- 
presidents  ;  a  dollar-per-year 
manager  of  a  short-line  rail¬ 
road  while  keeping  it  alive  by 
benefit  of  district  taxation  until 
surfaced  highways  could  replace 
its  usefullness;  and  syndicated 
columnist  for  a  number  of 
Kansas  weeklies. 

All  of  the  above  were  done 
after  he  was  70,  in  addition  to 
his  editorial  short  paragraphs 
for  the  Independent. 

Included  in  the  third-genera¬ 
tion  Roberts  was  C.  Wesley,  a 
partner  in  the  publishing  busi¬ 
ness  from  1926-1934.  He  then 
rose  in  Republican  circles  to 
state  chairman,  was  a  prime 
mover  in  the  campaign  to  elect 
Dwight  Eisenhower,  and  follow¬ 
ing  the  1952  victory,  became 
Republican  national  chairman. 

Others  included  John  Wilkins 
Roberts,  manager  from  1922- 
1957,  now  editor  in  semi-retire¬ 


ment;  his  wife,  Lena,  for  10 
years  local  and  society  editor; 
and  Eugene  S.  Roberts,  shop 
foreman. 

The  Independent’s  centennial 
edition  will  carry  extra  pages 
of  the  history  of  Oskaloosa  and 
County. 

The  story  of  this  weekly  is 
summed  up  best  in  its  letter¬ 
head,  part  of  which  reads: 

“Six  Months  Older  than  the 
State  of  Kansas’’ 

*  *  * 

NEW  MEMORIAL  DAY? 

Cliff  Robinson,  a  Louisville 
(Ky.)  Cotirier-Joumal  reporter 
for  more  than  30  years,  recently 
considered  the  hazards  of  the 
weekly  editor.  In  his  “Around 
Indiana”  column  he  writes  from 
the  C-J  Southern  Indiana  bu¬ 
reau,  he  said: 

“I  have  always  been  concerned 
for  the  well-being  of  our  weekly 
newspaper  editors,  who  are  held 
personally  to  account  for  social 
errors  committed  within  the  fal¬ 
lible  realm  of  the  printed  word. 

“For  example  there’s  this, 
from  the  Mount  Zion  intelligence 
in  The  Salem  Leader: 

“  ‘A  correction.  Last  week’s 
items  stated  that  Messrs.  Little, 
Brown,  and  Smedley  and  Miss 
Eva  Cain  visited  in  Madison.  It 
should  have  read  Mesdames 
Little,  Brown,  and  Smedley.’ 

“Everybory  will  understand 
this,  of  course,  but  the  poor 
editor’s  ears  burned  for  a  week 
before  he  could  set  matters 
straight. 

“This  sort  of  thing  just 
happens,  sometimes  even,  I  sus¬ 
pect,  with  the  help  of  innocent¬ 
looking  typesetters  who  finally 
succumb  to  the  wild  desire  to 
jazz  up  the  reading  matter. 

“All  this  is  in  the  game,  and 
the  odds  are  pretty  well  calcu¬ 
lated. 

“On  the  other  hand,  I’ve  felt 
for  a  long  time  these  editors,  in 
their  zeal  to  please,  are  laying 
themselves  open  to  a  bull  whip 
by  hanging  onto  last  week’s 
galleys. 

“They  are  frequently  over¬ 
whelmed  with  string  copy  they 
can’t  possibly  squeeze  into  the 
paper.  In  this  respect,  type  is 
very  definite — when  the  paper 
is  full  it  refuses  to  budge. 

“Many  editors  then  slap  a 
line  that  says  ‘Intended  For 
Last  Week’  and  go  about  their 
business. 

“I  shudder  to  think  what  could 
happen,  although  as  far  as  I 
know  most  weekly  editors  are 
still  intact.  Some  day  somebody’s 
luck  will  run  out,  and  there  will 
be  a  new  kind  of  Memorial  Day 
and  a  new  field  manual  for 
weekly  journalism. 


“It  could  happen  just  about 
this  way: 

“THIS  WEEK 

“Ichabod  Nasturtium,  popular 
young  traveling  salesman  who 
has  been  passing  through  our 
territory  for  several  months, 
writes  to  tell  us  he  has  been 
transferred  to  the  Polar  Icecap 
for  his  health.  He  says  his  wife 
and  children  like  it  there,  but 
he  has  no  forwarding  address. 

“INTENDED  FOR  LAST  WEEK 

“Mr.  and  Mrs.  Rufus  Barn- 
swallow  annoimce  the  coming 
marriage  of  their  daughter,  Miss 
Amanda  Hercules  Bamswallow, 
to  Ichabod  Nasturium,  travel¬ 
ing  salesman  who  met  his  bride- 
to-be  at  the  hay  bailers’  ball. 
The  wedding  will  take  place  in 
front  of  her  father’s  gun  collec¬ 
tion.” 

•  •  * 

MAII-BAGCED 
Fellow  Slave: 

In  E&P  for  May  28,  the  Week¬ 
ly  Editor  quotes  Howard  G. 
Dick,  vicepresident,  sales  &  ad¬ 
vertising,  Minute  Maid  Corp.,  as 
saying  weekly  newspapers  .  .  . 
“are  among  the  most  expensive 
of  media”  and  also  says  “.  .  . 
your  ads  would  have  to  generate 
FIVE  TIMES  as  many  sales” 
as  a  daily. 

Long  in  disagreement  with 
this  particular  yardstick,  the 
milline  rate,  I  hasten  to  don 
buckler  and  ask  Mr.  Dick  if  he 
would  hesitate  to  start  branch 
plants  in  different  cities  because 
the  wage  structure  or  the  gas 
or  insurance  or  electric  rates 
are  higher  there  than  at  the 
parent  plant? 

Weekly  newspapers  —  the 
good  ones  —  give  an  important 
plus  to  national  advertisers  who 
use  them  discreetly:  seven-day 
circulation  instead  of  a  harried, 
hurried  half-hour  jammed  in  be¬ 
tween  train  stops  or  baby’s  feed¬ 
ing  and  the  coffee  klatch.  A 
weekly  newspaper  —  a  good  one 
—  contains  features  edited  to 
its  particular  market,  features 
which  keep  it  around  the  house 
for  many  days,  if  not  the 
full  week.  A  good  weekly  is  the 
gateway  to  a  market  which  may 
overlap  but  is  not  a  duplicate 
of  the  dailies. 

I  cannot  agree  that  a  weekly- 
newspaper  ad  would  have  to 
generate  five  times  the  sales  of 
that  in  a  metropolitan  daily.  I 
would  say  that  the  cost  of  ad¬ 
vertising  should  be  related  sim¬ 
ply  to  the  sales  resulting.  If  it 
proves  too  high,  then  the  prod¬ 
uct,  the  ad  copy,  the  timing,  the 
price,  the  distribution  or  the 
medium  is  at  fault. 

But  to  flatly  reject  a  poten¬ 
tial  new  market  (the  good¬ 
weekly  market)  simply  because 
EDITOR  ec 


it  does  not  fall  into  line  with 
all  other  markets  is  like  re¬ 
fusing  to  eat  brown  eggs  if 
you’ve  been  used  to  white- 
shelled  ones. 

A.  H.  Alsgard, 

President  and  Publisher 
Powell  River  News  LTD. 
Westview,  B.  C. 

Ed.  note:  The  Powell  River  Nt  tvs 
is  one  of  Canada’s  Class  A  news¬ 
papers  (less  than  10  percent  of 
Canadian  weeklies  are  eligible 
to  Class  A  which  demands  cer¬ 
tain  standards  of  subscription, 
including  ABC,  community 
standards  of  subscription,  mini¬ 
mum  circulation,  and  typo¬ 
graphical  quality). 


THURSDATA 


Flowering  Journalism — The 
North  Little  Rock  (Ark.)  Times 
is  being  used  as  a  medium  by 
which  to  name  an  official  flower 
for  the  city — the  second  largest 
in  Arkansas.  The  North  Little 
Rock  Planning  Commission  is 
conducting  the  flower-naming 
campaign.  Votes  for  the  city 
flower  will  be  received  at  the 
Times  office  and  tabulated  there 
to  determine  the  most  popular 
blossom. 

*  *  « 

Fivb-Day-Data  —  The  Costa 
Mesa  (Calif.)  Globe-Herald, 
13,300  circulation  semi-weekly, 
began  five-day-a-week  daily  pub¬ 
lication  June  16.  Publisher 
Walter  Burroughs  said  that  the 
switch  to  daily  publication,  made 
without  advance  promotion,  was 
decided  on  only  after  several 
months  of  study  of  reader  pre¬ 
ferences  made  by  Facts  and 
Trends,  independent  research 
organization. 

The  Los  Angeles  Times  and 
Los  Angeles  Examiner  circulate 
in  the  area.  Globe-Herald 
readers  were  told  the  switch  is 
an  experiment.  The  Costa  Mesa 
Globe-Herald  and  its  Newport 
edition,  the  Newport  Harbor 
Pilot,  have  been  averaging  from 
120  to  140  pages  a  week. 


Clyde  LeMarr  Buys 
3  Tennessee  Papers 

Tazewell,  Tenn. 

Clyde  C.  Lemarr,  Jr.,  formerly 
with  Bristol  Newspapers,  Inc., 
has  purchased  the  Progress 
weekly  newspapers.  The  Clai¬ 
borne  Progress,  Hancock  County 
News  and  Union  County  Times, 
it  was  announced  here  by  Louis 
Spilman,  Jr.,  the  former  pub¬ 
lisher.  Mr.  Spilman  is  planning 
to  enter  the  Christian  mission 
field  in  the  near  future. 
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Journalism  Education 
Problems  Are  Assayed 

Cabbondal£,  Ill.  •  We  need  to  recognize  the 
Ranging  from  a  search  of  deadliness  of  the  beginning 
journalism  education  ways  and  course  in  journalism,  give  a 
means  to  ethical  and  social  challenge  early  and  quickly  to 
problems  connected  with  the  hold  students, 
field,  educators  and  profession-  Irving  Dilliard,  for  30  years 
al.s  took  a  penetrating  look  at  an  editorial  writer  for  the  St. 
Education  for  Journalism  in  a  Louis  (Mo.)  Post-Dispatch  and 
three-day  conference  at  South-  editorial  page  editor  from  1949- 


em  Illinois  University. 


57,  warned  the  conference  that 


The  conference,  co-sponsored  the  press  is  undermining  its  own 
by  the  American  Society  of  freedom  to  the  extent  that  a 
Journalism  School  Administra-  very  large  share  of  the  Ameri- 
tors  and  SIU,  attracted  journal-  can  press  “does  not  use  the 
ists  from  17  states,  from  every  freedom  it  possesses  under  the 
section  of  the  nation.  Constitution.” 

Those  attending  heard  that:  “Freedom  of  the  press  can 


section  of  the  nation.  Constitution.” 

Those  attending  heard  that:  “Freedom  of  the  press  can 

I  D  \i  I'jv  lost  from  disuse  and  in  fact 

is  far  more  likely  to  be  dimin- 
•  Journalists  must  face  the  ished  that  way  in  the  U.  S.  than 
problem  of  whether  or  not  poll-  by  governmental  control,”  he 
ing  is  valid  and,  according  to  said. 


Wilcox,  professor 


Mr.  Dilliard  spoke  of  36  First 


journalism  at  Tulane,  who  gave  Amendment  cases  spreading 
the  conference  summary  (he  ac-  across  the  U.  S. 


cepted  a  position  at  UCLA  dur- 


When  an  American  priest  is 


ing  the  meeting)  must  teach  imprisoned  in  Red  China,  the 
their  students  systematic  meth-  Secretary  of  State  sends  an  offi- 
ods  of  polling  and  opinion  anal-  Washington 

’  *  j-  X-  i  j  and  the  newspapers  print  the 

•  A  distinction  must  be  made  prominent  head- 

for  the  students  between  mass  y  ..yet.  70-year- 

communications  and  creative  Uphaus,  religious 

wnting;  creative  writing  is  an  t^^her,  goes  to  jail 


“increased  sophistication”,  is  no 
longer  a  “poor  relation”  to  jour¬ 


nalism  courses,  is  a  “.systematic  »  .u  .  T  •  r 

-1  •  -I  ir »  need”,  that  “whether  journalism 

behavorial  science  in  itself.  •  u  • 

IS  better  than  it  was  is  an  ir- 


S.  L.  Latimer  Jr.,  editor  of  the  Columbia  (S.C.)  Stats,  Thomas  A. 
Hanes,  managin9  editor  of  the  Norfolk  (Va.)  Lsdgsf-Star,  and  Dr. 
Howard  R.  Lon^,  chairman  of  SlU's  journalism  department  and  president 
of  the  ASJSA,  talk  over  problems  of  journalism  education  and  the  work¬ 
ing  press. 


art,  mass  communications  a  j^ew  Hampshire  rather  than 
i  i  1.  ij  violate  his  Christian  belief  in 
_  ,  .  ...  j.^.  ireedom  of  conscience  and 

evaluate  their  accrediting  pro-  -ountless  newsnaners  do  not 
gram  and  very  carefully  look  at  ev^  oS,t  ” 

liberal  arts  education.  - 

•  The  social  responsibility  of  Crave  Reeponsibility 

the  press  should  be  re-examined. 

•  A  crossroads  is  faced  in 

teaching  of  industrial  editing  in  States  and  all  other 

journalism  schools.  "™®dia  of  communication— have 

un....  i.  u  1  i  d  graver  responsibility  to  face 
Can  we  teach  people  to  be  ..  •  t  j  *.  i  v 

^  .  than  this,  I  do  not  know  what 

members  of  a  free  press  and  at  •  t:.  iu  i.  j  ^ 

_ _ . .  .  I  ,  it  IS.  For  those  who  do  not  use 

the  same  time  to  lie  pleaders  of  ^ _  j  j  i.  j  -i.  j 

I  _ w  MT  i  freedom  do  not  deserve  it  and 

.  T  those  Who  do  not  deserve  free- 

T  two  separate  end  will  lose  it,”  he 

students  and  we  need  to  recog-  admonished, 
nize  this. 

Dr.  Charles  Siepmann,  chair- 
No  Poor  Relation  man  of  the  Department  of  Com- 

-  u  u  J  munications  in  Education  of 

..  New  Yo*  University,  remarked 


that  “journalism  has  changed 
from  an  occupation  to  a  social 


•  Journalism  teachers  need^  to  relevant  question.  The  question 
get  over  a  “frightened  Philistine  jg  jg  jt  good  enough  for  our  sons 
complex  ,  recognize  the  in-  and  is  it  good  enough  for  our 
creased  maturity  of  journalism  times.” 

education.  Sjepmann  said  the  profit 

•  Journalism  courses  must  motive  has  put  its  stamp  on  the 

explored  for  value  beyond  their  flow  of  the  mass  media  and 
specialized  field.  warned  of  the  reluctance  to  face 


specialized  field. 


•  We  need  more  “protest”  in  up  to  the  issues  of  our  time. 


the  press  and  to  recognize  the 
dangers  of  complacency. 


He  said  today’s  journalist 
must  think  like  a  wise  man  but 


•  There  is  a  tremendous  lack  commimicate  in  the  language  of 


of  research  in  journalism. 


the  reader. 
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“How  we  teach  and  how  much 
matters  very  little,”  he  said. 
“There  is  only  one  subject  mat¬ 
ter  for  education — life  in  all  its 
facets.  What  a  man  is  is  a  pre¬ 
determinate  of  what  he  does. 
We  need  .  .  .  (journalists) 
armed  with  self-respect  and  dig¬ 
nity.” 

Training  to  Interpret 

William  Small,  news  director 
of  WHAS-TV,  Louisville,  and 
chairman  of  Sigma  Delta  Chi’s 
committee  on  ethics,  spoke  of 
the  need  for  more  interpretive 
reporting.  He  said,  “Straight  re¬ 
porting  established  a  Joe  Mc¬ 
Carthy  yesterday — and  a  red 
and  white  world  today.  We  need 
reporters  trained  to  interpret.” 

“Giving  meaning  to  the  news 
is  the  most  difficult  and  most 
important  task  of  journalism,” 
he  said. 

Gerhart  Wiebe,  partner  of 
Elmo  Roper  and  Associates, 
New  York,  said,  in  asking  edi¬ 
tors  and  educators  to  teach  the 
science  of  the  technique  of  sam¬ 
plings,  “We  have  a  society  in 
which  public  opinion  is  enor¬ 
mously  powerful  whether  ignor¬ 
ant  or  not  and  the  press  is  re¬ 
sponsive  to  this  opinion. 

“Journalism,”  he  said,  “is  of¬ 
ten  expedient,  self-serving,  and 
woefully  lacking.” 

A  panel  on  “Journalism  Edu¬ 
cation  and  the  Newspapers” 
brought  forth  a  comment  from 
S.  L.  Latimer,  Jr.,  editor, 
Columbia  (S.  C.)  State,  that 
newspapers  today  are  too  prone 
to  print  what  is  handed  out  and 
accept  it  as  fact. 

Thomas  A.  Hanes,  managing 
editor,  Norfolk  (Va.)  Ledger- 
Star,  said  that  journalism  and 
editors  need  to  look  closer  to  the 
people  they  hire,  that  “coolie 
labor  will  always  perform  like 
coolie  labor.” 

He  said  writing  ability  comes 
10th  on  his  list  of  qualifica¬ 
tions — ahead  of  this  are  such 


things  as  character,  a  sense  of 
responsibility,  physical  and 
moral  courage,  intelligence 
(common  sense,  not  the  kind 
learned  from  books),  enter¬ 
prise,  specialized  knowledge  and 
personality. 

Charles  L.  Allen,  chairman  of 
Oklahoma  State’s  Department 
of  Journalism  and  Advertising, 
said  the  field  is  in  desperate 
need  of  research,  that  in  edu¬ 
cation,  where  there  is  no  vision, 
the  student  suffocates. 

ProponalK  for  Teaching 

Theodore  B.  Peterson,  dean  of 
the  University  of  Illinois  Col¬ 
lege  of  Journalism  and  Com- 
mimications,  discussing  the 
“Educators’  Point  of  View”, 
made  three  proposals  for  jour¬ 
nalism  education: 

That  technique  courses  should 
concentrate  on  fundamental 
principles  (“A  single  magazine 
editing  course,  for  instance,  is 
sufficient  to  cover  the  principles 
of  editing  which  apply  to  con¬ 
sumer  magazines,  farm  maga¬ 
zines,  business  magazines  and 
company  magazines”). 

That  technique  courses  should 
question  existing  practices  and 
should  draw  as  much  as  possi¬ 
ble  on  the  growing  body  of  com¬ 
munications  research. 

That  even  technique  courses 
should  be  characterized  by 
“what  we  might  call  an  intellec¬ 
tual  approach.” 

“The  typography  course,  for 
instance,  rather  than  teaching 
students  merely  to  distinguish 
between  Goudy  and  Ultra  Bo- 
doni,  should  stress  the  kinship 
of  typography  to  the  other  arts 
by  focusing  on  principles  of  de¬ 
sign,”  he  said.  “The  magazine 
writing  course,  rather  than 
teaching  students  a  cynical  com¬ 
mercialism,  should  be  a  moti¬ 
vated  course  in  English  compo¬ 
sition,  based  on  the  classical 
principles  of  emphasis,  unity, 
coherence  and  interest.” 
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CIRCULATIOIN 


Warns  Publishers 
On  Flexible  Priee 


Montreal 

The  tendency  of  some  dealers 
to  arbitrarily  increase  the  re¬ 
tail  price  of  newspapers  above 
that  of  the  established  price,  as 
indicated  on  the  masthead,  con¬ 
stitutes  a  continued  threat  to 
publishers,  Louis  Trupin,  Phila¬ 
delphia  (Pa.)  Bulletin,  chairman 
of  the  ICMA  State  and  National 
Regulations  Committee,  asserted 
in  his  report  to  the  circulation 
convention  here  this  week. 

After  noting  a  ruling  against 
a  publisher  was  issued  by  Supe¬ 
rior  Court  in  Connecticut  and 
the  Union  News  Company  in 
New  York  City  trying  to  ad¬ 
vance  the  retail  price  of  all  New 
York  newspapers  Ic  on  the  daily 
and  2c  on  Sunday,  Mr.  Trupin 
said: 

“Instead  of  acquie.scing  to  this 
intimidatory  move,  the  pub¬ 
lishers  individually  discontinued 
supplying  these  sales  points  .  .  . 
The  Union  News  Company  re¬ 
versed  its  position,  agreeing  to 
maintain  the  established  sales 
prices  in  all  their  stands  .  .  . 

“While  the  Connecticut  Supe¬ 
rior  Court  ruled  that  dealers 
could  charge  whatever  amount 
they  deemed  necessary  to  main¬ 
tain  their  profit  ratio,  it  also 
concluded  that  it  was  also  the 
right  of  the  publisher  to  refuse 
to  service  any  sales  points  that 
charged  a  price  deemed  exces¬ 
sive  by  the  publisher.  Publishers 
now  have  a  legal  weapon  which 
can  be  most  effective  if  applied 
properly.” 

A  Continued  Threat 

This  flexible  price  rate  estab¬ 
lished  unilaterally  by  the  dealer 
will  continue  to  plague  pub¬ 
lishers  unless  they  take  proper 
action  to  oppose  it,  Mr.  Trupin 
warned.  “Fair  Trade  Acts  in 
states  which  have  legislated 
same  do  not  prohibit  a  dealer 
from  charging  more  than  the 
established  price,  only  less,”  he 
continued.  “The  Connecticut 
Court  did  imply  that  a  written 
contract  with  the  dealers  could 
prevent  sales  prices  above  those 
established  by  the  publisher.” 

Mr.  Trupin  also  called  atten¬ 
tion  to  another  important  de¬ 
cision,  in  which  the  Chicaqo 
Tribune,  through  one  of  its  sub¬ 
sidiary  soliciting  organizations, 
obtained  an  injunction  against 
a  restrictive  canvassing  ordi¬ 
nance  in  the  suburban  village  of 
River  Forest. 

“While  many  newspapers  have 
been  hampered  by  these  restric¬ 


tive  ‘peddling’  ordinances  and 
the  onerous  ‘Green  River’  ordi¬ 
nances  which  are  being  enacted 
at  a  rapidly  expanding  rate,” 
said  Mr.  "rrupin,  “few  have 
taken  the  issue  to  courts  for  re¬ 
lief.  Such  reluctance  has  en¬ 
couraged  other  communities  to 
pass  similar  restrictive  legisla¬ 
tion. 

“State  legislatures  in  Cali¬ 
fornia,  Michigan,  and  Wisconsin 
defeated  attempts  to  pass  re¬ 
strictive  telephone  selling  cam¬ 
paigns.  Many  cities,  including 
Minneapolis,  Minn.,  with  the 
newspapers  intervening,  de¬ 
feated  similar  anti-telephone 
measures.” 

Mr.  Trupin  concluded  his  re¬ 
port  with  an  observation  that 
recognition  of  the  tangible  bene¬ 
fits  derived  by  newspaperboys 
in  the  delivery  of  newspaper 
routes  is  becoming  more  pro¬ 
nounced,  according  to  reports 
from  the  decennial  White  House 
Conference  on  Children  and 
Youth  held  last  March.  He 
quoted  one  conference  leader  as 
saying  that  newspapers  do  more 
constructive  work  for  youngs¬ 
ters  through  their  newspaper 
route  training  than  the  social 
agencies. 

T  runs  portation 
Costs  Stable 

Current  trends  indicate  a 
stable  transportation  cost  in  the 
handling  and  movement  of  news¬ 
papers  via  baggage  on  railroads, 
buses  and  trucks,  but  such  is  not 
the  case  involving  newspapers 
moving  through  the  U.  S.  mails, 
Michael  Tynan,  Omaha  (Neb.) 
World -Hera  Id.  chairman  of  the 
ICMA  Post  Office  and  Trans¬ 
portation  committee,  reported  at 
the  convention. 

Mr.  Tynan  cited  a  recent 
statement  by  the  ANPA  Com¬ 
mittee  on  Postal  Affairs,  refer¬ 
ring  to  current  efforts  to  again 
seek  increases  in  postal  rates, 
above  the  66  2/2  per  cent  in¬ 
crease  on  the  reading  portion 
and  100  per  cent  in  advertising 
between  April  1,  1952  and  Janu¬ 
ary  1,  1961.  The  ANPA  added: 

“Post  Office  Department  fig¬ 
ures  continue  to  confirm  many 
ANPA  surveys  that  daily  news¬ 
paper  use  of  second  class  mail 
is  declining  steadily  because  in¬ 
adequate  service  forces  daily 
newspapers  to  seek  more  efficient 
and  less  expensive  distribution 
methods.  Smallest  newspapers 
are  hardest  hit  by  higher  sec¬ 


ond  class  rates  because  few,  if 
any,  substitute  methods  are 
available  to  them.” 


Safe  Driving 
Record  Cited 

Newspaper  fleets  have  re¬ 
corded  their  best  record  in  safe 
driving  for  the  year  ended  Dec. 
:il,  1959,  E.  E.  Clark,  Spokane 
(  Wash.)  Spokeeman  Review  and 
Chronicle,  chairman  of  the 
ICMA  Safe  Driving  Committee, 
told  the  convention. 

The  accident  ratio  of  1.60  per 
100,000  miles  may  bring  further 
reduction  in  truck  fleet  insur¬ 
ance  rates,  he  added. 

Youth  Reading 
Plan  Continues 

The  Youth  Reading  Study 
Committee’s  program,  first  acti¬ 
vated  in  October,  1956,  and 
through  progressive  steps  has 
resulted  in  establishment  of 
Summer  workshops  for  high 
school  teachers,  continues  to 
bear  fruit. 

Two-week  workshops  will  be 
held  this  Summer  at  four  uni¬ 
versities  —  Iowa,  Syracuse, 
Florida  State  and  University  of 
California  at  Los  Angeles — with 
college  credit  granted.  This 
Summer,  112  scholarship  sub¬ 
scriptions  have  been  provided 
by  publishers  under  the  program 
now  jointly  sponsored  by  ICMA 
and  ANPA. 

“Teachers  have  found  educa¬ 
tional  benefit  from  the  use  of 
newspapers,  and  many  have 
acquired  enthusiasm  for  the  im¬ 
portance  of  teaching  pupils  in 
school  how  to  read  the  news¬ 
paper,”  reported  Chairman  C.  K. 
Jefferson,  Des  Moines  (Iowa) 
Register  and  Tribune.  “Work¬ 
shops  have  provided  motivation 
and  guidance  at  the  in-service 
level.  Perhaps  an  important  fu¬ 
ture  activity  will  be  to  develop 
pre-service  training  in  colleges 
of  teacher  education.” 

• 

Ottaway  Paper 
Returns  to  Tabloid 

Middletown,  N.  Y. 

The  Middletown  Record,  pub¬ 
lished  mornings,  returned  to 
tabloid  format  June  27.  The 
offset  paper  was  converted  from 
tab  to  standard-size  last  April 
shortly  before  Ottawa  News- 
papers-Radio,  Inc.  bought  it. 

■The  three  Orange  County 
newspapers  in  the  Ottaway 
group — the  Record,  Middletown 
Times-Herald  and  Port  Jervis 
Union-Gazette  —  raised  their 
prices  from  5c  to  7c  this  week. 
The  five-day  Record  went  from 
25c  to  35c  for  home  delivery  and 
the  two  six-aftemoon  papers 
went  from  30c  to  42c  for  home 
delivery. 
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William  G.  Merritt 


E&P  Plaque 
Awarded 
To  Merritt 

Montreal 

William  G.  Merritt,  circula¬ 
tion  director  of  the  Los  .Angeles 
(Calif.)  Examiner  and  chairman 
of  the  ICMA  Newspaperboy  Day 
Committee,  was  awarded  the 
Editor  &  Publisher  plaque  for 
outstanding  service  to  the  as¬ 
sociation  and  the  circulation 
business  for  1969-60. 

Mr.  Merritt  headed  up  the 
nationwide  observance  of  New's- 
paperboy  Day  last  Oct.  17  in 
U.  S.  and  Canada,  highlighted 
by  the  “Newspaperboy  King  for 
a  Day”  NBC  network  television 
program.  In  his  report  to  the 
ICMA  convention  here  this 
week,  Mr.  Merritt  stated: 

“As  part  of  the  1960  ICMA 
Newspaperboy  Day  program,  the 
National  Broadcasting  Company 
and  Jack  Bailey’s  ‘New’spaper- 
boy  King  for  a  Day’  program 
will  be  extended  to  two  con¬ 
tinuous  half-hour  shows  on  suc¬ 
cessive  days.  This  year  we 
intend  to  establish  on  this  pro¬ 
gram  a  ‘Newspaperboy  Hall  of 
Fame’  whereby  outstanding  per¬ 
sonalities,  who  had  their  early 
start  as  newspaperboys,  will  re¬ 
view  how  their  early  training 
benefited  them.” 

Arbitration  Case 

Vancouver,  B.  C. 

Decision  has  been  reserved  by 
an  arbitration  board  hearing  a 
dispute  over  dismissal  of  Doug¬ 
las  Collins,  a  reporter.  The  Sun 
dismissed  him  for  appearing  on 
a  TV  program  without  permis¬ 
sion  of  his  managing  editor.  The 
Sun  maintains  its  action  was 
justified  under  the  contract  and 
the  Vancouver  Newspaper  Guild 
contends  it  was  not. 
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KIMA  PRESIDEIST 


Roberts  Sees  Costs  As  a  Major  Problem 


By  George  A.  Brandenburg 


Increased  costs  of  operation 
will  be  a  continuing  problem 
for  circulation  managers  in  the 
immediate  years  ahead  and 
will  probably  become  more 
acute,  in  the  opinion  of  T.  Earl 
Roberts,  Norfolk  (Va.)  Vir- 
(/inian-Pilot  and  Ledger-Star, 
incoming  president  of  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation. 

“In  my  opinion  it  is  vital  for 
each  circulation  manager  to  be 
fully  aware  of  the  goals  of  his 
publisher  and  to  set  his  sights 
to  achieve  these  goals  at  mini¬ 
mum  costs,”  Mr.  Roberts  told 
E&P.  “His  plan  of  operation 
should  be  made  in  advance  and 
revised  as  conditions  dictate. 

.Should  Know  His  Coal 

“It  can  be  truthfully  said 
that  some  circulation  managers 
ai-e  working  in  the  dark  insofar 
as  objectives,  both  long  or  short 
range,  are  concerned,”  he  added. 
“If  the  circulation  manager  does 
not  know  the  objectives  of  his 
publisher,  he  should  make  it  his 
business  to  find  out.  Mutual  un¬ 
derstanding  in  this  area  is  high¬ 
ly  desirable  and  will  enable  the 
circulation  manager  to  plan  in¬ 
telligently  and  in  advance.” 

With  few  exceptions,  said  Mr. 
Roberts,  most  newspaper  circu¬ 
lation  departments  are  being 
operated  at  reasonable  costs 
and  within  strict  budgets.  Cost 
and  service  are  largely  depend¬ 
ent  on  what  a  publisher  wants 
in  his  operation  and  how  much 
he  is  willing  to  spend  to  see 
this  accomplished,  he  pointed 
out. 

“I  do  not  believe  there  are 
sj)ectacular  savings  to  be  made 
in  any  circulation  operation  to¬ 
day  if  it  is  already  being  op¬ 
erated  on  a  cost  conscious 
basis,”  continued  Mr.  Roberts. 
“It  seems  to  me  that  our  main 
responsibility  in  this  field  is  to 
continue  to  control  costs  inso¬ 
far  as  this  is  possible  and  if 
this  is  done  successfully,  earn¬ 
ing  ratios  will  be  improved.” 

^  ams  of  Changes 

Mr.  Roberts  issued  a  note  of 
warning  to  editors  on  the  need 
for  constant  change  as  far  as 
the  editorial  product  is  con¬ 
cerned.  “In  the  battle  for  the 
readers’  time,  daily  newspapers 
must  be  on  the  alert  to  publish 
a  product  which  best  answers 
the  need  for  its  community,”  he 
asserted.  “Attention  must  be 
paid  to  what  subscribers  read — 
and  don’t  read.  Newspapers 


which  are  on  the  alert  to  the 
many  changes  which  have  taken 
place,  and  are  willing  to  change 
to  keep  abreast  of  these 
changes,  will  be  the  ones  to  at¬ 
tract  new  readers.” 

Mr.  Roberts  said  the  spread 
of  suburbia  presents  additional 
problems  for  circulation  execu¬ 
tives.  “Most  newspapers  have 
done  a  reasonably  good  job  in 
keeping  up  with  their  readers 
who  have  moved  to  suburban 
areas,”  he  said.  “These  areas 
are  important  to  us  and  there¬ 
fore  must  be  served.  This  can 
be  a  fairly  expensive  oueration 
for  a  short  period  of  time,  but 
experience  has  proved  that  the 
unit  cost  will  surely  decrease 
as  the  full  potential  of  the  ter- 
ritoiy  is  realize<l.” 

Favors  Newspaperboys 

Earl  Roberts,  a  former  news- 
paperboy  himself,  has  a  strong 
feeling  for  carrier  boys  and 
their  current  problems.  “The 
circulation  manager  who  does 
not  always  keen  in  mind  his 
many  responsibilities  to  the 
newspaperboys  who  .sell  and  de¬ 
liver  our  product  is  treading  on 
dangerous  ground,”  he  declared. 
“The  executive  who  has  at  heart 
the  best  Interests  of  his  pub¬ 
lisher,  his  co-workers,  and  his 
carrier  organization,  and  an  un¬ 
derstanding  of  the  problems  of 
other  departments  on  his  news¬ 
paper  is,  I  am  convinced,  on 
the  right  road  and  will  meet 
with  success.” 

Mr.  Roberts  has  been  travel¬ 
ing  on  the  “right  road”  for 
many  years,  dating  back  to  his 
branch  manager  days  for  the 
Richmond  (Va.)  Timen-Dispatch 
from  1918  to  1923.  He  later 
serv’ed  as  city  district  manager 
and  subsequently  as  country  cir¬ 
culation  manager  for  the  Rich¬ 
mond  Newspapers.  Became  cir¬ 
culation  manager  of  the  Nor¬ 
folk  Virginian-Pilot  in  1943  and 
was  appointed  circulation  di¬ 
rector  of  Norfolk  Newspapers 
in  1947. 

Artive  in  H^MA 

In  addition  to  being  active  in 
ICMA  for  the  past  several 
years,  Earl  Roberts  has  served 
as  president  of  the  Mid-Atlantic 
Circulation  Managers  Associa¬ 
tion  in  1949.  He  won  the  “Out¬ 
standing  Circulation  and  Pro¬ 
motion  Award”  presented  by  the 
Mid-Atlantic  CMA  in  1952  and 
was  awarded  a  certificate  of 
merit  by  the  ICMA  in  1953  for 
the  best  promotional  entry  in 
support  of  the  newspaperboy 


T.  Earl  Robartt 

program. 

Mr.  Roberts  has  served  as  a 
director  and  officer  of  ICMA 
since  1950. 

A  nativ’e  of  Newport  News, 
Va.,  Mr.  Roberts  has  attendetl 
the  circulation  seminar  at  Col¬ 
umbia  University,  the  Graduate 
School  of  Sales  Management 
and  Marketing  at  Rutgers  Uni¬ 
versity,  and  he  has  also  at¬ 
tended  the  Management  School 
of  the  University  of  Virginia. 


OFFICERS  EI,E(TED 

Harold  Hollenbeck  of  the 
Lewiston  (Idaho)  Tribune  is 
the  newly  elected  president  of 
the  Pacific  Northwest  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation. 

Other  officers  named  at  the 
recent  meeting  at  Eugene  are: 
Vicepresidents — L.  J.  Cascad- 
den,  Portland  Oregonian,  and 
Stanley  Morris,  Bremerton  Sun; 
secretary-treasurer — Henry  A. 
Hoskins,  Tacotna  Tribune;  con¬ 
vention  secretary — Jerry  Fugle, 
Eugene  Register-Guard;  chair¬ 
man  of  the  board — Ralph  Kelso, 
Wenatchee  World. 


PERSONAL  NOTES 

W.  H.  Hopkins,  formerly 
with  the  Chicago  (Ill.)  Daily 
News — to  assistant  circulation 
manager  in  charge  of  sales,  Los 
Angeles  (Calif.)  Evening  Mir¬ 
ror  News. 


Daniel  Shroyer,  Indianapolis 
(Ind.)  News — to  county  circu¬ 
lation  manager,  Santa  Barbara 
(Calif.)  News-Press,  succeeding 
Joseph  McLaughlin,  now  with 
Los  .Angeles  (Calif.)  Times 
circulation  department. 


New  Florida 
Daily  Revives 
Penny  Press 

Pompano  Beach,  Fla. 
The  “penny  press”  isn’t 
dead;  it’s  the  newest  thing  in 
U.  S.  journalism. 

Residents  of  this  rapidly 
growing  community  between 
Fort  Lauderdale  and  Miami  can 
actually  buy  a  hometown  daily 
newspaper  for  a  cent  a  copy  or 
a  nickel  a  week. 

Herbert  S,  Rand  Jr.,  pub¬ 
lisher  of  the  Pompano  Beach 
Town  News,  which  went  to  daily 
publication  as  a  “cold  type”  off¬ 
set  tabloid  last  April  after  10 
years  as  a  weekly,  said  the  “one 
penny  per  copy”  tag  was  a  very 
successful  promotional  pricing. 

This  is  now  the  “off-season” 
in  Florida  but  Mr.  Rand  said 
the  new  paper  has  been  making 
steady  gains  in  circulation.  Its 
advertising  content,  he  said,  is 
restricted  for  the  time  being  be¬ 
cause  the  paper  is  usually  held 
to  16  pages,  due  to  inadequate 
etjuipment.  Printed  on  a  sheet- 
f^  press,  the  Town  News  must 
lie  hand-collated. 

However,  a  web-fed  offset 
press  is  lieing  installed  in  a  new 
plant  which  should  be  ready  by 
the  end  of  July,  Mr.  Rand  said. 
Type  is  set  on  Justowriters. 

The  45-pound  offset  sheet  costs 
$290  a  ton,  Mr.  Rand  said.  The 
new  press  will  take  a  34-pound 
paper  from  the  Bowater  south¬ 
ern  mill  at  about  half  the  price. 
The  Town  News  will  then  be 
printed  with  standard  size  page. 

The  Town  News  is  published 
mornings,  Tuesday  through  Sun¬ 
day.  It  is  offered  separately  at 
a  cent  a  copy  or  jointly  with  the 
Miami  Herald  for  home  delivery 
at  52  cents  a  week.  Mr.  Rand 
said  he  anticipated  a  circulation 
in  excess  of  10,000  at  the  height 
of  the  season. 

Majority  interest  in  the  Town 
News  is  owned  by  Carl  P.  Slane 
of  the  Peoria  (Ill.)  Journal 
Star.  Jack  Owens,  formerly  of 
the  Philadelphia  (Pa.)  Daily 
News  is  managing  editor. 

Pompano  Beach  also  has  a 
new  afternoon  daily,  the  Sun- 
Sentinel,  which  is  published  by 
the  Gore  Publishing  Company 
from  the  Fort  Lauderdale  News 
plant.  The  Sun-Sentinel  and 
Fort  Lauderdale  News  are  sold 
in  a  package  at  a  combination 
price  of  50  cents  a  week. 
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^Blue  Notes  ’ 

(Continued  from  page  17)  ' 

tremely  expensive  and  costs  to  , 
build  and  equip  plants  would 
be  prohibitive. 

“We  will  continue  to  do  what 
we  are  doing,  always  trying  to 
do  it  better.  That  costs  enough  | 
money.  A  newspaper  can  a1-  ' 
ways  be  improv^.  We  like  to 
make  improvements  without  ' 
calling  public  attention  to  them. 

If  you  would  compare  the  Times 
of  today  with  the  Times  of  five, 
ten  or  more  years  ago,  they  I 
would  be  most  noticeable.  Prob-  ' 
ably  the  most  striking  changes 
of  recent  years  has  been  tbe  ' 
shortening  of  stories  and  our 
greater  use  of  pictures.” 

In  blue  notes  to  Mr.  Catledge,  ' 
Mr.  Sulzberger  has  pressed  for 
more  pictures  in  the  paper, 
envying  the  space  given  to 
photo-journalism  by  other  news¬ 
papers.  To  one  such  blue  note 
Mr.  Catledge  replied: 

“They  (the  other  papers)  do 
not  have  the  staggering  prob¬ 
lem  of  the  volume  of  advertising 
which  we  have.” 

Mr.  Sulzberger  said  the 
Times  has  always  set  goals. 

“I  can  recall  when  Mr.  Ochs 
set  a  goal  of  $1  a  line  for  our 
advertising  rate”,  he  recalled. 
(Today  the  rate  for  general  ad¬ 
vertising  is  $2.25  a  line  daily; 
$2.77,  Sundays.) 

Mr.  Sulzberger  is  constantly 
“blue- noting”  for  circulation 
gains,  which  have  always  kept 
ahead  of  rate  rises.  The  present 
goals  are  for  over  700,000  daily, 
1,500,000  Sunday. 

Era  of  Steady  Growth 

When  Mr.  Sulzberger  became 
president  25  years  ago,  circula¬ 
tion  of  the  daily  was  458,947. 
Sunday,  728,351.  The  war  period 
became  static  because  of  news¬ 
print  shortages.  Since  the  war 
growth  has  been  steady,  how¬ 
ever,  as  the  publisher  persisted 
in  prodding  for  “more.”  In  1945, 
the  March  ABC  was  488,355 
daily,  805,590,  Sunday.  Ten 
years  later  the  March  statement 
showed  555,726  daily,  and  1,- 
091,183  Sunday.  This  year,  the 
new  high  was  reached  of  686,- 
246  daily  and  1,371,939  Sunday. 

When  the  daily  passed  600,000 
Mr.  Sulzberger  gave  the  circu¬ 
lation  department  a  champagne 
dinner. 

To  Mr.  Veit,  A.  H.  S.  blue- 
noted:  “Dear  Ivan — all  kinds 
of  congrratulations  on  the  new 
highs  in  daily  and  Sunday  cir¬ 
culations.” 

“As  we  grow  we  want  to  make 
our  newspaper  a  better  news¬ 
paper,”  Mr.  Sulzberger  said. 

In  that  effort,  it  is  surprising 
into  what  detail  the  publisher’s 


blue  notes  go.  In  one  memo  to 
Turner  Catledge,  the  managing 
editor,  he  noted  a  story  about 
Senator  Green,  of  Rhode  Island, 
contained  a  sentence  reading 
“the  92-year-old  Rhode  Island 
Senator  is  92  years  old.” 

Human  Interest 

Early  this  year,  in  another 
blue  note  to  Mr.  Catledge  Mr. 
Sulzberger  wrote: 

“On  page  8  this  morning  we 
had  a  little  human  interest  story 
about  a  girl  and  her  mother  who 
found  and  then  lost  some  money. 

I  think  the  last  three  para¬ 
graphs  are  pretty  sloppy,  par¬ 
ticularly  the  spot  that  explains 
in  the  next  to  last  line  about 
the  girl’s  ‘finding  the  purse 
missing.'  How  about  previously 
when  she  found  the  money, 
couldn’t  she  ‘miss  the  purse 
finding  it?’ 

Mr.  Catledge  said  Mr.  Salz- 
berger  frequently  praises  staff 
writers  for  their  stories.  These 
he  passes  along.  He  himself  ac¬ 
cepts  full  responsibility  for  all 
complaints  and  mistakes  without 
letting  offenders  know  that  the 
eagle  eye  of  the  boss  has  spotted 
them.  A  recent  note  on  the  blue 
paper  read: 

“That  was  a  handsome  look¬ 
ing  paper  on  Monday. 

“P.S.  Does  anyone  read  it?” 
“Was  that  praise  or  not?” 
Mr.  Catledge  wondered. 

To  Editor  Merz,  bothered  by 
ulcers,  A.  H.  S.  wrote: 

“/’m  sorry  for  the  trouble 
“With  your  stomach  and  its 
bubble 

“And  hope  that  soon  you'll 
really  be  all  right 
“The  only  way  to  do  so 
“Is  to  follow  Mr.  Crusoe 
“To  an  island  where  you’ll 
rest  both  day  and  night.” 

To  His  Son-in-Law 

When  his  son-in-law,  Orvil  E. 
Dryfoos,  president,  reached  his 
third  anniversary  in  that  office 
he  received  an  A.  H.  S.  blue 
note  reading: 

“Dear  Orv: 

“Anniversaries  start  in  small 
figures.  Yours  is  only  the  third, 
but,  cheer  up,  the  figure  will 
grow  bigger. 

“My  warmest  congratulations 
on  making  a  good  president.” 

Arthur  Ochs  Sulzberger, 
A.  H.  S.’s  son  whom  he  calls 
“Punch,”  is  assistant  to  the 
general  manager  and  manager 
of  the  general  services  depart¬ 
ment.  In  the  latter  capacity  his 
responsibilities  include  some 
duties  at  the  new  Times  plant 
at  101  West  End  Ave.  Showing 
how  closely  the  chief  executive 
officer  watches  details  and  thinks 
years  ahead  was  this  note  to 
Punch,  June  15: 

“After  lunch  today  I  was  over 
I  at  101.  .  .  . 


“One  thing  that  impresses  me  should  be  the  only  qualification 
— and  I  think  I  spoke  about  in  grading  students, 
this  before — is  that  even  at  the  “As  trustee  emeritus  of  Co¬ 
risk  of  some  damage  at  a  later  lumbia  University  I  didn’t  like 
date  we  should  continue  the  line  that,”  Mr.  Sulzberger  explained 
of  trees  on  West  End  avenue  when  asked  about  this  difference 
as  far  as  our  property  extends  of  opinion  between  publisher  and 
and  do  it  this  fall.  In  that  way  editor  of  the  Times, 
the  trees  will  be  approximately  A.  Aitchess,  when  contributing 
the  same  size  when  in  later  poetry  to  the  Times  editorial 
years  we  wish  to  continue  the  paf?e,  gets  the  regular  payment 
building.”  of  $15  a  poem,  for  those  ac- 

Fond  of  music,  A.  H.  S.  keeps  ,  , 

his  ears  on  the  Times  station  ’^®*”**.  ffoes  on  the  weekly 

WQXR.  To  Elliott  Sanger,  ex-  that  is  sent  to  the  audit- 

ecutive  vicepresident  of  the  department  for  payment, 

radio  station  he  dashed  off  an  Tjiomas  Lask,  the  Times  poetry 
“Owed  to  a  Disconsolate  Lis-  editor  said.^  I  presume  it 
tener  (Who  pays  the  bills),”  ro^hes  him.  ,  .  xt 

that  had  these  choice  lines  in  it:  „  Off  published  about  New 
.  Yorks  congested  traffic  was 

.Musicians  say  that  none  pro-  “Afterthought”  and  with 

motes  art  m  it  its  sub-titles  is  herewith  repub- 

Quxte  like  that  fellow  Wolf-  permission  of  the 


gang  Mozart.  .  .  . 

Cut  out  Debussy,  give  me 
Gershwin 

Among  elite  I’ll  ne’er  a  purse 
win  .  .  . 

Give  me  some  Liszt,  Puccini, 
Lehar 

And  add  a  stirring  bit  by 
Elgar  .  .  . 

Let’s  ban  each  harp  or  organ 
solo 

And  as  for  volume — when  it’s 
so  low 

That  you  can  really  never 
hear  it 

Then  turn  the  knob  if  you 
are  near  it 

You’ll  save  all  that  electric 
power 

Between  the  news  that  marks 
the  hour. 

To  which  Mr.  Sanger  replied 
in  part: 

You  claim  that  you  are  no 
musician 

But  yet  at  verse  you’re  some 
technician 

I  cannot  hope  to  take  much 
pride  in 

These  rhymes  defending  Papa 
Haydn 

As  j/ou  may  guess,  it’s  quite 
a  job 

To  please  all  listeners,  smart 
or  snob. 

Not  only  to  his  staff  but  to 
the  general  public  A.  H.  S.  ex¬ 
presses  his  views.  Letters  to  the 


copyright  owner: 

In  My  Car 

Of  all  the  lousy  so  and  so’s 
That  I  have  ever  seen 
.Are  those  who  cross  the  city 
streets 

When  lights  for  me  are  green 
They  will  not  hurry,  budge  or 
move 

They  swear  at  honking  horn 
You’d  think  they’d  never  seen 
a  car 

Since  ever  they  were  born. 

On  My  Feet 

Of  all  the  dirty  plutocrats 
That  I  have  ever  known 
Are  those  that  ride  in  motor 
cars 

And  think  the  world  they  own 
I’m  minding  my  oum  business 
When  those  fellows  come  along 
And  seem  to  think  I  have  to 
dance 

When  'e’re  they  sing  their 
song 

In  My  Chair 

But  when  I  sit  at  home  and 
think 

Its  just  like  Pm  my  brother 
I  wonder  why  I  get  so  much 
I’m  first  one  then  the  other 
The  only  cure  I  know  for  it 
Is  cultivating  manners 
Some  better  ones  upon  the 
street 

Are  good  for  New  Year 
planners. 

As  head  of  the  New  York 


editor  and  the  poems  he  submits  Times,  Mr.  Sulzberger  has  re¬ 
fer  publication  (not  always  ac-  ceived  medals  from  many  for- 
cepted)  are  usually  signed  "A.  eign  governments.  They  are  dis- 
Aitehess.”  About  two  years  ago  played  in  a  case  in  the  Chat- 
a  news  weekly  noted  the  fact  tanooga  room  on  the  executive 
that  A.  Aitchess  was  really  floor.  Mr.  Sulzberger  was  asked 
Arthur  Hays  Sulzberger,  pub-  jf  flg  had  ever  worn  the  ribbons, 
lisher.  For  a  while,  thereafter,  “Once,  in  England,  when  it 
he  signed  his  letters  with  some  ^^s  requested  in  the  invitation,” 
pseudonym  like  “Observer”  or  he  said.  Then  he  laughed,  add- 
“Good  Citizen.”  ing; 

Letter  to  the  Editor  “When  President  de  Gaulle 

was  in  New  York,  I  put  them  all 
A  few  weeks  ago,  however,  to  tend  bar  for  cocktails  at 
there  was  an  A.  Aitchess  letter  oyj.  apartment.  Then  I  took  them 
to  the  editor.  It  objected  to  an  all  off  and  went  to  bed.  I  didn’t 
editorial  about  Ivy  League  col-  go  to  dinner  at  all.” 
leges  that  stated  that  marks  The  list  of  medals  is  impres- 
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give-  Commander,  Condor  de 
Los  Andes,  Bolivia;  Grand  Cor¬ 
don,  Order  of  the  Brilliant  Star, 
China;  Grand  Master,  Order  of 
the  White  Rose,  Finland;  Grand 
Officer,  Legion  d’Honneur, 
France;  Commander,  Order  of 
George  First,  Greece;  Order  of 
the  Sacred  Treasure,  Second 
Class,  Japan ;  Republic  of  Korea 
Medal;  Order  of  the  Aztec 
Eagle,  Mexico;  Commander, 
Order  of  Orange-Nassau, 
Netherlands;  Commander,  Le¬ 
gion  of  Honor,  Philippines; 
Order  of  Poland  Restituta,  Po¬ 
land;  and  Royal  Order  of  Saint 
Sava,  Third  Class,  Yugfoslavia. 

The  two  he  really  prizes  are 
the  State  of  New  York  and  the 
United  States  Service  Medals 
of  World  War  I. 

Mr.  Sulzberger  calls  his  four 
secretaries  his  Harem  and  in¬ 
cludes  among  them  his  two 
French  papilyone  poodles.  Once 
while  he  was  on  one  of  his  trips 
abroad,  the  secretariat  sent  him 
an  enlargement  of  a  color  photo¬ 
graph  of  the  dogs  one  of  them 
had  snapped. 

By  air  mail  came  back  a  poetic 
acknowledgement  that  ended: 

“Dear,  dear  Harem, 

“Your  thought,  and  execution. 


A.  H.  S.  holds  his  four  chil¬ 
dren,  three  girls  and  a  boy,  and 
all  his  12  grandchildren  in  most 
affectionate  regard.  So  do  they, 
their  “Poppy”  or  “Bumps”  as 
the  grandchildren  call  him: 

One  daughter,  Ruth  Sulz¬ 
berger  Golden,  wrote  a  charming 
portrait  of  her  father  published 
in  Times  Talk,  the  employee 
magazine.  It  ended  with  this 
tribute : 

“Unlike  a  river  pilot,  he  has 
provided  leadership  and  direc¬ 
tion  in  unchartered  and  unfore¬ 
seen  areas.  The  Times  reflects 
his  personality — adaptable,  im¬ 
aginative,  comprehensive,  color¬ 
ful.  He  is  quick  to  praise  the 
achievements  and  the  work  of 
others.  His  judgments  are  gen¬ 
erous  but  members  of  his  family 
must  run  twice  as  hard  as  any¬ 
one  else.  We  would  have  it  no 
other  way,  because  that  is  the 
way  he  judges  himself.  He  has 
consistently  set  the  highest  pos¬ 
sible  standards  for  himself,  and 
now  is  the  proper  time  to  tell 
him  that  he  has  achieved  them.” 

On  June  14,  his  secretary  ad¬ 
vised  him  that  there  was  enough 
of  his  poems  now  for  the  third 
volume  of  “Excellent,  Good  and 
Fair.”  Immediately  he  sat  down 


dent  of  the  World-Telegram, 
was  elected  treasurer,  and 
George  E.  Donnelly,  business 
manager  of  the  News,  was  re¬ 
elected  vicechairman. 

A.  V.  Miller  Praised 

This  meeting  paid  tribute  to 
A.  V.  Miller  who  retired  after 
28  years  with  the  New  York 
Herald  Tribune.  A  resolution 
stated  he  had  been  an  active 
participant  in  association  affairs 
for  over  25  years. 

“Since  1960,  as  the  first  chair¬ 
man  of  all  of  the  seven  asso¬ 
ciation-trusteed  welfare  trust 
funds  and  many  of  the  associa¬ 
tion-trusteed  pension  trust 
funds,  Mr.  Miller  has  been  re¬ 
sponsible  more  than  any  other 
single  individual,  for  the  organi- 
zatin,  development  and  con¬ 
tinued  success  of  these  programs 
affecting  the  wellbeing  of  a 
large  segment  of  the  newspaper 
and  conunercial  printing  em¬ 
ployees  in  New  York,”  the  reso¬ 
lution  stated. 

The  policy-making  body  of 
the  association  is  the  executive 
conunittee.  It  is  composed  of  a 
designated  representative  from 
each  association  member,  and 
the  association  officers.  Present 


ever,  was  10  years  service  on 
the  Special  Standing  Conunittee 
of  the  American  Newspaper 
Publishers  Association. 

Mr.  McVay  left  ANPA  in 
March  1956  to  become  general 
manager  of  the  newly  organized 
Council  of  the  Printing  Trades 
in  Toronto.  The  council  was 
dealing  with  three  unions  for 
56  charter  printing  firms.  Mem¬ 
ber  firms  increased  to  72  by  the 
timd  Mr.  McVay  resigned  to  ac¬ 
cept  the  New  York  position.  Mr. 
McVay  was  brought  to  the  at¬ 
tention  of  the  New  York  pub¬ 
lishers  by  the  management  con¬ 
sultant  firm  of  Booz,  Allen  & 
Hamilton. 

Served  in  FBI 

Mr.  McVay  was  46  last  Feb¬ 
ruary.  He  is  a  native  of  Altus, 
Okla.,  attended  Altus  Junior 
College,  and  was  graduated 
from  the  University  of  Okla¬ 
homa  in  journalism  in  1938.  He 
had  to  leave  college  for  two 
years  during  the  depression. 
Then  he  worked  for  the  J.  C. 
Penney  Company  and  the  Wool- 
worth  stores. 

After  he  was  graduated,  he 
started  work  for  the  Lawton 
(Okla.)  Morning  Press.  From 


too 

“Just  won  my  heart  to  you 
anew 

“My  cup  you’ve  filled  right 
to  the  brim 

“You’ve  satisfied  my  dearest 
whim 

I  am  compleat  as  you  may  guess 
And  sign,  with  love 

Yours, 

A.  H.  S. 

One  member  of  the  Harem 
knits  socks  for  the  boss,  calling 
forth: 

“Dear  Madame  du  Farge,  as 
I  said  before 

“Those  socks  that  you  made 
me  I  simply  adore.” 

Mr.  Sulzberger  recalled  he 
was  “scared  as  hell”  when  he 
became  president  of  the  Times 
in  May  1935.  He  never  moved 
into  Mr.  Ochs’  office,  reserved  as 
a  large  sitting  room  adjoining 
his  smaller  quarters.  It  has  been 
preserved  with  only  a  few 
changes  exactly  as  Mr.  Ochs 
left  it.  Pictures  from  famous 
people  autographed  to  Mr.  Ochs 
still  hang  on  the  wall.  A  child¬ 
hood  picture  of  Mr.  Sulzberger, 
however,  has  been  removed,  and 
an  oil  painting  of  Mr.  Ochs 
hung  over  the  fireplace. 

12  Grandchildren 

In  his  own  office,  along  the 
fireplace  mantle,  are  photo¬ 
graphs  of  the  12  Sulzberger 
grandchildren. 

“The  reason  we  built  the  new 
Times  plant  is  because  I  didn’t 
have  any  more  room  here  for 
pictures  of  new  g;randchildren,” 
he  laughed. 
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id  wrote: 

L’Envoi 

The  Laureat  of  England  must 
be  bold 

He  writes  to  order  when  he’s 
told 

Relying  always  that  the  Muse 
will  come 

To  jog  his  brain  and  make 
his  senses  hum. 

So,  like  that  Poet  Laureate 
am  I — 

At  least  I’ll  take  a  whirl  and 
have  a  try — 

We’re  short  some  verse  to 
close  another  tome 

And  that’s  the  only  purpose 
for  this  poem. 


Labor  Relations 

(Continued  from  page  18) 


Special  meetings  are  arranged, 
however,  as  occasions  arise. 
Routine  matters  are  frequently 
handled  by  mail  or  telephone. 
Those  requiring  special  study 
or  legal,  actuarial  or  other  tech¬ 
nical  advice  are  delegated,  pre¬ 
liminarily,  to  subcommittees  con¬ 
sisting  of  one  employer  and  one 
union  trustee,  along  with  what¬ 
ever  technical  advisors  are  re¬ 
quired. 

Mr.  McVay,  Mr.  Camp,  Mr. 
Chandler  and  the  staff  of  11 
other  people  work  under  the  di¬ 
rection  of  officers  elected  by 
the  12  member  publishers.  At 
the  recent  annual  meeting, 
Amory  H.  Bradford,  vicepresi¬ 
dent  of  the  New  York  Times, 
was  reelected  chairman.  N.  S. 
Macneish,  executive  vicepresi- 
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members  are:  Barney  G.  Cam¬ 
eron,  Herald  Tribune;  William 
J.  Poch,  Journal- American; 
Adelrick  E.  Benzinger  Jr.,  Jour¬ 
nal  of  Commerce;  William  N. 
Thomson,  Mirror;  Philip  B. 
Stephens,  News;  Marvin  Berger, 
Post;  C.  C.  Lane,  Times;  Buren 
H.  McCormack,  Wall  Street 
Journal;  and  Theodore  New- 
house  Jr.,  Long  Island  Press, 
Long  Island  Star  Journal,  and 
Jersey  City  Jersey-Joumal. 

Series  of  Officers 

The  title  of  the  administra¬ 
tive  officer  has  changed  a  num¬ 
ber  of  times  since  the  associa¬ 
tion  was  founded  Oct.  26,  1897, 
with  E.  P.  Call  of  the  Post  as 
chairman.  Other  publisher- 
chairmen  have  included  F.  A. 
Walker  of  the  Sun,  Mr.  Lane, 
first  with  the  Post  and  later 
with  the  Times;  J.  F.  Cullen, 
Mirror;  and  Howard  Davis  and 
Mr.  Cameron  of  the  Herald 
Tribune. 

Glenn  Bowers  served  the 
group  at  one  time  as  chairman- 
manager.  William  Mapel,  who 
retired  in  March  1958,  served 
the  association  for  16  years, 
successively  as  executive  secre¬ 
tary,  vicediairman,  and  presi¬ 
dent.  Mr.  McVay  became  execu¬ 
tive  secretary  in  May  of  that 
year. 

A  former  agent  of  the  Fed¬ 
eral  Bureau  of  Investigation, 
Mr.  McVay  believes  this  past 
experience  has  been  of  help  to 
him  in  his  job.  He  was  with 
the  FBI  from  1942  to  1945. 
Of  far  more  importance,  how- 


this  paper  he  went  to  the  Shaw¬ 
nee  (Okla.)  Morning  News  and 
Star.  He  was  in  Shawnee  when 
he  applied  for  a  job  as  an  FBI 
agent,  took  the  exams  in  De¬ 
cember,  1941,  and  started  work 
in  Washington  in  February 
1942.  He  later  woriced  in  De¬ 
troit,  Boston  and  New  York. 

Mr.  McVay  supervised  the 
Publishers  Association  move  to 
the  new  offices  just  before  the 
ANPA  convention.  The  interior 
decorations  and  layout  were  de¬ 
signed  by  the  architects,  Gris¬ 
wold,  Heckel  &  Kaiser.  At  the 
suggestion  of  Mr.  Bradford,  Mr. 
MeVay’s  office  was  equipped 
with  the  same  t3q)e  of  small 
working  desk  and  large  confer¬ 
ence  table  as  the  Times  execu¬ 
tive  uses. 

In  conference  at  this  table 
often  are  Mr.  Camp,  Mr.  Chan¬ 
dler,  William  W.  Amerman,  of¬ 
fice  manager,  Terrence  H.  A. 
Cram;  Mrs.  Harry  (Nadine 
Archer)  Buck,  Mr.  MeVay’s 
secretary;  Ellen  Dahlgren,  sta¬ 
tistician;  Sue  McRae,  librarian; 
and  secretaries  and  typists  Mrs. 
Edward  Jones,  Mrs.  Winifred 
Griffin,  and  Harriet  Miller;  Vic¬ 
toria  Vicair,  receptionist;  and 
William  Blair,  supervisor  of  the 
mail  room. 

• 

Sports  Cartoonist 

The  New  York  News  has  ap¬ 
pointed  William  Gallo  as  sports 
cartoonist  succeeding  the  late 
Leo  O’Mealia.  Bill  started  as 
an  art  department  copy  boy  in 
1941. 
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Press  to  Loll  f 
In  Comfort  at  I 
Rails’  Lounge  | 

Los  Angeles  1 
Three  railroads  will  be  host  i 
to  the  press,  at  a  Hospitality  i 
Lounge  at  the  Democratic  Na-  | 
tional  Convention  in  the  Los  j 
Angeles  Sports  Arena  July  11 
to  15. 

Jointly  sponsoring  the  facility  j 
for  the  newsmen  will  be  South-  [ 
ern  Pacific,  Union  Pacific  and  i 
Santa  Fe. 

An  estimated  4,700  repre¬ 
sentatives  of  the  various  media 
will  be  invited  to  make  the  rail¬ 
road  lounge  their  headquarters  j 
between  convention  sessions  and  I 
during  recesses.  Snacks,  coffee  1 
and  soft  drinks  will  be  served,  S 
and  the  lounge  will  be  a  meet-  | 
ing  place  for  correspondents  = 
from  around  the  world.  S 

Large-screen  television  sets  1 
will  enable  lounira  guests  to  § 
keep  abreast  of  developments  on  1 
the  convention  floor.  1 

A  railroad  tradition  at  na-  1 
tional  conventions  of  both  par-  i 
ties,  the  lounge  will  be  attrac-  i 
lively  decorated,  comfortably  g 
fuiTiished  and  staffed  by  per-  I 
sonnel  of  the  host  railroads.  The  I 
Hospitality  Lounge  will  consist  | 
of  a  garden  and  covered  area  | 
totaling  some  8700  sq.  ft.  | 

As  a  contribution  to  the  at-  | 
mosphere  of  the  area  the  Los  | 
.4ngeles  metropolitan  newspa-  I 
pers  are  providing  the  spon-  | 
soring  railroads  with  ouLstand-  | 
ing  examples  of  their  political  | 
cartoon  art.  | 

•  I 

Officers  Elected  j 

By  Outdoor  Writers  | 

Kingston,  Okla.  I 
New  officers  were  elected  at  I 
the  33rd  annual  convention  of  I 
the  Outdoor  Writers  Associa-  I 
tion  of  America  here  June  19-25. 

They  are:  President,  Evan 
W.  Means,  Oak  Ridge  (Tenn.) 
Oak  Ridger,  who  succeeds  Joe 
Mears,  Pasadena  (Calif.)  Inde¬ 
pendent  Star-Newe;  vicepresi¬ 
dents,  Ed  Keenan,  Burlington 
(Vt.)  Daily  News;  Grits  Gres¬ 
ham,  Shreveport  (La.)  Times; 
Kramer  Adams,  Tacoma,  Wash, 
free  lance;  and  secretary,  Seth 
L.  Meyers,  S/iuron  (Pa.)  Herald. 

• 

Progress  Report 

Concord,  Calif. 
Prog^ress  became  a  continuing 
project  for  the  Concord  Tran¬ 
script.  The  annual  progress  re¬ 
port  begun  in  a  May  section 
was  continued  weekly  for  almost 
two  months. 


wmmmmmmm  EDtTORIAL  W  ORKSHOP 

By  Roy  H.  Copperud 

Strange  Bedfellows 

Since  this  is  a  year  for  political  wars,  it  .seems  a 
good  time  to  take  up  some  political  words.  One  such 
is  eggh4>ad — at  worst,  a  disparaging,  and  at  best,  a 
patronizing,  term  for  intellectual,  though  why  intellec¬ 
tuals  should  be  either  disparaged  or  patronized  is  a 
sorry  question. 

Egghead  was  first  applied  to  followers  of  Adlai  Stev¬ 
enson  by  a  Connecticut  Republican,  John  Alsop,  whose 
brother,  Stewart,  used  it  in  a  nationally  syndicated  news¬ 
paper  column  on  Sept.  26,  1952,  according  to  a  report 
in  Newsweek.  Warwick  Deeping,  however,  wrote  of  “a 
little  eggheaded  pedant”  in  Second  Youth  in  1920. 

Those  who  enjoy  demeaning  intellectuals  as  eggheads 
might  ponder  these  words  of  Ken  Purdy,  as  they  ap¬ 
peared  in  the  Democratic  Digest: 

“Whatever  illusions  to  the  contrary  they  are  currently 
entertaining  in  Washington,  the  fact  of  the  matter  is 
that  the  world,  when  it  is  a  place  worth  living  in,  is  run 
by  eggheads.  It  was  an  egghead,  not  a  practical  man. 
who  found  fire,  an  egghead  cut  the  first  wheel  and  wrote 
the  first  law.  The  Ik)w  and  arrow  was  invented  by  an 
egghead,  and  the  atomic  bomb  was  made  possible  by  an 
egghead — a  long-haired  egghead  at  that — who  sat  for  a 
long  time  staring  at  some  funny  symbols  on  a  black¬ 
board.  The  practical  men— characters  with  the  talents 
of  bricklayers  who  wear  signs  on  their  chests  saying 
‘I  Am  a  Production  Genius’ — are  apt  to  forget  that 
they  owe  their  very  reasons  for  existence,  always  and 
in  every  case,  to  an  intellectual.” 


Front-runner  enjoys  great  favor  among  political  writ¬ 
ers,  some  of  whom  may  be  surprised  to  learn  that  the 
term  has  been  corrupted.  Originally,  as  pointed  out  by 
Charles  Bruce,  general  superintendent  of  the  Canadian 
Press,  front-runner  had  the  sense  of  a  fast  starter  that 
soon  falls  behind.  I  would  guess  that  the  expression 
came  from  the  race  track.  Now,  mostly,  it  is  used  to 
mean  simply  he  who  is  in  the  lead. 

In  baseball,  where  pinch-hitter  originated  and  still 
holds  its  initial  sense,  it  means  a  replacement  sent  to 
bat  with  the  expectation  he  will  do  better  than  the  man 
he  is  substituting  for.  In  other  connections,  alas,  it  now 
is  used  to  mean  merely  a  replacement,  sometimes  an  in¬ 
ferior  one.  Both  front-runner  and  pinch-hitter  are  so 
often  debased  it  seems  hardly  worthwhile  to  try  to  re¬ 
habilitate  them. 


Wayword  Words 


Whatever  his  actual  faults.  President  Warren  G.  Hard¬ 
ing  has  been  unjustly,  though  widely,  held  accountable 
for  normalcy  as  an  illegitimate  coinage.  The  Dictionary 
of  Contemporary  American  Usage  points  out  that  Hard¬ 
ing  was  employing  a  perfectly  good,  though  at  that  time 
little-used,  word.  Either  the  attention  attracted  to  it  by 
Harding  and  his  critics,  or  the  inscrutable  currents  of 
language,  has  given  it  far  greater  popularity  today,  so 
that  now  it  is  used  freely.  Back  to  normalcy,  however, 
is  less  likely  to  be  rendered  back  to  normality  (the  word 
Harding’s  critics  thought  he  should  have  used)  than 
back  to  normal. 


Chaise  longue  (pronounced  shaz  long,  and  meaning, 
in  French,  long  chair)  seems  in  great  danger  of  be¬ 
coming  chaise,  or  chase,  lounge,  perhaps  on  the  assump¬ 
tion  that  this  piece  of  furniture  commemorates  a  lounger 
named  Chase. 


j  7-Day  Plan^ 

I  Disclosed  by 
_ ,  I  Calif.  Daily 

Ine  such  m  „  „ 

best  a  ■  Hayward,  Calif, 

inteliec-  I  Plans  to  launch  a  Sunday  edi¬ 
ted  is  a  I  tion  on  July  10  are  announced 
1  bv  Floyd  L.  Sparks,  publisher 
lai  Stev-  I  the  Hayward  Daily  Review, 
p,  whose  1  serving  Southern  Alameda 
^  news-  ^  County  on  the  east  side  of  .San 
a  report  I  Francisco  Bay. 

te  of  “a  I  extension  to  a  seven  day 

920.  1  publication  weekly  is  part  of 

eggheads  I  continuous  efforts  to  keep  pace 
they  ap-  |  "^‘th  the  rapid  growth  of  the 
S  area,  Mr.  Sparks  said.  Circula- 
'urrentlv  1  tion  now  is  around  28,000  com- 
natter  is  1  "^‘th  18,237  when  the  Re- 

n  is  run  1  entered  its  new  plant  in 

cal  man,  ^  November,  1957. 

nd  wrote  Needs  for  Sunday  publication 

jd  by  an  shown  in  special 

)le  by  an  presentations  to  merchants  at  a 
sat  for  a  series  of  meetings, 
a  black-  Circulation  promotion  is  now 

e  talents  under  way,  Ray  Truscott,  circu- 
s  saving  lation  manager,  advised.  He  l)e- 

•get  that  lieves  the  Sunday  paper  will  be 

vays  and  refiected  in  further  growth. 

^  1  A  six -section  paper  is 

planned,  explained  Delmar  Nel¬ 
son,  managing  editor.  The  pa- 
ical  writ-  P®*’  known  simply  as 

that  the  The  Sunday  Review. 

^  out  by  The  news  staff  has  been  ex- 

Canadian  panded  25  per  cent  to  a  total 
irter  that  members  in 

xpression  preparation  for  the  added  edi- 

s  used  to  ^  S^sic  planning  calls  for 

four  main  sections,  an  eight 
and  still  pa^e  section  of  full  color  comics 
it  sent  to  \  ^  home-edited  tabloid  maga- 

1  the  man  1  . 

as  it  now  1  The  magazine  section  will  m- 
le's  an  in-  1  elude  local  feature  and  photo 

er  are  so  1  layouts  as  well  as  radio  and 

try  to  re-  I  television  logs  and  columns.  It 

I  will  have  a  color  cover. 

I  Purchased  in  1944 

The  Review  has  had  a  me- 
i  teoric  growth  since  its  1944  pur¬ 
chase  by  Mr.  Sparks,  then 
I  G.  Hard-  advertising  manager  of  the 
ccountable  Berkeley  (Calif.)  Daily  Gazette 

Dictionary  veteran  of  West-Holliday 

hat  Hard-  I  Cq,,  newspaper  representatives. 

‘d^to^  't'^b*  Under  his  publishership  the 

*  I  f  ;  semi-weekly  with  nine  employes 
urrrats  oi  became  a  daily.  Its  plant  was 

ay,  so  expanded  many  times  and  then 

abandoned  in  1957  for  new  pub- 
gLf  lishing  quarters  on  a  3^  acre 

'  tract. 

The  new  plant  is  adjacent  to 
highway  freeway  interchanges 
leading  to  the  four  quarters  of 
meanir^  u  growth  area.  The  structure 

?er  of  be-  provided  30,000  square  feet, 

le  assump-  ,  .  ,  .  ■ 

,  a  lounger  The  subsequent  growth  is  in¬ 

dicated  by  the  expansion  of  new 
teletype  facilities.  In  1957  there 
were  two,  and  today  there  are 
10  machines  in  the  news  room. 
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WASHENGTON  FOCUS 


By  Pat  Munroe 


‘ONE-PARTY  PRESS’ 

LESS  MONOLITHIC 

Comes  a  mild  compliment  for 
the  U.  S.  press  from  an  unex¬ 


convention  that  couldn’t  be  writ- 


Court  Denies  Writ 
To  Bare  Confession 

Louisville,  Ky. 
Attorneys  for  the  Courier- 


ten  today.  Mr.  Lahey  also  won-  Journal  and  Louisville  Times 
dered  if  “you’ll  have  to  keep  a  studying  the  possibility  of 


answer  in  a  word  or  two.  How-  flock  of  ushers  outside  the  con- 
ever,  Edstrom  lit  Butler’s  fuse  vention,  throwing  people  in. 
with  this  one:  ♦  ♦  * 

“Do  you  plan  any  more  off-  TUBBY  WITH  KENNEDY 
the-record  dinners  with  report-  m  ^ 


ck  of  ushers  outside  the  con-  appeal  to  the  Supreme  Court, 
ntion,  throwing  people  in.’’  The  Kentucky  Court  of  Appeals 
«  «  «  has  denied  the  newspapers’  at- 

TUBBY  WITH  KENNEDY  ternpt  to  force  a  Criminal  Court 

judge  here  to  divulge  contents 
Roger  Tubby,  former  press  of  a  convicted  murder’s  confes- 


pected  source — Democratic  Na-  hofnro  tho  r^nvAntinn^”  Roger  Tubby,  former  press  of  a  convicted  murder’s  confes- 
tional  Chairman  Paul  Butler.  length  he  said  secretary  to  President  Harry  sion. 

Speaking  to  a  large  gathering  g^mewhat  sadly  that’  this  re-  S.  Truman  and  Adlai  E.  Steven-  The  newspaper  filed  a  petition 
of  newsmen  at  his  farewell  ferred  back  to  a  dinner  he  Ken-  for  a  writ  of  mandamus  against 

appearance  before  the  National  u  Press  Club  some  nedy’s  campaign  staff  for  the  Criminal  Court  Judge  L.  R. 

Press  Club  as  Party  chairman,  dozen  or  so  Period  of  the  Democratic  Con-  Curtis.  The  newspapers  at- 

thetalon-tongued  Butler  sai^.  members  of  the  press.  Those  ^  tempted  to  get  Judge  Curtis  to 

I  believe  that  the  one-party  attended  the  affair  wrote  Tubby,  co-publisher  of  divulge  contents  of  a  confes- 

press  is  less  monolithic  than  it  ^  the  Adirondack  Enterprise  in  sion  given  him  in  chambers  by 

was  in  1952  and  1956.  I  see  souree  in  the  Democratic  Party’’  Saranac  Lake  N.  Y.,  served  un-  Willmm  Floyd  Owen,  who 

less  of  the  protective  reporting  Q^dicted  Jack  Kennedy  would  Truman  from  19o0  to  19o2  pleaded  guilty  to  two  murders. 


which  the  Eisenhower-Nixon  .  ,  .  nominee  ana  unaer  oievenson  aunng  me 

Administration  enjoyed  for  so  dam  broke  when  news-  1956  campaign, 

long  and  for  too  men  who  did  not  attend  spite-  ♦  ♦  ♦ 

n  ■  Lr  ^  o  u  fully  identified  the  “source”  as  NEGRO  NEWS  SERVICE 

Republican  Party  can  benefit  although  Butler  at  the  .  o.„nni« 

from  the  stringent  criticism  and  acknowledge 

skeptical  approach  with  which  t.on  s  getting  on  i^  f^t  in 

so  many  news  media  have  fav-  .  .  , ,  Washington.  It  s  called  the  As- 


and  under  Stevenson  during  the  The  court  rejected  the  writ, 
956  campaign.  and  last  week  denied  the  news- 

*  ♦  ♦  papers  a  rehearing.  The  court 

NEGRO  NEWS  SERVICE  rejected  the  writ  on  the  ground 

that  a  newspaper  had  no  more 
A  new  Nep*o  news  organiza-  {.j^^t  than  a  private  citizen  to 


NEGRO  NEWS  SERVICE 


ored  the  Democratic  Party.” 

Title  of  Butler’s  speech:  “The 
Right  to  Know.” 

Following  his  appearance,  a 
newsman  asked: 

“Would  you  favor  a  study  by 


” ®  ■  .  sociated  Correspondents  News 

V  Service  and  supplies  copy  for 

“Sam  (Bnghtman)  and  I  had 


lion  IS  gening  on  iis  leei  in  inspect  public  records  that  are 
Washington.  It  s  called  the  As-  ].jq^  required  by  law  to  be  re- 
sociated  Correspondents  News  corded  in  books. 


oaiii  aiiu  x  iieu  VpoTYi  weelclieo  and  tane^ 

intended  this  to  be  but  the  first  fi^e^egro  radio  stations 
of  a  senes  (of  dinners  with  o 


Washington  newsmen).” 


Started  less  than  a  year  ago. 


i.  the  nrx.  .ed 


press  coverage  ol  tne  bU  elec-  uig  earlier  comment-  says  rresia^ 

tions?”  earner  comment.  Thompson,  will  be  in 

“There  are  just  a  couple  of  „  ’  ,  . 

His  response:  have  treated  me  in  field,  with  upwards  of 

“Yes,  I  certainly  would.  Per-  '  .  a  manner  that  I  shall  not  stations  to  shoot  for. 

haps  the  Ford  Foundation  or  distress  about  Mr. 'Thompson  has 

the  Eagleton  Foundation  —  ”  fue  Afro-American, 

there  are  many  others.  Maybe  ^  ^  ‘  weekly,  and,  more 

the  Rockefeller  Brothers.”  ♦  *  •  founded  Associated 

At  this  point,  his  press  aide  IXAD  TO  COME?  International,  a  publi 

Sam  Brightman,  interrupted  vt  •  i  /-.l  ■  fi*™  which  ACNS 

him  to  say  that  Sigma  Delta  Republican  National  Chair-  sidiary. 


New  MEs  Named 
On  Toronto  Papers 

Toronto 

Two  Toronto  dailies  have  new 


an  independent  foundation  of  i„„4.  . ’ij  expansion.  The  bulk  of  its  Toronto 

press  coverage  of  the  ’60  elec-  h^s  earSr  says  President  D.  G.  Two  Toronto  dailies  have  new 

tions?”  "  earner  comment.  Thompson,  will  be  in  the  radio  managing  editors. 

His  response:  field,  with  upwards  of  300  Negro  Laurie  McKechnie,  who  joined 


Republican  National  Chair-  sidiary. 


stations  to  shoot  for.  the  staff  in  1929  and  has  served 

Mr.  Thompson  has  worked  for  in  various  capacities,  was  named 
the  Afro-American,  a  Negro  ME  of  the  Telegram,  succeeding 
weekly,  and,  more  recently,  E.  R.  (Ted)  McCall,  who  has 
founded  Associated  Counselors  retired. 

International,  a  public  relations  Arnold  Agnew  is  now  assist- 
firm  of  which  ACNS  is  a  sub-  ant  managing  editor  and  Percy 


Chi,  professional  journalism  m^n.  Sen.  Thruston  B.  Morton  ACNS  has  a  staff  of  four,  in-  assistant  to  J, 
fraternity,  had  at  one  time  pro-  .  Kentucky,  will  be  holding  eluding  Thompson.  Its  news  edi-  editor-in-chief, 
posed  such  a  study.  His  reac-  fi^^y  morning  press  conferences  tor  is  E.  Stanley  Dorsey,  a  for-  On  the  Toronto  Star,  W.  Bor- 
tion:  Chicago  beginning  July  12.  jnej.  staffer  for  the  Army  Times  den  Spears  was  promoted  from 


Rowe  has  been  named  executive 
assistant  to  J.  D.  MacFarlane, 


“Sigma  Delta  Chi  is  too  h<.  Richard  Guylay,  GOP  ^nd  Stars  and  Stripes. 


closely  allied  with  and  a  part  director  of  Public  Relations  ad- 
of  journalism.  The  fact  that  ""‘ts  there  may  be  some  problem 
they  are  a  journalistic  organi-  generating  news  from  Chicago 


zation  would  not  give  their  re-  wniie  tr 
port  as  much  prestige  as  one  ^ 

done  by  an  independent  foun-  Morto 
dation  which  is  not  partisan  in  P^ 

any  extent.”  fi*®  P*"®® 

In  introducing  Butler,  Club  advance 
President  Ed  Edstrom  had  Morton, 


while  the  Democrats  are  meet¬ 
ing  in  Los  Angeles. 


and  Stars  and  Stripes.  assistant  ME  to  the  top  spot. 

*  *  *  Other  appointments  are:  Alan 

_  „  E.  Armstrong,  financial  editor, 

CUSHING  TO  MEXICO  to  executive  assistant  to  Be- 

Richard  G.  Cushing,  a  former  ‘and  H.  Honderich,  editor-in- 
AP  editor  and  correspondent  in  chief;  and  Charles  Templeton  to 


Morton  s  Uem^ratic  counter-  Francisco  and  the  Far  East  ^  assistant  to  Harry  A.  Hind- 
part,  Paul  M.  Butler,  wont  start  Director  of  Public  In-  marsh,  executive  managing  edi- 

his  press  conferences  as  far  in  formation  for  the  U.  S.  Infor-  ^or.  Mr.  Spears  has  been  with 
advance  of  convention-time  as  ^  the  Star  since  1938. 

Morton’  according  to  Sam  American  Em-  • 


noted  that  the  chairman  worked  Brightman,  Democratic  deputy  b^ssy  in  Mexico  City  as  deputy  Familv  Panpr 
-.c  o  fUe  . chanTTian  of  public  uffuirs.  ttota  ' _ _ 


as  a  reporter  on  the  South  Bend  cnairman  oi  puoiic  anairs.  , 

Tribune  when  a  student  at  Mr.  Brightman  and  Mr.  Guy-  Mexico 
Notre  Dame  and  said  jokingly  '®y  compared  notes  at  a  pre-con 
that  this  might  give  some  “un-  mention  press  round-up  spon 


chief  of  USIA  programs  in 


that  this  might  give  some  “un-  mention  press  round-up  spon- 
derstanding”  to  his  attitude  to-  sored  by  the  Americ^  Newspa- 


Wins  Tax  Refund 


ward  the  press.  ^  j 

Taking  up  the  comment,  But-  oilled  the  < 
ler  said:  seating  th^ 

“And  to  the  working  mem-  media  ] 
bers  of  the  press  (it  helped  me  4,000. 

understand)  their  salary  pay  Less  thj 
scales,  too.”  panelist  I 


per  Women’s  Club.  Mr.  Guylay 
billed  the  conventions  as  repre- 


Rock  Hill,  S.  C. 


Washington 
The  Star  Family  which  en¬ 
compasses  all  of  those  connected 
with  the  Washington  Star, 
whether  active  or  retired. 


federal  court  jury  here  whether  connected  with  owner- 


senting  the  greatest  collection  returned  a  verdict  of  $21,673.73  ship,  management  or  employee 
of  media  people  in  history  —  in  favor  of  Talbot  Patrick,  edi-  groups  has  just  launched  a  new 
over  4,000.  tor  and  publisher  of  the  Eve-  paper,  appropriately  named  the 

Less  than  impressed,  fellow  ning  Herald,  in  an  action  to  Family  Star.  ’The  staff  is  headed 
panelist  Ed  Lahey,  chief  of  recover  an  income  tax  deficiency  by  Mrs.  Laurette  Hupman,  head 


It  is  customary  at  these  Knight  Newspapers’  Washing-  payment  for  1956.  The  suit  grew  of  the  employee  orientation  pro- 

famous  luncheon  sessions  to  ton  Bureau,  asked  Mr.  Guylay  out  of  expenses  incurred  in  a  gram.  The  paper  will  be  issued 

close  with  a  semi-humorous  if  there  was  anything  that  divorce  case  and  property  settle-  bi-monthly,  mailed  to  the  homes 

question  which  the  speaker  can  would  happen  at  the  Republican  ments.  of  Star  employees. 
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New  Stock  Market 
Comic  Strip  Ready 


By  Ray  Erwin 

A  new  comic  strip,  “Blue 
Chips,”  which  deals  with  the 
stock  market  and  is  designed 
primarily  for  the  business,  stock 
market  or  classified  pages,  is 
to  be  distributed  by  the  Bell 
Syndicate. 

The  strip,  in  novel  three-col¬ 
umn  format,  delineates  a  subject 
that  also  is  novel  for  the  comic 
strip  field. 

Morrie  Brickman  is  the  artist- 
creator.  He  and  his  wife  and 
their  13-year-old  daughter  and 
11-year-old  son  soon  will  move 
from  Chicago  to  Berkeley,  Calif., 
to  make  their  home  and  Mr. 
Brickman’s  studio. 

Was  With  National 

Mr.  Brickman,  formerly  vice- 
president  of  the  National  News¬ 
paper  Syndicate  in  Chicago  and 
in  charge  of  public  relations, 
once  drew  a  two-column  panel, 
“Do-It-Yourself,”  for  National. 
He  has  decided  he  prefers  the 
drawing  board  to  administrative 
and  commercial  work. 

Aside  from  its  entertainment 
value,  “Blue  Chips”  has  as  its 
chief  purpose  the  lightening  and 
softening  of  business  pages  and 
attracting  new  readers  to  that 
section  of  the  newspaper. 

“All  my  friends  are  in  the 
market  to  some  degree,”  said 
Mr.  Brickman.  “Everyone  is 
reaching  for  the  rainbow.  Humor 
lies  in  the  different  reactions  of 
people.  It’s  the  old  story  of 
one  man’s  meat  being  another 
man’s  poison. 

“I’ve  done  a  lot  of  research 
into  the  subject,”  he  continued. 
“I  have  accounts  with  four 
brokerage  houses  and  use  these 
contacts  for  information,  for 
nomenclature,  for  all  the  mar¬ 
ket  jargon.  The  palaver  is  all 
carefully  checked  out.  In  fact,  I 
make  a  double  check  to  see  that 
authentic  market  language  is 
used.  I’m  on  the  mailing  list 
for  Moody’s  and  many  other 
financial  reports.” 

Brokers  Contribute 

Brokers  themselves  contribute 
ideas  for  “Blue  Chips,”  the 
artist  explained.  They  feel 
humor  is  needed  in  the  stock 
market  field,  he  said,  and  some 
market  men  gladly  recall  funny 
incidents  that  might  make  comic 
strip  subjects.  Another  source 
of  ideas  he  credited  is  a  friend 
who  is  a  Wall  Street  Journal 
writer. 


These  tipsters  are  not  in  the 
market  but  are  on  the  market. 

Three  principal  characters  of 
“Blue  Chips”  are  a  broker, 
“Bartlett,”  a  foil  whose  pur¬ 
pose  is  to  make  his  clients  rich 
while  he  makes  a  living;  a 
little  man  on  the  market  who 
talks  big,  “Pigeon;”  a  wealthy 
speculator,  a  “big  shooter”  who 
invests  on  a  grand  scale  but 
talks  little,  “Rolls  Roycemore.” 

What  and  Wlien 

Basic  philosophy  is  to  show 
how  a  little  operator  is  mainly 
interested  in  what  to  buy,  while 

THINIC  OF  IT  MR.  Ft&EOU! 
MIUIOHS  SUAl^ES  Tf^PED 
EVEfZV  PAV  THOUSANDS 
OF  INVESTORS,  AND  YOU  AI5E 
FART  OF  IT/  J 


syndicate 

Sentences 


— C  o  1  u  m  n  i  s  t  Hy  Gardner 
(New  York  Herald  Tribune  Syn¬ 
dicate)  was  “fall  guy”  at  a 
Circus  Saints  and  Sinners  jam¬ 
boree  in  New  York. 


— Clark  Kinnaird,  whose  “Your 
America”  and  “Parade  of  Books” 
columns  are  syndicated  by  King 
Features  Syndicate,  is  panelist 
in  a  new  TV  educational  series, 
“Who’s  the  Ancestor?” 


Morrie  Brickman 


"Blue  Chips" 

the  big  operator  tells  his  men 
when  to  buy. 

Mr.  Brickman  said  women  and 
small  wage  earners  are  increas¬ 
ingly  interested  in  the  stock 
market  and  in  the  business 
pages  of  newspapers.  In  this 
connection,  he  pointed  out  that 
two-thirds  of  all  stockholders 
are  women  and  that  one-third  of 
all  Americans  who  own  stock 
earn  less  than  $5,000  a  year. 

Greater  readership  of  business 
news  should  encourage  editors 
to  make  market  sections  of 
newspapers  brighter  with  art 
and  humor.  Bell  Syndicate 
executives  urged. 

*  *  * 

(XARK  HONORED 

Gregory  Clark,  associate  edi¬ 
tor  of  Weekend  Magazine,  whose 
column  is  syndicated  by  Can¬ 
ada  Wide  Feature  Seiwice,  was 
awarded  an  honorary  degree  of 
Doctor  of  Laws  at  the  Univer¬ 
sity  of  Western  Canada. 

The  citation  read:  “We  honor 
Gregory  Clark  for  the  sheer 
pleasure  which  he  gives  to  peo¬ 
ple.  We  honor  him,  too,  as  an 
interpreter  of  people.” 


New  Religious 
Column  Offered 

Newspaper  Enterprise  Asso¬ 
ciation  will  release  a  new  week¬ 
ly  religious  column  “Finding 
The  Way,”  by  the  Rev.  Ralph 
W,  Loew,  D.  D. 

Dr.  Loew  is  nationally  known 
as  a  religious  writer  and  lec¬ 
turer.  Among  his  popular  books 
are  “Hinges  of  Destiny,”  “The 
Church  and  the  Amateur  Adult,” 
and  “Confronted  by  Jesus.” 

His  sermon  “The  Eternity  of 
a  Little  While”  was  selected 
and  published  by  Life  magazine 
as  one  of  six  notable  Easter  ser¬ 
mons. 

In  1959  Dr.  Loew  lectured  in 
Japan,  Hong  Kong,  and  Malaya 
and  will  return  to  the  Far  East 
this  fall. 

At  present.  Dr.  Loew  is  the 
pastor  of  Holy  Trinity  Lutheran 
Church,  Buffalo,  N,  Y.  For  many 
years  he  has  written  a  weekly 
column  for  his  morning  news¬ 
paper,  the  Buffalo  Courier-Ex¬ 
press. 

Within  the  Lutheran  Church, 
Dr.  Loew  has  served  as  a  dele¬ 
gate  to  the  Lutheran  World 
Federation  in  Lund,  Sweden, 
and  is  currently  serving  his  sec¬ 
ond  term  as  president  of  the 
Board  of  Foreign  Missions  of 
the  Lutheran  Church  in  Amer¬ 
ica. 

His  first  column  is  for  pub¬ 
lication  on  July  4  and  is  titled, 
“Remember  This,  America.”  In 
it  Dr.  Loew  expresses  some  pro¬ 
vocative  thoughts  in  an  unusual 
poetic  commentary  that  is  es¬ 
pecially  timely  in  these  days  of 
international  tension. 

*  *  * 

■AGENTS  FOR  REUTERS 

The  North  American  News¬ 
paper  Alliance  has  made  a  six- 
month  arrangement  with  Reu¬ 
ters  to  sell  the  British  news 
service  in  the  eastern  part  of 
the  United  States. 


— Grace  Treber  was  appointed 
director  of  Allen  Features  Syn¬ 
dicate,  Inc.  (114  E.  39th  St., 
New  York),  which  handles  many 
columns  dealing  with  art,  beau¬ 
ty,  music,  fashion,  food,  garden¬ 
ing  and  the  home. 


— Old  comic  strip  characters 
seemingly  never  die  in  affection 
of  readers.  King  Features  re¬ 
ceived  a  request  for  a  drawing 
of  “Spark  Plug,”  the  horse  that 


was  running  high,  wide  and 
handsome  under  the  aegis  of 
“Barney  Google”  but  since  has 
been  sent  to  pasture.  “Spark 
Plug”  was  trotted  out  again  a 
few  years  back  by  artist  Fred 
LasswelL  but  the  present  accent 
in  the  strip  is  on  “Snuffy 
Smith,”  who  now  shares  top  bill¬ 
ing  with  “Barney.” 


— Evan  Esar,  creator  of  the 
Register  and  Tribune  Syndicate 
feature,  “Comic  Dictionary,”  is 
author  of  the  article  on  humor, 
including  newspaper  comedy,  in 
the  1960  American  Peoples  En¬ 
cyclopedia  Yearbook. 


— Imagine  the  odds  against 
finding  real-life  counterparts 
like  ^b  Barnes  did  when  he 
called  the  characters  in  his  Reg¬ 
ister  and  Tribune  Syndicate 
panel,  ‘The  Better  Half’  Stanley 
and  Harriet  Parker.  He  had  a 
letter  of  appreciation  from  Stan¬ 
ley  Parker  and  his  wife,  Har¬ 
riett,  of  Utica,  N.  Y.,  when  they 
saw  the  panel  in  the  Utica  Daily 
Press. 
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Milton  Caniff  (I),  creator  of  the 
comic  strip  "Steve  Canyon,"  re¬ 
ceived  a  charter  membership  in 
Airways  Club,  Inc.,  from  William 
R.  Beattie,  its  executive  vice- 
president,  at  Overseas  Press  Club 
in  New  York.  Mr.  CanifF  long  has 
been  an  exponent  of  air  power 
and  air  safety. 


AP  Has  Football 
1960  Supplement 

A  comprehensive  football 
magfazine  supplement  contain¬ 
ing  surveys  of  major  college 
conferences  and  independent 
teams,  a  professional  football 
roundup,  rules  and  coaching 
changfes,  outstanding  players 
and  other  information  on  1960 
football  is  being  offered  by  AP 
Newsfeatures. 

The  special  edition  is  for  use 
in  its  magazine  format  with  the 
addition  of  advertising,  regional 
and  local  copy,  or  the  material 
can  be  scattered  throughout 
newspapers’  own  football  sec¬ 
tions.  It  contains  many  illus¬ 
trations. 

One  of  the  supplement  fea¬ 
tures  is  a  survey  of  the  top  20 
college  teams  in  the  nation.  An¬ 
other  is  a  look  at  probable  All- 
Americas  and  another  is  a  sur¬ 
vey  of  outstanding  sophomores 
expected  to  make  the  grade. 

Conferences  reviewed  include 
the  Big  Ten,  Ivy  Leagfue,  At¬ 
lantic  Coast,  Southern,  South¬ 
west,  Southeastern,  Skyline,  Big 
Eight,  Missouri  Valley  and  the 
Western  Big  Five.  The  best 
bets  to  win  each  conference 
championship  and  expected  chal¬ 
lengers  are  named. 

The  supplement  contains  an 
article  by  Dr.  Edward  N.  An¬ 
derson,  head  coach  at  Holy 
Cross,  who  discusses  football 
styles  of  play  and  the  changes 
due  in  1960,  including  the  new 
substitution  rules. 

Bob  Hoobing  of  the  Associated 
Press  sports  staff  edited  the 
supplement.  He  is  recognized  as 
one  of  the  best  informed  foot¬ 
ball  writers  in  the  country. 


3  Entertainment 
Features  Ready 

Hollywood  Press  Syndicate  i 
has  taken  over  distribution  of  i 
three  feature  entertainment  col-  ; 
umns:  “Ambling  With  Ann,”  j 
and  “Lookin’  ’n’  Listenin’’  by  ; 
Ann  Warden  Saunders,  and  ' 
“Life  With  Music,’’  by  Richard 
Drake  Saunders. 

“Ambling  With  Ann,’’  on  film 
personalities  and  happenings, 
carefully  avoids  the  trade  slant  I 
and  deals  with  the  personalities, 
hobbies  and  pastimes  of  film 
folk,  as  well  as  their  coming 
picture  roles.  It  always  ends  i 
with  a  novel  quip.  j 

“Lookin’  ’n’  Listenin,’’  is  a  ' 
similar  treatment  of  TV  and  ra¬ 
dio  performers,  ending  with  a 
favorite  household  hint  by  one  ! 
of  them.  Both  features  are  by 
a  noted  Hollywood  columnist 
whose  stories  have  been  popu-  ^ 
lar  in  a  number  of  papers  for  , 
a  decade.  * 

“Life  With  Music,”  tells  en-  1 
tertaining  facets  of  music  and  ' 
musicians,  written  by  the  cele-  I 
brated  critic  of  the  Hollywood  ! 
Citizen-Newa,  who  has  covered 
the  musical  scene  for  30  years, 
as  well  as  being  well  known  as 
a  composer  and  former  pianist. 
The  slant  is  to  increase  the  in¬ 
terest  in  music  that  has  been 
demonstrated  by  the  statistics 
that  show  a  larger  box-office  for 
concerts  than  for  professional 
baseball  for  several  years. 

The  features  also  will  be  dis¬ 
tributed  abroad,  announced  the 
Hollywood  Press  Syndicate’s  i 
manager,  Joseph  B.  Polonsky.  | 
•  *  •  ; 

RIE^L  HONORED 
The  coveted  Samuel  Gompers  : 
Award  for  crusading  on  behalf  i 
of  the  nation’s  working  people,  j 
was  presented  to  Hall  Syndicate  [ 
labor  columnist  Victor  Riesel.  ; 
Only  previous  recipient  of  this  ! 
award  was  George  Meany,  presi-  j 
dent  of  the  AFL-CIO.  The 
award  was  presented  as  a  re-  ' 
suit  of  the  spontaneous  vote  of  I 
thousands  of  students  attending  | 
the  top  vocational  training  cen-  i 
ter  in  New  York  City,  of  the 
same  name,  97%  of  whom  voted  i 
for  Riesel.  He  received  the  gold 
medal  and  scroll  at  a  program 
at  the  school. 

The  citation  stated  that  the 
award  was  given  to  the  person 
who  “has  contributed  apprecia¬ 
bly  to  the  advancement  of  the 
working  man  of  our  nation  with¬ 
in  whose  ranks  the  Gompers 
graduates  are  counted  in  ever 
increasing  numbers.  To  a  man 
who  has  supported  the  concept 
of  the  dignity  of  labor  and  who 
has  fought  courageously  for  the 
integrity  and  honesty  of  its  pur¬ 
pose  .  .  .  Victor  Riesel.” 
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Dr.  Van  Dellen — M.D.  for  Millions! 

Dr.  Theodore  R.  Van  Dellen  is  one  of  the  nation’s 
foremost  writers  on  how  to  be  healthy — and  stay  that  way, 

A  physician  himself,  general  practitioner,  specialist, 
medical  school  teacher,  member  of  a  dozen  medical 
organizations,  he  writes  with  authority,  in  language  the 
layman  can  understand,  and  the  housewife 
or  husband  can  apply. 

He  doesn’t  prescribe  for  individual  cases.  But  he  gives 
practical  advice,  with  humor  and  human  understanding, 
on  a  wide  range  of  common  health  problems  in 
two  popular  features: 

“How  to  Keep  Well” — (daily) 

“How  to  Keep  Your  Child  Well” — (twice  a  week) 
Favorite  features  in  newspapers  with  more  than 
12,000,000  circulation,  they  bring  reader  participation  and 
bulging  mail  sacks,  build  loyal  following  of  all  the  family. 

For  proofs  and  prices,  phone,  wire,  or  write! 

Chicago  Trihunc-New  York  News 

-V«ar«  BmtIMmm,  York 
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Reporter’s  Report 

Newspaper  librarians,  gathering  in  Cleveland  from  all  over 
the  country,  agreed  their  big  problem  is  the  public’s  blind 
belief  newspapers  know  everything.  People,  relying  on  their 
preferred  status  as  subscribers-readers,  are  prone  to  claim  help 
with  any  question  in  the  world.  Librarians,  however  much  thev 
like  and  want  to  serve  the  general  public,  pointed  out  that 
their  primary  duty  is  to  their  own  newspapers’  writers,  re¬ 
searchers  and  other  staff  members.  Chief  Librarian  David  A. 
Rhydwen,  Toronto  Globe  &  Mail,  said  the  big  question  today 
is:  How  much  public  service  should  a  newspaper  library  give 
the  public? 


Brundage  Writes 
Schools  Column 


MARRIAGE  PROBLEMS 

The  New  York  Herald  Trib¬ 
une  Syndicate  currently  is  of¬ 
fering  a  series  of  10  articles  on 
“What’s  Wrong  With  Mar¬ 
riage?”  by  Dr.  Charles  F. 
Mayer,  domestic  relations  coun¬ 
sellor,  who  is  himself  happily 
married,  is  the  father  of  five 
married  children  and  who  has 
13  grandchildren. 


Pix  Bad  Boy 

Photograph  me  doing  an  arabesque. 

Or  seated  sedately  before  my  deak. 

But  never  in  editorial  pose*— 

With  ink  smudges  smeared  on  my  rheeks  and  nose. 

^Frank  Del-Witt 
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May  Linage 
Blooms  for 
3.7%  Gain 


It  was  a  merry  month  of  May 
for  total  newspaper  ad  linai^e 
measured  in  52  cities  by  Media 
Records.  A  total  of  273,696,536 
lines  topped  the  May  ’59  total 
of  263,826,307  lines  by  3.7%. 
For  the  year  to  date,  linage  was 
up  4.4%. 

Gains  were  recorded  during 
May  in  all  classifications  as 
follows : 

Display,  4.3%;  Classified, 
2.2%;  Retail,  4.6%;  Depart¬ 
ment  Store,  3.4%;  General, 
0.8%;  Automotive,  10.1%;  and 
Financial,  0.6%. 

Year-to-date  gains  were  made 
by  all  classifications  with  the 
exception  of  General  which  was 
down  4%. 

City-by-city  figures  follow: 


MAY  Newspaper  Linage — .^2  Cjtiee 

(Compiled  by  EDITOR  A  PTBLISHER  from  Media  Record  MeaturemenU) 

%  of  E&P 


1960 

Linage 

Total  Advertising 

May  .  273,696,536 

April  . .  .  256,328,664 

Year  to  date _ 1,195,298,776 

Display 


May 


203,888,725 


April  .  190,501,457 


Year  to  date 
Classified 
May 


880,389,622 

69,807,811 

April  .  65,827,207 

314,909,154 


IfW  IfS? 

AKRON,  OHIO 

Itacon  Journal-#  . 2,633,480  2,386,3S4 

§ltacon  Journal-S  ....  1.228.738  1,259,153 

Grand  Total  .  3,862,218  3,645,507 


Year  to  date 

Retail 

May 

April  .  137,519.678 

Year  to  date  ....  638,922,677 
Department  Store 

May  .  52.918,444 

April  .... 
year  to  date 
General 

May  . 

April  . 

Year  to  date 
.Automotive 

May  .  18.274,109 

April  . 

Year  to  date 
Financial 

May  .  4.117,106 

April  .  4.441,775 

Year  to  date  ....  23,579,102 


145.465,123 


49.601,458 

227,251,252 

36,032,387 

31,447,893 

145,647,541 


17.092,111 

72,240,302 


1959 

Linage 

263,826,307 

255,002,185 

1,144,908,448 

195,547,146 

191,850,378 

851,671,134 

68,279,161 

63,151,807 

293,671,840 

139,115,286 

135,766,602 

614,475,455 

51.169,304 

50,370,165 

222,791,457 

35,737.520 

35,590,376 

151,713,315 

16.603.370 

15,710.088 

62,488,623 

4.090.970 

4,783.312 

22,993,741 


1959  Index 


•19*0 

•DiNVIR,  COLO. 
Rocky  Mt.  Naw»-*n  ...  1.894.245 

4»Rocky  Mt.  N#w»-S  .  427,934 

Post-#  .  2,437,477 

tPo$t-S  .  1,013,070 


1,748,324 

447,354 

2,444,429 

985,847 


103.7 

100.5 
104.4 

104.3 

99.3 

103.4 

102.2 

104.2 

107.4 

104.6 

101.3 
104.0 

103.4 

98.5 

102.0 

100.8 

88.4 
96.0 

110.1 

108.8 

115.6 

100.6 

92.9 

102.5 


105.3 

103.1 

103.7 

104.2 
102.1 
102.0 

108.7 

109.4 

109.5 

105.4 

104.6 

104.6 

104.0 

100.0 

100.9 

96.9 
88.7 

90.9 

108.5 

110.0 

103.7 

114  3 

109.6 
117.1 


Grand  Total 


....  5,774.948  5,445,978 


DES  MOINES,  IOWA 

Rarii»tar-m  837  744  791,038 

TrIbun#-#  .  1,140.524  992,928 

tRagistar-S  .  454,484  425,504 


Grand  Total 


2,452,774  2,409,470 


DETROIT.  MICH. 
Fraa  Pra«$-m  .  1,498  241 

SFraa  Prais-S  .  430  457 

Nawt-a  .  2,570  124 

tNaw..S  .  1,425  252 

Timaf-e  .  1,222.313 

•T!maf-S  .  424,741 


1,527,331 
514,430 
2.505.532 
1.510,095 
I  149,394 
453,855 


Grand  Total  7,971,170  7,482.U9 

NOTE:  Part  run  ad».  includa:  Fraa  Prau- 
m  1940—1498  241  (223  778);  Pra»i-S 

1940—430  457  (128.841);  New«-e  1940-2,570.- 
124  (71.970);  Tlmai-a  1940—1.222,313  (88.- 
502). 


DULUTH. 


Harald-a  . . 

Nawj-Tribuna-m 

Naws-Tribuna-S 

Grand  Total  . . 


MINN. 
949  793 
498  494 
490,134 


891  194 
492  291 
484  898 


2,158,425  2,070,383 


ELMIRA.  N.  Y. 

Advartiiar-m  .  410  94C  429  002 

Star  GaiaHa-a  914  P22  925  418 

••Talaqrain-S  .  318.414  320  045 


Grand  Total 


1.444.201  1,478,445 


ALBANY,  N.  Y. 
**Knickarbockar-Naws-a  1,701,743 

TImat  Union-m  .  1,201,843 

•TImai  Union-S  .  735,204 


1,443,341 

1,205,504 

748,308 


Grand  Total  .  3,438,810 

NOTE:  Part  run  adv.  includa: 
bockar  Nawt-a  1940—1,701,743  (271,340). 


3,417,175 

Knickar- 


*ALBUQUERQUE.  N.  M. 

Journal-m  .  1,704,437  1,591,720 

(Journal-S  .  589,448  548,490 

tribuna-a  .  1,740,493  1,499,473 


IMPORTANT  NOTICE 

Tha  following  linaga  tabulations  hava 
baan  compilad  by  Madia  Raeordi,  Inc.  for 
nclutiva  publication  by  Editor  8  Pub- 
lithar.  Tbay  may  not  ba  raprintad  or 
publithad  in  any  form  without  axplicit 
parmitsion  from  Madia  Racords,  Inc. 

Excapt  whara  othar  figurat  ara  spacifi- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Racords,  May  1940  Linaqat: 
Mncludat  23,229  linas  AMERICAN  WEEKLY. 
**lncludas  45,034  linas  FAMILY  WEEKLY, 
tlncludas  79,551  linas  THIS  WEEK. 

§lncludat  53,342  linas  PARADE. 

(Includa  105,140  linas  WEEKEND  MAGA- 

ZINE. 


•1940 

CHICAGO.  ILL. 

Tribuna-m  .  3,490,777 

Tribuna-S  .  1,998,140 

(Daily  Naws-a  . 2,113,148 

Amarican-a  .  944.028 

•Amarican-S  .  385.842 

Sun-Timas-m  .  1,500.391 

§Sun-Tim#s-S  .  752,049 


1959 

3,344.254 

1.973,493 

2,144,850 

890,523 

424,843 

1,485.050 

778,344 


Grand  Total  . 11,204,435  11,085,579 

NOTE:  Part  run  adv.  includa:  1940 — 
3,490,777  (448,517);  1,998.140  (979,710);  385,- 
842  (241,334).  1959—3,344.254  (451,518); 

1,973.493  (944,052);  424,843  (  297,348). 


•EL  PASO,  TEXAS 

Tmat-m  .  1,494  525 

•Timat-S  .  518  952 

Harald-Post-a  .  1,524.828 


1.549479 

542.125 

1,571.244 


Grand  Total 


3,540,305  3.442.848 


ERIE. 


I  271.751 
I  279  7*5 
519.042 


PA. 

Naws-m  .  1272  477 

Timat-a  .  1,310  781 

§Timat-Nawt-S  492,348 

Grand  Total  .  3,025,554  2,970,578 

EUGENE.  ORE. 

Raqistar  Guard-a  . 1,787  457 

••Ragistar  Guard-S  ...  312,041  . 


Grand  Total 


4,034,598  3,439,883 


ATLANTA,  GA. 

Constitution-m  .  1,841,105 

Journal-#  .  2,420,024 

Journal  8 

Constitution-S  .  1,354,048 


Grand  Total 


1,832,895 

2,298,014 

1,245,942 


5,435,177  5,374,853 


ATLANTIC  CITY,  N.  J. 

Pr*tt-m  .  828,728  905,200 

••PraM-S  .  310,746  297,494 


Grand  Total 


1,139,448  1.202.494 


BALTIMORE.  MD. 

•Amarican-S  .  425,482  499,287 

Naws-Post-a  .  1,424,579  1,440,355 

Sun-m  .  1,384,929  1,379,088 


Sun-a 


2,397.170  2,273,374 


tSun-S  .  1,719,241  1,738,350 


Grand  Total 


7,751,401  7,530,454 


BANGOR,  ME. 

Naws-m  .  942,111 

BINGHAMTON.  N.  Y. 

Pratt-a  .  1,481,804 

(Pratt-S  .  400,350 

Sun-m  .  410,015 


1,341,313 

454,983 

387,982 


Grand  Total 


2,292,171  2,204,278 


BIRMINGHAM.  ALA. 

Post-Harald-m  .  1,044,234 

Nawt-a  .  1,884,924 

(Nawt-S  .  1,021,844 


1,148,342 

1,921,372 

994,272 


Grand  Total  .  3,975,004  4,044,004 

NOTE:  Part  run  adv.  includa:  Nawt-a 
1940—1,884,924  (27,392).  1959—1,921,372 

(31.301). 

EDITOR  ac  PUBLISHER  for  July  2,  1960 


•1940 

1959 

BOISE,  IDAHO 

••Statasman-S  . 

224,254 

247,921 

Statatman-m  . 

981,454 

948,944 

Grand  Total  . 

1,207,710 

1,214,885 

NOTE:  Stataunan  Morn,  and  Eva.  sold 

only  in  combination.  Linaga  of  ona  adition 
(Morn.)  only  it  shown. 

•BOSTON, 

MASS. 

Amarican-a  . 

748,375 

724,742 

Racord-m  . 

853,117 

847,084 

•Advartitar-S  . 

353,032 

404.555 

Globa-a  . 

1.755,454 

1,438,999 

Gtoba-m  . 

1,450,405 

1,487,845 

(6loba-S  . 

1,739,852 

1,425,153 

Harald-m  . 

1,490,705 

1.549.212 

tHarald-S  . 

1,401,449 

1,541,145 

Travalar-a  . 

1,842,971 

1,702,574 

Grand  Total  . 

12,255,540 

11,525,329 

BUFFALO. 

N.  Y. 

Couriar  Eipratt-m . 

1,300,114 

1,128,437 

(•Couriar  Expratt-S  ... 

1. 121.445 

1,294,334 

(Evaning  Nawt-a  . 

2,521,322 

2,495,424 

Grand  Total . 

4,943,081 

4,918,597 

CAMDEN, 

N.  J. 

Couriar-Pott-a  . 

1,352,438 

1,217,391 

CHARLESTON 

.  W.  VA. 

Mail-a  . 

1,144,414 

997,011 

Gazatta-m  . 

1,213,437 

1,055,044 

§Gaza1ta-Mail-S  . 

410,089 

374,984 

Grand  Total  . 

2,787,942 

2,429,043 

CHARLOTTE 

.  N.  C. 

•Nawt-a  . 

1,114,957 

951,443 

Obtarvar-m  . 

1.433.909 

1,548,297 

(Obtarvart-S  . 

744,047 

739,574 

Grand  Total  . 

3,514,933 

3.259,534 

CINCINNATI.  OHIO 

Enquirar-m  .  2,408,424 

t’Enquirar-S  .  1,495.455 

Pott  8  Timas-Star-a  ....  2,254,854 


2  234  598 
I. 715.718 
2,047,742 


Grand  Total  . . 

FALL  RIVER, 
••Harald  Nawt-a  . 


1,599,498 

MASS. 

1,131,598 


Grand  Total  .  4,358,737  4,000,058 


CLEVELAND.  OHIO 

Plain  Daalar-m  .  2,905,814 

t*Plain  Daalar-S .  2,243,414 

Pratt  and  Nawt-a  .  3,234,910 

Nawt-a  . 


2.404.  i02 
2  084,749 
2,792,104 
831,931 


Grand  Total .  8,384,138  8,114,888 

NOTE:  Part  run  adv.  includa:  Pratt  and 
Nawt-a  1940—3,234,910  (74.504). 

(•)  Tha  Pratt  and  Nawt  margad  affactiva 
January  25,  1940. 


FORT  WAYNE,  IND. 

Journal  Gazatta-m  ....  1,311384 
§  Journal  Gazatta-S 
•Nawt  Santinal  _ 


Grand  Total 


495  074 
1,944,883 


1,131,885 


1,293.553 
«;95  135 
1,712,817 


3,951,341  3,401,505 


•FORT  WORTH,  TEXAS 

Star-Talagram-m  .  1 .050  338  1 .005.299 

Star-Talagram-a  .  2,049.438  1,947,213 

IStar-T#lagram-S  .  897,550  801,194 

Pratt-a  .  429.592  511,204 

Pratt-S  .  243,297  203,400 


Grand  Total 


4,890,215  4,488,314 


COLUMBUS,  OHIO 

Ditpatch-a  .  2,473,474 

Ditpatch-S  .  1,540,591 

Citizan-a  . 

Citizan-S  . 

Citizan-Journal-m  .  1,004,454 

Ohio  Stata  Joumal-m . 

Star-w  .  70,373 


2,072,533 

1,411,280 

732,375 

382,556 

■  837',4W 
82,859 


Grand  Total  .  5,091,094  5,519,059 


NOTE:  Prats  Evaning  publithas  5  days  a 
waak  only. 


FRESNO,  CALIF. 

Baa-a  .  1,411,541 

§Baa-S  .  758,243 


1,388,858 

489,252 


2.349.804  2,078,110 


•DALLAS.  TEXAS 

Nawt-m  .  2,358,739 

tNawt-S  .  1,029,048 

Timat-Harald-a  .  2,530,411 

•Timat-Harald-S  .  914,541 


CARY,  IND. 

Pott-Tribuna-a  .  1,442.757 

••Pott-Trlbuna-S  .  594,243 


2,294,941 

870,141 

2,378,425 

900,938 


Grand  Total  .  4,832,739  4.444.445 

..NOTE:  Part  run  adv.  includa:  Timat 
Harald-a  1940-2,530,411  (33,382). 

DAYTON,  OHIO 

Journal-Harald-m  .  1,949,027  1,845,374 

Nawt-a  .  2,320,490  2,040,714 

$Nawt-S  .  931,027  913,148 


Grand  Total 


1,547  314 
543,905 


2,239,020  2.111,221 


Grand  Total 


5.220.744  4,819,258 


GLENS  FALLS.  N.  Y. 

Post-Star  (Saa  Nota)  ..  713.430  729.179 

NOTE:  Post-Star  Momino  told  in  com¬ 
bination  with  Timat  Evaning.  Linaga  of 
ona  adition,  Post-Star  Morning,  only  it 
givan. 

GRAND  RAPIDS.  MICH. 

Pratt-a  .  2,458,442  2,344,442 

t  Pratt-S  .  443.333  459,022 

Grand  Total  .  3,121,795  3.003.484 

(Continued  on  page  54) 
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•IT80 

ITS? 

HAMMOND. 

,  IND. 

Times-e  . 

I,4I3.?85 

1,348,258 

Timas-S  . 

817,874 

812,582 

Grand  Total  . 

2,031.83? 

l,?S8.820 

NOTE:  Times  Evening 

publishes 

5  days  a 

week  only. 

HARRISBURG,  PA. 

Patriot-m  . 

l,4?l.502 

l,4?S.II7 

IPatriot  Naws-S  . 

484,17? 

43?, 10? 

Grand  Total  . 

I.T75.88I 

I.T34.228 

•HARTFORD. 

CONN. 

Courant-m  . 

1,108,833 

1,087,41? 

|Courant-S  . 

Times-#  . 

1,075,88? 

1,088,083 

2.I8T.58I 

2,188,081 

Grand  Total  . 

4,373,883 

4,301,583 

HAVERHILL. 

MASS. 

Jourf>al-e  . 

421, 5?8 

408,840 

HONOLULU, 

HAWAII 

Advertiser-m  . 

84T.T73 

4T2.888 

••Advertiser-S  . 

512.532 

4T4.I80 

Star  Bulletin-*  . 

1,518,238 

l,48?,8?5 

§Staf  Bullatin-S  . 

33?,078 

Grand  Total  . 

3,217,81? 

2,478,781 

•HOUSTON. 

TEXAS 

Chronicle-e  . 

2.8T2.805 

2,588.?I8 

^hronicle-S  . 

1,288,858 

1,235,345 

Post-m  . 

2,235,727 

2,l?3.5?0 

(Post-5 

888,770 

831,04? 

Press-#  . 

800.844 

7?0,523 

Grand  Total  . 

7,884,804 

7,8I?.42S 

NOTE:  Part  run  adv.  Include:  Chronicle-e 

IT80  — 2.8T2.80S  (T8.TB8).  ITS?- 

-  2,S88,?I8 

(I0?,I8?). 

INDIANAPOLIS.  IND. 

News-e  . 

I.T45.827 

l,?3?.844 

5tar-m 

l.85?,524 

l,8?3.?07 

(Star-S  . 

I.3Z2.BT8 

1,288,183 

Times-e  . 

?58.e85 

I,0I3,2?0 

§Times-S 

382.TOO 

385,372 

Grand  Total  . 

8.44T.832 

8.4TB.578 

JACKSON. 

MISS. 

Clarion  Ledger-m 

874,288 

8T7.I8I 

§Clarion  Ledger  ft 
News-S 

437.517 

388,734 

Daily  News-e 

810,784 

787,173 

state  Timas-e  . 

431,814 

477,800 

State  Times-S 

232,?75 

303,350 

Grand  Total 

2,787,178 

2,834,238 

JACKSONVILLE.  FLA. 

Times-Unlon-m  . 

2.3?I,I28 

2,100,888 

(Timas-Union-S  . 

?58,28? 

881,085 

Jourrsal-e  . 

I,245,?88 

855,388 

Journal-S  . 

234.231 

Grand  Total 

4,5?S,403 

4,071,552 

NOTE:  (*)  Journal  Sunday-^ast  publi¬ 
cation  June  28,  ITS?. 

JERSEY  CITY.  N.  J. 

Jartey  Journal-#  1,270.318  I,I68.5SI 

NOTE:  Part  run  adv.  include:  Jersey 
Journal-#  IT60— 1,270,318  (148,230).  ITS?— 
I.I88.S8I  (I4T,084). 


KANSAS  CITY,  MO. 

Star-a 

^tar-S  . 

tlmes-m . 

I,78?,l?7 
.  1,222,281 
1,850,380 

1,703,85? 

1,174,782 

1 .874,824 

Grand  Tptal  . 

4,881,838 

4,753,485 

KNOXVILLE.  TENN. 

Joumal-m 

Naws-Sentinel-e  . 

$News-Sentinel-S  . 

5?8,257 

1,177,018 

4?3,588 

558,831 

1,038,251 

451,280 

Grand  Total  . 

.  2,288,883 

2,044,182 

LAWRENCE.  MASS. 

Eagle-Tribuna-a  . 

I.022.4T8 

1,032,41? 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  . . 
§Arkansas  Gazette-S  . 

..  1,087,102 
.  423,100 

1,142,87? 

518,271 

Grand  Total  . 

1,510,202 

l,858,?S0 
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•ITiO  ITS? 
LONG  BEACH.  CALIF. 

Independant-m  .  2,021,527  l,8IT,300 

§lndependent  Preti- 

Teleoram-S  .  7TI,0e8  785,530 

Press-Telegram-a  .  I,TT7.082  1,883,010 

Grand  Total  4,80T,8T7  4,487,840 

NOTE:  Part  run  adv.  include:  Indapen- 

dent-m  IT6O-2,02l  ,527  (281,833).  ITS?— 

I,8IT.300  (222,848).  Prass-Talegram-a  IT80— 
l,TT7.082  (  281,833).  ITS?— 1,883,010  (222,848). 

LONG  ISLAND.  N.  Y. 

Newsday  Suffolk-e  ....  2,183,373  2,142,322 
Newsday  Nassau-a  .  .  2,408,472  2,387,741 

Grand  Total  .  4,58T,e45  4,510,083 

*LOS  ANGELES,  CALIF. 

Eiaminar-m  .  I,TT2,I38  l,8T7.858 

•E»aftilner-S  .  1,151,123  1,225,743 

Timei-m  .  4,I88,TT3  3,882,12? 

tTimes-S  .  3,240,54?  3,3I?,?83 

Herald-Eipress-e  1,315,073  1,281,822 

Mirror-News-e  l,2S?,282  1,347,88? 

Grand  Total  13,127,158  I2.TI5.004 

NOTE;  Part  run  adv.  include:  Times-m 

IT80— 4,188  ??3  (455,881).  Timei-S  IT80— 
3,240,54?  (I,00?,703).  ITS?— 3,3I?,?83  (?84,- 
555). 

LOUISVILLE.  KY. 

Courier  Journal-m  1,551,223  l,387,l?7 

Courier  Journal-S  1,032,587  1,028,4?? 

Times.#  1,745,328  1,752,035 

Grand  Totai  4,32?,li8  4,185,731 

LOWELL,  MASS. 

Sun-e  783,288  8?8,840 

••Sun-S  .  272,420  232,815 

Grand  Total  .  1,035,708  ?3I,255 

LYNN.  MASS. 

Item-e  8I3.T22  820,121 

MANCHESTER.  N.  H. 

Union  Leader-d  ?28,82? 

••News-S  305,085 

Grand  Total  I.233.8T4 

NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
Monday  Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  l,?43.27?  I,?07,?32 
f Commercial  Appeal-S  TTS.I4?  T32.384 
Press-Scimitar-a  1,321,704  l,2S2,0?4 

Grand  Total  .  4,280,132  4,0?2,4I0 

MERIDEN,  CONN. 

Record  Journal 

(Sea  Note)  873.7T2  777,15? 

NOTE;  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

MIAMI.  FLA. 

Herald-m  3,715,278  3,583,254 

§Herald.S . I,7?3.0I5  1,830,45? 

News-e  I,2?2,5I0  1,218,071 

tNew$-S  528,787  52?,37l 

Grand  Total  7,327,570  7, 1 3?,  1 55 

NOTE:  Part  run  adv.  include:  Herald-m 
l?80— 3,715,278  (5?,882).  ITS?— 3,583,254  (83,- 
III).  Herald-S  IT80— 1 .7T3.0IS  (110,508). 
ITS?— 1,830,45?  (142,542). 

MIDDLETOWN,  N.  Y. 


Daily  Record-m .  535,51? 

Times-Herald-e  512,4?? 

Grand  Total  1,048,018 


NOTE:  Record  Evening  publishes  5  days 
a  week  only.  Part  run  adv.  include:  Daily 
Record-m  l?80— 535,51?  (37,388). 


MILWAUKEE.  WIS. 

Sentinel-m  .  1,343,828  1,227,181 

•Sentinel-S  338,23?  351,708 

Journal-#  .  3,514, l?0  3,310,884 

tJournal-S  .  1,888,147  I,??3,I78 

Grand  Total  .  7,080.404  8,882,?07 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,875,042  1,882,574 

Star-e  .  2,82I,?SI  2,401,404 

(Tribune-S  .  I,43?,3?7  1,357,038 

Grand  Total  .  5,738,3?0  5,421,014 

NOTE:  Part  run  adv.  include:  l?80 — 2,- 
82I,?5I  (I33,2?S).  ITS?— 2,401,404  (108,285). 


•|?80  ITS? 
MODESTO,  CALIF. 

Bee-e  .  722,055  875,878 

§Bee-S  .  235,283  243,7?2 

Grand  Total  .  ?57,3I8  TIT, 870 

NOTE:  Bee  Evening  publishes  5  days  a 
week  only. 

MONTREAL.  CANADA 

(•Star-e  .  2,847.?80  3,001,885 

Gaie«e-m  .  1,547,703  1, 8??  ,043 

La  Prassa-e  .  2,814,237  2,?5I,808 

La  Patrie-S  .  183,548  210.252 

Le  Petit  Journal-S  .  274,075  301,284 

Grand  Total  .  7,847,523  8,184,252 

NOTE:  (*)  includes  WEEKEND  MAGA¬ 
ZINE  linage. 

MUNCIE.  IND. 

Press-e  .  8??,  1 18  824,384 

Star-m  .  882,?83  885,427 

••Star-S  .  305,013  323,20? 

Grand  Total  .  2,087,0?4  2,013,000 

NASHVILLE.  TENN. 

Banner-e  .  1,520,887  1,420,788 

Tennessean-m  .  1,505,447  l,50?,534 

Tennessean-S  .  773,338  788,531 

Grand  Total  .  3,7??,850  3,718,833 

NEW  HAVEN.  CONN. 

Journal  Couriar-m .  537,828  420,7?7 

Register-#  .  1,723,085  1,585,087 

••Register-S  813,027  770,884 

Grand  Total  3,073,720  2,758,528 

NEW  LONDON.  CONN. 

Day-e  .  I,08?,784  ?85,3I4 

NEW  ORLEANS.  LA. 

Hmes-Picayune-m  .  2,?78.?I4  2.?S4,8IB 

t*Times-Picayune-S  1,187,552  I,I40,?43 
States  ft  Item-e  .  1,538,305  1,512,333 

Grand  Total  .  5,700,771  5,807,8?4 

NEW  YORK.  N.  Y. 

Hmes-m  .  2,885,710  2,371,838 

Times-S  .  3,404,087  3,2?3,3I3 

Herald  Tribunc-m  .  I,022,?I2  ?5I,328 

(Herald  Tribune-S  .  ?2S,0?4  ?I7,I07 

Mirror-m  .  827,757  885,184 

Mirror-S  .  441,031  485,073 

News-m  .  1,780,238  1,551,152 

News-S  .  2,155,451  2,127,427 

Journal  American-#  ...  1,083,388  1,047,178 
•Journal  American-S  .  40?,03?  458,25? 

Post-e  .  1,148,488  1,132,388 

Post-S  .  152,143  125,504 

World  Telegram 

ft  Sun-e  .  1,408,234  l,282,??7 

Grand  Total  . 17,381,508  18,588,524 

NOTE:  Post  Evening  publishes  5  days  a 
week  only. 

NOTE:  Part  run  adv.  include:  Mirror-m 
IT80— 827,757  (I73,i85).  I?5?— 885,184  (l?8,- 
584).  Mirror-S  IT80— 441,031  (171,253).  ITS? 
—485,073  (I3?,3?4).  Naws-m  IT80-1, 780,238 
(834,721).  ITS?— 1,551,152  (7l?,88e).  News-S 
I?80-^,I55,45I  (l,527,?48).  ITS?— 2, 127,427 

(1,527,078).  Journal-American-e  l?80 — I,- 
083,388  (138,783),  ITS?— 1,047,178  (I43,?8?). 
Journal-American-S  IT80— 40?,035  (?2,720), 
l?5?— 458,25?  (I0?,828).  World  Tel.  ft  Sun-e 
IT80— 1,408.234  (  285,750).  ITS?— 1 ,282,??7 
(233, STS).  Split  run  adv.  include:  News-m 
43,770;  News-S  174,858. 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  ...  1,818.78?  1,820,200 
§Long  Island  Press-S  .  877,113  881,013 

Grand  Total  .  2,2?3.882  2,281,213 

NEWPORT  NEWS.  VA. 

Press-m  .  I,3I?,880  l,272,2?8 

§Press-S  .  488,853  5I2.2T8 

Times-Herald-e  I.I8?,330  1,113,404 

Grand  Total  .  2.??5,883  2,8?7.??8 

NIAGARA  FALLS,  N.  Y. 

Gazette-#  .  I,ll?.722  1,038,113 

••Gaiette-S  .  245,787  234,772 

Grand  Total  .  1,385,50?  1,272,885 

NORFOLK,  VA. 
Ledger-Dispatch  ft 

Portsmouth  Star-a  ...  i,?8l.528  2,013.572 

Virginian-Pilot-m  .  2,214,78?  2,188,28? 

(Virginian-Pilot  ft 

Portsmouth  Star-S  ...  1,128,27?  T87.T44 

Grand  Total  .  5,302.5?4  5.I8?,805 

NOTE:  Part  run  adv,  include:  Ledger- 
Dispatch  ft  Portsmouth-Star-e  IT80 — l,?8l,- 
528  (413,588).  ITS?— 2,013,572  (458,040).  Vh-- 

EDITOR  & 


ginian-Pilot-m  I?80-2,2I4.78?  (280.TT4). 

ITS?— 2,188,28?  (30T.87I).  Virginian-Pilot  ft 
Portsmouth  Star-S  I ?80— 1,128,27?  (23?,572). 
|?S?_987,?44  (257,01?). 


•IT80  ITS? 
•OAKLAND.  CALIF. 


Tribune-#  .  2,0?8.338  1,827.812 

ITribune-S  .  T32.84I  TII.eOS 

Grand  Total  .  3,030,?77  2,73?,8I7 

NOTE:  Part  run  adv.  include:  Tribune-# 

IT80— 2.0T8.338  (I04,?2?). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,174,44?  I, I??, 888 

Oklahoman-S  .  58?,  172  815.588 

Times-e  .  1,344,184  1,353,157 

Grand  Total  .  3,107,805  3.I88.5T3 

NOTE:  Part  run  adv.  include:  Times-e 

I?80-I.344,I84  (I84.T8S).  ITS?— 1,353,157 

(185,750). 


OMAHA.  NEBR. 

(World-Herald 

(See  Note)  .  1,452,80?  1,328,542 

(World-Herald-S  .  ?S3,43?  ?37,2I0 

Grand  Total  .  2,408,048  2,285,752 

NOTE:  (World-Herald  sold  in  combina¬ 

tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 


ORLANDO.  FLA. 

Star-e  .  2,03?.4I8  2,032,?07 

Sentinel-m  .  2,03?,4I8  2,032,?07 

Sentinel-S  .  1,184,238  T03.58? 

Grand  Total  .  5,283,074  4.T8T.403 

NOTE:  Part  run  adv.  include:  IT80— 7?2,- 
840.  ITS?— 750,524. 


OWENSBORO,  KY. 

Messenger  ft  Inquirer-d  775,542  782,225 

••Messenger  ft 

Inquirer-S  .  255,833  280,171 

Grand  Total  .  1,031,375  l,082.3?8 


PASADENA,  CALIF. 

Star-News-e  .  1,247,57?  1,314,587 

§lndependant- 

Star  News-S  .  502.5T3  513,58? 

Independent-m  .  1.182,784  1,288,002 

Grand  Total  .  2.TI2.T38  3,114,158 


PAWTUCKETT,  R.  I. 

Times-e  .  T55.I33  ?48,??0 


PEORIA.  ILL. 

Journal  Star  (See  Note)  I.458.TI8  1,348,104 
iJournal  Star-S .  55T.I52  523,333 

Grand  Total  .  2,018,088  I.88T.437 

NOTE:  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal  Star 
Evening — is  shown. 


PHILADELPHIA,  PA. 

Bulletin-e  .  2,388,147  2,228,774 

(•Bulletin-S  .  885.106  T04.788 

Inquirer-m  .  2.0T8.503  I.T48.058 

Inquirer-S  .  I.T04.TT7  I.8T3.I0? 

News-e  .  1,001,888  742,41? 

Grand  Total  .  8,258,841  7,717,148 

NOTE:  Part  run  adv.  include:  Inquirer-m 
IT80— 2.0T8.503  (28,170).  I?5?— I.?48,0S8  (32,- 
?54). 


PHOENIX.  ARIZ. 

Republic-m  .  2.78?,I37  2,5I7.?07 

(Republic-S  .  I,0?8,38?  I,022.2?7 

Gaietta-e  .  2,818,488  2,451, ?23 

Grand  Total  .  8,703,?72  5,??2,I27 


PITTSBURGH,  PA. 

Post-Gai.  ft  Sun-Tel.-m  I.4T0.088  1,245,772 
•Post-Gai.  ft  Sun-Tel.-S  47S.8T0  4I5.U3 

Press-e  .  2,0?0,837  I,?I4,204 

Press-S  .  I,252,?47  1,082.454 

un-Telagraph-a  .  755,085 

Grand  Total  .  5,30?.340  5,3?3.I78 

NOTE:  (•)  Post-Gazette  and  Sun-Tele¬ 
graph,  merged  effective  with  the  April 
25th  IT80  issue. 

(••)  The  following  newspapers  on  strike: 
Post-Gazette  Morning  May  25;  Press  Sun¬ 
day  and  Sun-Telegraph  Sunday  May  24, 
ITS?. 

(Continued  on  page  55) 
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Linage 
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•1940  ••1959 

•PORTLAND,  ORE. 

OrtgonUn-m  .  1,714,395  1,811,494 

(•OcegonUn-S  .  881,885  1,005,712 

Ortgon  Journal-*  .  1,145,444  1,234,243 

tOreqon  Journal-S  ....  421,304  511,072 

Grand  Total  .  4,145,228  4,542,721 

POUGHKEEPSIE,  N.  Y. 

N*w  Yorkar-*  .  984,785  929,772 

••New  York*f-S  .  479,451  434,149 

Grand  Total  .  1,444,234  1,343,941 

PROVIDENCE,  R.  I. 

Bulletin-*  .  1,854,074  1,772,707 

Journal-en  .  1,307,310  1,187,955 

f  Journal-S  .  1,031,790  1,070,494 

Grand  Total  .  4,195,174  4,031,354 

READING,  PA. 

EagI*  (5**  Not*)  .  I.3I4.43I  1,155,459 

SE»gle-S  .  345,049  244,094 

Grand  Total  .  1,459,480  1,421,555 

NOTE:  EagI*  Evtning  and  Timas  Morn¬ 
ing  sold  in  combination.  Linag*  of  on* 
ediiton  (EagI*  Ev*ning)  is  shown. 

RICHMOND,  VA. 

N*ws  Lead*r-e  .  1.898,335  1,744,451 

Timas  Dispatch-m  .  1,444,151  1,494,824 

(Timas  Dispatch-S  .  1,103,445  1,113,458 

Grand  Total  .  4.448.151  4,374.935 

RIVERSIDE,  CALIF. 
Press-Entarpris* 

($**  Not*)  .  1,344,748  1,274,491 

fPr*ss-Ent*rpris*-S  _  381,149  392,257 

Grand  Total  .  1,727,917  1,448.948 

NOTE:  Prass-Entarpris*  Morning  t  Eva- 
nlng  sold  only  in  combination,  ^a  Full- 
Bun  Linag*  shown  abov*  is  that  of  only 
on*  adition  (Pr*ss-Ent*rpris*-Morninq). 
Part  run  adv.  includa:  Prass-Entarpris*  1940 
-1,344,748  (34,840).  1959—1.274,491  (55,- 
323). 


ROANOKE,  VA. 

Timai-m  .  1,093.745  1,083,749 

5Timai-S  .  444,133  438,115 

World-Naws-a  .  1,114,448  1,049,909 

Grand  Total  .  2,452,344  2,591,773 

ROCHESTER,  N.  Y. 

Damocrat  4  Chronicl*-m  1,729,159  1,709,201 
(Damocrat  4 

Chronicla-S  .  1,052,415  1,048,943 

rimas-Union-a  .  2,142,740  2,048,459 

Grand  Total  .  4,944, 5}4  4.824,423 

ROCKFORD,  ILL. 

Star  (Sa*  Not*)  .  1,224,273  1,229,848 

5Mf-S  .  411.345  555,278 

Grand  Total  .  1,835,438  1,785,144 

NOTE:  Star  Morning  and  Ragistar- 
Bapublic  Evening  sold  in  combination. 
Linag*  of  only  on*  adition— Star  Morning 
—is  shown.  Star  Morning  published  five 
weak  days  only,  excluding  Monday. 


SACRAMENTO,  CALIF. 

•••-a  .  2,324,128  1,974,343 

SSaa-S  .  491,344  520,024 

Union-m  .  739,984  428,479 

••Unio.n-S  .  399,450  382,178 

Grand  Total  .  4,157,110  3,507,224 

NOTE:  Union  Morning  publishes  5  days 
a  week  only. 

ST.  LOUIS,  MO. 

Glob*-Democrat-m  ...  1,422,885  On  Strike 
(•Globa-Damocrat-S  .  .  404,430  On  Strike 

fost-Dispatch-a  .  2,394,304  2,889,981 

§Po*t.Dispatch-S  .  1,402,241  1,858,794 

Grand  Total  .  4,024,040  4,748.775 

NOTE:  Part  run  adv.  include:  Globa- 
D*mocrat-m  1940—1,422,885  (251,407). 

(•)  Globa-Damocrat  on  Strik*  May  I 
through  May  31,  1959. 


1940  •1959 

ST.  PAUL.  MINN. 

Pioneer  Pr*st-m  .  1,317,775  1,205,755 

•Pioneer  Pr*si-S  .  1,007,359  1,078,594 

Dispatch-*  .  2,034,542  1,891,428 

Grand  Total  .  4,341,494  4,175,777 

NOTE:  Part  run  adv.  include:  1940— 
2,034,542  (182,421).  1959— l,89K428  (142,- 
047). 

ST.  PETERSIURG,  FLA. 

Indapandant-a .  444,054  411,952 

••lnd*p*nd*nt-S  .  317,220  335,523 

Tim*s-m  .  2,312,594  2,349,344 

§Tim*s-S  .  840,014  924,512 

Grand  Total  .  4,135,882  4,241,331 

NOTE:  Indapandant  Evening  publishes  5 
days  a  weak  only. 

SALEM.  ORE. 

Capital  Journal-*  ....  1,073,349  1,039,722 

Oregon  Statasman-m  . .  898,454  874,249 

••Oregon  Stat*iman-S  .  288,835  287,423 

Grand  Total  .  2,240,840  2,201,594 

•SAN  ANTONIO,  TEXAS 

Expr*ss-m  .  1,341,299  1,278,141 

(Exprass-Naws-S  .  889,973  851,947 

Exprass-Naws  (Sat)  ....  388,351  387,244 

Naws-e  .  1,440,877  1,415,080 

Light-*  .  1,779,079  1,799,047 

•Light-S  .  882,444  855,838 

Grand  Total  .  4,942,025  4,787,319 

NOTE:  News  Evening  publishes  5  days 
a  weak  only.  Express  Morning  publishes  5 
days  a  week  only. 

•SAN  DIEGO,  CALIF. 

Union-m  .  1,840.534  1,834,222 

(Union-s  .  1,212,884  1,099,948 

•Tribune-*  .  2,421,343  2,471,918 

Grand  Total  .  5,494,783  5,404,088 

•SAN  FRANCISCO,  CALIF. 

Chronicl*-m  .  1,598,055  1,347,512 

(Chronicla-S  .  840,010  800,797 

Examinar-m  .  2,225,912  1,990,334 

•Examin*r-S  .  1,157,424  1,123,528 

Call-Bulletin-*  .  831,595 

Naws-a .  414,259 

N*ws-Call-Bull*tin-e  ..  1,150,3^  . 

Grand  Total  .  4,971,998  4,728,025 

NOTE:  Part  run  adv.  include:  Cbronicla- 
m  1940—1.598,055  (  35,249).  1959—1,347,512 
(49,792).  Chronicla-S  1940  840,010  (9,400). 
1959—800,797. 


•SAN  JOSE.  CALIF. 

M*rcury-m  .  2,025,112 

Naws-a  .  2,020,073 

§M*rcury-N*ws-S  .  784,548 


•1940 

STOCKTON.  CALIF. 


•1940 

WICHITA,  KANSAS 


Racord-a  .  1,521,307  1,445,254  Baacon-a  .  991,331  1,003,817 


•B*acon-S  .  304,535 

•SYRACUSE.  N.  Y.  Eagl*-m  .  1,510,411  I.4M2S5 

Harald-Journal-a  .  1,835,450  1,714,935  Eagla-a  .  1,292,945,  1,193,928 

{•Harald-Amarican-S  .  444,753  727,374  (Eagl*-S  .  529,029  554,940 

Post-Standard-m .  1,103,412  1,085,539  -  - 

(Post-Standard-S  .  444,751  447,308  Grand  Tptal  .  4,428,271  4,779,495 

Grand  Total  .  4.048,544  3,995,158  WINSTON-SALEM.  N.  C. 

eraroua  wacm  <S**  Not*)  ...  1,153,979  1,179,898 

TACOMA.  WASH.  Journal  E  S*ntin*l-S  .. .  527,028  444,515 

Naws-Tribuna-a  .  1,582,135  1,479,547  -  - 

N*ws-Tribun*-S  .  484,058  514,488  Grand  Total  .  1,481,007  1,444.413 

-  -  NOTE:  Th*  Journal  Morning  and  Santinal 

Grand  Total  .  2,048,193  1,994,055  Evening  ar*  sold  in  combination.  Linag* 

of  on*  edition  (Journal  Morning)  is  shown. 

TAMPA.  FLA. 

Tribun*-m  .  2,297,202  2,044,124  •WORCESTER,  MASS. 

(Tribun*-S  .  1,027,952  1,021,203  T*l*gram-S  494,904  484,148 

••Timas-a  .  891,753  850,174  T*legram-m  987,498  918974 

-  Gax*tt*-e  .  1.391,425  1,229,084 

Grand  Total  .  4,214,907  3,917,503  - 

Grand  Total  .  3,075,827 

TOLEDO.  OHIO 

rmas-m  .  713,304  451,105  YOUNGSTOWN.  OHIG 

Blada-a  .  2,034,288  1,983,932  Vindicator-*  .  1,783,237 

Blad*-S  .  1,014.730  1,085,182  §Vindicator-S  .  1,004,895 

Grand  Total  .  3,744,324  3,720,219  Grand  Total  .  2,788,132 

NOTE:  Timas  Morning  publishes  5  days 
a  weak  only.  _ 

TORONTO.  CANADA  ADVERTISING 

Glob*  &  Mail-m  .  1,734,784  1,783,927  LINAGE  SERVH 

(•Talagram-a  .  2,544,533  2,731,182 

Star-e  .  2,795,212  2,995,527  *19^0 

***'■■*  .  BLUEFIELD,  W.  VA. 

Grand  Total  .  7.194,102  7,423,188  Telagraph-m  .  502,109 

NOTE:  (•)  Includa*  Weekend  Magaiin*  •T*l*graph-S  .  234,039 

linag*.  - 

Part  run  adv.  include:  Telaqram-a  1940  Grand  Total  738,148 

—2,544,533  (  41,909).  1959—2,731,182  (  52.-  •Includes  FAMILY  WEEKLY  4! 

124).  (1940);  45,148  lines  (1959).  NC 

gram-S  sold  in  combination  w 
TRENTON,  N.  J.  Naws-a. 

Evening  Times-a  .  1,145,444  1,202,442  /-miiuaiA  c  r> 

••Timas  Adv*rtis*r-S  ..  537,388  492,552  COLUMBIA.  5.  C. 

Tr*ntonian-m  .  872,794  808,743  Stat*-m  .  970,974 

-  -  •Stata-S  .  553,313 

Grand  Total  .  2,575,830  2,503,737  Racord-a  .  734,814 

NOTE:  Timas  Evening  publishes  5  days  a  - 

weak  only.  Grand  Total  . 2,241.101 

•Includes  AMERICAN  WEEK 

TROY,  N.  Y.  lines  (1940);  35,444  lines  (1959). 

Record  (Sa*  Not*)  ..  1,075,840  1,144,389  lakaacTniana  u  v 

NOTE:  Record  Morning  and  Timas-  JAMESTOWN.  N.  T. 

Record  Evening  sold  in  combination.  Lin-  Post-Journal-*  1072.133 

age  of  on*  edition  (Record  Morning)  is  Includes  FAMILY  WEEKLY  3! 

shown.  (1940). 

TULSA.  OKLA.  LAS  VEGAS.  NEV. 

Trlbuna-a  1.735,437  1.715,510  Nevada  Sun-m  984,599 

World-m  .  1,725,923  1,744.074  Nevada  Sun-S  204,425 

World-S  .  439,227  484,080  - 

_  Grand  Total  .  1,193,024 

Grand  Total  4,100,787  4,145,444  _ 

MONROE,  LA. 

UNION  CITY.  N.  J.  World-m  830.824 

Hudson  Dispatch-m  947,749  908,541  World-S  .  324  088 

New*-Star-e  .  827,059 

UTICA,  N.  Y.  _  _  : — — — 


Grand  Total .  4,831,753  . 

NOTE:  •  All  newspapers  on  strike  all  of 
May  1959. 

NOTE:  Part  run  adv.  includa:  Mercury-m 
1940—2,025,112  (  38.931).  News-*  1948-2,- 
320,073  (38.931). 

SAN  RAFAEL.  CALIF. 
lnd*p*nd*nt-Journal-e  1,001,231  954,548 

SCHENECTADY,  N.  Y. 

Gai*tt*-m  .  1,251,812  1,240,379 

••Union  Star-*  .  913,213  854,947 

Grand  Total  .  2,145,025  2,095,344 

SCRANTON.  PA. 

Tim**-*  .  1,083,937  1,132,845 

•SEATTLE,  WASH. 

Post-Intelligencar-m  ..  1,328,598  1,324,309 
•Post-lnt*lliganc*r-S  ..  540,445  412,378 

Times-*  .  2,144,138  2,040,032 

Hmas-S  .  821,204  837,123 


Grand  Total  .  3,075,827  2,832,208 

YOUNGSTOWN,  OHIO 

Vindicator-*  .  1,783,237  1,587,240 

§Vindicator-S  .  1,004,895  1,044,401 

Grand  Total  .  2,788,132  2,431,441 


ADVERTISING 
LINAGE  SERVICE 

•1940  1959 

BLUEFIELD.  W.  VA. 

Tel*graph-m  .  502,109  451.457 

•T*l*graph-S  .  234,039  212,244 

Grand  Total  738,148  443  903 

•Includes  FAMILY  WEEKLY  45  414  lines 
(1940);  45,148  lines  (1959).  NOTE:  Tele- 
gram-S  sold  in  combination  with  Sunsat 
Naws-a. 

COLUMBIA.  S.  C. 

Stat*-m  .  970,974  1,017.947 

•Stat*-S  .  553,313  530,219 

Racord-a  .  734,814  792,843 

Grand  Total  .  2,241  101  2,341,009 

•Includes  AMERICAN  WEEKLY  23,159 
lines  (1940);  35,444  lines  (1959). 

JAMESTOWN.  N.  Y. 

Post-Journal-*  1072.133  954.774 

Includes  FAMILY  WEEKLY  35,021  lines 
(1940). 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  984,599  850  311 

Nevada  Sun-S  204.425  177,819 

Grand  Total  .  1,193,024  1,028,130 

MONROE,  LA. 


Pr*ss-m  . 

Grand  Total 


WASHINGTON,  D.  C. 


(Star-S  .  1,224,307 

Grand  Total  .  9,589,455 

WATER3URY,  CONN. 
American-*  .  1,398,490 


Grand  Total  .  4,874,405  4,835,842  .  1,841,480  1,484,294 


SHREVEPORT,  LA. 

Journal-*  .  1,117,090  1,142,283 

nm*s-m  . 1,334,515  1,404,532 

Tim*»-S  .  522.423  543,384 

Grand  Total  .  2,974,028  3,110,201 

SOUTH  BEND.  IND. 

Tribuna-a  .  1,433,700  1,543,874 

Tribun*-S  .  498,547  712,493 

Grand  Total  .  2,332,247  2,274,549 

•SPOKANE,  WASH. 

Spok*sman-R*vi*w-m  892,891  894,778 

fSpok*sman-R*vi*w-S  .  584,401  559,994 

Chronicle-*  .  1,095,521  1,037,354 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaronack  Times-*  823,455 

Mount  Vernon  Argus-a  939,335 
New  Rochelle 

Standard-Star-*  .  1,035,344 

Ossining  Citiian- 

Ragistar-a  .  818,132 

Paakskill  Star-*  .  725,527 

Port  Chaster  Itam-a  947.432 

Tarrytown  Naws-a  .  794,304 

Yonkers  Herald 

Statesman-*  .  1,051,904 

Whit*  Plains  Raportar 

Dispatch-*  .  1,184,319 

Rockland  Journal 
Naws-a  .  478,779 


Grand  Total .  2,572,813  2,492,130  Grand  Total  .  9,022,755  7,995,591 


World-m  . 

.  830.824 

800,248 

908,541 

World-S  . 

.  324  088 

324,127 

Naws-Star-a  . 

.  827,059 

739,157 

1,102,774 

Grand  Total  . 

.  1,983,971 

1,843,552 

392,229 

1,355,877 

NEW  YORK.  N.  Y. 

El  Diario  Da  Nuava 

2,850,880 

York-m 

284,054 

259,232 

El  Diario  Da  Nuava 

York-S 

48,734 

48,730 

1,243,973 

2,919,714 

Grand  Total  . 

.  352,792 

327,942 

1,240,410 

2,794,904 

NORWALK, 

,  CONN. 

1,223,494 

Norwalk  Hour-*  . 

.  1,049,175 

1,008.727 

9,424,497 

PATERSON.  N.  J. 

Call-m  . 

.  895,734 

941.375 

Naws-a  . 

.  1,131,149 

1,197,820 

'471  >24 

Grand  Total  . 

2,024,905 

2,139,195 

1,484,294 

QUINCY, 

MASS. 

Patriot  Ledger-*  . 

.  921,881 

871,353 

SCRANTON.  PA. 

770.153 

Tribun«>«n  . 

. .  503.484 

527.555 

943,400 

•Scrantonian-S  . 

.  344,847 

442.793 

979,328 

Grand  Total  . 

.  870,331 

990.348 

•Includes  PARADE 

53,739  lines  (1940); 

754,543 

45,498  lines  (1959). 

454,238 

954,739 

WILKES-BARRE.  PA. 

757,958 

R*cord-m  . 

, .  430,583 

754,384 

Timas-Laadar-a  . 

..  1,102,472 

1,138.534 

1,021,830 

•Ind*p*nd*nt-S . . 

..  424,085 

499,053 

1,157,402 

Grand  Total  . 

.  2.359.340 

2,591.971 

•Includes  FAMILY  WEEKLY  45,414  lines 

(1940);  45,148  lines  (1959). 

7,995,591 

{Continued  on  page 
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FIGURES  SUPPUED 
BY  PUBLISHERS 


‘1940 

ABERDEEN.  S.  D. 

1959 

Americen-News-e  ... 

. .  374,570 

351,494 

Am*rican-N*w$-S  ... 

143,702 

170,488 

Grand  Total  . 

..  538,272 

522,382 

ALTOONA,  PA. 

Mirror-*  .  I,II4,?42  1,135,218 


APPLITON-NIENAH-MfNASHA,  WIS. 


Post-Cr*scent-e  . 

.  1,554,072 

1,480,454 

BATTLE  CREEK,  MICH. 

Enquirer  S  News-e  . . . 
Enquirer  &  News-S  _ 

1,044,394 
.  274,814 

1,085,547 

294,317 

Grand  Tofal  . . 

.  1,319,212 

1,381,884 

BURLINGTON,  VT. 

Free  Pre$$-m  . 

842,491 

834,058 

CANTON. 

OHIO 

Repository-*  . 

R*pository-S  . 

1,919,022 
.  830,774 

1,724,144 

832.090 

Grand  Total  . 

,  2,749,794 

2,558,234 

CAR>ONDALf<HERtlN-MUCPHYSIORO, 

ILL. 

Southern  lllinoiian-e  ..  504,184  444,544 
Southern  Mlinoisan-S  ..  129,108  108,494 


Grand  Total  .  435,292  555,240 

CHAMPAIGN-URRANA,  ILL. 


Courier-*  . 

704.884 

591,344 

Courier-S  . 

298,114 

249,394 

Grand  Total  .... 

....  1,003,002 

840,742 

CHILLICOTHE,  OHIO 

Gaiett*-e  . 

....  732,117 

724,058 

DAVENPORT.  IOWA 

Times-*  . 

....  1,257,340 

1,159.522 

D*mocrat-S  . 

....  441,840 

398,704 

D*mocrat-d  . 

. . . .  933,474 

884,802 

Grand  Total  .... 

....  2,452,874 

2,445,030 

DAYTONA 

BEACH.  FLA. 

News-*  . 

....  1,081,451 

824.041 

N*ws-Journal-S  . . . 

....  314.241 

243,544 

Journal-m  . 

....  940.705 

784,991 

Grand  Total  .... 

....  2,354,597 

1,852,594 

DECATUR.  ILL. 

Herald  t  Review-me  ..  1,088,052 

1,014,078 

Herald  h  R*vi*w-S 

. . .  379,344 

412,972 

Grand  Total  . . . . 

....  1.447,394 

1.429,050 

Does  not  include 

FAMILY  WEEKLY. 

EAST  ST. 

LOUIS.  ILL. 

Journal-*  . 

. . . .  523,545 

525,009 

Journal-S  . 

. .  .  253,742 

228,900 

Grand  Total  . . . . 

....  777,307 

753,909 

GRAND  FORKS.  N.  D. 

H*rald-eS  . 

....  488,248 

703,724 

GREENWICH.  CONN. 

Tim*-*  . 

....  534,912 

579,880 

HAVERHILL.  MASS. 

Gazette-*  . 

....  545,594 

437,134 

HUNTINGTON,  W.  VA. 

Advertiser-*  .  1,049,984  1,028,424 

Herald-Oispatch-m  ....  1.048,842  1,053,325 
*H*rald.Adv*rtis*r-S  ..  374,223  381,443 


Grand  Total  .  2,473,051  2,443,392 

*lnclud*s  AMERICAN  WEEKLY  22,991 
lines  (1940);  34,972  lines  (1959). 

HYANNIS,  MASS. 

Cap*  Cod  Standard- 
Times-*  .  432,744  597,344 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  ...  1,173,348  1,104,229 
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1940  *1959 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-* .  413,823  493,405 

Tri-City  H*rald-S  .  177,191  134,491 


Grand  Total  .  791,014  428,094 

Does  not  include  FAMILY  WEEKLY. 

KINGSTON.  N.  Y. 

Freeman-e  .  834,288  777,474 

LINCOLN,  NEBR. 

Star-m  .  1,127,028  1,077,552 

Journal-*  .  1,098,720  1,004,904 

*Journal  &  Star-S  .  242,780  297,570 


Grand  Total  2,488,528  2,380,028 

‘Includes  PARADE  53,041  lines  (1940); 
45,017  lines  (1959). 

LOCKPORT,  N.  Y. 

Union-Sun  &  Journal-*. .  547,392  532,910 

MADISON,  WIS. 

Capital  Times-e  .  1,348,808  1,230,348 

State  Joumal-m  .  1,372,399  1,288,451 

State  Journal-S  .  515,544  552,004 


Grand  Total  .  3,254,771  3,071,005 

‘Includes  PARADE  54,740  lines  (1940); 
45,023  lines  (1959). 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-a  .  1,041,558  981,940 

Dispatch-e  .  1,197,434  1,035,244 


MONTGOMERY,  ALA. 

Advertiser-m  .  1,020,892  973,484 

Advertiser-S  .  455,434  378,224 

Journal-*  .  1,033,044  947,842 


Grand  Total  .  2,509,374  2,319,722 

NEW  BEDFORD,  MASS. 

Standard-Times-*  .  954,492  903,894 

Standard-Times-S  .  315,303  298,439 

Grand  Total  1,249,795  1,202,335 

Includes  PARADE  53,041  lines  (1940); 
45,017  lines  (1959). 

NORRISTOWN,  PA. 

Times-H*rald-e  .  780,109  748,972 

NORTH  PLATTE.  NEBR. 

Telegraph-Bulletin-e  ...  413,130  530,390 

OGDEN,  UTAH 

Standard-Examiner-*  . .  987,040  789,972 

Standard-Esaminer-S  354,512  244,871 


Grand  Total  .  1.343,552  1,054,843 

Includes  FAMILY  WEEKLY  44,870  lines 
(1940):  45,373  lines  (1959). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  543,947  554,940 

News-Herald-a  447,754  444,817 


Grand  Total  991,703  1,001,777 

PADUCAH,  KY. 

Sun-Democrat-e  .  743,532  713,202 

Sun-Democrat-S  .  285,934  280,798 


Grand  Total  1,049,448  994,000 

Includes  FAMILY  WEEKLY  45,108  lines 
(1940);  44,948  lines  (1959). 

PASSAIC-CLIFTON,  N.  J. 


Harald-Naws^a  . 

1,200,758 

1.144,494 

PINE  BLUFF, 

,  ARK. 

488,294 

180,320 

431,442 

172,740 

‘Commercial-S  . 

Grand  Total  .  848,414 

‘Does  not  include  44,854  lines 
WEEKLY. 

804,202 

FAMILY 

PITTSFIELD. 

MASS. 

Berkshire  Eagle-* . 

1,158,948 

1,049,250 

POTTSTOWN.  PA. 

Mercury-m  . 

872,732 

834,248 

QUINCY, 

Harald‘Wh!g>t  . 

Herald-Whig-S  . 

ILL. 

599,434 

237,944 

414,430 

248,122 

Grand  Total  . 

837,578 

844,752 

RAPID  CITY 

,  S.  D. 

Journal-d  . 

Journal-S  . 

594,544 

218,022 

427,404 

181,524 

Grand  Total  . 

812,588 

809,130 

1940 

‘1959 

SALISBURY, 

N.  C. 

Salisbury  Post-*  . 

559,020 

544,230 

Salisbury  Post-S  . 

209,004 

179,394 

Grand  Total  . 

748,024 

745,424 

SIOUX  FALLS.  S.  D. 

Argus-L*ad*r-e  . 

775,348 

725,508 

Argus-L*ad*r-S  . 

305,018 

329,224 

Grand  Total  . 

1,080,344 

1,054,732 

SUPERIOR, 

WIS. 

Telegram-e  . 

588,294 

577,724 

TUCSON, 

ARIZ. 

Star-m . . 

1,745,934 

1,413,710 

Star-S  . 

452,925 

403,228 

Citiien-e  . 

2,007,459 

1,825,001 

Grand  Total  . 

4,204,520 

3,841,939 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,383,184  1,250,354 

WILMINGTON,  DEL. 

News-Journal-me  .  1,771,593  1,719,402 

WOONSOCKET,  R.  I. 
Woonsbeket  Call-*  ....  831,715  744,409 

CANADA 
CALGARY,  ALTA. 

Herald-*  .  1,874,159  2,003,914 

EDMONTON,  ALTA. 

Journal-*  .  1,797,703  1,992,890 

HAMILTON,  ONT. 

Spectator-*  .  2,344,910  2,478,420 

KITCHENER-WATERLOO,  ONT. 

Record-*  .  1,411,450  1,371,187 

MEDICINE  HAT,  ALTA. 

News-e  .  599,942  593,982 

NORTH  BAY,  ONT. 

NuggeH-e  .  751,505  722,484 

OTTAWA,  ONT. 

Citlien-e  .  1,925,233  1,912,559 

Includes  WEEKEND  MAGAZINE  & 
COMIC  Section. 

TROIS  RIVIERES,  QUE. 

LeNouvelliste-e .  908,487  734,441 

VANCOUVER,  B.  C. 

Sun-*  .  2,518,458  2,930,498 

Province-m  .  1,284,025  1,544,484 

Includes  WEEKEND  MAGAZINE  104,042 
lines  (1940);  128,570  lines  (1959).  PR  37,474 
lines  (1940). 


Lundgren  Named 
Adv.  Director 

Rockford,  Ill. 

Two  promotions  in  the  adver¬ 
tising  department  of  the  Rock¬ 
ford  Morning  Star  and  Regis- 
ter-Rejmblic  were  announced 
this  week  by  Publisher  E.  Ken¬ 
neth  Todd. 

Richard  G.  Lundgren,  retail 
advertising  manager,  will  be¬ 
come  advertising  director,  a  new 
post  which  includes  direction  of 
retail,  national,  and  classified. 

Kenneth  J.  Nattrass,  classi¬ 
fied  advertising  manager,  will 

EDITOR  at 


become  assistant  advertising  di¬ 
rector. 

Mr.  Lundgren  started  his 
newspaper  experience  as  a  mes¬ 
senger  in  the  dispatch  depart¬ 
ment  of  the  Daily  Republic  upon 
graduation  from  Rockford  High 
School  in  1929.  He  resigned  to 
attend  the  University  of  Illinois 
in  1930.  In  1934  he  joined  the 
retail  ad  staff. 

Mr.  Nattrass  began  work  as 
a  classified  advertising  salesman 
on  the  Register-Gazette  in  1926. 

• 

Hassett  Heatls  Up 
Retail  Ad  Dept. 

Chicago 

Appointment  of  Paul  J.  Has- 
.sett,  retail  advertising  manager 
of  the  Chicago  Sun-Times,  as 
manager  of  a  combined  Sun- 
Times  and  Chicago  Daily  News 
retail  advertising  department 
was  announced  here  by  L.  T. 
Knott,  vicepresident-advertising. 
Newspaper  Division  of  Field 
Enterprises,  Inc. 


Henderson 

The  retail  department  consoli¬ 
dation  will  take  effect  on  July 
15.  Mr.  Hassett  has  been  en¬ 
gaged  in  advertising  sales  for 
Chicago  newspapers  since  1928 
and  has  been  manager  of  retail 
advertising  for  the  Sun-Times 
since  1952. 

Mr.  Knott  also  announced  the 
appointment  of  Robert  C.  Hen¬ 
derson  to  the  newly  created  post 
of  sales  manager  for  display 
advertising  for  both  the  Sun- 
Times  and  Daily  News.  Mr. 
Henderson  has  been  sales  man¬ 
ager  of  general  advertising. 

LeRoy  G.  Tabbert,  who  has 
been  retail  advertising  manager 
of  the  Daily  News  since  1959, 
became  assistant  manager  of 
the  retail  department. 

• 

McKinney  Estate 
Valued  at  $425,000 

The  late  Raymond  A.  McKin¬ 
ney,  a  member  of  the  board  of 
directors  of  the  Gannett  Co.  and 
president  of  J.  P.  McKinney  & 
Son,  newspaper  advertising  rep¬ 
resentatives,  left  gross  assets 
of  $502,766  and  a  net  estate  of 
$425,050. 

This  was  revealed  when  the 
State  Transfer  Tax  Department 
filed  an  inventory  this  week. 
Under  provisions  of  a  will,  the 
estate  goes  to  two  daughters. 
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Photocomp  Data 

{Continued  from  page  15) 

parable  with  that  of  the  hot 
metal  participant. 

A  breakdown  of  the  times 
given  in  the  lowest  Photon  rec¬ 
ord  showed:  60  minutes  for 
markup,  92  minutes  for  key¬ 
board,  36  minutes  for  darkroom 
processing,  135  minutes  for  as¬ 
sembly,  29  minutes  for  proofing, 
18  minutes  for  making  velox 
prints,  44  minutes  in  engraving, 
and  no  time  consumed  in  cor¬ 
rection.  The  usual  correction 
times  for  others  involved  in  the 
measurement  was  20-30  min¬ 
utes. 

Markup  time  in  hot  metal  was 
60  minutes  and  keyboard  time 
was  168  minutes.  Only  10  of 
the  photocomp  users  matched 
either  that  keyboard  or  mark¬ 
up  time. 

In  43  Newspaper  Plants 

Forty-three  newspaper  plants 
were  reported  as  having  photo¬ 
comp  installations.  The  Perry 
newspapers  now  have  nine  Foto- 
setters  and  one  Photon  and  plan 
three  Fotosetters  and  one 
Photon  in  the  new  Palm  Beach 
Post-Times  plant  which  will  have 
the  latest  cold  type  methods. 

George  P.  Kunz  again  gave 
credit  to  photocomp  for  impor¬ 
tant  savings  in  production  of 
the  South  Bend  (Ind.)  Tribune. 
The  cost  data  of  the  old  hot 
metal  operation,  prior  to  1954, 
was  so  complete,  he  said,  that 
it  was  possible  to  ascertain  a 
definite  reduction  of  7.6%  in  op¬ 
erating  costs  for  ad  composi¬ 
tion.  About  99%  of  display  or 
350.000  to  390,000  lines  a  week 
goes  through  the  cold-type  shop. 
Mr.  Kunz  said  double-truck  gro¬ 
cery  ads  are  processed  in  from 
five  to  seven  hours. 

Much  Leoft  Overtime 

In  the  period  from  May  to 
May  this  past  year,  Mr.  Kunz 
said,  the  shop  had  813  hours  of 
overtime,  as  contrasted  to  6,175 
hours  in  a  corresponding  period 
five  years  ago.  Ten  printers  and 
two  stereotypers  who  retired 
have  not  been  replaced,  and 
there  are  fewer  situation-hold¬ 
ers  than  there  were  five  years 
ago.  The  engraving  force  has 
been  increased  from  five  to 
eight  and  the  shop  turns  out  35 
to  48  flats  a  day,  including  edi¬ 
torial  cuts,  at  a  cost  of  $13  per 
page. 

A  considerable  amount  of  hot 
metal  equipment  has  been  sold, 
Mr.  Kunz  reported.  He  enthusi¬ 
astically  advocated  the  change¬ 
over  to  cold  type,  saying  greater 
gains  can  be  achieved  sooner 
today  because  more  know-how 
and  equipment  are  available  to 


the  newcomer.  Five  years  ago 
the  Tribune  had  to  feel  its  own 
way  and  improvise  a  great  deal. 

Advertisers,  Mr.  Kunz  said, 
have  accepted  the  new  deadline 
same-size  art  material  which  cuts 
down  time  in  the  makeup  and 
they  abide  by  rules  to  supply 
same-size  art  material  which 
cuts  down  time  in  the  makeup 
and  engraving  rooms.  In  return 
for  these  concessions,  he  said, 
the  advertiser  has  the  advantage 
of  flexible  makeup,  a  wider  range 
of  type  styles  and  a  saving  in 
engraving  charges,  as  much  as 
$25,000  a  year  in  the  case  of  a 
department  store. 

The  Tribune  imposes  a  charge 
of  $7.50  per  hour  for  store  cor¬ 
rections. 

Acknowledgement  was  made 
often  by  speakers  that  photo¬ 
comp  pioneers  have  been  espe¬ 
cially  helpful  in  guiding  a  neo¬ 
phyte.  When  the  roll  was  called 
to  hear  reports  from  newspa¬ 
pers  which  have  phototypeset¬ 
ting  installations,  half  a  dozen 
announced  they  had  just  or¬ 
dered  the  equipment  and  had 
come  to  the  seminar  to  learn 
how  to  use  it. 

Decision  on  Markup 

Donnell  F.  Shortell  described 
the  operation  at  the  St.  Peters¬ 
burg  (Fla.)  Times  where  hot 
and  cold  composition  is  run 
side-by-side — two  inches  of  hot 
to  one  inch  of  cold.  The  decision 
as  to  which  route  the  copy  takes 
is  made  early  on  the  markup 
desk  which  is  an  arm  of  the  dis¬ 
patch  department  outside  the 
composing  room. 

One  large  account  which  runs 
nothing  but  “gingerbread”  copy 
and  rings  up  sales  of  $26  mil¬ 
lion  a  year  is  kept  entirely 
happy  by  photocomposition,  Mr. 
Shortell  said.  When  this  adver¬ 
tiser  turns  in  a  piece  of  difficult 
copy  and  says  “jump!”  the  only 
thing  anyone  at  the  Times  asks 
is  “how  high?”,  Mr.  Shortell 
said  with  a  smile. 

Hot  and  cold  composition 
costs  are  fairly  close,  Mr. 
Shortell  said,  and  photocomp 
often  makes  the  hot  metal 
process  look  pretty  good.  En¬ 
graving  cost  is  about  cents 
a  square  inch. 

Agreement  on  Work 

The  Toronto  (Ont.)  Star  ne¬ 
gotiated  union  recognition  and 
established  the  employer’s  right 
to  assign  work  without  duplica¬ 
tion  before  it  installed  the  Lino- 
film  system,  according  to  Robert 
Garden  of  the  Star.  Much  of 
the  work  is  done  for  the 
Toronto  Star  Weekly  magazine. 
The  next  stage  will  be  setting 
ads  for  the  daily,  Mr.  Garden 
said. 

In  the  beginning,  he  related, 
a  questionnaire  was  given  to  all 


226  journeymen  in  the  Star’s 
composing  force.  Of  these,  208 
expressed  an  interest  in  learn¬ 
ing  the  cold  type  process.  An 
industrial  engineer  selected  40 
from  this  group  and  gave  them 
tests  on  intelligence,  spelling, 
work  aptitude  and  knowledge  of 
electronics.  Two  who  had  taken 
electronics  maintenance  courses 
were  picked  for  the  cold  type 
shop,  plus  eight  who  showed 
unusual  teaching  ability. 

“We  had  splendid  cooperation 
from  the  union,”  Mr.  Garden 
said. 

Bogus  Oeened  Off 

At  the  Washington  (D.  C.) 
Star,  Calvin  Cramer  reported, 
the  original  cold  type  crew  of 
six  men  was  given  training  by 
working  on  the  bogus  repro¬ 
duction  from  the  hot  metal 
shop.  There  are  now  27  em¬ 
ployed  on  photocomp  —  3  su¬ 
pervisors,  16  trained  men,  6 
trainees  and  2  apprentices. 
Working  21  hours  in  three  shifts 
this  force  produces  258  col¬ 
umns  per  week. 

James  Hurley  said  the  com¬ 
bination  of  Photon  and  Foto- 
setter  at  the  Boston  (Mass.) 
Herald  Traveler  had  proven  its 
worth  in  relieving  the  over¬ 
loading  in  the  composing  room. 
The  bogus  backlog  has  been 
whittled  away  and  the  photo¬ 
comp  shop  now  keeps  the  bogus 
hook  current.  At  first,  he  said, 
there  was  some  hostility  and 
suspicion  on  the  union  side  but 
this  situation  has  been  ironed 
out  and  there  is  an  understand¬ 
ing  on  jurisdiction  between  the 
typographical  imion  and  the  ar¬ 
tists  who  are  in  the  American 
Newspaper  Guild. 

Several  speakers  who  told  of 
photocomp  training  on  bogus 
explained  that  the  local  chapel 
chairmen  accept  a  pasteup  of 
the  material  as  the  proof  of 
work  done.  None  of  this  work 
goes  through  the  engraving 
process. 

Imported  Paper  Qieaper 

Donald  G.  Scott  of  the  Spo¬ 
kane  (Wash.)  Spokesman  Re¬ 
view  and  Chronicle  said  he  had 
hit  upon  a  substantial  saving  in 
the  use  of  a  Belgian  photo¬ 
graphic  paper  which  requires 
less  opaquing  than  film. 

In  his  process,  Mr.  Scott  ex¬ 
plained,  advertisers  furnish  all 
of  the  art  and  engravings.  Only 
contact  printing  is  done,  thxis 
no  cameras  are  employed.  Cor¬ 
rected  proofs  go  out  to  the  ad¬ 
vertisers  and  these  reduce  the 
invitation  to  rewrite  copy. 

Members  of  the  seminar  guf¬ 
fawed  when  Mr.  Scott  remarked 
that  the  ad  salesmen  determine 
whether  alteration  charges  are 
to  be  made  if  an  “excessive” 
stamp  is  put  on  the  proof.  And 


then,  he  said,  the  charges  are 
credited  to  advertising  income, 
rather  than  applied  against 
composing  room  costs. 

Mr.  Scott  proudly  displayed 
a  double-truck  ad  in  which  a 
headline  of  about  200-point  size 
appeared.  A  blowup  from  photo¬ 
comp  head  type  made  it  possi¬ 
ble  and  the  advertiser  was 
pleased. 

All  but  one  percent  of  local 
advertising  is  set  by  cold  type 
processes  at  the  Davenport 
(Iowa)  Democrat  and  Times, 
Duane  Taylor  reported.  The  ex¬ 
ception  is  news-type  copy  from 
funeral  directors  which  has  the 
same  deadline  as  editorial.  The 
deadlines  for  store  copy  are  48 
hours  ahead  of  publication. 

“We  don’t  send  revises  to  the 
advertiser,”  said  Mr.  Taylor. 
“But  he  can  come  to  the  office 
and  check  the  pasteups.” 

This  report  drew  a  round  of 
cynical  laughter. 

Mr.  Taylor  said  the  Daven¬ 
port  papers  were  experiencing 
real  economies  and  advantages 
with  less  wear  and  tear  on  hu¬ 
man  beings,  who  now  work  at 
a  steady  pace  in  photocomp 
production. 

Space  to  Be  Doubled 

Fred  Costello  of  the  Boston 
(Mass.)  Globe  detailed  how  a 
Fotosetter  and  a  Linofilm  com¬ 
plement  each  other  and  how 
trainees  have  worked  off  the 
bogus  backlog.  It  has  been  de¬ 
cided  to  double  the  photocomp 
room  to  provide  for  a  force  of 
50,  he  said. 

For  two  years,  according  to 
Anthony  Fazio,  the  Philadel¬ 
phia  (Pa.)  Inquirer  had  re¬ 
search  teams  study  various  cold 
type  operations.  The  Linofilm 
system  was  adopted  and  a  sec¬ 
ond  set  has  b^n  ordered  al¬ 
ready.  At  the  outset,  Mr.  Fazio 
said,  the  Inquirer  selected  cer¬ 
tain  accounts  for  photocomp 
treatment  rather  than  selecting 
copy.  The  process  was  demon¬ 
strated  to  those  chosen  and  ac¬ 
ceptance  was  won  easily. 

R.  D.  Allen  of  the  Quincy 
(Mass.)  Patriot  Ledger,  one  of 
the  earliest  photocomp  oper¬ 
ators,  said  the  shop  now  han¬ 
dles  about  11,000  column  inches 
a  week.  This  includes  the  daily 
editorial  page  material.  Soon, 
he  said,  classified  display  will 
be  photoset. 

Mr.  Allen  recommended  use 
of  DuPont’s  Photo-Rit-K  paper, 
which  comes  in  spools,  for  im¬ 
proved  contrast  and  sharp  char¬ 
acter  definition.  On  the  market 
about  10  years,  Mr.  Allen  said 
the  cost  is  about  a  third  of  other 
papers  and  films  which  have 
been  used. 

(Continued  on  page  58) 
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Photocomp  Data 

(Continued  from  page  57) 


The  PhiUidelphia  (Pa.)  Bul¬ 
letin  will  install  its  third  Photon 
in  Au^st,  Aloysius  Gilson  re¬ 
ported. 

During  one  discussion  the 
question  was  raised  as  to 
charges  for  engravings.  A  poll 
was  taken  and  it  showed  11  pa¬ 
pers  charged  for  cuts  before 
going  to  cold  type,  11  still 
charge  today,  none  had  either 
gained  or  lost  sales  of  engrav¬ 
ings. 

The  New  York  Times,  it  was 
reported,  has  reached  a  decision 
that  metal  pasteup,  a  process  in 
which  stripped  type  slugs  and 
photographic  proofs  are  assem¬ 
bled,  is  the  cheapest  way  of 
supplying  proofs.  The  trend  at 
the  Times  is  toward  simplifica¬ 
tion  of  the  entire  photocomp 
operation. 

The  Louisville  (Ky.)  Times 
and  Courier- Journal,  which  has 
been  the  leading  exponent  of 
the  metal  pasteup  system,  re¬ 
ported  that  one  man  can  do 
better  than  100  columns  in  a 
shift. 

Frank  Marsteller  showed  a 
markup  guide  disc  which  a 
member  of  the  hot  metal  shop 
had  devised  to  facilitate  the 
cold  type  operation.  It  is  appli¬ 
cable,  however,  only  to  the  Al¬ 
lentown  shop. 

John  T.  Porter  of  American 
Type  Founders  said  the  com¬ 
pany’s  Photo  Typesetter,  which 
had  been  designed  particularly 
for  text  composition,  may  be 
turned  now  in  the  direction  of 
ad  composition  because  its  out¬ 
put  can  be  routed  to  photocom- 
posing  machines  which  enlarge 
and  reduce  typefaces.  Up  to 
now,  he  said,  the  Typesetter  has 
been  too  slow  for  practical  pur¬ 
poses  in  newspaper  shops. 

Several  other  company  repre¬ 
sentatives  described  improve¬ 
ments  on  photocomp  devices 
which  will  be  available  in  the 
next  year  or  so. 


UPI  Picture 
Shop  Moved 
To  42nd  St. 

The  New  York  newspicture 
bureau  of  United  Press  Inter¬ 
national  began  operation  June 
26  in  modem  headquarters  in 
the  Daily  News  Building,  220 
East  42nd  Street.  The  depart¬ 
ment  was  moved  across  Man¬ 
hattan  during  the  weekend.  It 
had  operated  for  20  years  at  461 
Eighth  Avenue. 

Trucks  shuttled  back  and 
forth  transferring  transmission 
and  receiving  equipment,  type¬ 
writers,  furniture,  materials  and 
a  library  of  more  than  2,000,000 
negatives  and  prints  dating  back 
to  the  1880’s.  The  New  York 
bureau  employs  180  persons. 
The  moving  operation  was  un¬ 
der  the  direction  of  Roy  Berke, 
bureau  manager. 

The  bureau  has  a  capacity  of 
3,600  prints  an  hour,  approxi¬ 
mately  five  times  greater  than 
that  of  the  old  bureau.  Through 
a  new  communications  board, 
wired  pictures  may  be  trans¬ 
mitted  to  or  received  from  any 
point  on  the  UPI  Telephoto- 
Facsimile  network  as  well  as  to 
and  from  overseas  points  by  ra¬ 
dio.  Simple  connections  on  the 
board  permit  simultaneous  rout¬ 
ing  to  both  domestic  and  over¬ 
seas  points. 

The  layout  includes  modem 
color  darkroom  facilities.  UPI 
frequently  transmits  color  pic¬ 
tures  on  its  domestic  leased  lines 
and  has  sent  color  radiophotos 
to  every  continent  except  Africa. 

.Vssembly  Line 

The  new  bureau  is  located  one 
floor  below  UPI’s  news  head¬ 
quarters. 

Frank  Tremaine,  UPI  vice- 
president  and  general  newspic- 
tures  manager,  said  the  opera¬ 
tion  was  devised  and  planned 
by  Robert  Ellis,  former  super¬ 
intendent  of  newspicture  bu¬ 
reaus  and  now  UPI  purchasing 
agent. 

Negatives  moving  into  the 
printing  room  get  an  ionized  air 
brushing  to  remove  dust.  Auto¬ 
matic  paper  cutters  and  count¬ 
ers  cut  record  prints  which  are 
exposed  as  automatic  paper 
transports  move  sensitized  pa¬ 
per  through  the  enlargers. 
Photo  chemicals  are  measured, 
mixed  and  delivered  through 
spigots  by  push-button  control. 

Safety  windows  in  this  semi- 
darkened  room  permit  photo 
printers,  traditionally  cut  off 
from  their  fellow  workers  in 
almost  complete  darkness,  to  see 
other  parts  of  the  bureau  with¬ 


out  permitting  damaging  light 
into  the  print  production  area. 
Plastic  rollers  whisk  wet  prints 
through  a  wall  into  washing 
baths  in  the  photo-finishing 
room. 

Here,  an  electronic  computer 
takes  over.  In  controls  the  num¬ 
ber  of  seconds  the  prints  re¬ 
main  in  each  of  a  series  of  three 
basins  to  which  they  are  con¬ 
veyed  automatically  by  com¬ 
pressed-air-driven  baskets.  The 
prints  emerge  from  a  whirling 
pure-water  bath  with  archive 
quality.  A  computer  then  rings 
a  bell  for  an  attendant. 

In  a  separate  operation,  used 
for  large-quantity  printing  from 
one  negative,  electronic  enlarg¬ 
ers  use  a  TV-type  tube  to  ex¬ 
pose  the  photographic  paper 
automatically  through  the  nega¬ 
tive  with  a  constantly  moving 
pinpoint  of  light.  When  a  roll 
of  paper  has  been  exposed,  it  is 
transferred  to  an  automatic 
processor  which  develops,  fin¬ 
ishes,  dries  and  cuts  the  prints. 

• 

Court  Will  Review 
Brown-Oltls  Remedy 

Washington 
At  its  fall  term,  the  Supreme 
Court  will  take  a  look  at  the  so- 
called  Brown-Olds  remedy  which 
the  National  Labor  Relations 
Board  has  been  applying 
against  unions  and  employers 
found  guilty  of  illegal  hiring 
practices. 

Such  penalties  imposed 
against  four  newspaper  pub¬ 
lishers  are  pending  in  court  ap¬ 
peals.  The  case  which  the  high 
court  agreed  to  review  involves 
a  teamster  union  in  Los  Angeles 
which  was  ordered  to  refund  all 
initiation  dues  and  other  fees 
collected  from  members  em¬ 
ployed  by  the  Los  Angeles-Seat- 
tle  Motor  Express.  The  Labor 
Board  found  the  union  had  an 
illegal  hiring  hall  arrangement. 

NLRB  petitioned  the  Supreme 
Court  for  a  review  of  the  Cir¬ 
cuit  Court  of  Appeals  decision 
which  recently  held  that  the 
Board  could  require  only  the 
refunding  of  fees  and  dues  to  a 
particular  worker  who  was  de¬ 
prived  of  a  job  by  the  union’s 
illegal  practice.  The  more  sweep¬ 
ing  penalty  was  authorized  sev¬ 
eral  years  ago  in  what  has  be¬ 
come  known  as  the  Brown-Olds 
Case. 

• 

School  Bell  Award 

For  the  third  successive  year. 
Parade  Magazine  was  the  re¬ 
cipient  of  the  School  Bell  Award 
at  the  annual  convention  of  the 
National  Education  Association. 

The  Award  was  presented 
specifically  for  nine  articles  on 
educational  topics  of  national 
significance  published  through¬ 
out  the  year. 

EDITOR  &. 


Chicago  Press 
Lauded  for 
Police  Aid 

Chicago 

Mayor  Richard  Daley  and  Po¬ 
lice  Supt.  0.  W.  Wilson  prai.sed 
Chicago’s  newspapers,  television 
and  radio  stations  for  their  help 
in  conducting  the  sale  of  tickets 
to  the  1960  Chicago  Police 
Benevolent  Fund  Drive. 

Spearheaded  first  by  Chicago’s 
four  major  dailies,  and  assisted 
also  by  the  Chicago  Defender, 
plus  added  publicizing  by  TV 
and  radio  stations,  the  benefit 
fund  for  police  widows  and  chil¬ 
dren  was  swelled  by  more  than 
$180,000.  Upwards  of  93,000  per¬ 
sons  attended  the  two-day  Thrill 
Show  at  Soldiers’  Field. 

Chicago  newspapers  volun¬ 
teered  to  help  Supt.  Wilson  solve 
a  dilemma,  in  which  he  could 
adhere  to  the  principle  that  po¬ 
licemen  should  not  solicit  or  take 
money  for  any  purpose. 

'The  American,  Daily  News, 
Sun-Times  and  Tribune  carried 
daily  announcements  on  the  sale 
of  tickets,  offered  them  for  sale 
through  their  public  service  of¬ 
fices,  and  gave  advance  publicity 
to  the  Thrill  Show  itself.  Public 
response  was  such  that  many 
business  firms  contributed  $1,000 
gifts  to  the  fund.  Included  in 
this  group  was  the  Chicago 
Newspaper  Publishers  Associa¬ 
tion. 

Supt.  Wilson  stated: 

“By  far  the  biggest  share  of 
the  credit  goes  to  the  news¬ 
papers  of  Chicago  and  to  Chi¬ 
cago’s  TV  and  radio  stations  for 
their  whole-hearted  cooperation 
and  generosity  in  promoting  and 
publicizing  the  entire  fund 
drive.” 

Mayor  Daley  described  it  as 
“a  demonstration  of  civic  con¬ 
sciousness  that  was  truly  in¬ 
spiring.”  ^ 

Teamsters  Union 
Loses  Wholesalers 

Winston-Salem,  N.  C. 
The  National  Labor  Relations 
Board  has  dismissed  a  Team¬ 
sters  Union  petition  claiming 
repre.sentation  of  10  wholesale 
distributors  of  the  Winstonr 
Salem  Journal  and  Sentinel. 

The  NLRB  ruled  that  the  dis¬ 
tributors  are  independent  con¬ 
tractors  with  “the  opportunity 
for  profit”  and  “substantial  con¬ 
trol”  over  their  operations. 

The  union  had  claimed  that 
Piedmont  Publishing  Co.,  whidi 
publishes  the  newspapers,  ex¬ 
ercises  such  control  over  the 
distributors  as  to  establish  an 
employer-employe  relationship. 
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Storm  Still 
Hangs  Over 
Papers’  Sale 


the  estate;  (2)  to  forestall  an  Arnold’s  Picture  good  picture.  It  also  explains 

effort  then  beinj;  made  by  w  i  d  i  r  rx.  ^  how  to  create  features  from 

William  H.  Baldwin,  of  New  Inea  Book  Is  Uut  scratch. 

York,  great-^ndson  of  Samuel  For  the  second  time  in  two  “Feature  Photos,”  (100  pages, 
Bowles,  founder  of  the  Republi-  months,  a  book  has  come  off  the  100  illustrations,  paper  bound, 

can,  to  sell  the  property;  and  presses  with  the  by-line  of  Ed-  $1.95)  is  published  by  Morgan 

(3)  to  safeguard  the  pension  mund  C.  Arnold,  editor  of  Lino-  &  Morgan,  101  Park  Ave.,  New 

funds.  type  News  and  director  of  trade  York,  17,  N.  Y. 

“The  agreement  which  con-  relations  for  Mergenthaler  Lino-  Mr.  Arnold’s  “Profitable 
Charges  and  counter-charges  tinues  until  1967  was  to  pay  the  type  Co.  Newspaper  Advertising”  was 

continued  this  week  to  plague  S.  H.  Bowles  family  certain  The  latest  Arnold  book,  “Fea-  published  in  May.  His  first  book, 

the  purchase  of  an  interest  in  sums  annually,”  Mr.  Cook  said,  ture  Photos  That  Sell,”  explains  “Functional  Newspaper  Design,” 

the  Springfield,  Mass.,  news-  “It  assured  the  family  would  how  to  capture  that  spark  of  won  the  1957  George  Polk 


papers  by  Samuel  I.  Newhouse.  retain  complete  control. 

Announced  June  17,  the  trans-  Mr.  Cook  said  he  has  told  Mr. 
action  was  denounced  by  the  Newhouse  that  he  “is  not  wel- 
new.spapers’  editors,  who  are  come  in  Springfield.” 
also  among  trustees  of  pension  Acknowledging  that  he  has 
funds  that  claim  a  controlling  been  so  told,  Mr.  Newhouse  ap- 
interest  in  the  Republican,  peared  unruffled  and  denied  a 
Union  and  News  until  1967.  report  that  he  intended  to  file 
(E&P,  June  25,  page  11).  suit. 

On  June  27  the  trustees  posted  “I  will  not  need  to  visit  the 
a  notice  on  the  newspapers’  bul-  plant,”  Mr.  Newhouse  said.  “I 
letin  boards  stating  it  was  not  expect  to  get  such  information 
true  as  stated  by  Richard  C.  as  I  need  now  from  Mr.  Baldwin 
Evarts,  of  Boston,  attorney  for  and  from  Mr.  Bowles  (Francis 
the  late  Sherman  H.  Bowles,  T.  Bowles,  son  of  the  late  S.  H. 
that  they  had  “a  chance  to  meet  Bowles)  who  are  members  of 
Mr.  Newhouse’s  offer  and  they  the  board  of  directors  of  the 
refused.”  Republican  Company.” 

Mr.  Evarts,  saying  the  trus-  ^ 

tees  did  not  know  Mr.  Newhouse 

was  the  prospective  purchaser.  Liquor  Ads  in  Papers 
declai^  that  “at  least  twice’’  13%  First  Quarter 
they  had  an  opportunity  to  meet  r  /  -c 

the  price  Mr.  Newhouse  was  National  advertising  in  daily 
willing  to  pay,  which  was  ap-  newspapers  by  liquor  distillers 
proximately  $25,000  a  share.  increased  13%  in  the  first  quar- 
“The  trustees  said  the  shares  ter  over  the  same  period  last 
were  not  worth  even  $6,000  year,  according  to  a  special  re- 
each,”  Mr.  Evarts  said.  “We  port  prepared  by  Media  Records, 
would  have  preferred  to  sell  to  Inc.,  for  the  Bureau  of  Adver- 
the  trustees,  if  they  would  have  tising,  ANPA. 
paid  $25,000.  We  would  have  had  Total  expenditure  was  $8,101,- 
the  money  sooner  than  we  will  000,  compared  with  a  1969  first- 
now.”  quarter  figure  of  $7,147,000. 

There  are  80  shares  owned  All  but  two  of  the  seven  liquor 
by  Mrs.  Bowles  and  her  family,  types  listed  showed  gains  in 
which  have  been  pooled  with  23  newspaper  advertising.  Biggest 
shares  to  give  trustees  of  the  increases  were  chalked  up  by 
pension  funds  management  con-  Canadian  and  Scotch  whiskies, 
trol  of  the  newspapers  until  which  were  up  93%  and  73%, 
1967.  Mr.  Newhouse  paid  ap-  respectively.  I^ses  were  regis- 
proximately  $25,000  a  share  for  tered  by  Gin,  down  20%,  and 
74  shares  ($1,860,000)  held  by  Vodka,  down  4%. 

11  other  members  of  the  Bowles  , 

family  and  has  promised  “de¬ 
layed  payment”  at  the  same  In  Promotion  Job 
price  for  the  other  80  shares 


human  interest  that  makes  a  Memorial  Award. 
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Benefit  from  our  Vast  Newspaper  Audience 
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ANNOUNCEMENTS 


Newspaper  Brokers 


Publications  for  Sale 


MAY  BROTHERS,  Binirhamton.  N.  Y. 
Eistablished  1914.  New8piH)«r8  bouirht 
and  sold  without  publicity 


($2,000,000),  Mr, 
plained. 


Evarts  ex- 


In  Deep  Secrecy 


Albany,  N.  Y. 
Charles  R.  Creamer  has  been 
named  circulation  promotion 
manag^er  of  the  Albany  Times- 
„ .  „  ,  Union  by  Gene  Robb,  publisher. 

All  such  negotiations  were  Robb  also  announced  the 

conceived,  carried  on  and  con-  appointment  of  Frank  DeLollo 
summated  in  deep  secirecy,  the  suburban  circulation  man- 
tr^tees  stated.  ager,  succeeding  Mr.  Creamer. 

The  trustees  are  Paul  F. 

Craig,  W.  R.  Graham,  Frank  • 

H  Kelly,  and  John  A.  Mannix,  Increased 

all  employed  by  the  newspapers. 

Why  and  how  they  obtained  Michigan  City,  Ind. 

control  after  the  death  of  S.  H.  The  Michigan  City  News-Dia- 
Bowles  was  explained  by  Sidney  patch  increased  the  home-de¬ 
ll.  Cook,  treasurer  of  the  Re-  livered  price  from  35c  to  40c  per 
publican  Company.  He  said  the  week,  single  copy  from  7c  to  10c. 
agreement  was  made  for  three  A  promotion  program  preceding 
reasons:  (1)  to  defend  the  fam-  the  increase  announced  11  new 
ily  from  threatened  suits  against  features  for  the  paper. 
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it  it  MTE  are  not  aa  much  interestod  In 
sales  aa  in  satisfaction.  Arthur  W. 
Stypee,  625  Market  St.,  San  FVan- 
cisco  5.  CUifomia.  | 

NBWSPAPE21  APPRAISALS  for  all  j 
purposes.  Newspaper  Service  Co.,  Inc.,  1 
408  S.  Bonita  Dr..  Panama  City,  Fla. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines.  Publishers 
Service.  Box  3132.  Greensboro.  N.  C. 

YOU  CAN’T  beat  midwest  newspapers 
for  stability.  Herman  Koch.  2923  Vir« 
^nia  St..  Sioux  Oty.  Iowa. 

OONFIDEamAL  INFORblA’nON 
Daily  Newspaper  Propertiee 

W.  H.  Glover  Co.,  Ventura,  Calif. 

WESTEaiN  NBWSPAPEaiS 
Joseph  A.  Snyder,  2234  Ekut  Romneya 
Drive,  Anaheim.  Oalif.  Day  or  Nite. 
Phone  KElystone  3-1361. 

Newspaper  Appraisers 

There  is  no  substitute  for  experience! 
Valuations  of  newspapers,  subsidiaries, 
television,  radio  and  syndicates' — for  tax 
and  other  purposes.  More  than  200 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witness. 

A.  S.  VAN  BBNTHUYSEN 

446  Ocean  Avenue,  Brooklyn  26,  N,  Y. 

Publications  for  Sale 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28.  Oalifomia. 

CAUEXIRNIA  RURAL  EXCLUSIVE 
weekly,  exceptionally  fine  plant,  pros¬ 
perous  area,  good  climate,  steady 
growth.  $122, COO.  $35,000  down  in¬ 
cludes  receivables.  Jos.  A,  Snyder. 
Broker,  2234  EL  Romneya  Dr.,  Ana- 
i  heim,  California. 

!  EASTEXN  DAILY.  eeUblished  1882, 

1  and  live  shoi>per,  $115,000,  with  a  main 
business  street  building.  Income  $97,- 
000;  no  jobwork.  Our  No.  0871.  May 
Brothers.  Binghamton,  N.  Y. 

CAUPORNIA  EXCLUSIVE  FARM 
AREA  weekly,  '/roaBinic  $40,000: 
$45,000,  $15,000  down.  Sound,  over  60 
yean  old,  Kood  plant,  srrowth.  Joa.  A, 
Snyder,  Newspaper  Broker,  2234  EL 
Romneya  Drive,  Anaheim,  California. 

EXCELLENT  CSiart  Area  2  weekly, 
includingr  buildintc  and  5-rooni  apart¬ 
ment.  Deal  can  be  handled  for  $25,000 
cash.  Publishers  Service,  P.  O.  Box 
3132.  Greensboro,  North  Carolina, 

FLORIDA  GOLD  COAST.  Group  of 
phenomenal  weekly  newspapers  gross¬ 
ing  1957,  $22,212;  1958,  $33,175;  1959, 
$36,457;  1960,  thus  far,  at  rate  of 

$50,000  plus ;  will  easily  top  $60,000 
in  1961.  Fine  plant,  fine  crew,  well 
orfcanized.  Publisher,  seriously  ill. 
he^ed  for  recuperation.  Price  for  all 
$100,000  with  buildina  valued  at  $25.- 
000;  terms  20-25%  down,  balance  10- 
15-20  yean  to  suit  buyer  at  6%.  Each 
paper  exclusive  in  its  respective  area. 
All  three  are  letterpreea  productions, 
no  offset,  no  job  work.  E7rst  letter 
please  clarify  as  to  experience  and 
solvency.  Our  No.  0860.  May  Brothen, 
Binirhamton,  New  York. 


SOUTHERN  CAUPORNIA 
SUBURBAN 
Semi-weekly,  irroasins  $540,000.  Top- 
notch  rotary  plant,  large  building  in¬ 
cluded  for  $325,000.  Rapid-growth  ares 
assures  experienced  suburban  publisher 
large  capital  gain.  Ehcciusively  listed 
with  Joseph  A.  Snyder,  Newspaper 
Broker.  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  California. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
laser  Hon 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  9  55c  per  line  each 
insertion;  3  times  9  70c:  2  9  80c; 
1  9  95c.  Add  2^  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sendinf  self-addressed  8c  stamped 
envelope  to  ESP  Classified  Dept. 

AU  OTHER  CLASSinCATIONS: 
4  times  9  $1.00  per  line  each  insertion: 
3  times  9  $1.15;  2  times  9  $1.30;  1 
time  9  $1.45  per  lina  3  line  minimum. 
Add  2Sc  for  Box  Service 
61.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD- 
VERTISINO,  Wednesday.  4  p.ai. 

Count  30  units  per  lina  no  abbreviations 
(add  1  line  for  box  information).  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  li 
Publisher  reserves  the  rifht  to  edit  all 
copy. 


DISPLAY  RATES 


1 

1 

8 

13 

26 

52 

1  Lines 

Tim* 

Timm 

Timm 

Timm 

Timm 

'  564 

$560 

$476 

$448 

$414 

$370 

i  282 

320 

272 

256 

237 

2U 

:  141 

190 

161 

152 

140 

125 

1  70 

115 

98 

92 

85 

75 

35 

70 

60 

56 

52 

46 

Editor  &  Publisher 

1475  Broadway.  N.  V.  36.  N.  Y. 
Pbeoa  BRyoo*  9-3052 
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ANNOUNCEMENTS 


Puhlicationg  for  Sale 


FLORIDA  WEST  COAST,  12.paKC 
weekly  grrossinir  $60,000.  All-seaaon  cir- 
rulation  averatfes  3,000  at  $3.  Price 
$60,000  including:  outatandinK  atock. 
Reaaonable  terma.  Our  No.  0769.  May 
Brothers,  BinKhamton,  New  York. 


IDAHO  UNOPPOSED  HIGH  VOLUME 
high  calibre  prize-winninR  weekly,  ex-  | 
cellent  equipment,  averajre  4-year  an¬ 
nual  RToea  nearly  $100,000.  Price  i 
$116,000,  290?!  down.  Dean  Sellers,  I 

ARIZONA  NEWSPAPER  Properties,  I 
625  E  Main,  Mesa,  Arizona,  with  I 
Cummins  Tnist,  Phone  WO  4-1093.  | 


NEW  ENGLAND  WEEKLY,  estab-  ^ 
lished  1892.  AdvertisinR  alone  over  i 
$60,000;  job  plant,  in  moth  balls,  could 
add  .60^.  Paid  circulation  4,500  at  | 
$4.00.  Superb  plant.  Price  $60,000. 
Our  No.  0859.  May  Brothers,  Bing-  ! 
hamton.  New  York.  I 


RARE  Southern  California  beach 
weekly — $85.000 — Good  potential — Pair 
equipment — Whole  or  part  available — 
Gab^rt  &  Hancock,  3T09-B  Arlington 
Ave.,  Riverside.  California. 


SMALL  WESTERN  RURAL  DAILY  j 
$100,000  with  only  $30,000  down.  Two-  ] 
machine.  Duplex-press  plant,  good  : 
climate,  prosperous  area,  Jos.  A.  I 
Sny^r.  Broker.  2234  E.  Romneya  Dr.,  j 
Anaheim,  California. 


SOUTHEAST  MISSOURI.  Town  of 
35.000,  largest  in  county,  weekly  news- 
pai^  30  years  old,  4,700  copies,  sub¬ 
scriptions  $3.  Income  $30,000  expenses 
$19,136.  College  town,  all  churches,  2 
railroads,  7  auto  highways,  great  high¬ 
way  bridge.  Our  No.  0842.  May  Broth¬ 
ers,  Binj^amton,  New  York. 


Texas 

N.R 


S.E. 

Ohio 

N.W. 

•Terms 


Met- Weekly  $  75,000*  I 

Met-Suburban 

Weekly  35.000* 

Trade  Journal  17.600* 

Weekly  39.000* 

Small  Daily  125,000*  ! 


CHAPMAN  company! 

INCORPORATED 
MBIDIA  BROKiniS  i 


Atlanta 
Nashville 
San  Francisco 
Indianapolis 
Now  York 
Seattle 


Los  Angeles 
San  Antonio 
Troy,  O. 
Please  address: 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


THE  DIAI,  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 


We  are  in  a  position  to  discuss  1 
important  | 

CALIFORNIA  NEWSPAPERS  | 

with  qualified  investors.  Ihese  papers  ; 
include : 

o  Three  suburban  dailies  in  three  dif-  . 

ferent  pfuts  of  the  state.  ' 

O  Semi-isolated  semi-weekly  with  im-  I 
portant  grcwth  potential.  I 

O  Two  isolated  wellies. 

O  Several  weeklies  and  semi-weekliee  ; 
in  Southern  half  of  state.  I 

Identity  of  these  newspapers  will  i 
be  revealed  only  after  prospects  have 
proven  their  interest  and  financial 
ability.  Down  payments  from  $40,0<I0  i 
to  $400,000.  Complete  economic  report  ' 
available  on  each  market. 

Ask  for  free  copy  of  10-year  cir¬ 
culation  records  of  ALL  f^lifornia  ; 
dailies. 

VERNON  V.  PAINE,  with 
L.  H.  PAINE,  broker. 

$15  West  20th  Street,  Upland,  Calif,  i 


Publicationt  Wanted 


WEST  COAST  rural  weekly  grossing 
$70-80,000  wanted  by  well  financed,  | 
experienced  buyer.  Replies  confidential.  I 
Box  2505,  Editor  A  Publisher. 


Loans  and  Pinmneimg 


LOANS  NEGOTIATED— $200,000  and 
up.  for  expansion  or  purchase  of  news¬ 
papers,  radio  and  TV  properties.  PUB- 
USHERS  SERVICE,  P.  O.  Box  3132, 
Greensboro,  North  Carolina. 
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Features  Wanted 


WRITERS  WANTED 
for  assigned  articles.  Department  7, 
5228  Irvine  Ave.,  N.  Hollywood.  Calif. 


Press  Engineers 


UPECO  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurat,  N.J. — Phone  GEneva  8-3744 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


NEWSPAPER  BRBXTTORS.  INC. 
Erecting-Planning-Repair 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paul  F,  Bird.  Gen’I.  Mgr. 


MACHINERY  and  SUPPUES 


Air  Cottiers 


PORTABLE  ROOM  AIR  COOLERS. 
Ideal  for  oflSce,  home.  B%  discount, 
immediate  delivery.  Thermo-Cool,  P.O. 
Box  43,  ^urgis,  Michigan. 


Composing  Room 


INTERTYPE  MODEL  G2,  serial 
#15,796,  1  90-channel  and  1  72-chan¬ 
nel.  gas  pot,  quadder,  excellent  con¬ 
dition,  can  be  seen  running,  Mattia 
Press,  Belleville,  New  Jersey.  PLy- 
mouth  9-0600. 


QUALITY  COMPOSING 
ROOM  EQUIPMENT 

Model  8  Lino.  #47,087R  with  complete  i 
'ITS. 

Model  29  Lino.  Mixer  #63.673.  ' 

Model  31  Uno.  #61,836.  Rebuilt. 

Model  36  Lino.  #56,354  Wide  range  ' 
mags.  I 

Model  C  Inter.  #3759.  Star  quadder. 
Model  F-4  Inter.  #20,073.  Mixer.  Quad-  i 
der  and  saw. 

Model  G-2-4  Inter.  #13,162.  Mixer. 

Quadder  and  saw. 

Ludlow  machinea  Three.  Modem 
em. 

Model  DR  Elrod.  18  pt.  Gas  pot. 

Model  E  E3rod.  36  pt.  Qec.  pot,  7 
molds. 

Goss  heavy  duty  Mat  Rollers. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th  St-,  Kansas  City,  Mo.  j 


THE  NATION’S  NBWSPAPEat  FORMS 
roll  on  L.  A  B.  Heavy  Duty  Newspaper 
’Turtles— $84.50  to  $97.50,  fob  Elkin.  ; 
Write  for  literature.  L.  A  B.  Sales  , 
Company,  113  West  Market  Street,  I 
Elkin,  North  Carolina.  1 


Press  Room  j 

INDIVIDUAL  UNITS 
AVAILABLE 

HOE  Straight  Pattern  ; 

GOSS  Arch  Type 
HOE  Vertical  Pattern 
SCOTT  Heavy  Duty 
HOE  Balcony  Type 
SCOTT  &  GOSS  Folders 

JOHN  GRIFFITHS  Co.  Inc. 

I  415  Lexington  Ave.  New  York  17,  N.Y. 


I  Go«  4  and  5  unit  presses,  roll  arms 
I  each  end  of  press,  one  on  substructure 
:  with  2  color  cylinders,  22%*  cut-oS. 
I  AC  drives. 

!  GEORGE  C.  OXFORD 

I  Box  903  Boise,  Idaho 


MACHINERY  and  SUPPLIES 


Press  Room 


LINOTYPES 

Model  36  Wide  Mixer,  No.  56736 

2/90 — 2/72 — 4/.34  Magazines — 6  molds 

Mold  Blower — Mohr  ^w  — Electric  Pot 

— Feeder — A.C.  Motor 

Model  30  Mixer,  No.  51985 

Model  14 — No.  49,834 — Swing  Keyboard 


PRESSES 

DUPLEX  METROPOUTAN  23-9/16* 
Up  to  21  Units — 5  Color  Cylinders — 5 
Polders  with  Upper  Fanners — 5  Drives 
— End  Feed  or  on  Substructure  with  3  I 
Arm  Reels.  Available  as  result  of  Me-  I 
chanical  Merger  of  St.  Louis  Globe- 
Democrat  and  Poet-Dispatoh. 

SCOTT  MULTr-UNIT  22%* 

Up  to  10  Units — 2  Reversible  with 
Color  Cylinders — 3  Heavy  Duty  Folders 
with  GH  Conveyors — 3  Arm  Reels — 
Trackage  and  Turntables.  Bo.>iton  Her-  j 
aid  Traveler. 

6  UNIT  SCOTT  23-9/16* 

2  Double  Folders — -2  AC  Drives.  Located 
Knoxville  Journal. 

5  UNIT  DUPLEX 
METROPOLITAN  22%  * 

Double  Folder  —  AC  Drive.  Located 
Charlotte  News. 

3  UNIT  HOE  22%* 

With  Reversible  Unit — -Color  Cylinder 

3  Pancoast  Color  Couples — AC  Drive — 
Reels  and  Pasters.  Located  Jacksonville 
’Tlmes-L'nion. 

3  UNIT  HOE  23%* 

With  Color  Cylinder — End  Fed — AC 
Drive.  Located  Lebanon.  Pa. 

3  UNIT  HOE  22%* 

End  Fed — AC  Drive.  Located  Greens- 
burg.  Pa. 

2  UNIT  HOE  22%* 

End  Fed — AC  Drive — ^Stereo.  Located 
W.  Lebanon,  N.  H. 

20  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
Lynn,  Mass. 

16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
San  Diego,  Calif. 

8  PAGE  ’TUBULAR  TOP  DECK 
Reversible  Couple — Complete  with  Roll 
Arm  Brackets,  Compensators,  etc. 
NEIW  1953.  Located  Midland,  Texas. 

2— MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford,  N.  C.  and  Salt  Lake 
City,  Utah. 

!  PRESSES  OF  EVERY  SIZE, 
j  REQUIREMENT  AND  BUDGET 

j  BEN  SHULMAN  ASSOCIATES 

j  60  East  42na  St.  N.Y.  17  OXford  7-4590 


CHIPPING  BLOCKS  all  size  diameter. 
I  A  C  motor  press  drives  all  sizes. 

!  Roll  arms  for  semi-plate  units. 

'  Quarter-page-folders. 

'  Geo.  Oxford,  Box  903,  Boise,  Idaho. 


FOR  SALE — 5-unit  Scott  newspaper 
press  with  22%*  cut-off,  two  folders, 
two  color  cylinders.  G,  E.  Control 
panel  and  drive.  Each  unit  has  Scott 
3-arm  reels  with  Jones  tension.  40-80 
I>age  press.  Stereotype  equipment  in¬ 
cluded.  MUST  SEH>L.  MAKE  OFFER 
ON  ALL  OR  PART. 

(Subject  to  prior  sale) 

San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco  3,  CUifornia 


SCOTT — 24  pages,  three  decks,  two 
page  jumps  to  20  pages.  Can  be 
adapted  for  color.  Hand  casting  equii>- 
ment  and  chases  with  press.  Can  be 
seen  in  daily  operation.  Contact  Ken 
Morris  or  William  Seymour,  Tribune, 
Albert  Lea,  Minnesota. 


I  MACHINERY  and  SUPPLIES 


Press  Room 


GOSS  2-unita,  arch  tyi>e.  double  folder, 
22%*  cut-off,  color  hump,  reverse  cyl¬ 
inder,  end  feed,  50  H.P.  AC,  C-W 
drive,  2-CAPCO  fountains.  Available 
Now. 

DUPLEX  16-page,  standard  tubular.  2 
to  1  model.  30  H.P.  AC,  G.E.  drive, 

I  1-color  fountain,  complete  stereotype, 

I  Available  Now, 

GOSS  3-units,  arch  type,  double  folder, 
22%*  cut-off,  color  hump,  reverse  cyl¬ 
inder,  end  fe^,  75  H.P.  AC.  GW  drive, 
3-CAPCO  fountains.  Available  Now. 

DUPLEX  24-pege.  standard  tubular.  2 
to  I  model,  50  H.P.  AC.  G.E.  drive.  2- 
color  fountains,  complete  stereotyiw. 
Available  Now. 

LOYAL  S.  DIXON  CO. 

’’Newspaper  Press  Erectors” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TRiangle  7-3871 


SEE  TP  IN  OPBHIATION 
12  Page  2-1  Duplex  ’Tubular  with  com¬ 
plete  Stereo— Color  Reverses  and  aux. 
fountains.  Elxtra  Folder — $30,000. 

J.  WEISS  PRINTERS 
26  Bruen  Street, 

Newark,  New  Jersey 


NEWSPAPER  PRESSES 

Goes  Cox-O-’Type  8  Page  Plat  Bed. 
Model  E  Duplex  8  Page  Flat  Bed. 

16  Page  Duplex  Standard  Tube. 

32  Page  Goss  Single  Width. 

12  Units  Goss  Low  Constr.  Arch  Units. 
4  Page  &  8  Page  Duplex  ’Tube  Decks. 
40.  50.  75  &  100  H.P.  A.C.  Press 
Drives 

Goss  heavy  duty  Mat  Rollers. 

Largest  Midwest  Stork  Newspaper 
Machines. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th,  Kansas  Gty,  Mo. 


Stereotype 


2V4-TON  HOB  STEREO  FURNACE. 
Complete  with  6  G.  E.  elements,  pump 
and  spout,  temperature  controls,  limit 
control,  agitator.  Electric  control 
panel,  G.  E.  with  six  sixty  amp.  cir¬ 
cuits,  for  stereo  furnace.  Hoe  curved 
plate  casting  box.  22%  *  cutoff.  Scott 
Tail  Cutter.  Scott  curved  plate  shaver. 
As  is,  where  is.  $3,000.  Wenatchee 
Daily  World,  Wenatchee,  Washington. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLEHIS 
STERESO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4690 


Linotypes — Intortypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7,  N.  Y. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TBLETYPESETTEJR  BQUIPME24T 
Ludlows — ESrods— Mat  Itollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 


WAN’TED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works,  32$ 
N.  4th  St.,  Phila.  6,  Pa. 


WILL  PURCHASE  good,  recent  Inter¬ 
type  G4.  Write  Publisher,  Dispatch, 
Oneida,  New  York. 


NEED  25  used  turtles  by  August  1, 
Write  or  call  price  and  condition. 
News-Chronicle,  Shippensburg,  Penn¬ 
sylvania. 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing^  and  related  fields. 


ArtUt$  Cartoonistt 


art  director,  publication  staff  of 
g.10.  Excellent  opportunity  for  man 
SM5  who  ran  combine  administrative, 
creative  talenta.  Must  have  had  some 
lapervisory  experience.  Salary  approxi¬ 
mately  $8-9,000.  Box  2626,  Editor  & 
Publi^er. 

Circulation 

EXPERIENCED  CIRCULATION 
MANAGER  in  Los  Antielea  Area  for 
3  weekly  newspapers  converting  from 
free  to  paid  circulation.  Box  2609, 
Uitor  &  Publisher, 

DISTRICT  ADVISORS  for  one  of  the 
fastest  KTOwinar  newspapers  in  Bast. 
About  to  undertake  another  major  ex¬ 
pansion  profcram.  Employee  ownership, 
yroiip  life,  medical,  savinKS  plans. 
Grow  with  us.  Chart  Area  2.  Mail 
resume.  Box  2627,  Editor  &  Publisher. 

Claggified  Adrertiging 

CL-ASSIFIED  MANAGER  for  expand- 
intr  Caiifomia  ABC  daily.  Must  be 
thorouarhiy  experienced  and  have  out¬ 
standing  references.  Department  has 
both  out-side  salesmen  and  a  phone 
room.  Unusual  irrowth  potential.  Ex¬ 
tremely  liberal  insurance  and  retire-  1 
ment  profrram.  Box  2714,  Editor  &  { 
^biisher.  j 

Digplay  AdvertUing  \ 

YOUNG.  EXPERIENCED  dUplay  ad- 
vertisina  salesman,  who  can  sell,  for 
19,000  Texas  daily.  Excellent  oppor¬ 
tunity  for  advancement  in  multiple 
paper  irroup.  Send  full  particulars  to 
Box  2416,  Editor  A  Publisher, 


Digplay  Advertiging 


DISPLAY  AND  CLASSIFIED  sales¬ 
man  on  proprressive  twin-weeklies. 
Must  have  copywriting  and  layout 
ability  with  good  telephone  technique. 
Finest  working  conditions  in  modern, 
clean  offices  and  plant.  New  England’s 
top  winning  weeklies  and  second  place 
national  winners.  Write  John  W.  Nash, 
Times  Publishing  Co.,  P.  O.  Box  539, 
New  Milford,  Connecticut. 


NEED  TOP  AD  SALESMAN  for  our 
7-paper  Hawaii  organization.  Write 
Stew  Fern.  206  Koula  Street,  Hono¬ 
lulu  13,  Hawaii. 

NEWSPAPER  ADVERTISING  carwr 
opportunity  if  you  have  ability  to  write 
and  sell,  focellent  benefits.  If  no  mili¬ 
tary  obligations  write  for  interview 
to  Mr.  Snow,  Daily  Reformer,  Brattle-  I 
boro,  Vermont.  | 

OPENING  for  experienced  advertising  I 
director  for  6-day,  10,000  circulation 
in  highly  competitive  location.  Job 
requires  intelligent,  aggressive  work¬ 
ing  manager  who  can  command  respect  I 
of  his  six-man  department.  This  is  not  | 
an  easy  spot.  Salary  open.  Box  2730,  i 
Editor  and  Publisher.  I 


TOP  NEWSMAN  on  metropolitan  pa-  1 
per  to  supervise  staff  of  large  student  | 
morning  daily  in  Midwest.  Night  work.  | 
Good  pay.  ^x  2M1,  Elditor  &  Pub-  ' 
lioher. 

WIRE  OR  CITY  EDITOR — Immediate 
opening  for  deakman  qualified  to  take 
either  desk  afternoon  daily.  News  staff  . 
of  10.  Growing  college  city  of  20.000. 
Write  fully,  first  letter.  Tribune,  Fre-  | 
mont,  Nebraska.  ! 

ASSISTANT  SPORTS  EDITOR.  We  | 
are  in  need  of  a  man  to  fill  our 
second  spot,  prefer  a  young  man  dedi¬ 
cated  to  sports  reporting  with  college 
background  and  who  has  had  a  couple 
of  years'  sports  writing  on  a  small 
paper.  Six  day  evening  paper,  circu-  ' 
lation  26,600.  Pay  in  keeping  with  I 
qualifications.  Write  to  Robert  Peter-  i 
son.  Managing  Editor,  Chronicle- 
Telegram.  Elyria,  Ohio.  I 

DO  YOU  HAVE  REASON  to  believe  | 
you’d  make  us  a  good  News  Bureau  ^ 
Manager  or  A.  M.  Sports  Eiditor?  | 
Please  tell  the  whole  story  in  first 
letter  to:  Editor,  Rio  Grande  Valley 
NewsiMzper  Group,  Box  351,  Browns¬ 
ville.  Texas. 


REPORTING  AND 
OPINION-FORMING 


EXPERIENCED  ADVERTISING  ; 
SALESMAN  offered  permanent  job  | 
with  bright  future  on  strong,  growing  i 
Illinois  daily.  Need  aggressive  sales¬ 
man,  competent  in  copy  writing  and 
layout.  Liberal  starting  pay,  merit  ad¬ 
vancements,  other  benefits.  Send  refer¬ 
ences.  training,  experience  to  Box 
U26,  Editor  &  Publisher. 

ALASKA’S  BEST  EQUIPPED  NEWS¬ 
PAPER  needs  an  intelligent,  sober, 
experienced  display  salesman.  Must  be 
exceptional  salesman,  good  on  layout 
and  copy.  Pleasant  working  conditions 
in  newly  remodeled  plant,  good  salary, 
lineage  and  color  bonus  plans.  Send 
full  resume  via  air.  Include  layout  and 
copy  sample  with  first  letter  to:  Ad¬ 
vertising  Director,  Fairbamks  Daily 
News-Miner,  Fairbanks,  Alaska. 

EXPERIENCED  Top-Notch  Display 
Salesman — grrowing  daily  in  town  of 
14,000.  Wonderful  climate,  salary  open. 
Call  or  wire:  Bob  D.  Collins,  Adver¬ 
tising  Manager,  Gallup  Daily  Inde¬ 
pendent,  Gallup,  New  Mexico. 

LARGE  METROPOLITAN  DAILY  — 
Sunday,  (Xiart  Area  2,  offers  excep¬ 
tional  opportunity  for  experienced  dis¬ 
play  ad  salesman.  Send  complete  resu¬ 
me,  experience,  earnings,  education,  to 
Box  2613,  Editor  &  Publisher.  Replies 
confidential. 

RETAIL  AD  MAN — itermanent,  imme¬ 
diate  spot  on  retail  staff  of  fast-moving 
daily,  100,000  circulation,  moming- 
evening-Sunday,  town  of  140,000.  Good 
starting  salary,  insurance,  vacations 
.  .  .  congenial  people  to  work  with  and 
for.  Let’s  talk  about  it  now.  Call 
(colleot) :  Ken  Kinney,  Retail  Advertis¬ 
ing  Manager,  HA  4-7711,  Courier  and 
Press,  Evansville,  Indiana. 

DISPLAY  ADVER'nSINO  SALES¬ 
MAN,  13,500  daily.  Write  D.  Grandon, 
The  Gazette,  Sterling,  Illinois. 

DISPLAY  ADVERTISING  SALES¬ 
MAN.  Minimum  2  years’  experience. 
Local  selling.  Write  giving  salary  re¬ 
quirements  and  resume.  John  J. 
Michalski,  Advertising  Manager.  Athol 
Daily  News.  Athol.  Massachusetts. 


REPORTERS  for  one  of  fastest  grow¬ 
ing  newspapers  in  Elast — about  to  un¬ 
dertake  another  major  expansion  pro¬ 
gram.  Employee  ownership,  gpqup  life, 
medical,  retirement  plans.  Grow  with  ! 
us.  Chart  Area  2.  Mail  resume,  a  few 
clips.  Box  2417,  Editor  &  Publisher.  j 

ASSISTANT  SPORTS  EDITOR  and 
young  staffer  for  4-man  staff  of  Mid¬ 
west  50,000  a.m.  daily-Sunday.  Elm- 
phasis  on  local,  area  coverage.  Box  > 
2602,  Editor  &  Publisher.  | 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Gout  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL,  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 

CHART  AREA  9,  morning  metroimli- 
tan  wants  good  copy  deakman.  Box 
2606,  Eiditor  &  Publi^er. 

DO  YOU  WANT  to  work  on  a  news¬ 
paper  that  is  respected  by  its  readers 
and  :ta  staff  T  Tm  openings  exist  on 
such  a  paper,  Tlie  Middletown  (New 
York)  Daily  Record.  One  is  for  a  ' 
repmier  or  deakman  with  at  least  : 
three  years’  newspaper  work.  The  see-  j 
ond  is  for  a  woman  or  man  interested  ' 
in  writing  for  and  editing  family 
news  pages.  Applicants  must  be  with¬ 
in  interviewing  distance.  Send  resume 
and  samples  to  A.  N.  Romm.  Eiditor, 
The  Middletown  Daily  Record,  161 
North  Street,  Middletown,  New  York. 

MAN  OR  WOMAN  preferably  with 
some  experience,  as  reporter  for  city 
government  and  police  beat  for  Michi¬ 
gan  p.m.  daily.  Elxcellent  fringe  bene¬ 
fit.  Send  full  detsuls  to  ^x  2516, 
Eiditor  &  Ehiblisher. 

REPORTEIR  for  Kentucky  small  city 
daily,  limited  experience  acceptable. 
Must  have  ear.  Give  full  details  first 
letter.  Daily  News,  Middlesboro,  Ken¬ 
tucky. 

SPORTS  EDITOR  WANTED  —  An 
enterprising  man  with  college  back¬ 
ground  or  a  few  years’  exi>erience 
will  find  this  spot  an  exciting  chal¬ 
lenge.  He’d  have  a  "sportsminded”  city 
as  his  beat  and  complete  responsibility 
for  makeup  and  content  of  his  page. 
Salary  in  keeping  with  Bi>plieant’s 
qualifications.  Photographer  and  part- 
time  sports  writer  assist.  Progressive 
paper  in  Midwestern  city  of  16,000. 
Write  to  Elmest  Mazzatenta.  Managing 
Eiditor,  Peru  Daily  Tribune,  Peru, 
Indiana. 


EDITOR 


.  .  .  for  strong,  well-financed  Cali¬ 
fornia  weekly.  Non-metropolitan  high 
desert  community;  partially  a  resort 
area;  dry,  pleswant  climate. 

We  are  looking  for  a  man  with  enter¬ 
prise  and  an  aggressive  approach  to 
local  news,  a  man  who  can  take 
creditable  news  pictures  and  who  ap¬ 
preciates  effective  page  lay-out.  No 
collateral  duties  in  advertising,  circu¬ 
lation,  etc.  We  want  an  industrious 
newsman  who  can  take  pride  in  cover¬ 
ing  the  local  scene  impartially  and 
thoroughly.  $150  i>er  week.  Write  Box 
2607,  Eiditor  &  Publisher. 


SPORTS  EIDITOR  for  10,000-circula¬ 
tion  morning  daily.  Should  be  experi¬ 
enced  all  phases  of  spewts  desk,  realize 
value  of  complete  local  coverage,  write 
interesting  column.  Two-man  sports 
department.  Chart  Area  12.  ^x  2606, 
Eiditor  &  Publisher. 


'THE  MAN  WE  SEEIK  has  demon- 
I  strated  ntore  than  ordinary  competence 
in  the  fieid  of  journalism.  He  is  a 
I  skiiled  reporter.  He  likes  to  write. 

\  and  writes  colorfully  and  well.  He 
I  wants  to  apply  these  akiUs  in  the 
I  field  of  industrial  journalism  at  a 
higher  levei  than  is  generally  prac¬ 
ticed. 

I  HE  POSSESSES  the  ability  to  work 
with  corporate  executives  at  all  levels 
I  of  management.  He  understands  and 
r  wholeheartedly  endorses  the  objectives 
of  business  under  the  American  eco¬ 
nomic  system. 

I  HE  IS  PREIPAREID  to  devote  his 
;  best  thoughts  and  energy  to  reporting 
I  and  interpreting  one  of  the  country’s 
I  most  progressive  companies  to  its  rank 
I  and  fiie  employees,  its  supervisory  per- 
sonnei  and  its  widespread  management 
organization :  and  to  assist  the  com¬ 
pany’s  Divisions  in  establishing  com¬ 
petent.  high-quality  information  pro¬ 
grams  of  their  own. 

SALARY  WILL  bear  a  fair  relation¬ 
ship  to  present  earnings,  with  definite 
opportunity  for  substantial  improve¬ 
ment, 

WE  ARB  engaged  in  the  develop¬ 
ment  and  manufacture  of  electronic, 
missile,  space,  automotive,  aircraft  and 
nuclear  products  and  employ  27,000 
persons  in  our  U.  S.  and  Canadian 
plants. 

PLEASE  TEILL  US  about  yourself 
in  a  letter  addressed  to  Box  2620. 
Eiditor  ft  Publisher. 


TWO  POSmONS  OPEa4  —  SporU 
Eiditor- Writer.  General  Assignment  Re¬ 
porter.  Box  2626,  Eiditor  ft  Publisher. 

WOME34’S  EDITOR;  Medium-Sized 
Caiifomia  Daily  wants  mature,  experi¬ 
enced  woman  to  change  our  out-of- 
date  Society  pages  into  modem,  lively 
Women’s  Pages.  Send  full  details  of 
exiwrience,  salary  requirements  and 
samples  of  work  in  first  letter  to  Box 
2629.  Eiditor  and  Ihiblisfaer. 


EDITOR  AND  PUBUSHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  wiUioat  IDENTinCATION 


EDITOR  8C  PUBLISHER  for  July  2,  1960 


r 


HELP  WANTED  HELP  WANTED  i  HELP  WANTED  INSTIIUCTION 


Editorial 


Editorial  Promotion— Public  Relationa  '  Clatsified  AdrertUing 


MANAGING  EDITOR  for  lively  small 
city  daily  in  Hahsachusetts.  Good  op¬ 
portunity  for  energetic  youni;  deskman 
ready  for  better  job.  Write  fully.  Box 
2628,  Editor  &  Publisher. 


PERMANENT  POSITION  on  small 
Central  New  York  afternoon  daily  for 
area  news  reporter.  Car  essential,  pho- 
tosraphy  experience  helpful.  Write 
fully,  ^x  2623,  Editor  &  Publisher. 


WOMEN’S  NEWS  reporter,  experi¬ 
enced,  for  outstandinK  daily  in  Chart 
Ares  12.  Must  be  able  to  handle  all 
assignments,  and  be  able  to  get  along 
with  co-workers  and  public.  Good  sal¬ 
ary  and  benefits.  Ideal  climate  and 
recreational  area.  Send  resume  to  Box 
2636,  Editor  &  Publisher. 


COPYREADER,  sports,  ex|)erienced ; 
makeup  and  picture  knowledge ;  good 
pay,  pension  and  other  benefits;  large 
afternoon  mid-west  daily.  Box  2604, 
Editor  &  Publisher. 


DO  YOU  WANT  A  JOB 

with  a  consumer  or  business  publi* 
cation,  daily  or  weekly  newspaper, 
public  relations  or  advertisintt  aKency? 
SeTsd  resume — when,  where,  how  much 
— to 

PUBLISHERS 

Employment  Agency,  469  E.  Ohio, 
Chicago  11,  Illinois  SU  7-2266 


EDITOR 

EMPLOYEE  NEWSPAPER 

Major  progreesive  Philadelphia 
pharmaceutical  firm  has  an  open¬ 
ing  in  its  Public  Relations  De¬ 
partment  for  a  person  to  assume 
full  responsibility  of  editing  em¬ 
ployee  newspaper.  Would  also  as¬ 
sist  in  various  iihases  of  general 
employee  communication  assign¬ 
ments.  College  grad,  preferred 
along  with  previous  commercial 
magazine  experience.  Liberal  bene¬ 
fit  program  includes  group  health 
and  life  insurance,  retirement 
plan,  etc.  Send  resume — include 
salary  requirements.  Box  2719,  Ekli- 
tor  and  Publisher. 


NEWS  EDITOR  for  small  Ohio  daily. 
Wire,  makeup,  camera  experience  nec¬ 
essary.  Medical  benefits,  paid  insur¬ 
ance,  vacations.  Good  salary  for  gooc 
man.  Box  2720,  Elditor  &  Publisher 


1  SPORTS  EDITOR  for  5,200  daily.  ' 

,  Writer  with  enthusiasm  and  knowl- 
I  edge  of  sports.  Job  indudee  small  city 
beat.  Good  spot  for  recent  J-grad  or  ; 
others  seeking  exiierience.  Write  quali- 
!  fications.  required  salary  to  Paul  Har- 
baugh.  Managing  Editor.  Call-Leader, 
BIwood,  Indiana 

TELEGRAPH  EDITOR.  60,000  eve-  ' 
ning  and  Sunday  daily.  Opixirtunity  ; 
for  smaller-town  newsman  to  move  up  i 
[  in  income  and  position.  Must  be  skilled  ! 
I  oopyreader,  minimum  of  6  years'  ex-  j 
!  perience.  37*^-hour.  5-day  week:  ! 
'  $8,000  annual  bracket :  liberal  vaca- 
'  tion;  life  and  hospitalization  insur- 
'  anoe ;  pension;  top  working  condi- 
I  tiona.  ^nd  details  of  education,  ex- 
j  perience,  family  status.  Opening  also 
for  reporter.  Winte  Box  27CT,  Elditor  A 
Publisher. 


TWO  OPENINGS  —  Sports  Editor 
and  city  side — on  fast-growing  20,000 
Connecticut  p.m.  Contact:  Elditor,  Dan¬ 
bury  News-'Times. 


j  WOMEN’S  PAGE  EDITOR.  1-2  years’ 
experience.  Permanent.  Wire  collect  to 
I  Editor,  Columbia  Basin  Herald,  Moses 
I  Lake,  Washington. 


Free  Lance 


\  FREE  LANCERS:  Sell  your  photos  to 
I  the  huge  house  organ  market.  4,000 
company  magazines  buy:  Payment  from 
$10  to  $100  for  single  pictures  and  cap- 
I  tions.  Free  information.  Gebbie  Press 
I  Pictures,  161  W.  48th,  N.Y.C. 


Inittructor* 


;  TEACH  reporting  or  advertising  on 
i  fdlowship,  do  graduate  work  in  an- 
I  other  field.  College  in  deep  South. 
;  Box  2723.  Editor  &  Publisher. 


Mechanical 


.  LINOTYPE  OPERATOR  —  Union  or 
i  eligible.  Must  set  clean  proofs,  be 
I  sc^r.  dependable.  Good  working  con- 
'  ditions,  good  pay.  Two  weeks  vaca- 
1  tion,  sick  leave  after  one  year,  pen- 
'  sion  plan.  New  England  shore  town. 
I  excellent  fishing,  recreational  area. 

Write  ^x  2622,  Editor  &  Publisher. 


LINOTYPE  OPERATOR 

Weexly  newspaper.  Good  equipment. 
Locat^  one  hour  to  New  York  City. 
Steady,  ^x  2614,  Eklitor  St  Publisher. 


PROMOTION  COPYWRITER  BOOST  SALES  IN  CLASSIFIED 


Here’s  a  chance  for  a  young  copy¬ 
writer  with  some  experience  to 
move  into  a  major,  competitive 
I  market  and  write  circulation,  radio 
and  TV  copy  for  one  of  the  na¬ 
tion’s  outstanding  newspapers. 

I  Chart  Area  2.  Give  all  details  of 
experience  and  personal  back- 
I  ground,  including  present  salary. 

I  Uur  staff  knows  of  opening.  Box 
j  2616,  Editor  St  Publisher. 


EDITOR  for  new  employee  house  or- 
I  gan  of  leading  insurance  comimny. 

I  Man  with  2-4  years’  newspaper  ex- 
I  I>erie«ce  desired,  i>articularly  with 
ability  to  create  imaginative  featurn 
j  and  ’’human  interest"  stories.  This 
I  man  will  work  alongside  former  news- 
!  |>a|>er  men  in  an  expanding  Public 
'  Relations  De|>artment.  If  you  are  in- 
I  terested  in  this  challenging  iKwition 
i  which  offers  excellent  growth  p^ential  | 
:  submit  resume,  salary  requirement  and 
'  copy  sanqdes  to:  Personnel  Depart-  1 
ment  E.  N.,  Aetna  Life  Companies, 
161  Farmington  Avenue,  Hartford  15.  | 
Connecticut. 


I  NEWS  WRITER  desired  for  New  Eng- 
I  land  C-atholic  college.  The  man  should 
have  wide  range  of  interests  and  flair 
'  for  colorful,  factual  reporting.  Give 
background,  experience,  present  salary. 
!  Box  2732,  Eklitor  &  Publisher. 


Saletmen 


TELETYPESETTER 

j  Excellent  sales  opportunity  for  ad¬ 
vancement-inclined  man  with  PRINT- 
I  ING  BACKGROUND.  Familiarity  with 
j  linecasting  mat^ines.  composing  room, 
composition,  and  Teletypesetter  desir¬ 
able.  Opening  available  in  Editor  and 
Publisher  Chart  Area  6.  Must  be  able 
to  nteet  people,  free  to  travel.  Car, 
expenses,  liberal  employee  benefits. 
Send  resume  of  experience  and  i>er- 
i  sonal  background  to  R.  C.  McPherson, 
District  Manager,  Fairchild  Gnq>hic 
I  Equipment.  Ill  West  Washington 
I  Street.  Chicago,  Illinois. 


380  NewspB|)ers  Have  Enrolled 
Salespeople  and  BxetmUves 
in  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How- 
'  ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  (lersonnel  liow 
I  to  square  right  up.  to  analyze  and 
solve  sales  problems  they  daily  •■p. 

1  counter.  Classified  salespeople  are  ex- 
i  i)ertly  trained  (at  home — on  THKIR 
'  own  TIME)  develo|)ed  to  increase  their 
I  individual  sides  production  and  ropy 
I  writing  skill  to  get  and  keep  more 
business. 

TTie  famed  Paris  Course  (only  one 
in  existence)  has  proved  since  1954 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slaal)  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  you  develop  more  Claaeified 
faster. 

Enroll  as  many  of  your  staff  as  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-lee8on 
sales-booating  Course  is  $66  each.  Send 
in  the  names  now  or  write  for  de- 
scriptive  brochure. 

SCHOOL  DIVISION  OP 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 

Servicee  for  Newspapers  Since  1938 

‘2900  N.  W.  79th  St..  Miami  47,  Florida 
Oxford  1-8331 


Linotype  School 


OHIO  UNOTYPB  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Piw  Information 


SITUATIONS  WANTED 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


OPENING  SOON  for  experienced  Edi¬ 
tor  on  one  of  best  County  Weeklies  in 
Monroe  County,  New  York.  Either  sex. 
Give  qualifications.  Box  2707,  ^itor  & 
PublUdier. 


REPORTER  —  for  courthouse  beat  on 
top-quality  p.m.  daily.  Give  salary, 
references,  complete  experience,  when 
available  in  first  letter.  Ralph  May, 
Times-Gazette,  Ashland,  Ohio. 


REPORTER  for  general  news  on  six- 
day  daily  in  city  of  25,000  Texas 
Panhandle.  Give  full  details  and  state 
expected  starting  salary.  The  Pampa 
(Texas)  Daily  News. 


REPORTESl  -  PHOTOGRAPHER  to 
cover  suburban  area  for  (3hart  Area  1 
afternoon  daily.  Must  be  alert  for  all- 
round.  intensive  local  coverage.  Car 
essential.  State  salary  requirement,  ex¬ 
perience  in  first  letter.  Box  2718, 
Elditor  &  Publisher. 


RE3PORTE3R  —  Preferably  man  now 
employed.  Elxperienced  and  willing  to 
do  any  kind  of  reporting  without  strict 
supervision.  Permanent  position.  (Jive 
references  as  you  will  be  checked. 
Salary  o|)en.  Junction  City,  Kansas, 
Daily  Union. 


RIM  MAN — fast,  experienced  copy  edi¬ 
tor,  good  on  heads,  dummying  and 
cleaning  up  beginners’  copy  by  prize¬ 
winning  Chart  Area  2  morning  daily. 
Salary  $119-124  range.  References  re- 
quired.  Box  2716,  Elditor  &  Publisher. 


SOUTHERNER  SOUGHT  for  top 
sports  spot  on  growing  daily  pleasant 
^uth  (Carolina  city.  Kive  days,  ade¬ 
quate  pay,  fringes.  Send  resume  to 
Box  2701,  Editor  &  Publisher. 


COME  TO  FLORIDA  j 

Model  36  Linotype  operator  wanted.  \ 
Open  81h>p,  5  day  week,  40  hours.  I 

Contact  George  Fi^er,  News  Tribune,  I 
Fort  Pierre,  Florida. 


Photography 


OORPORA’nON  WANTS  photo  editor 
able  to  (1)  coordinate  news  i>hoto  I 
files  (2)  imagine,  create  and  package  ; 
picture  stories  for  press  and  trade  , 
publications.  Enthusiasm  essential. 
Travel  opportunities.  Reply  to  Box 
2715,  Editor  &  Publisher. 


Promotion — Public  Relation* 


LEADING  RESORT  HOTEL  on  Flor¬ 
ida  East  Coast  has  opening  for  alert 
publicity  man.  Must  be  competent  news 
writer  and  willing  worker.  Hotel  ex¬ 
perience  helpful  but  not  essential. 
Send  full  background  and  experience 
information.  Box  2600,  Editor  and 
Publisher. 


WELL  KNOWN  Publisher  -  Printer 
seeks  man  for  position  with  growth  | 
potential.  Writing,  contact,  and  di-  I 
versified  ^blic  relations  activities,  j 
Some  previous  writing  experience  es-  j 
sential.  Write  giving  all  detailed  and  i 
salary  requirements.  Box  2509,  Elditor  ' 
&  Publisher.  | 


NEW  ENGLAND  COLLEGE  seeks 
public  relations  assistant.  News  writ¬ 
ing,  editing,  and  reporting.  Layout 
and  photography  helpful,  but  not  es- 
senti^.  Want  conscientious  worker 
with  ideas.  Box  2630,  Editor  &  Pub¬ 
lisher. 


Administrative 


BUSINESS— OFFICE  MANAGER 
ACKXJUNTANT 

Business  Administration  degree,  exten¬ 
sive  accounting  experience  including  the 
newspaper  field,  competent  administra¬ 
tive  qualifications,  thorough  knowledge 
of  A,B.C.  requirements,  distributor  and 
Little  Merchant  circulation.  Prefer 
newspaper  10,000  to  25,000  Chart  Area 
■)-4-5.  Available  for  interview  now,  can 
assume  duties  August  16.  Box  2463, 
Editor  St  Publisher. 


BUSINESS  MANAGER-AD  DIREO 
TOR  wi^  high  quality  business  and 
personal  record,  seeks  like  position  or 
GENERAL  MANAGER  on  medium 
dze  daily.  UNBELIEVEABLE  linage 
performance  and  circulation  growth. 
Confidential  I  Box  2634,  Editor  St  Pub¬ 
lisher. 


BUSINESS  OR  CIRCULATION  MAN¬ 
AGER.  Fully  experienced  in  both  cir¬ 
culation  and  accounting,  good  adminis¬ 
trator.  ave  31.  family.  Chart  Area  1, 
2.  Box  2712.  Editor  &  Publisher. 


FORMBR  PUBLISHE3R  wants  respon¬ 
sible  position  with  medium  daily. 
Trained  accountant  with  business  man¬ 
ager’s  experience.  Best  references.  Box 
2TO5,  Editor  &  Publisher. 


GENERAL  or  BUSINESS  MANAGER 
— Creative  in  all  selling,  experienced 
inside  and  outside  in  every  newspaper 
business  activity,  well  versed  in  com¬ 
petitive  operation  in  large  and  medium 
cities  in  all  retail,  national,  circula- 
i  tion,  research,  promotion.  Familiar 
I  with  newsroom  and  mechanical  too. 

I  Mid^e  forties,  excellent  health.  Box 
I  2729,  Editor  &  Publisher. 


Administrative 


20  YEARS’  EXPERIENCE  in  ALL 
phases  of  newspapering  and  allied 
trades.  A  GOOD  26  years  of  service 
left  for  some  small  to  medium  size 
(daily  or  weekly)  absentee  owner — or 
as  a  load-lifting  number  2  man.  Write 
Box  2733,  Eklitor  &  Publisher. 


Artists  Cartoonists 


WEJST  COAST  CARTOONIST  —  Re¬ 
toucher  (employed)  desires  spot  on 
New  York  metropolitan  daily  or  other 
Chart  Aren  2.  Experienced,  versatile 
and  thinking  producer  of  top  quality 
work.  Age  37.  Box  2703,  Editor  A 
Publisher. 


Circulation 


AM  AVAILABLE  on  reasonable  no¬ 
tice — exporience-60. 000-7  day  a.m.,  36.- 
000-6  day  p.m.  competitive  supervisory, 
production  ability,  budget  minded, 
presently  assistant.  Chart  Area  6  pre¬ 
ferred.  Box  2531,  Blditor  &  Publisher. 


Classified  Advertising 


PRESENTLY  EMPLOYED  Assistant 
Cnaeaified  Advertising  Manager  with  6 
years’  experience  in  the  newspaper 
business  desires  a  challenging  oppor¬ 
tunity  as  Classified  Advertising  Man¬ 
ager — Knows  all  phases  of  classified! — 
Prefer  Chart  Areas  2,  3,  or  4 ;  but 
will  consider  any  other  location  if 
convinced  of  a  permanent  position  with 
opportunity  for  future  advancement 
depeivling  entirely  on  my  ability. 
Young  family  man,  good  character, 
self  starter,  (^rreepondence  whirii  may 
lead  to  interview  will  be  ai>preciated. 
^x  2610,  Editor  &  Publisher. 
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SITUATIONS  WANTED  i  SITUATIONS  WANTED 


Ultttgified  AdrertiiinK  i  Editorial 


KBE'  a  classified  MANAOiJR? 

fb***  year*'  exi>erience  HellinK  and  | 
tnininfr  aa  salesman.  Ebccellent  record.  ; 
K.OO"  daily.  Box  2705,  Elditor  &  Pub-  < 
liAer. _ 

Ditplay  AdrertUing 

mspiay  advertising  sales, 

MIy,  Bay  Area  Galifornia.  8  years’  ; 
ispsrience.  Grad,  married.  Perma-  | 
isnt.  Available  AuKUSt  IS.  Box  2409,  i 
Iditor  A  Publisher. 

ad  director,  heavy  exi>erience.  me-  i 
Siam  sise  daily.  Conscientious,  capable;  I 
sew  methods  and  practices.  Prefer  ‘ 
W«t  Write  Box  2541,  Editor  A  Pub-  ; 
Usher. 

ADVERTISING-BUSINESS  MANAG¬ 
ER,  30  years’  experience  on  dailies  to 
tO.OCO  and  larse  suburbans.  Capable, 
MDarientious.  amreasive.  Solid  builder, 
laest  references.  Box  2521,  Elditor  A  i 
Publisher.  I 


ad  DIRECTOR,  34,  with  solid  back- 
ITOund  in  classified,  retail  and  Ken- 
OutstandinK  record  in  sales,  or- 
lanization  and  manaKement.  Thor- 
•oghly  familiar  with  Bureau  tools  and 
tsehniques.  Interested  in  |>ermanent 
career  opportunity  only,  LeRitimate 
motive  for  seeking  change.  Box  2706. 
Editor  A  Publisher. 


ADVBR'nSING  MANAGER-^ Canadian 
sdvertiiunK  man  with  14-year  success¬ 
ful  record  on  100,000  daily  wishes  to 
rebate  on  prottressive  daily  in  On¬ 
tario  or  Eiakern  states.  Capable  of 
writinK  effective  promotional,  retail 
snd  iceneral  campaiim  copy  and  ar¬ 
tistic  layouts  that  SEILLI  Strong  on 
promotion  and  staff  traininit ;  personal 
mUinir  ability.  Thorouirh  knowledire 
mfitable  rate  structures,  practices, 
ROP  color  and  Bureau  techniques.  Has 
two  younpr  children  and  is  in  excellent 
health.  University  trained;  early  retail 
snd  aprency  backRround.  Excellent  ref¬ 
erences.  Well  and  favorably  known  in 
Canadian  advertisinp;  field.  For  resume, 
write  Box  2708,  Elditor  A  Publisher. 


INVEST  in  an  ADVEHTHSING  MAN- 
AGEIR  who  knows  newspapers  and 
their  operation.  A  man  who  can  lead, 
tell,  direct  and  counsel  a  staff  for  in¬ 
creased  business.  10^  years’  top  sell¬ 
ing  experience.  Write  Box  2721,  Eiditor 
k  Publisher. 

MANAGEIR  —  Creative  record  in  re¬ 
tail,  national,  classified,  plus  full 
knowledire  of  all  research,  promotion, 
copy  service.  Broad  experience,  mostly 
competitive,  on  large,  medium  and 
aaall  newspapers.  Have  some  ideas 
diat  have  worked.  Seeking  bigger  re- 
iponsibility.  In  the  forties  and  healthy. 
Box  2726,  Eklitor  A  Publisher. 


WIRE  EDITOR,  32,  married,  city  room 
oiMrience,  seeks  desk  spot  in  the 
Tfavinias  or  Maryland.  Box  2523,  Edi¬ 
tor  A  Publisher. 


ATi'kNTION  ;  Washington.  D.C.  Syn- 
liieated  columnist,  veteran  political  re¬ 
porter  wishes  transfer  to  news  bureau. 
Box  2427,  Elditor  A  Publisher. 

KXPEDIEiNCED  NEIWSMAN.  41.  fam¬ 
ily-man  seeks  rewonsible  desk  job  In 
Hatern  Massachusetts,  but  will  con- 
dder  other  Chart  Area  One  offers. 
Box  2434,  Elditor  A  Publisher. 

reported  photographed  —  Elx- 
Mience  and  imagination  combined  in 
lootojournalism.  Prefer  Arixona,  con- 
dder  all  Gh^  Area  10.  J-grad,  Michi- 
Itn  State,  26,  Married,  recommenda- 
dons,  complete  equipment,  veteran, 
wk  photo^atdiic  or  combination  job. 
will  be  in  Phoenix  from  IS  June,  will 
tmvel  to  see  you.  Personal  resume  on 
csquest.  Box  2461,  Eklitor  A  Publisher. 

^ORTER  -  PHO’TOGRAPHED.  vet, 
BBA,  Journalism  major,  unencumbered, 
•seks  opportunity  with  challenge  and 
Ptomise.  Anywhere.  Box  2424,  Eklitor 
•  Publisher. 


SPOR’TS  EDITOR— 32.  married,  child,  j  1 
11  years  in  business,  6  as  aitorts  editor,  y 
Last  4  19,000  a.m.  Seeks  August  ad-  I  v 
vancement,  p.m.  ONLY.  No  Chart  '  1 
Areas  1,  2.  7,  11.  Fred  Walker.  922  a 
E.  Monroe,  Harlingen,  Texas.  j  r 

AVIATION  EDITOR,  now  running  |  i 
copy-layout  desk  of  top  missile  and 
aircraft  magaxine.  wants  responsible  I  ^ 
position  with  publication  or  industry  ^ 
in  New  York  City  area.  Box  2520, 
Eklitor  A  Publisher.  I 

**  EDITO^&^EPbRTERS  ** 

National  clearing  house  for  romi>etent  I  ' 
iwrsonnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire  I  ‘ 
HEIADUNE  PERSONNEL  (Agency)  t 
6  E.  46  St..  New  York,  OXford  7-6728  ‘ 

_ y 

EXPERIENCED  NEWSMAN  and  i 
three  loyal  and  capable  aides,  desire 
better  situation.  We've  done  it  all — 
news,  sports,  farm,  outdoors,  photos. 
60.000  daily  now.  ^x  2538,  Eklitor  A  I 
Publisher.  I  i 

- 1 

NEW  EaiGLAND  EDITOR  of  large  |  i 
I  weekly,  29,  married,  honor  journalism  |  I 
grad  seeks  position  on  New  Ebigland 
daily  or  weekly.  Box  2512,  Eiditor  A  , 
Publisher.  i  | 

NEWS.  TEJLESGRAPH  editor.  Ebcperi-  '  j 
I  enced,  steady.  Optional  area,  single.  i 
I  Box  2515,  Eklitor  A  Publisher.  | 

1  YOUNG  WOMAN— Now  on  daily,  for 
permanent  spot  Chart  Areas  1,  2.  Will  | 
tryout  on  vacation.  Box  2524,  Eklitor  I 
I  A  Publisher.  | 

I  A-1  all-around  man,  15  years’  experi- 
ence.  reporter  or  wire  editor.  Box  j 
2318.  Eklitor  A  EhiblUher,  j 

EXPEDIERfCED  NEWSMAN  wlshM  ; 
job  change  which  would  lead  to  edi-  i 
torial  writing.  Has  put  in  15  years  as 
working  reporter,  cbiefly  in  municipal  . 
coverage.  Considered  good  community  | 
man.  Elxcellent  educational  background.  : 
Northeast  area  preferred.  Box  2633,  j 
EMitor  A  Publisher. 

EXPERIENCED  WOMEN’S  EDITOR 
— feature  writer.  Available  August. 
Box  2608.  Eklitor  A  Publisher. 

WRITER- EDITOR ;  Industrial-science. 

I  Seelu  position  with  magazine  or  in 
industrial  publicity,  advertising.  Com-  i 
muting  distance  New  York  City  only,  i 
Box  2631,  Eklitor  A  Publisher. 

COPYREJADED.  versatile  pro  in  slot, 
telegraph,  news  desk.  Considering 
move  to  quality  paper  at  top  pay.  Box  ! 
2710,  Eklitor  A  Publisher, 

EDITOR  of  large  weekly,  fast  eharp  I 
rewrite  man,  seeks  editorial  position  j 
on  small  daily.  Box  2724,  Editor  A  | 
Publisher. 

EMPLOYED  WOMEN’S  EDITOR  on  1 
I  Daily  seeks  similar  spot  or  features. 
Believes  news  of  and  for  females  ran 
be  "interesting."  10  years’  experience 
in  Journalism  and  allied  fields.  BS  in 
Journalism.  Box  2704,  Eklitor  A  Pub¬ 
lisher. 

CK>OD  REPORTED,  police,  politics,  ; 
courthouse,  features,  column,  four  i 
years  on  daily.  Seeks  metropolitan  : 
area.  Box  2700.  Eklitor  A  Publisher.  ; 

REPORTER-NEWSWDITED  —  Expe- 
rienced  in  police,  court,  and  political 
1  news  and  features.  8  years’  newspa-  , 

I  per-radio  reporting  and  feature  writing  i 
experience.  College,  car.  best  refer-  . 
ences.  Interested  in  newspaper  or  broad-  j 
casti^  news  work.  Box  2717,  Eklitor  A 
Publisher,  | 

SPORTS  EDITOR — Eixperienced.  Good  j 
habits.  Write  column  and  well  versed  I 
in  layouts  and  editing.  Married.  Pleas-  I 


SITUATIONS  WANTED 


I  Editorial  I 


j  THINKING  of  adding  a  section  to  I 
your  daily  and/or  Sunday  i>aper  which 
I  would  deal  with  movies,  theater,  radio-  | 

!  TV.  books,  art,  etc.  on  local,  area, 

I  and  national  levels?  Experienced  I 
I  newsman-writer.  26.  with  BA.  MS,  | 

I  and  ideas  available  September.  Write  , 

I  Box  2728.  Eklitor  A  Publisher.  j 

YOUNG  WOMAN.  22,  editor  New 
York  college  newspaper  1  year;  pro¬ 
duction,  layout,  some  writing.  Will  re^  ; 
locate.  Box  2731,  Eklitor  A  Publisher.  | 

Irutruetorg 

YOUNG  ENGLISH  M.A..  27.  married,  : 

\  college  teaching,  journalism  back- 
:  ground,  desires  educational,  editorial 
or  public  relations  position  in  Chart  i 
Areas  10,  11  or  12.  Box  2425,  EMitor  i 
A  Publisher, 

Mechanical 

PRESSROOM  FOREMAN  wanU  to  i 
make  change — Broad  experience  with  j 
Nearspaper  Preasea — Lsu^  or  small  i 
shop— Eixeellent  references.  Box  2529, 
i  Elditor  A  Publisher, 


SITUATIONS  WANTED 


Photography 


The  Elditor  who  is  tired  of 
spiritless  i>hotography  and 
seeks  new  ideas  in  pictures 
and  writing  is  requested  to 
contact  Box  2723,  Eiditor 
A  Publisher. 


Promotion— Public  Kelationg 

REIPORTED  on  a  top  New  York  City 
daily  wants  public  relations  job  in 
Texas.  Box  2426,  Eklitor  A  Publisher. 


PROMOTION  MANAGER— top  flight 
metroi^itan  newspaper  experience. 
Eklitorial,  advertising,  circulation  and 
public  event  promotion,  all  my  dish. 
Versatile  creative  man  with  ’’can  do’’ 
and  “show  how".  Solid  administrator. 
Practical  reasons  for  change.  Refer- 
enoea  you’ll  respect.  Write  in  confi¬ 
dence.  Box  2540,  Eklitor  A  Publisher. 


PRESS-STEDEO  FOREMAN  seeks  po¬ 
sition  California.  Reliable  family  man. 
20  years’  tubular  experience.  Box 
2528,  Eklitor  A  Publisher. 

PRODUCTION  MANAGED 
Several  years  experience  on  medium 
sized  dailies.  Resume  prepared.  Box 
2602,  Eklitor  A  Publisher. 


EXPERIEJNCED  TTS  OPEDATOR  de¬ 
sires  job  with  newspaper.  Prefer  Chart 
Area  9.  Write  or  wire  Box  74,  Banks, 
Arkansas. 


:  PHOTOEINGRAVBR,  newspaper  field, 
i  w^l  qualified  to  run  shop  or  other- 
!  wise.  7  years'  experience,  reliable. 

I  Available  now.  Write  Box  2709,  Eklitor 
I  A  Publisher. 

!  PRODUfmON  MANAGED  —  Well 
I  versed  in  all  phases  of  cold  type,  tape 
operation  line  casting  machine  plus  all 
other  departments.  Eixcellent  refer¬ 
ences.  Box  2702,  Eiditor  A  Publisher. 


PUBUC  REDA'nONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  i>eople 
on  file.  Send  us  your  job  specs.  We'll 
send  you  resumes  to  match.  Contact : 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 

PUBLIC  RELATIONS,  communica¬ 
tions  or  news  executive.  Wide  back¬ 
ground  editing  in  large  industry,  and 
newspaper,  radio,  speaking,  college 
journalism  teaching.  Will  relocate  for 
good  salary.  R.  H.,  1140  Magnolia, 
(iardena,  California. 


WEEKLY  PUBLISHEDS 

Don’t  have  a  promotion  department? 
Then  call  on  us  for  skilled,  professional 
assistance.  We  are  fully-staffed  and 
ready  to  help  you  prepare  your  next 
promotional  camptugn.  Ihit  new  ideas 
and  a  fresh  approach  to  work  for  you. 
Write  Box  2618,  EiUtor  A  Publi^er. 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for 
insertions. 

CLASSIFICATION; _ 

COPY: _ 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME  _  _ 

ADDRESS 


in  layouts  and  editing.  Married.  Pleas-  i  |  ^iwv  CTATC 
ing  iiersonality.  Not  afraid  to  work.  .  I  IT,  O I A 1 1 
Write  Box  1912,  Eklitor  A  Publisher.  !  | 

I  ■  Authorixed  BY 


TECHNICAL  EDITOR  (33)  Female. 
B.A.  and  M.A.,  willing  to  give  up  good 
salaried  position  for  opportunity  to 
learn  reporting.  Prefer  metroptditan 
daily  but  wiD  consider  all  offers.  Box 
2711.  Eklitor  A  I^blisher. 


(For  Situations  Wanted  Ads,  Kindly  aneloso  romittanco  with  ords 
MO  Classified  Advertising  Rate  Bos) 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Documented  Case  Histories 


Dear  Mr.  Advertising  Man¬ 
ager: 

Are  your  testimonials  show¬ 
ing?  Do  you  bother  to  get  the 
facts  from  local  advertisers  on 
the  pulling  power  of  the  ads  in 
your  newspaper’s  columns?  If 
so,  what  use  do  you  make  of 
them? 

Certainly,  you  can’t  be  too 
timid  to  ask  the  question.  The 
local  merchant  must  be  getting 
results  or  he  wouldn’t  continue 
to  use  your  ad  columns. 

We  have  always  maintained 
that  the  proof  of  the  pudding  is 
in  the  eating  —  otherwise  the 
retailers — the  men  on  the  front 
line  of  selling — would  not  use 
so  much  of  it  to  the  virtual 
exclusion  of  all  other  media. 

Testimonial  advertising  is  one 
of  the  oldest  gimmicks  in  the 
business.  Newspapers  don’t  know 
it  but  they  have  been  using 
testimonial  advertising  to  a 
large  extent  in  their  promotion 
of  linage  and  circulation  figures 
— they  are  proof  of  satisfied 
customers.  A  little  more  specific 
approach  to  testimonials — show¬ 
ing  how  many  or  how  much 
sales  resulted  from  a  certain  ad 
expenditure  —  would  bolster 
newspaper  sales  messages. 

♦  ♦  • 

Tliat’s  Selling! 

In  recent  weeks  a  Cadillac- 
Pontiac  dealer  in  Fort  Pierce, 
Fla.,  bought  three  page  ads  in 
the  News  Tribune  offering  used 
car  bargains.  They  cost  him  less 
than  $500. 

The  News  Tribune  followed  it 
up  and  was  able  to  report  in  a 
full  page  promotional  ad  in 
large  type: 

“We  sold  115  cars  with  those 
three  ads — this  represents  more 
than  $100,000  in  actual  sales 
in  three  weeks.”  It  was  signed 
by  Don  Reed  of  Reed-Haughton 
Motors,  the  advertiser. 

To  which  the  newspaper 
added:  “That’s  Selling.” 

And  to  which  we  add  “amen!” 

That’s  right  in  line  with  the 
advice  of  E&P’s  promotional 
columnist,  T.  S.  Irvin : 
“Nothing  sells  like  somebody 
else’s  success.  Sit  down  with 
your  big  department  store  ad¬ 
vertisers.  Get  from  them  specific 
result  stories  of  how  people  have 
come  in  and  bought  goods  ad¬ 
vertised  in  your  paper.  Get  lots 
of  specifics.  Then  put  together 
a  full  page  ad  and  run  it.” 

*  ♦  * 

I.  A.  Macdonald,  general  man¬ 


ager  of  the  Canadian  Daily 
Newspaper  Publishers  Associa¬ 
tion,  also  advised  newspaper  ad¬ 
men  to  get  documented  case  his¬ 
tories  (May  21,  page  84).  He 
used  page  ads  in  E&P  to  report 
on  some  case  histories  of  Ca¬ 
nadian  advertisers. 

David  Bascom  of  Guild,  Bas- 
com  &  Bonfigli  advertising 
agency  had  this  to  say  to  the 
National  Newspaper  Promotion 
Association  at  its  annual  meet¬ 
ing  in  Phoenix  early  in  May: 

“Play  up  your  advantages. 
You  have  a  lot  to  offer — many 
things,  in  fact,  that  no  other  ad 
medium  can  offer.  For  example, 
when  a  sponsor  starts  a  new 
show  on  television,  he  has  no 
guarantee  whatsoever  on  the 
size  of  the  audience  he  will 
reach.  All  sponsors  naturally 
would  like  their  show  to  earn 
ratings  that  puts  it  in  the  top 
ten.  But  very  often,  according 
to  the  ratings,  it  doesn’t  even 
hit  the  top  fifty — even  though 
it  cost  the  sponsor  just  as  much 
as  the  more  successful  program. 

“Furthermore,  the  fact  that 
it  does  get  a  high  rating  this 
month  is  no  assurance  that  it 
will  do  the  same  next  month. 

“In  contrast,  look  what  your 
newspapers  can  offer.  You  can 
offer,  in  effect  a  guaranteed 
rating.  You  can,  in  addition, 
offer  non-variable  ratings.  You 
can  offer  assured  audience  com¬ 
position.  And  you  can  offer 
something  that’s  vitally  import¬ 
ant  to  most  advertisers :  fast 
results. 

“Measurement  of  advertising 
by  directly  traceable  sales  is 
far  more  meaningful  than  any 
other  sort  of  measurement.  No 
rating  service,  no  readership 
survey  can  even  approach  it. 

“And  because  of  the  immedi¬ 
acy  of  newspaper  advertising, 
your  advertisers  can  measure 
results  in  terms  of  sales  the  day 
after  the  ad  appears.” 

All  this  is  true,  even  though 
we  doubt  that  Mr.  Bascom  earn¬ 
estly  believes  what  he  says  be¬ 
cause  of  the  heavy  expenditures 
of  his  agency  in  broadcast 
media. 

Nevertheless,  maybe  news¬ 
papers  can  convince  Mr.  Bas¬ 
com  and  a  lot  of  other  doubting 
agency  executives  if  those  “fast 
results”  are  measured,  docu¬ 
mented  and  publicized. 


THE  FOURTH  ESTATE 


By  Trent 


Turkish  Press  Moves 
Toward  Self-Control 

One  of  the  first  results  of  the 
restoration  of  freedom  to  the 
newspaper  publishers  and  edi¬ 
tors  of  Turkey  has  been  a  move 
by  the  Turkish  press  to  set  its 
own  house  in  order. 

Almost  immediately  after  the 
overthrow  of  the  Menderes  gov¬ 
ernment,  a  meeting  in  Istanbul 
representing  Turkish  newspaper 
proprietors,  editors  and  jour¬ 
nalists  took  the  decision  to  draw 
up  a  charter  of  professional 
ethics.  A  representative  com¬ 
mittee  was  also  established  to 
formulate  a  self-control  system. 
Its  report  will  first  be  submitted 
to  the  press  of  Istanbul,  the 
country’s  main  newspaper  cen¬ 
ter  and  then,  if  it  is  approved, 
to  the  whole  Turkish  press. 

This  committee  has  now  ap¬ 
plied  to  the  International  Press 
Institute  in  Zurich,  representing 
newspaper  editors  in  43  coun¬ 
tries,  to  send  to  Istanbul  an 


expert  adviser  to  assist  them  in 
their  preparatory  studies. 

The  Institute  selected  Allan 
Hemelius,  editor-in-chief  of 
Svenska  Dagbladet  of  Stock¬ 
holm.  Mr.  Hemelius  has  served 
on  the  Court  of  Honor  set  up 
by  the  press  in  Sweden  and  has 
been  a  member  of  two  Swedish 
Royal  Commissions  on  the  Press. 
• 

ITT  Names  Gerrity 
News  Service  Director 

International  Telephone  and 
Telegraph  Corporation  has  an¬ 
nounced  the  appointment  of  Ed¬ 
ward  J.  Gerrity  Jr.  as  director 
of  news  services.  Mr.  Gerrity 
had  been  manager  of  general 
news  since  joining  the  I’TT  Pub¬ 
lic  Relations  Department  in 
1958. 

A  native  of  Scranton,  Pa., 
Mr.  Gerrity  is  a  graduate  of  the 
University  of  Scranton  and  the 
Graduate  School  of  Journalism, 
Columbia  University.  His  father 
is  managing  editor  of  the  Scran¬ 
ton  Times. 
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EDITOR  a:  PUBLISHER  for  July  2,  1960 


WHAT  REALLY 
CREATES 
PROSPERITY  ? 


Let’s  be  realistic. 

More  wages  don't  create  prosperity. 
Actually,  unearned  wages  create  inflation. 

What  is  true  prosperity?  The  increase  of 
material  wealth. 

What  basically  creates  wealth?  Not 
education,  culture,  social  agencies,  govern¬ 
ment.  They  help  spread  it,  help  you  enjoy 
it,  use  it,  control  it. 

Basically,  industry  creates  wealth:  by 
creating  more  goods  for  everyone.  By 
keeping  costs  within  reach  through  mass 
production  and  product  improvement.  By 
making  more  jobs  for  more  and  more 
people.  Remember— 85%  of  us  derive  our 
incomes  directly  or  indirectly  from  industry 
and  business. 

Let’s  be  realistic:  if  you  work  with  indus¬ 
try— against  inflation,  foreign  competition, 
idle  waste  of  manpower— you  are  helping 
create  prosperity! 

REPUBLIC 

STEEL 

CLEVELAND  1,  OHIO 


INFLATION  ROBS  US  ALL 


One  of  Republic  Steel’s  important  pioneering 
improvements,  which  greatly  reduces  costs 
for  home  builders  (thereby  helping  to 
counteract  inflation  and  promote  prosperity), 
is  a  new  line  of  low-cost  windows. 

These  handsome  windows  have  been 
specifically  designed  and  produced  to  meet 
the  economic  needs  of  home  builders.  Excess 
cost  has  been  engineered  right  out  of  them. 
They  will  not  warp,  stick,  or  rot.  Positive 
closing.  Weathertight  seal.  Installation  is 
fast,  easy,  and  economical. 

Combining  quality  and  cost  that  home 
builders  and  owners  can  live  with, these  superb 
windows  are  sold  under  the  famous  name  of 
I  ruscon,  a  Division  of  Republic  Steel. 


ACTION  in  the  public  interest 


DATELINE 

Brooklyn 


Your  Scripps-Howard  Reporter 


KO’s  J.D.s  PDQ 


Trouble  breaks  loose  in  Brooklyn’s  slum- 
sick  schools— and  who  tells  the  world? 
Your  Scripps-Howard  reporter,  of  course. 
Our  man  spent  a  year  in  night  school, 
earning  his  teaching  license— just  to  get 
in.  But  he  got  the  story.  Next  time,  maybe 
he’ll  have  to  speak  Danish  ...  go  golfing 


with  “an  informed  .source’’  ...  or  crawl 
backwards  through  a  mine  shaft.  But  he’ll 
get  the  story,  every  time.  And  you  and 
millions  of  other  people  will  understand 
what’s  happening  in  this  world  a  little  bet¬ 
ter,  because  you  read  all  about  it  in  your 
Scripps-Howard  newspaper. 


SCRIPPS-HOWARD  NEWSPAPERS 


Give  light 
and  the  people  will 
find  their  own  way. 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALO  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND  NEi* 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON  PRES 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-SCIMITA 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 
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